USING TECHNOLOGY ACCEPTANCE MODEL TO MEASURE USER INTENTION IN APPLYING FOR
ONLINE MOVIE TICKETING

SERVICE: A STUDY ON BLITZMEGAPLEX'S BLITZCARD

YUDHISTIRA PUTRA PRADANA, Syaiful Ali, S.E., M.I.S., Ph.D.

GUA’\IIDIJVAEJIR[SVIII\ADSA Universitas Gadjah Mada, 2015 | Diunduh dari http://etd.repository.ugm.ac.id/
TABLE OF CONTENTS

CHAPTER I INTRODUCTION 1
1.1 Research Back@round .............ccooiiiiiiiiiiiii e 1
| o (0] o (o3 T I 211 0TS L APPSR 4
1.3 Problem QUESTIONS ......c.viiiiiiiiiii ettt ettt ettt et e e et e et e e et e e e tb e e e tbaeesbseestbaeebseesnbeeenaeas 5
1.4 RESCATCH ODJECLIVES ... ettt ettt et ettt e e 6
1.5 ReSEArCh USEIUINESS ......eoviiiiiiiiiiiiiit e 6
1.6 WITHNG SYSTEIMALICS .....veveeviiie ettt ettt e ettt n ettt et st nneenes 8
CHAPTER Il THEORETICAL FOUNDATION AND HYPOTHESES FORMULATION............... 9
2.1 INOrMAtION SYSEIM... ..ottt ettt ettt n ettt et et et ne e are e nee e 9
2.2 ElectroniC TICKELINZ ... ...eiiiiiiiiie ittt ettt ene 10
2.3 MODILE TICKEIINE. ......eeiiieiieiie ettt ettt ettt ettt e e e b e e 11
2.4 Theoritical FOUNAAtION ........cc.oiiiiiiiiiiiiiii et 13
2.4.1 Technology Acceptance Model (TAM) .......cccoiiiiiiiiiaieii et 13
2.4.2 Technology Acceptance Model 2 (TAM 2) ..ot 15
2.5 Hypothetical FTamMEWOTK ...........ccooiiiiiiiii ittt 17
2.6 Hypothetical DeVEIOPIMENL ............oiiiiiiiie ittt 17
2.6.1 Determinants of Perceived USefulness.............cocoiiiiiiiiiiiiiii e 17
2.6.2 Perceived USETUINESS .........ooiiiiiiiie ettt 20
CHAPTER III RESEARCH MODEL 22
3.1 Population and SAmPIES...........cccuiiiiiiiiiiii e 22
3.2 Data Sources and Data Collection Method .............cocoiiiiiiiiiiiiii e 23
3.3 Measurement of Research Variables. ..o 23
3.3.1 SUDJECTIVE NNOTII ..ottt ettt 24
I 00 111 T o PRSPPSO 24
3.3.3 Results DemOnStrability ..........ccooiiiiiiiiiaiieie ettt 24
3.3.4 Perceived Ease Of USE........ooiuiiiiiiiiiiie et 25
3.3.5 Perceived USETUINESS ..........oouiiiiiiiiiiiii ettt 25
3.3.6 INLENLION TO USE....cuiiiiieiii ettt ettt ettt ettt ettt et et e st e eeeeneee e 26
3.3.7 QUESHIONS LIST ..ttt ettt etttk e et ettt ne e 26
3.4 Data ANALYSIS TOOIS .....iiiiiiiiitiiiite ettt ettt ettt ettt ettt et et b et e et et e e e be e 29
34,1 VAlIAILY TESTIE ...vveivviiiviiiiieii ettt ettt ettt ettt e et e e eae e sbaeetaeenbeesbeebeesbsesssenare s 29

3.4.2 RelIability TSI . ..viiviiiiiieiieiieeie ettt ettt ettt ettt et e eae e sbeestaeesbeebeebeesaeessseeane s 30



USING TECHNOLOGY ACCEPTANCE MODEL TO MEASURE USER INTENTION IN APPLYING FOR
ONLINE MOVIE TICKETING

SERVICE: A STUDY ON BLITZMEGAPLEX'S BLITZCARD

YUDHISTIRA PUTRA PRADANA, Syaiful Ali, S.E., M.I.S., Ph.D.

GUA[\IIDIJVAE—IR[SVII-/I—\II\)SA Universitas Gadjah Mada, 2015 | Diunduh dari http://etd.repository.ugm.ac.id/
3.5 FACTOT ANALYSIS ..ottt ettt ettt 30
3.6 Hypothetical Testing Method. ..ot 31
3.6.1 Multiple Regression ANALYSIS .........cooviiiiiiiiiiiie ittt 31
3.6.2 Simple Regression ANaLYSIS........couiiiiiiiiiiiiiie et 32
CHAPTER IV ANALYSIS AND DISCUSSION 34
4.1 Data COLLECTION ...ttt ettt ettt 34
4.2 Respondent Demographic Data ............ccoociiiiiiiiiii s 34
4.3 DESCIIPLIVE STALISTICS ... vetiiviiiiiiie ettt etttk ettt ettt sttt ettt et et enaeanee 36
A4 VAlIAIEY TESLINIE ....ovveieeeeieie ettt ettt ettt ettt ettt et neeens 37
4.5 RElIADIIIEY TESTING ... evviiiiieiiieii ettt ettt ettt et et et e et e et et e ste et e e 39
T O T (o) o\ 1 1 S OSSPSR PRUPPP 40
4.7 HypOthetical TESTIME .......eouiiuiiiiiiieie ettt ettt ettt et e e enee 40
4.7.1. MUItiple REGIESSION ......c..oiiiiiiiiiiie ettt 40
BN 111 o) L A ea U () & SRS 41
4.7.3. Hypothetical Testing ReSult............cccoiiiiiiiiii e 42
4.8 RESUIL DISCUSSION.....c.iiviiiiiiiiiisitite ettt ettt ettt ettt 45
CHAPTER V CONCLUSION 49
ST CONCIUSION ..ttt ettt a et sb ettt bttt ettt 49
5.2 ReSEArCH LAMIEALIONS. .....iiuiiiiiiiiii ittt ettt ettt ettt see et e aneas 52
5.3 SUGEESLIONS ...ttt ettt ettt etttk h R et R st et Rt bt n ettt ettt e e ane s 53
References 54
Appendix 59
Appendix 1. Research QUESLIONNAITE...........coiuiiiiiiiieiie ittt ettt neee e 59
Appendix 2. DeSCIiPtive STATISTICS ... .c.viiuiaiierieiieii ettt ettt ae e enes 64
Appendix 3. Pearson Product Moment Validity ...........ccccooiiiiiiiiiiiiiiciie e 64
Appendix 4. Cronbach’s Alpha Reliability..........ccccociiiiiiiiiiiii e 69
Appendix 5. Explanatory Factor ANALYSIS ..........coiiiiiiiiiiiiiiiii e 71
Appendix 6. Multiple Regression ReSUlt.............cccoiiiiiiiiiiiii e 73

Appendix 7. Simple Regression ReSUlt...........cocoiiiiiiiiii e 73



