
 
 

49 

 

DAFTAR PUSTAKA 

Cooper, D. R., & Schindler, P.S. (2008), Business Research Methods. McGrawHill 

Higher Education. 

Crosby, L.A., Evans, K.A., and Cowles, D. (1990), "Relationship quality in services 

selling: An interpersonal influence perspective," Journal of Marketing, Vol. 

54 No.3, pp. 68-81.  

Cyr, D. (2008), "Modeling web site design across cultures: relationships to trust, 

satisfaction, and e-loyalty," Journal of Management Information Systems, 

Vol. 24 No. 4, pp. 47-72.  

De Wulf, K., Schillewaert, N., Muylle, S., and Rangarajan, D. (2006) "The role of 

pleasure in Web site success", Information and Management, Vol. 43 No. 4, 

pp. 434-446. 

DeLone, W.H., and McLean, E.R. (2004) "Measuring e-commerce success: 

Applying the DeLone &McLean information systems success model", 

International Journal of Electronic Commerce, Vol. 9 No. 1, pp. 31-47. 

Evanschitzky, H., Iyer, G.R., Hesse, J., and Ahlert, D. (2004) "E-satisfaction: A re-

examination," Journal of Retailing, Vol. 80, pp. 239-247.  

Fisher, A. (2015), Simple Linear Regression, Diakses dari 

www.simplypsychology.org/linear-regression.html 

Flavian, C., Guinaliu, M., and Gurrea, R. (2006) "The role played by perceived 

usability, satisfaction and consumer trust on website loyalty," Information & 

Management, Vol. 43, pp. 1-14.  

Fung, T.K.F. (2008), "Banking with a personalized touch: examining the impact of 

website customization on commitment", Journal of Electronic Commerce 

Research,Vol. 9 no. 4, pp. 296-309.  

Ghozali, I. (2006), Aplikasi Analisis Multivariate Dengan Program SPSS, 

Semarang: Badan Penerbit Undip. 

Efektivitas Penerapan Konten Visual didalam Sistem  E-Commerce terhadap Persepsi dan Niat
Bertransaksi  Pengguna Layanan
SEBASTIAN RAMA WYDAN, Prof. Dr., Jogiyanto Hartono M., M.B.A., CMA., CA.
Universitas Gadjah Mada, 2016 | Diunduh dari http://etd.repository.ugm.ac.id/

http://www.simplypsychology.org/linear-regression.html


 
 

50 

 

Hair, J.F., Black, B., Babin, B., Anderson, R. E., & Tatham, R. L. (2006), 

Multivariative Data Analysis, 6th Edition, New Jersey: Prentice Hall. 

Hartono, J. (2008b), Pedoman Survey Kuesioner: Mengembangkan Kuesioner, 

Mengatasi Bias, dan Meningkatkan Respon, Yogyakarta: BPFE-Yogyakarta. 

Jarvenpaa, S.L., Tranctinsky, N. and Vitale, M. (2000), “Consumer Trust in an 

internet store”, Information Technology and Management, Vol. 1 Nos ½, pp. 

45-71. 

Kerlinger, F.N. and Lee, H.B. (2000), Foundations of Behavioral Research, 

Harcourt College Publishers, Orlando, FL. 

Kim, M. and Lennon, S. (2008), "The effects of visual and verbal information on 

attitudes and purchase intentions in internet shopping", Psychology & 

Marketing, Vol. 25 No. 2, pp. 146-78.  

Kisielius, J. and Sternthal, B. (1984), "Detecting and explaining vividness effects 

in attitudinal judgments", Journal of Marketing Research, Vol. 21 No. 1, pp. 

54-64. 

Liang, T.P., Lai, H.J., and Ku, Y.C. (2007b) "Personalized Content 

Recommendation and User Satisfaction: Theoretical Synthesis and Empirical 

Findings ", Journal of Management Information Systems, Vol. 23 No. 3, pp. 

45 - 70.  

Lin, Y.S. and Huang, J.Y. (2006), "Internet blogs as a tourism marketing medium: 

a case study", Journal of Business Research, Vol. 59, pp. 1201-1205. 

Massey, A.P., Khatri, V., and Montoya-Weiss, M.M. (2007) "Usability of online 

services: The role of technology readiness and context", Decision 

Sciences,Vol. 38 no. 2, pp. 277-308.  

McKinney, V., Yoon, K. and Zahedi, F.M. (2002), “The measurement of web-

customer satisfaction: An expectation and disconfirmation approach”, 

Information Systems Research, Vol. 13 No.  3, pp. 296–315. 

Efektivitas Penerapan Konten Visual didalam Sistem  E-Commerce terhadap Persepsi dan Niat
Bertransaksi  Pengguna Layanan
SEBASTIAN RAMA WYDAN, Prof. Dr., Jogiyanto Hartono M., M.B.A., CMA., CA.
Universitas Gadjah Mada, 2016 | Diunduh dari http://etd.repository.ugm.ac.id/



 
 

51 

 

Meuter, M.L., Ostrom, A.L., Roundtree, R.I., and Bitner, M.J. (2000) "Self-service 

technologies: Understanding customer satisfaction with technology-based 

service encounters," Journal of Marketing, Vol. 64 No. 3, pp. 50-64.  

Molla, L., and Licker, P.S. (2001). "e-commerce systems success: An attempt to 

extend and respecify the DeLone and McLean Model of IS Success," Journal 

of Electronic Commerce Research, Vol. 2 No. 4, pp. 131-141. 

Pavlou, P.A., and Gefen, D. (2004), "Building effective online marketplaces with 

institution-based trust", Information Systems Research, Vol. 15 No. 1, pp. 37-

59. 

Pavlou, P.A., Liang, H., and Xue, Y. (2007), "Understanding and mitigating 

uncertainty in online exchange relationships: A principal-agent perspective," 

MIS Quarterly, Vol. 31 No. 1, pp. 105-136.  

Rodr´ıguez-Ardura,  Inma  and   Meseguer-Artola,  Antoni.  (2010), “Toward  a  

Longitudinal  Model  of  eCommerce:  Environmental,  Technological,  and  

Organizational  Drivers  of  B2C  Adoption”,  The Information Society, Vol. 

26 No. 3, pp. 209-227. 

Rosyadi, K. (2012), Pengaruh Kualitas Website terhadap Niat Untuk Membeli 

dengan Variabel Intervening Trust dalam E-Commerce, Tesis Magister 

Manajemen UGM, Yogyakarta. 

Sarkar, M.B., Butler, B., and Steinfield, C. (1995), "Intermediries and 

cybermediaries: A continuing role for mediating players in the electronic 

marketplace", Journal of Computer-Mediated Communication, Vol. 1 No. 3.  

Sekaran, U., & Bougie, R. (2010), Research Methods for Business: A Skill Building 

Approach, 6th Edition, Great Britain: John Wiley & Sons Ltd.  

Sun, H. (2010), “Transferring Attributes of E-Commerce Systems Into Business 

Benefits: A Relationship Quality Perspective”, Journal of Electronic 

Commerce Research, Vol. 11 No.2, pp. 92-109.  

Efektivitas Penerapan Konten Visual didalam Sistem  E-Commerce terhadap Persepsi dan Niat
Bertransaksi  Pengguna Layanan
SEBASTIAN RAMA WYDAN, Prof. Dr., Jogiyanto Hartono M., M.B.A., CMA., CA.
Universitas Gadjah Mada, 2016 | Diunduh dari http://etd.repository.ugm.ac.id/



 
 

52 

 

Swan, J.E., and Nolan, J.J. (1985), "Gaining customer trust: A conceptual guide for 

the salesperson",  Journal of personal Selling & Sales Management, pp. 39 - 

47.  

Szymanski, D., and Hise, R. (2000), "E-Satisfaction: An Initial Examination", 

Journal of Retailing,Vol. 76 No. 3, pp. 309-322. 

Then, N.K. and DeLong, M.R. (1999), "Apparel shopping on the web", Journal of 

Family and Consumer Sciences, Vol. 91 No. 3, pp. 65-8. 

Tom M.Y Lin, Kuan-Yi, L., & Wu, J. (2012), “The effects of visual information in 

eWOM communication”, Journal of Research in Interactive Marketing,Vol. 

6 No. 1, pp. 7-26.  

Turban, E., King, D. and Lee, J.K. (2006), Electronic Commerce: A Managerial 

Perspective, 4th Edition, England: Prentice Hall. 

Turban, E., King, D. Lee, J.K. and viehland, D. (2004), Electronic Commerce: A 

Managerial Perspective 2004 (International Edition), New Jersey: Pearson 

Education International.  

Vassos, T. (1997), “IBM man shows cautious faith in net's future”, Marketing Week, 

Vol. 20 No. 31, pp. 29.  

Weinberg, B.D. and Davis, L. (2005), “Exploring the wow in online-auction 

feedback”, Journal of Business Research, Vol. 58 No. 11, pp. 1609-1621. 

 

Efektivitas Penerapan Konten Visual didalam Sistem  E-Commerce terhadap Persepsi dan Niat
Bertransaksi  Pengguna Layanan
SEBASTIAN RAMA WYDAN, Prof. Dr., Jogiyanto Hartono M., M.B.A., CMA., CA.
Universitas Gadjah Mada, 2016 | Diunduh dari http://etd.repository.ugm.ac.id/


	DAFTAR PUSTAKA

