
7 
 

DAFTAR ISI 

 

HALAMAN PENGESAHAN DEWAN PENGUJI............................................................ 1 

LEMBAR PENGESAHAN DOSEN PEMBIMBING........................................................ 2 

LEMBAR PERNYATAAN KEASLIAN SKRIPSI ........................................................... 3 

KATA PENGANTAR ........................................................................................................ 4 

LEMBAR PERSEMBAHAN ............................................................................................. 6 

DAFTAR ISI ....................................................................................................................... 7 

DAFTAR TABEL ............................................................................................................. 10 

DAFTAR GAMBAR ........................................................................................................ 11 

ABSTRAK ........................................................................................................................ 12 

ABSTRACT ...................................................................................................................... 13 

BAB 1 ............................................................................................................................... 14 

1.1 Latar Belakang ................................................................................................... 14 

1.2 Rumusan Masalah ............................................................................................. 22 

1.3 Pertanyaan Riset ............................................................................................... 23 

1.4 Tujuan Riset....................................................................................................... 24 

1.5 Lingkup Riset ..................................................................................................... 24 

1.6 Kontribusi Riset ................................................................................................. 24 

1.6.1 Bagi Akademisi ......................................................................................... 24 

1.6.2 Bagi Praktisi .............................................................................................. 24 

1.7 Sistematika Penulisan ....................................................................................... 25 

BAB II ............................................................................................................................... 27 

2.1 Produk Tiruan .................................................................................................... 27 

2.3 Faktor Yang Mempengaruhi Niat Beli Konsumen ............................................. 29 

2.4 Sikap Terhadap Produk Tiruan .......................................................................... 37 

3.1 Strategi Riset ..................................................................................................... 42 

3.2 Definisi Operasional dan Pengukuran ............................................................... 43 

3.3 Desain Pengambilan Sampel ............................................................................. 49 

3.3.1 Metode pengambilan sampel .................................................................... 49 

3.3.2 Unit sampel ............................................................................................... 50 

Analisis Faktor-Faktor Yang Mempengaruhi Niat Konsumen Untuk Membeli Produk Fesyen Tiruan
PRAVANGESTA GAYUH SAMEKTOAJI, Bayu Aji Aritejo, S.E., M.M.,M.Si. 
Universitas Gadjah Mada, 2015 | Diunduh dari http://etd.repository.ugm.ac.id/



8 
 

3.3.3 Ukuran sampel .......................................................................................... 50 

3.3.4 Lokasi Riset .............................................................................................. 50 

3.4 Obyek Riset ....................................................................................................... 50 

3.5 Metode Pengumpulan Data .............................................................................. 51 

3.6 Instrumen Riset ................................................................................................. 51 

3.7 Pengujian Instrumen ......................................................................................... 52 

3.7.1 Uji validitas ............................................................................................... 52 

3.7.2 Uji reliabilitas ............................................................................................ 53 

3.8 Analisis Data ...................................................................................................... 54 

3.8.1 Asumsi Klasik ........................................................................................... 56 

3.8.2 Uji Hipotesis ............................................................................................. 58 

BAB IV ............................................................................................................................. 61 

4.1 Hasil Uji Instrumen Penelitian ........................................................................... 61 

4.1.1 Validitas .................................................................................................... 61 

4.1.2 Reliabilitas ................................................................................................ 64 

4.2 Gambaran Umum Responden .......................................................................... 65 

4.3 Statistik Deskriptif ............................................................................................. 68 

4.4 Uji Asumsi Klasik ............................................................................................... 69 

4.4.1 Uji Multikoliniearitas ................................................................................ 69 

4.4.2 Uji Heterokedastisitas ............................................................................... 70 

4.4.3 Uji Normalitas ........................................................................................... 72 

4.5 Pengujian Hipotesis ........................................................................................... 73 

4.5.1 Regresi Linier Berganda ........................................................................... 73 

4.5.2 Regresi Linier Sederhana .......................................................................... 76 

4.6 Pembahasan Hasil Penelitian ............................................................................ 78 

4.6.1 Pengaruh konsumsi status terhadap sikap terhadap produk tiruan. ........... 78 

4.6.2 Pengaruh integritas terhadap sikap terhadap produk tiruan. ..................... 79 

4.6.3 Pengaruh kesadaran nilai terhadap sikap terhadap produk tiruan. ............ 80 

4.6.4 Pengaruh resiko sosial terhadap sikap terhadap produk tiruan. ................ 81 

4.6.5 Pengaruh resiko performa terhadap sikap terhadap produk tiruan. ........... 82 

4.6.6 Pengaruh resiko penuntutan terhadap sikap terhadap produk tiruan. ........ 83 

Analisis Faktor-Faktor Yang Mempengaruhi Niat Konsumen Untuk Membeli Produk Fesyen Tiruan
PRAVANGESTA GAYUH SAMEKTOAJI, Bayu Aji Aritejo, S.E., M.M.,M.Si. 
Universitas Gadjah Mada, 2015 | Diunduh dari http://etd.repository.ugm.ac.id/



9 
 

4.6.7 Pengaruh sikap terhadap produk tiruan terhadap niat beli konsumen untuk  

barang fesyen tiruan. ................................................................................................. 84 

BAB V .............................................................................................................................. 86 

5.1 Kesimpulan ........................................................................................................ 86 

5.2 Keterbatasan Penelitian .................................................................................... 87 

5.3 Saran ................................................................................................................. 87 

DAFTAR PUSTAKA ....................................................................................................... 89 

LAMPIRAN ...................................................................................................................... 95 

 

Analisis Faktor-Faktor Yang Mempengaruhi Niat Konsumen Untuk Membeli Produk Fesyen Tiruan
PRAVANGESTA GAYUH SAMEKTOAJI, Bayu Aji Aritejo, S.E., M.M.,M.Si. 
Universitas Gadjah Mada, 2015 | Diunduh dari http://etd.repository.ugm.ac.id/


	HALAMAN JUDUL
	HALAMAN PENGESAHAN DEWAN PENGUJI
	HALAMAN PENGESAHAN DOSEN PEMBIMBING
	HALAMAN PERNYATAAN KEASLIAN SKRIPSI
	KATA PENGANTAR
	LEMBAR PERSEMBAHAN
	DAFTAR ISI
	DAFTAR TABEL
	DAFTAR GAMBAR
	ABSTRAK
	ABSTRACT
	BAB 1PENDAHULUAN
	1.1 Latar Belakang
	1.2 Rumusan Masalah
	1.3 Pertanyaan Riset
	1.4 Tujuan Riset
	1.5 Lingkup Riset
	1.6 Kontribusi Riset
	1.6.1 Bagi Akademisi
	1.6.2 Bagi Praktisi

	1.7 Sistematika Penulisan

	BAB II LANDASAN TEORI DAN PENGEMBANGAN HIPOTESIS
	2.1 Produk Tiruan
	2.2 Niat Beli Produk Tiruan
	2.3 Faktor Yang Mempengaruhi Niat Beli Konsumen
	2.4 Sikap Terhadap Produk Tiruan

	BAB III METODE PENELITIAN
	3.1 Strategi Riset
	3.1.1 Penelitian Lapangan
	3.1.2 Studi Literatur

	3.2 Definisi Operasional dan Pengukuran
	3.3 Desain Pengambilan Sampel
	3.3.1 Metode pengambilan sampel
	3.3.2 Unit sampel
	3.3.3 Ukuran sampel
	3.3.4 Lokasi Riset

	3.4 Obyek Riset
	3.5 Metode Pengumpulan Data
	3.6 Instrumen Riset
	3.7 Pengujian Instrumen
	3.7.1 Uji validitas
	3.7.2 Uji reliabilitas

	3.8 Analisis Data
	3.8.1 Asumsi Klasik
	3.8.1.1 Uji Multikolinearitas
	3.8.1.2 Uji Heterokedastisitas
	3.8.1.3 Uji Normalitas

	3.8.2 Uji Hipotesis


	BAB IV HASIL PENELITIAN DAN PEMBAHASAN
	4.1 Hasil Uji Instrumen Penelitian
	4.1.1 Validitas
	4.1.2 Reliabilitas

	4.2 Gambaran Umum Responden
	4.3 Statistik Deskriptif
	4.4 Uji Asumsi Klasik
	4.4.1 Uji Multikoliniearitas
	4.4.2 Uji Heterokedastisitas
	4.4.3 Uji Normalitas

	4.5 Pengujian Hipotesis
	4.5.1 Regresi Linier Berganda
	4.5.2 Regresi Linier Sederhana

	4.6 Pembahasan Hasil Penelitian
	4.6.1 Pengaruh konsumsi status terhadap sikap terhadap produk tiruan.
	4.6.2 Pengaruh integritas terhadap sikap terhadap produk tiruan.
	4.6.3 Pengaruh kesadaran nilai terhadap sikap terhadap produk tiruan.
	4.6.4 Pengaruh resiko sosial terhadap sikap terhadap produk tiruan.
	4.6.5 Pengaruh resiko performa terhadap sikap terhadap produk tiruan.
	4.6.6 Pengaruh resiko penuntutan terhadap sikap terhadap produk tiruan.
	4.6.7 Pengaruh sikap terhadap produk tiruan terhadap niat beli konsumen untuk barang fesyen tiruan.


	BAB V KESIMPULAN
	5.1 Kesimpulan
	5.2 Keterbatasan Penelitian
	5.3 Saran

	DAFTAR PUSTAKA
	LAMPIRAN



