
89 

DAFTAR PUSTAKA 

Alagheband, P. (2006). Adoption of Electronic Banking Services by Iranian 
Customers. Lulea University of Technology, Business Administration and 
Social Sciences. Iran: Lulea University of Technology. 

Ajzen, I., & Fishben. (1991). The theory of planned behavior. Org Behav Human 
Decis Process, 179-211. 

Boellstorff, T., Suvianita, K., Oetomo, D., & Idrus, N. I. (2013). Landscaping 
mobile social media and payments in Indonesia. Swiss: The Institute for 
Money, Technology & Financial Inclusion (IMTFI). 

Dahlberg, T. (2007). Past, Present and Future of Mobile Payments Research: 
A literature review. Electronic Commerce Research and Applications, 10 
(10), 16-21. 

Dahlberg, T., & Oorni, A. (2007). Understanding changes in consumer payment 
habits-do mobile payment and electronics invoices attract consumers? 40th 
Hawaii International Conference on System Sciences (pp. 1-10). 
Washington, DC: IEEE Publisher. 

Davis, F. D. (1989). Perceived usefulness, perceived ease of use, and user 
acceptance of information technologies. MIS Quarterly, 13 (3), 318-340. 

De Marez, L., & Verleye, G. (2004). ICT innovation today: making traditional 
diffusion patterns obsolote, and preliminary insight of increased 
importance. Telematics & Informatics, 235-260. 

Dickerson, M. D., & Gentry, J. W. (1983). Characteristic Of Adopters And Non-
Adopters of Home Computer. Journal of Consumers Research , 225-235. 

Donnelly, J. H. (1970). Social Character and Acceptance of New Products. 
Journal of Marketing Research , 111-113. 

Friedrich, R., Bussmann, J., Acker, O., & Acker, N. D. (2005). Making mobile 
payment work for everyone (Resilience Report). booz allen Hamilton inc. 
Retrieved from http://strategy-business.com/media/file/rr00023.pdf 

Gefen, D., & Straub, D. (2000). The Relative Importance Of Perceived Ease Of 
Use In IS Adoption: A Study Of E-Commerce Adoption. Journal of the 
Association for Information System , 1, 1-28. 

Karnouskos, S., & Fokus, F. (2004). Mobile payment: A journey Through 
Existing Procedures and Standardization Initiatives. IEEE 
Communications Surveys and Tutorials , 6 (4), 44-66. 

Kendall, K. E., Kendall, J. E., & Kah, M. O. (2006). Formulating information and 
communication technology (ICT) policy through discourse: how 

ANALISIS FAKTOR TEKNIS, PERILAKU, DAN INTERAKSI SOSIAL TERHADAP ADOPSI LAYANAN
PEMBAYARAN MOBILE
(MOBILE PAYMENT SYSTEM)
INDROPRASTO, Syaiful Ali, MIS., Ph.D., Ak., CA.
Universitas Gadjah Mada, 2016 | Diunduh dari http://etd.repository.ugm.ac.id/

http://strategy-business.com/media/file/rr00023.pdf


90 

internet discussion shape policies on ICTs for developing countries. 
Information Technology for Development, 12 (1), 25-43. 

Keramati, A., Hadjiha, B., Taeb, R., & Mojir, N. (2010). Adoption of electronic 
payment services by Iranian customers. International Journal of Customer 
Relationship Marketing and Management, 1 (4), 80-97. 

Keramati, A., Taeb, R., Larijani, A. M., & Mojir, N. (2012). A combinative model 
of behavioural and technical factors affecting 'Mobile'-payment services 
adoption: an empirical study. The services Industries Journal, 32 (9), 
1489-1504. 

Kim, C., Mirusmonov, M., & Lee, I. (2009). An Empirical of Factors Influencing 
the Intention to Use Mobile Payment. Computers in Human Behavior, 
26, 310-322. 

Kolodinsky, J. M. (2004). The adoption of electronic banking technologies by US 
consumers. The International Journal of Bank Marketing, 22 (4), 238-259. 

Lee, Y. E., & Benbasat, I. (2004). A framework for the study of customer 
interface design for mobile commerce. International Journal of Electronic 
Commerce, 8 (3), 79-102. 

Lockett, A., & Littler, D. (1997). The adoption of direct banking services. Journal 
of Marketing Management, 13 (8), 791-811. 

Mallat, N. (2007). Exploring consumer adoption of mobile payment-a qualitative 
study. The Journal of Strategic Information System, 16 (4), 413-432. 

McMaster, T., & Wastell, D. (2005). Diffusion- or delusion? Challenging an IS 
research tradition. Information Technology and People, 18 (4), 383-404. 

Moore, G. C., & Bensabat, I. (1991). Development of an instrument to measure 
the perceptions of adopting an information technology innovation. 
Information System Research, 2 (3), 173-191. 

Primasari, P. G. (2013). The Factor Affecting Intention to Reshop Online For 
Clothes Among Indonesian and Philipines Female Buyers. Universitas 
Gadjah Mada, Magister Manajemen dan Bisnis. Yogyakarta: Universitas 
Gadjah Mada. 

Rogers, E. M. (1995). Diffusion of Innovation. New York: The Free Press. 

Rogers, E. M. (2003). Diffusion of Innovation. New York: The Free Press. 

Sukkar, A. A., & Hasan, H. (2005). Toward a model for acceptance of internet 
banking in developing countries. Information Technology for Development, 
11 (4), 381-398. 

ANALISIS FAKTOR TEKNIS, PERILAKU, DAN INTERAKSI SOSIAL TERHADAP ADOPSI LAYANAN
PEMBAYARAN MOBILE
(MOBILE PAYMENT SYSTEM)
INDROPRASTO, Syaiful Ali, MIS., Ph.D., Ak., CA.
Universitas Gadjah Mada, 2016 | Diunduh dari http://etd.repository.ugm.ac.id/



91 

Tanty, H. (2011). Analisis kandungan zat kimia anorganik pada beberapa 
proses filtrasi air minum menggunakan one-way manova. Statistika, 
11 (2), 87-96. 

Taylor, S., & Todd, P. (1995). Assessing IT usage: The role of prior experience. 
MIS Quarterly, 19 (4), 561-571. 

Titiheruw, I. S., & Atje, R. (2009). Payment system in Indonesia: recent 
developments and policy issues. ADBI working paper series. 

Tornatzky, L. G., & Klein, J. K. (1982). Innovation characteristics and innovation 
adoption implementation: A meta-analysis of findings. IEEE Transactions 
on Engineering, 29 (1), 28-45. 

Untoro, Trenggana, R. A., & Dewi, K. (2013). Pemetaan Produk dan Rsisko 
Pembayaran Bergerak (Mobile Payment) Dalam Sistem Pembayaran di 
Indonesia. Working Paper (2). 

Wang, Y. S., & Liao, Y. W. (2007). The conceptual and measurement of M-
commerce user satisfaction. Computers in Human Behavior, 23 (1), 381-
398. 

Weiss, N. A. (2012). Elementary statistics, 5/E, formulas. Retrieved from 
http://wps.aw.com/wps/media/objects/15/15512/formulas.pdf. 

Zeithaml, & Gilly. (1987). Characteristic Affecting The Acceptance Of Retailing 
Tecnologies: A Comparison of Elderly and Nonelderly Consumers. 
Journal of Retailing, 63 (1), 49-86.  

ANALISIS FAKTOR TEKNIS, PERILAKU, DAN INTERAKSI SOSIAL TERHADAP ADOPSI LAYANAN
PEMBAYARAN MOBILE
(MOBILE PAYMENT SYSTEM)
INDROPRASTO, Syaiful Ali, MIS., Ph.D., Ak., CA.
Universitas Gadjah Mada, 2016 | Diunduh dari http://etd.repository.ugm.ac.id/

http://wps.aw.com/wps/media/objects/15/15512/formulas.pdf

