Model Bisnis Make-A-Wish Birthday Party Planner
AUDITIA SETIOBUDI, Nurul Indarti, Sivilokonom. Cand. Merc., Ph D.

Universitas Gadjah Mada, 2016 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

DAFTAR PUSTAKA

Abdullah, Igbal Alan. 2009. Manajemen Konferensi dan Event. Yogyakarta:
Gajah Mada.

Amoako, George E., et al. 2011. The Impact of Effective Customer Relationship
Management (CRM) on Repurchase: A Case Study of (Golden Tulip) Hotel
(ACCRA-Ghana). African Journal of Marketing Management 4(1),17-29.

Ardianto, Elvinaro. 2009. Public Relations Praktis. Bandung: Widjaya Padjajaran.

Atmaja, Lukas Setia. 2008. Teori dan Praktik Manajemen Keuangan. Yogyakarta:
Andi Offset

Barney, J. B. 1991. Firm Resources and Sustained Competitive Advantage.
Journal of Management 17(1), 99-120.

Bowdin, Glenn A.J, dkk. 2011. Event Management. Britain: Elsevier
Buxton, Bill. 2007. Sketching Using Experience. New York: Elsevier

Capron, L. & J. Hulland. 1999. Redeployment of Brand, Sales Forces and General
Marketing Management Expertise Following Horizontal Acquisition: A
Resources-based View. Journal of Marketing 63. April, 41-54.

Denning, Stephen. 2005. The leader’s Guide to Storytelling: Mastering the Art
and Dicipline of Business Narrative. San Fransisco: Jossey-Bass

Evelina, Lidya. 2005. Event Organizer Pameran. Jakarta: PT. Indeks

Evelina, Lidya. 2013. Keterlibatan Event Stakeholders pada Keberhasilan Event
PR. Jakarta: Binus University

Ferrell, O. C., & Hartline, Michael D. 2008. Marketing Strategy 4th Edition.
USA: Thomson South Western.

Fielt, Erwin .2013. Conceptualising Business Model: Definitions, Frameworks
and Classificationnns. Journal of Business Models. Volume 1 :. 85-105

Getz, Donald. 1997. Event Management and Event Tourism. New York:
Cognizant Communication Corp.

George, Gerard., dan Bock, Adam J. 2011. The Business Model in Practice and its
Implications for Entrepreneurship Research. Entrepreneurship Theory and
Practice; 83-111.

Goodwin, Kim. 2009. Designing for the Digital Age: How to Create Human-
Centered Products and Services. New York: John Wiley & Sons, Inc.

113



Model Bisnis Make-A-Wish Birthday Party Planner
AUDITIA SETIOBUDI, Nurul Indarti, Sivilokonom. Cand. Merc., Ph D.

Universitas Gadjah Mada, 2016 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Harrison, Sam. 2006. Ideaspoting: How to Find Your Next Great Idea. Cincinnati:
How Books, MacHillock Publishing.

Heath, C., & Heath, D. 2007. Made to stick: Why some ideas survive and others
die. New York: Random House.

Hudadoff, P. 2009. The Customer Value Proposition: Differentiation Through The
Eyes of Your Customers. Applied Product Marketing LLC.

Hunger, D. L & Wheelen, L. T. 2001. Concepts: Strategic Management and
Business Policy. New Jersey: Prentice Hall.

Kaufman, Ken. 2010. Business Model. New York: Hall & Associates, Inc.

Kotler, Philip., dan Keller, Kevin Lane. 2012. Marketing Management.
England:Pearson.

Kelley, Tom. 2008. The Ten Faces of Innovation; Strategic for Heightening
Creativity. New York: Profile Business.

Leisenring James., et al. 2011. Business Model (Intent)-Based Accounting.
London: ICAEW.

Levinger, Beril & Jean Mulroy. 2004. A Partnership Model for Public Health:
Five Variables for Productive Collaboration.

Medina, John. 2009. Brain Rules: 12 principles of Surviving and Thriving at
Work, Home and School. Seattle: Pear Press.

Megananda, Yudi & Wijaya, Arifin Johanes. 2009. 7 Langkah Jitu Membangun
Bisnis Event-Organizer. Jakarta; PT. Bhuana limu Populer.

Moggridge, B. 2007. Designing Interaction. Cambridge, MA: MIT Press.

Mulyadi.2005. Akuntansi Biaya. Edisi kelima, cetakan ketujuh. Yogyakarta:
Akademi Manajemen Perusahaan YKPN.

Natoradjo, Sulyus. 2011. Event Organizing; Dasar-dasar Event Management.
Jakarta: PT. Gramedia Pustaka Utama.

Noor, Anny. 2009. Management Event. Bandung: Alfabeta.

Notoadmodjo, Soekidjo. 2007. Promosi Kesehatan dan limu Perilaku. Jakarta: PT
Rineka Cipta

Osterwalder, A., dan Pigneur, Yves. 2010. Business Model Generation. New
Jersey: John Wiley & Sons, Inc.

Parvatiyar, Atul., dan Sheth, Jagdish N. 2001. Customer Relationship
Management: Emerging Practice, Process, and Discipline. Journal of
Economic and Social Research 3(2), 1-34.

114



Model Bisnis Make-A-Wish Birthday Party Planner
AUDITIA SETIOBUDI, Nurul Indarti, Sivilokonom. Cand. Merc., Ph D.

Universitas Gadjah Mada, 2016 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Perey, Christine., et al. 2010. Where’s The Money? Mobile AR Revenue Streams.
Mobile AR Summit Position Paper 9 Februari 2010.

Porter, Michael. 1985. Competitive Advantage: Creating and Sustaining Superior
Performance. New York: NY The Free Press.

Pudjiastuti, Wahyuni. 2010. Special Event: Alternatif Jitu Membidik Pasar.
Jakarta: PT Elex Media Komputindo.

Rajala, Risto. 2011. Service Business Model Design. Finlandia: Aalto University

Rajala, R. 2007. Business Models- a new prespeciveon firms’ assets and
capabilities. International Journalof Enerpreneurship and Innovation 8 (2);
115-125.

Ruslan, Rosady. 2006. Manajemen Public Relations & Media Komunikasi.
Jakarta: Rajawali Pers.

Ruslan, Rosady. 2006. Manajemen Humas dan Manajemen Komunikasi (konsepsi
dan aplikasi). Jakarta: PT Raja Grafindo Persada.

Saladin, Djaslim. 2003. Manajemen Pemasaran: Analisis, Perencanaan,
Pelaksanaan, dan Pengendalian. Edisi Kedua. Bandung: CV. Linda Karya

Schrage, Michael. 1999. Serious Play: How the World’s Best Companies Simulate
to Innovate. Boston: Harvard Business School.

Sugiyono. 2009. Metode Penelitian Bisnis (Pendekatan Kuantitatif, Kualitatif,
dan R&D. Bandung: Alfabeta.

Sun, Black. 2012. The Business Model — The Missing Link For Twenty-First
Century Companies. London: Black Sun Plc.

Suseno. 2006. Cara Pintar Jadi Event Organizer. Yogyakarta: Galangpress.

Thompson, Arthur A.et al. 2012. Crafting and Executing Strategy. New York:
McGraw-Hill.

Utami. Christina Widya. 2010. Manajemen Ritel Edisi 2. Jakarta: Salemba Empat

Wibowo, Agus Prabu. 2013. Banjir Uang Event Organizer dan Wedding
Organizer. Yogyakarta: Flashbooks.

Worldbank. 2015. Indikator Pembangunan. 12 Mei 2015. Diakses melalui
htttp://data.worldbank.org/country/Indonesia/Indonesian

Zott, Christoph., et al. 2010. The Business Model: Theoritical Roots, Recent
Developments, and Future Research. Working Paper WP-862. University of
Navarra: IESE Business School.

115



