MEDIA RELATION IN BRANDING AND PROMOTING ACTIVITY TO INCREASE THE INVESTOR IN
IWAK (PT. GAMA INOVASI

BERDIKARI)

GHINA PADILAH, Ahmad Mu'am, S.S, M.Sc

GLj\[\IIDlJVAE{RE/l[-,&ADSA Universitas Gadjah Mada, 2017 | 'T'Xéulh_ fgficgtlt:p:/(/?g).rﬁ_olfiéol%_ligm.ac.id/
GRADUATING PAPER COVER SHEET .....ooiiieee e i
LEMBAR PENGESAHAN ..ot ii
STATEMENT OF ORIGINALITY e 1\
IMIOT T O ettt e e Rt e bt e e R et e bt e e be e et e e e be e e nbeennneebeeanneeneen %
DEDICATION PAGE ...ttt ettt sttt ne e e vi
ACKNOWLEDGEMENT ..ottt vii
INTISARI ettt bt et e e bt e e et e be e s hb e e be e eab e e ebeesnneebee e Xi
TABLE OF CONTENT oottt sttt st X
LIST OF PICTURE ..ottt st Xiil
LIST OF CHART ottt b e e r e nn e e b e e e e Xiv
CHAPTER 1 INtrOQUCTION ..o 1
1.1 Background OF STUAY ......cooiiiiiiiieie it 1
1.2 ODJECtIVE OF STUAY ..ot 2
1.3 SCOPE OF STUAY .ot e e e nae s 3
1.4 Method OF STUAY ...ocvveieeeiece e re s 3
1.4.1 Method of Collecting Data ...........ccccevveiiieiecieseee e 3
1.4.1 CaSE STUY ..ottt 3
LA.2. 1 INTEIVIEW .ot 4
1.4.2.2 ODSEIVALION .....ooviiiiiiiiiciseee e 4
1.4.2.3 Internet and library SOUICES .........ccocvevvevieereeie e 4
1.4.2 Method of Analyzing Data .........cccceveiieiiiiiieiieeeeeee s 5
1.4.3 Method Of Presenting Data .........c.cceoeieiininenincseeeeeeese s 5
1.5 PrESENTALION.......ccuiieieeee ettt 5
CHAPTER 2 The Company Profile of lwak (PT. Gama Inovasi Berdikari) .................... 6

2.1 0rganization Profile ... s 6



MEDIA RELATION IN BRANDING AND PROMOTING ACTIVITY TO INCREASE THE INVESTOR IN
IWAK (PT. GAMA INOVASI

BERDIKARI)

GHINA PADILAH, Ahmad Mu'am, S.S, M.Sc

Universitas Gadjah Mada, 2017 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS

CADATENSTN/ISTON AN MISSION OF IWAK vvvcecvveerrreerernsesseeseseesesessseeeessssesseesessssssssssssssssssssseeeneens 7
2.2. L1 VISION .ottt 7

2.2.2 IVISSION....c.eitetee ettt bbbttt 7

2.3 Organization STIUCTUIE .......ccveivieie st e st re e e e e ennas 8
2.4 JOb DesCription OF IWaK .......c.ccoveiiiieiicc e 9
2.4.1 Chief OF OFFICET ....ocviiiiiiiiie e 9

2.4.2 Web Developer (Frond and Back End Developer) .......cccccocevieneiiieninnnns 9

243 FINANCE ..ttt 9

2.4.4 BUSINESS and OPEration ........cccceviverieeiieieenieieeseesieesiesee e eseeseesseeeesnaesneas 9

2.4.5 HRD (Human Resource Development) ........ccccoiiirnieieneneninesceeenes 9

2.4.6 PUDIIC REIALION ..o 10

247 INVESION ot 10
2.4.8 FiSN FAIMET ...ttt 10

2.4.9 MATKELING ©.eveeveeiecie ettt ae e e e neenee e 10

2.5 LOCAION OF IWAK ... 11
2.6 LOGO OF WK ...ttt senenas 11
2.7 The Company Profile of Iwak for Investor HandbooK................ccccocviervicrvicrninnnee. 12
2.8 Profile Account Officer in WEDSITE ..o 13

CHAPTER 3 Media Relation in Branding and Promoting Activity to Increase the

Investor in lwak (PT. Gama Inovasi BerdiKari) .........ccccocvvviiiiiiiiniiec e 14
3.1 Media Relation as Sub Strategy of Public Relation............ccccccoviniiinniiiies 14

3.2 Promoting and Branding Activity for The Customer..........cccocevviveivececieseennn, 14

3.3 The Kind of Media Relation that is Used by Iwak for Advertising..............c....... 16

3.3.1 Media Visit by News Media .........ccccoouririiiiniiencneseeeeee e 17

3.3. 1 NBWSPAPET .ttt ettt et b e e b e b e san e e e ennas 20

3.3.1 Internet-based Media ..o 21

3.4 Branding Activity in lwak For Increasing The INVEStOr ..........ccccoocvvvvvveieiiennnns 21



IWAK (PT. GAMA INOVASI
BERDIKARI)
GHINA PADILAH, Ahmad Mu'am, S.S, M.Sc

UNIVERSITAS Universitas Gadjah Mada, 2017 | Diunduh dari http://etd.repository.ugm.ac.id/
CADAT '@EAPromoting Activity For Increasing The Investor in Iwak ...........cccocvenininnnnnnn 23
(O o VN ] =y R @0 (o] [11] o] o RSP 31
WORK CITED ..ottt ettt ettt e b s sbe e b 33
LIST OF APPENDICES. ...ttt sne e 35
Appendix 1. List of INTOrmant ..o 35
Appendix 2. List of INterview’s QUESTION ........cccooiiiriiiieieniesie e 36
Appendix 3. Certificate of INtErNShip ... 37
AppendixX 4. CUrTICUIUM VITAE ......ceiiiiiecc ettt 38

PN o] o =T o [ Dt QT oo 1 = o o ST SRSSTSS 39

MEDIA RELATION IN BRANDING AND PROMOTING ACTIVITY TO INCREASE THE INVESTOR IN



