
85 
 

DAFTAR PUSTAKA 
 

Ajzen, I., 2005, Attitudes, Personality and Behavior, 117-141, Open University 
Press, New York. 

 
Anantama, D., 2009, Hubungan Antara Intensi Peduli Lingkungan dengan 

Pengambilan Keputusan Konsumen dalam Membeli Produk Ramah 
Lingkungan, Skripsi, Fakultas Psikologi Universitas Gadjah Mada, 
Yogyakarta. 

 
Anonim, 1998, Peraturan Menteri Kesehatan Republik Indonesia Nomor: 

445.MENKES.PER/V/1998 tentang Bahan, Zat Warna, Substratum, Zat 
Pengawet dan Tabir Surya Pada Kosmetika, Depkes RI, Jakarta. 

 
Anonim, 2003, Peraturan Kepala Badan Pengawas Obat dan Makanan RI 

No.HK.00.05.42.1018 Tentang Kosmetik, Badan POM RI, Jakarta. 
 
Anonim, 2013, Statistik Daerah Istimewa Yogyakarta: Kondisi Iklim dan Cuaca, 

http://yogyakarta.bps.go.id/flipbook/2013/Statistik%20Daerah%20Istimew
a%20Yogyakarta%202013/HTML/files/assets/basic-html/page11.html, 10 
Agustus 2014. 

 
Azwar, S., 2007, Sikap Manusia dan Pengukurannya, 105-186, Pustaka Pelajar, 

Yogyakarta. 
 
Bandura, A., 1986, Social Foundation of Thought and Action, 466-470, Prentice 

Hall, New Jersey.  
 
Baron, R. A., Branscombe, N.R., & Byrne, D., 2009, Social Psychology, 12th 

Edition, 162-170, Allyn & Bacon, Boston. 
 
Dunlap, R. E., & van Liere, K. D., 1978, The New Environmental Paradigm, 

Journal of Environmental Education, 9, 10-19.  
 
Engel, F. J., Blackwell, R. D. & Miniard, P. W., 1994, Perilaku Konsumen, 

diterjemahkan oleh F. X. Budiyanto, Binarupa Aksara, Jakarta. 
 
Halpenny, E. A., 2006, Environmental Behaviour, Place Attachment and Park 

Visitation: A case study of visitors to Point Pelee National Park, Thesis, 
University of Waterloo, Canada. 

 
Hammit, J.P., 1995, Responsible Enviromental Behavior: Metaphoric 

Transference of Minimum-Impact Ideology, Thesis, University of 
Montana, Missoula. 

 

Pengaruh Sikap, Norma Subyektif, dan Kontrol Perilaku Peduli Lingkungan terhadap Pengambilan
Keputusan Konsumen dalam Pemilihan Kosmetik Ramah Lingkungan
RAHMAT, Dr. Satibi, M.Si., Apt
Universitas Gadjah Mada, 2015 | Diunduh dari http://etd.repository.ugm.ac.id/



86 
 

Haubl, G., 2000, Consumer Decision Making in Online Shopping Environments: 
The Effects of Interactive Decision Aid, Marketing Science, 19, 4 – 21. 

 
Hawkins, D. I & Mothersbaugh, D. L., 2010, Consumer Behavior: Building 

Marketwing Strategy, 11th Edition, 466-647, McGraw-Hill, New York. 
 
Heino, A., 2012, Natural Cosmetics as an Innovation, 22-28, Turku University of 

Applied Sciences, Turku. 
  
Hines, J. M, Hungerford, H. R., & Tomera, A. N., 1987, Analysis and Synthesis 

of  Research on Responsible Environmental Behavior: A Meta-Analysis, 
Journal of Environmental Education, 18(2), 1-8. 

 
Holahan, C.J., 1982, Environmental Psychology, 81-86, Random House Inc, New 

York.  
 
Horne, R.E., 2009, Limits to labels: The Role of Eco-labels in the Assessment of 

Product Sustainability and Routes to Sustainable Consumption, 
International Journal of Consumer Studies, 33, 175-182 

 
Hungerford H.R. & T. Volk, 1990, Changing learner behavior through 

environmental education, Journal of Environmental Education. 21(3), 8-
21. 

 
Kaiser, F. G., Wolfing, S., & Fuhrer, U., 1999, Environmental Attitude and 

Ecological Behavior, Journal of Environmental Psychology, 19, 1 – 19. 
 
Korink, I.R., 2012, Reduce the Confusion: The Influence of Additional Shelf 

Information about eco-labels to Compare Green Cosmetics, Thesis, 
University of Twente, Netherlands. 

 
Kotler, P., Armstrong, G., 2011, Principles of Marketing, 14th Edition,  132-155, 

Pearson Prentice Hall, New Jersey. 
 
Likert, R., 1932, A Technique for the Measurement of Attitudes, Archives of 

Psychology, 22, 5-55.  
 
Mahasri, D., 2001, Hubungan Antara Sikap Peduli Lingkungan dengan Minat 

Membeli Produk Ramah Lingkungan, Skripsi, Fakultas Psikologi 
Universitas Gadjah Mada, Yogyakarta. 

 
Marquit, J. D., 2008, Threat Perception as A Determinant of Pro-environmental 

behaviors: Public Involvement In Air Pollution Abatement in Cache 
Valley, Utah, Thesis, Utah State University 

 
McCarty, J.A. & Shrum, L.J., 1994, The Recycling of Solid Wastes: Personal 

Pengaruh Sikap, Norma Subyektif, dan Kontrol Perilaku Peduli Lingkungan terhadap Pengambilan
Keputusan Konsumen dalam Pemilihan Kosmetik Ramah Lingkungan
RAHMAT, Dr. Satibi, M.Si., Apt
Universitas Gadjah Mada, 2015 | Diunduh dari http://etd.repository.ugm.ac.id/



87 
 

Values, Value Orientations, and Attitudes About Recycling as Antecedents 
of Recycling Behavior, Journal of Business Research, 30, 53 – 62. 

 
Nawawi, H.H. & Hadari, M.H.M., 2006, Instrumen Penelitian Bidang Sosial, 

119-137, Gadjah Mada University Press, Yogyakarta. 
 
Peter, J. P. & Olson, J., 2002, Consumer Behavior, 150-155, 172-196, McGraw-

Hill Book Company, New York. 
 
Schiffman, L. G. & Kanuk, L. L., 2004, Consumer Behavior, 8th Ed., 1-22, 

Prentice Hall, New Jersey. 
 
Shrum, L. J., McCarty, J. A. & Lowery, T. M., 1995, Buyer Characteristic of the 

Green Consumer and Their Implication of Advertising Strategy, Journal of 
Advertising, XXIV, 71 – 82. 

 
Singarimbun. M., &  Efendi, S., 1995, Metode Penelitian Survey. 134-137, 

Salemba Empat, Jakarta. 
 
Sivek, D. J. & Hungerford, H., 1990, Predictors of Responsible Behavior in 

Members of Three Wisconsin Conservation Organizations, The Journal of 
Environmental Education, 21, 35-40. 

 
Solomon, M., Bamossy G., Askegaard, S. & Hogg, M.K. , 2006, Consumer 

Behavior, A European Perspective. Third edition, 257-295, Prentice Hall 
Inc. New Jersey. 

 
Suminto, 2011, Kajian Penerapan Ekolabel Produk di Indonesia, Laporan 

Penelitian, Pusat Penelitian dan Pengembangan Standardisasi BSN, 
Jakarta. 

 
Tanner, C., 1999, Constraints on Environmental Behavior, Journal of 

Environmental Psychology, 19, 145-157. 
 
Vallerand, R. J. & Bissonnette, R., 1992, Intrinsic, Extrinsic, and Motivational 

Styles as Predictors of Behavior: A Prospective Study, Journal of 
Personality, 60, 599-620. 

 
Vilkka, L., 1997, The Intrinsic Value of Nature, 118-121, Rodopi, Amsterdam. 
 
Wells, W. D. & Prensky, D., 1996, Consumer Behavior, 341-367, John Wiley & 

Sons Inc, New York. 
 

Pengaruh Sikap, Norma Subyektif, dan Kontrol Perilaku Peduli Lingkungan terhadap Pengambilan
Keputusan Konsumen dalam Pemilihan Kosmetik Ramah Lingkungan
RAHMAT, Dr. Satibi, M.Si., Apt
Universitas Gadjah Mada, 2015 | Diunduh dari http://etd.repository.ugm.ac.id/


