The Marketing Strategy of IndiHome Done by Avené;er in PT Telkom Yogyakarta
DONA DEWI YULIANTI, Yohana lka Harnita Sari S.P.d., M.Hum; Erlin Estiana Yuanti, M.A

Universitas Gadjah Mada, 2017 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS

GADJAH MADA TABLE OF CONTENTS

APPROVAL SHEET ..o
STATEMENT OF ORIGINALITY ..o
INTISARI ...
ABSTRACT ...
ACKNOWLEDGEMENT .....ooiiiiiiie s
TABLE OF CONTENTS ...
LIST OF PICTURE .....c.ciiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiieiieiiiieieiaeseeenceacnenes
LIST OF CHART ...cutiiiiiiiiiiiiiiiiiiiiiieitiiitiitiattteiasiascsssssccasssscsassnes
LIST OF TABLE ...ccuuiiiiiiiiiiiiiiiiiiiiiiiiiiiiiieiieiiitiatiecetateacsssascncencnnes

CHAPTER 1

INTRODUCTION

1.1. Background of StUAY .......c.ooviiiiii

1.2, ODBJECLIVES ..ot

1.3, SCOPE OF STUAY .. .vetie e

1.4. Method of study

1.4.1. Method of collectingdata ..o
1.4.2. Method of analyzing data .................oooiiiiiii i
1.4.3. Method of presenting data ..............ccoooeiiiiiiiiii e
1.5, Presentation ........c.oiuiiiii i
CHAPTER 2

PROFILE OF PT TELKOM YOGYAKARTA

P R o 1151 (0] Y
2.2. Brief Descriptioon......ccccveeiiieiiiiiiieiiiniiineioiarciecissatossscsnssossscsnscsne
RS R VA TSI To] o T=TaTo I 1Y/ 1151 o] o [N
2.3. L. ViSI0N L.t
2.3.2. MISION ..o e
2.4. Organizational STrUCTUIE c..vuiieereiiiieiieereeeeeneenteeceecnsensescescnsensonsssnnns )
2.4.1. Organizational Structure of PT Telkom Witel Yogyakarta .......................
2.4.2. Home service and itS dUtIES ........oviviniriiii e
2.4.2.1. Job description in NOME SEIVICE ..........oiiriiiiiiii i
2.5, ACHIBVEIMENT ..etriieiiiiiiiiiiieieiettntieeeeeneenteacescnsensensasensensansescnsonsansnne
2.6. FACIHITIES 1iueuiniiiniiieiuiiiieiiiiieiaieiiesatetiesatetsesasessesasessssasnssssnsessssans
P2 B oo To =T a (o I - To | 11 [T
2. 7.1 TelKOM IOQO ..
2.7.2. The meaning of Telkom 10gO ..o
2.7.3. The color used by Telkom 1090 .........cooviiiiii
2.7.4. Telkom tagline ..o
CHAPTER 3

THE MARKETING STRATEGY OF INDIHOME DONE BY AVENGER IN PT
TELKOM YOGYAKARTA

3L INATHOME uiiiiiiniiiiiiiieiiiieiietietntettesasnssesasessssnsssssssssssssasnssssnsases
3.1.1. High speed internet on fiber ..o
3.1.2. Telephone Service (VOICE) ....c.viuiirie it
3.1.3. Interactive TV (Usee TV cable) ........cooiiiiiiii e
3.2. Marketing strategy for INAIHOME ...cuivuiieiieiiiiiiieiieieeieiinieeceecnsensescscnsnns
3.2, 1. MarKetiNg MIEX oottt
T 0 O o oo [ o Pt

A DM

oo b b

Vi



The Marketing Strategy of IndiHome Done by Avenger in PT Telkom Yogyakarta
DONA DEWI YULIANTI, Yohana lka Harnita Sari S.P.d., M.Hum; Erlin Estiana Yuanti, M.A

Universitas Gadjah Mada, 2017 | Diunduh dari http://etd.rep05|tory ugm.ac.id/

UNIVERSITAS

A e e 20
K T 0 N o 0] 1 o P 22
B2 L4 PlaCE .o 24
3.3, HiStOrY Of AVENQET tuuineiiiiieiieiiiitinteeeneententessscnssnsescesansansessnssnsonsesnn: 25
3.4. Avenger’s facility ...ccoveiieiiniiiiiiniiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiititiretattasans 25
3.5. The duty of Avenger and AVENQEr SUPEIVISOF c.cuiveieeeeeerenrescescnsansensscnsansens 25
3.6. Recruitment process OF AVENQET cuveuiieiierereeiietiecersnsensessssnsonssssssnsssssssnses 26
3.7. The Scheme of Sales Fee, Revenue Target, and Compensation for Avenger ...... 26
3.8. Reward program for Avenger and AVENQGEr SUPEIVISOT c.cuevevureriernrnrnecasecnenns 28
3.9. Standard Operating Procedure (SOP) of Avenger in personal selling .............. 29
3.10 My INdiHOME APPHCALION uivieiiiiiniieriernienieersesnssntsasessnssnsosssssnssnssnses 33
3.10.1. Standard Operating Procedure of New Costumer Registration by ID Partner My
IndiHome Application .. e 3D
3.10.1.1. Application Logln .................................................................... 35
0 1 151 1 T 36
3.10.1.3. Add ProsSpect CUSTOMEN ........oiuirit ittt e 37
3.10.1.4. MONITOIING OFUEN ..ottt e e e 38
3.10.1.4.1. Step 1: Customer regiStration .............c.civriiiiiiiiiii e, 38
3.10.1.4.2. Step 2: Validation SUIVEY .........cceeiiiiiiiiiieieee e 39
3.10.1.4.3. SEEP 3 SUIVRY .ottt e e e e 39
3.10.1.4.4. Step 4: Network Installation ..o 40
3.10.1.4.5. Step 5: Installation ... 41
3.10.1.4.6. Step 6: INdIHOME ACLIVE ..ot 42
3.10.1.5. REPOMING . uvtit it 42
3.11. The achievement Of AVENQEN ......orini e 43
CHAPTER 4

CONCLUSION 1eitiiiuiuiaiarnrarrrtetesatssesessssssssssssssssssssssssssssssssssssssasssasas 44
WORK CITED 1iuitiieiiieininiiesntsesesntsssesssessassssssssasssssssssssssssssssssssssnssses 46
LIST OF APPENDIX

APPENDIX 1: LIST OF INFORMANTS .tiiuiiieiiiiiernieenecnsessesasssssnssssonses Xi
APPENDIX 2: LIST OF QUESTIONS ..iiuiiiiiiiiieiinionersatenssssssnsossssssasossnns Xii
APPENDIX 3: CURRICULUM VITAE ....cciiiitiiiniiieioiarcseicsascssscssascssssonans xiii
APPENDIX 4: INTERNSHIP CERTIFICATE ....ccvviiiiiiiiiiiiiiiinniiciinniconensn XV
APPENDIX 5: LOGBOOK ...ccuitiiiiuiiiiiniiiertsesasntessesnssssssnssssssnssssssassssss Xiv

vii



UNIVERSITA

GADJAH MADA

The Marketing Strategy of IndiHome Done by Avené;er in PT Telkom Yogyakarta
DONA DEWI YULIANTI, Yohana lka Harnita Sari S.P.d., M.Hum; Erlin Estiana Yuanti, M.A

Universitas Gadjah Mada, 2017 | Diunduh dari http://etd.repository.ugm.ac.id/
S

LIST OF PICTURES

Picture 1. Telkom Office .......ooviiiiiii e 6

Picture 2. HOmMe Service ROOM ........o.iiiieiii i 8

Picture 3. Avenger Receive Present from General Manager ...................coeenenn.e. 12
PiCture 4. OFfICE Car ...t 12
Picture 5. DeSK OF DONA .. .ouvieiniiee e 13
Picture 6. Telkom Hall ROOM ...........ooiiiiii e 13
Picture 7. Wifi.id Corner in PT Telkom Kotabaru ..................cocooiiiiiiiinninn. 14
Picture 8. TeIKOM LOZO ....vineini it 14
Picture 9. TElKOM TaQIiNe .......oorinti i e e, 15
Picture 10. Premium Channel of Usee TV .....c.oiiriiiiiiiiiieece e, 18
Picture 11. Movin’ Feature in My IndiHome Application ....................cooeviinn 22
Picture 12. Avenger Open Table at Jogja City Mall ................ooiiiiiiiiiiiiiina, 23
Picture 13. PT PJIM Open Table in A CIUSter .......c.ovviiiniiiiiiiieieeeeee e, 23
Picture 14. Plasa Telkom Kotabaru Yogyakarta ..............cccocoviiiiiiiiiiiiiiiiienns 24
Picture 15. Some of Avenger in Rewarding Event ...................oooiiiiiiiiiiin, 25
Picture 16. The Best Avenger Supervisor in Regional Receive A motorcycle ............. 28
Picture 17. ODP that Attached in Telkom Pole ................coiiiiiiiiiiiiie, 29
Picture 18. Telkom Pole ... ..o 29
Picture 19. Starclick ApPplication .............ooviiiiiitii e 30
Picture 20. The Appearance of Avenger Uniform ...............ccooeviiiiiiiiiiiiiniinennnn, 31
Picture 21. Avenger Presentation t0 CUSTOMET .........ouvuiniininiiiiiiiteieeieieiaeeanen, 31
Picture 22. Customer Fills Data at JCM ....... ..ot i, 32
Picture 23. Customer Fills Data at Sunmor .............ooouiiiiiiiiiiineeieeeeaes 33
Picture 24. My IndiHome Appliction in Apps StOT€ .........ovviviniiiiiiiiiiieeeeaenen, 34
Picture 25. My IndiHOMEe HOME Page .........cooviniiiii e, 34
Picture 26. Sign up to Create My IndiHome Account ...............cooeviveiiiiiiniininnannn, 35
PICTUIE 27. LOGIN PIOCESS .. .uttetintet ettt et e 35
Picture 28. CUSIOMEr IMIENU ... ..utitii et 36
Picture 29. Add Prospect CUSIOMEN ........oouirieii it 37
Picture 30. Order Status Prospect ...........ooouiiuiiiiiii e 38
Picture 31. Order Status iN PrOgIeSS ... ...ttt e 39
Picture 32. Validation SUNVEY ProCess ..........ouiiriuiniitiiieit e, 39
PICTUIE 33. SUIVEY PIOCESS .. .ottt e e e 40
Picture 34. Network Installation .............cooiiiiiiiiii e, 40
Picture 35. STB and ONT .....oniiii e 41
Picture 36. InStallation ProCess ........o.oviiiriii e 41
Picture 37. INATHOME ACHIVE . ..uitieie e 42
Picture 38. REPOIrtiNg IMENU ........ouiniitiii it e 42

viii



The Marketing Strategy of IndiHome Done by Avené;er in PT Telkom Yogyakarta
DONA DEWI YULIANTI, Yohana lka Harnita Sari S.P.d., M.Hum; Erlin Estiana Yuanti, M.A

Universitas Gadjah Mada, 2017 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS

GADJAH MADA LIST OF CHART

Chart 1. Organizational Structure of PT Telkom Witel Yogyakarta ........................ 10
Chart 2. Organizational Structure of Home Service ............coooviiiiiiiiiiiiiiinnn, 11



The Marketing Strategy of IndiHome Done by Avenger in PT Telkom Yogyakarta
DONA DEWI YULIANTI, Yohana lka Harnita Sari S.P.d., M.Hum; Erlin Estiana Yuanti, M.A

Universitas Gadjah Mada, 2017 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS

CADIATMADA LIST OF TABLE

Table 1. The Difference of Dual Play and Triple Play .............ccooiiiiiiiiiiiiiiinee. 16
Table 2. DeluXe PaCKAZE .........cuvirieit i 20
Table 3. Premium PaCKage .........ccouiinie i 20
Table 4. Netizen Package ........c.oviniiii e 21
Table 5. Status Description in My IndiHome Application .................coooiiiiiinnnn, 37
Table 6. Revenue of Avenger and Plasa Telkom ..., 44



