
 

 

87 

DAFTAR PUSTAKA 

Aaker, David. (2001),Marketing Research, Seventh Edition, USA: John Wiley & 

Sons, Ind. 

Alexa (2017), “Top Sites in Indonesia”. Alexa Online. Available at: 

http://www.alexa.com/topsites/countries/ID, accessed on February 23, 2017. 

Bagozzi R.P. (1979), “Marketing as Exchange”, The Journal of Marketing, Vol. 39, 

No. 4, 32-39. 

Bloomberg (2016), “Inside Rocket Internet’s Ailing Startup Factory”. Bloomberg 

Online. Available at: https://www.bloomberg.com/news/articles/2016-10-

07/inside-rocket-internet-s-ailing-startup-factory, accessed on February 23, 

2017. 

Chase R B., Jacobs R F., dan Aquilano N J. (2006), Operations Management For 

Competitive Advantage, Mc Graw Hill. 

Cho, N.and Park, S. (2001),”Development of electronic commerce user-commerce 

satisfaction index (ecusi) for internet shopping”. Research Gate Online. 

Available at: 

https://www.researchgate.net/publication/220672667_Development_of_electr

onic_commerce_user-

consumer_satisfaction_index_ECUSI_for_Internet_shopping, accessed on 

April 3, 2017. 

Donald R.Cooper & Pamela S.Schindler, (2006). Bussines Research Methods, 9th 

edition, McGraw-Hill International Edition. 

Forbes (2014), “SoftBank And Sequoia Capital Make First Investment In Indonesia 

With $100 Million Into Tokopedia”,Forbes Online. Available at: 

http://www.forbes.com/sites/ryanmac/2014/10/22/softbank-and-sequoia-

capital-mark-first-investment-in-indonesia-with-100-million-backing-of-

tokopedia/, accessed on February 23, 2017. 

Grabner-Krauter, S., & Kaluscha, E. A. (2003), “Empirical research in on-line trust: 

A review and critical Assessment”. International Journal of Human Computer 

Studies, No. 58, 783-812. 

Hair, Joseph F et al. (2006), MultiVariate Data Analysis, Fifth Edition, Jakarta: 

Gramedia Pustaka Utama. 

Pengaruh Kualitas Layanan Daring Pada Niat Beli
ANDIKA NUGRAHA, Sahid Susilo Nugroho, Dr., M.,Sc.,
Universitas Gadjah Mada, 2017 | Diunduh dari http://etd.repository.ugm.ac.id/



 

 

88 

Howard, John A., Robert P Shay dan Christopher A Green., (2008)., “Measuring The 

Effect Of Marketing Information On Buying Intensions”., The Journal of 

Service Marketing, Vol. 2, No.4, 27-36. 

ICD Research (2016), “Ini Alasan Bisnis "E-Commerce" Lokal Kalah "Buas" dengan 

Asing!”. Kompas Online. Available at: 

http://megapolitan.kompas.com/read/2016/03/30/07320087/Ini.Alasan.Bisnis.

E-Commerce.Lokal.Kalah.Buas.dengan.Asing., accessed on February 23, 

2017. 

Kim, D. J., Lee, Ferrin, D. L., dan Rao, H. R. (2002). Antecendents of Consumer 

Trust in B-to-C Electronic Commerce, Proceedings of Ninth Americans 

Conference on Information Systems,pp.157-167. 

Kotler, Philip. (2005). Manajamen Pemasaran, Jilid 1 dan 2. Jakarta: PT. Indeks 

Kelompok Gramedia. 

Kotler, Philip, dan Kevin Lane Keller (2009). Manajemen Pemasaran Jilid 1, edisi 

Ketiga Belas, Terjemahan Bob Sabran, MM. Jakarta: Penerbit Erlangga. 

Lazada (2017), “Lazada.co.id: Belanja Online Fashion, Elektronik, TV, Tas, HP, 

Laptop”. Lazada Online. Available at: http://www.lazada.co.id/, accessed on 

February 23, 2017. 

Lee, Gwo-Guang and Hsiu-Fen Lin. (2006). “Customer Perceptions of E-Service 

Quality in Online Shopping”, Journal of Retail & Distribution Management, 

Vol. 33, Page 161. 

Lee, M.K.O. and Turban. E. (2001). A Trust Model for Consumer Internet Shopping. 

Lewis, Robert C. and Bernard H. Booms. (1983). The Marketing Aspect Of Service 

Quality,” in Emerging Perspectives on Services Marketing. L. Berry et al. 

American Marketing. 

Liao,Z., & Cheung,M.T. (2001). Internet-based E-Shopping and Consumer Attitude: 

an Empirical Study, Information and Management,Vol. 8, 229-306. 

Likert. R. (1932). A Technique for the Measurement of Attitudes. Archives of 

Psychology. New York. 

Malhotra, Naresh K. (2008). Riset Pemasaran Pendekatan Terapan. Edisi 1, Jakarta: 

PT Index. 

Pengaruh Kualitas Layanan Daring Pada Niat Beli
ANDIKA NUGRAHA, Sahid Susilo Nugroho, Dr., M.,Sc.,
Universitas Gadjah Mada, 2017 | Diunduh dari http://etd.repository.ugm.ac.id/



 

 

89 

Parasuraman, A., V.A., Zeithml dan L.L., Berry., (1998) “SERVQUAL : A Multiple 

Item Scale for Meansuring Consumer Perseption of Service Quality”, Jurnal 

of Retailing, Vol. 42, 64-71 

Reichheld, F.F., and P. Schefter. (2000). E-Loyalty: Your Secret Weapon on the 

Web,. Harvard Business Review, Vol. 78, No. 4, 105-113. 

Saunders, Mark. et al. (2009), Research Methods for Business Students, 5th edition, 

Italy : Pearson. 

SWA (2016), “Ini Tiga Model Bisnis E-Commerce”. TechinAsia Online. Available 

at: http://swa.co.id/swa/trends/marketing/ini-tiga-model-bisnis-e-commerce, 

accessed on February 23, 2017. 

Swan, et al. (1980). "Satisfaction Related to Predictive Vs. Desired Expectations: A 

Field Study", in Day, R.L and H.K. Hunt (eds). New Findings on Consumer 

satisfaction and complaining behavior. Blooming, IN : Indiana University, pp. 

15-22. 

TechinAsia (2015), “Indonesian conglomerate Lippo Group bets big on ecommerce 

with US$500M launch of MatahariMall”. TechinAsia Online. Available at: 

https://www.techinasia.com/indonesia-lippo-group-mataharimall, accessed on 

February 23, 2017. 

TechinAsia (2016), “Hari Belanja Online Nasional 2016, Pesta Belanja Online yang 

Kian Ramai Peserta”. TechinAsia Online. Available at: 

https://id.techinasia.com/daftar-promo-diskon-harbolnas-2016, accessed on 

February 23, 2017. 

The Economist (2014), “Internet Monopolies: Everybody wants to rule the world”. 

The Ecomonist Online. Available at: 

http://www.economist.com/news/briefing/21635077-online-business-can-

grow-very-large-very-fastit-what-makes-them-exciting-does-it-also-make, 

accessed on 3 April, 2017. 

The Jakarta Post (2014), “SK Planet eyes Indonesia'�™s e-commerce market”. The 

Jakarta Post Online. Available at: 

http://www.thejakartapost.com/news/2014/03/20/sk-planet-eyes-indonesia-s-

e-commerce-market.html, accessed on February 23, 2017. 

Pengaruh Kualitas Layanan Daring Pada Niat Beli
ANDIKA NUGRAHA, Sahid Susilo Nugroho, Dr., M.,Sc.,
Universitas Gadjah Mada, 2017 | Diunduh dari http://etd.repository.ugm.ac.id/



 

 

90 

Tokopedia (2017), “Tokopedia: Jual Beli Online Aman dan Nyaman”. Tokopedia 

Online. Available at: https://www.tokopedia.com/, accessed on February 23, 

2017. 

Wolfinbarger, M., and Gilly, M.C. (2003). eTailQ: Dimensionalizing, measuring, and 

predicting e-tail quality. Journal of Retailing. Vol.79, 183-198.  

Zikmund & William (2009), Bussiness research methods, 7th edition. USA: 

Thomson South Western. 

Zhu, F.X., Wymer, W. Jr and Chen, I. (2002), “IT-based services and service quality 

in consumer banking”, International Journal of Service Industry 

Management, Vol. 13 No. 1, pp. 69-90. 

 

 

 

 

 

 

 

 

 

 

 

 

Pengaruh Kualitas Layanan Daring Pada Niat Beli
ANDIKA NUGRAHA, Sahid Susilo Nugroho, Dr., M.,Sc.,
Universitas Gadjah Mada, 2017 | Diunduh dari http://etd.repository.ugm.ac.id/


