
 

85 
 

DAFTAR PUSTAKA 

 

Adityo, Benito., 2011, Analisis Pengaruh Kepercayaan, Kemudahan dan Kualitas 

Informasi Terhadap Keputusan Pembelian Secara Online di Situs Kaskus, 

Skripsi, Semarang, Fakultas Ekonomi Universitas Diponegoro.  

Ajzen, I. (2005). Attitudes, personality, and behavior (2nd. Edition). Milton-

Keynes, England: Open University Press / McGraw- Hill. 

Alba, J., Lynch, J., Weitz, B., Janiszewski, C., Lutz, R., Sawyer, A. and Wood, S. 

(1997), "Interactive home shopping: consumer, retailer, and manufacturer 

incentives to participate in electronic marketplaces", Journal of Marketing, 

Vol. 61, pp. 38-53. 

Arie. 23 February 2015. ”Pasar E-Commerce Berpotensi Meningkat”. 

http://www.biskom.web.id/2015/02/23/2015-pasar-e-commerce-

berpotensi-meningkat.bwi. Akses per tanggal 08 April 2015 pada 10.00  

Bakos, J.Y. (1997), "Reducing buyer search costs: implications for electronic 

marketplaces", Management Science, Vol. 43 No. 12, pp. 1676-92. 

Bauer, T. Falk, M. Hammerschmidt, eTransQual: a transaction process-based 

approach for capturing service quality in online shopping, Journal of 

Business Research 59 (6), 2006, pp. 875–886. 

Bourlakis, M., Papagiannidis, S. and Fox, H, (2008), “E-consumer behaviour: 

Past, present and future trajectories of an evolving retail revolution”, 

International Journal of E-Business Research, vol. 4, no. 3, pp.64-67, 69, 

71-76. 

Butler, P. and Peppard, J, (1998), “Consumer purchasing on the internet: 

Processes and prospects”, European Management Journal, vol. 16, no. 5, 

pp.600-610. 

Crosby, L.A. and Stephens, N. (1987), "Effects of relationship marketing on  

satisfaction, retention, and prices in the life insurance industry", Journal of 

Marketing Research, Vol. 24, pp. 404-11. 

Dodds, W. B. & Monroe, K. B. (1985). The effect of brand and price information 

on subjective product evaluations. Advances in Consumer Research, 12(1), 

85-90. 

Dwyer, F. R., Schurr, P. H., & Oh, S. (1987). Developing buyer-seller 

relationships. Journal of Marketing, 51, 11-27. 

Fatimah Kartini Bohang | Selasa, 16 Juni 2015 | 14.01 WIB. Pertumbuhan Internet 

Indonesia Tertinggi Keempat di Dunia. 

http://tekno.kompas.com/read/2015/06/16/14010017/Pertumbuhan.Internet

.Indonesia.Tertinggi.Keempat.di.Dunia diakses pada 19 Juni 2015 

Fariansyah, Agus. http://studentpreneur.co/tokopedia-startup-lokal-yang-berhasil-

mendunia-karena-investasi-rp-12-triliun/Gefen, D. (2000), "E-commerce: 

the role of familiarity and trust", Omega, Vol. 28  

No. 6, pp. 725-37. 

Fishbein, M., & Ajzen, I. (1975). Belief, attitude, intention, and behavior: An 

introduction to theory and research. Reading, MA: Addison-Wesley. 

Anteseden Niat Beli Ulang dalam Konteks Belanja Daring di Tokopedi
FITRI NUR RUSMAWATI, Bayu Sutikno, S.E., M.S.M., Ph.D 
Universitas Gadjah Mada, 2016 | Diunduh dari http://etd.repository.ugm.ac.id/

http://www.mcgraw-hill.co.uk/html/0335217036.html
http://www.biskom.web.id/2015/02/23/2015-pasar-e-commerce-berpotensi-meningkat.bwi
http://www.biskom.web.id/2015/02/23/2015-pasar-e-commerce-berpotensi-meningkat.bwi
http://tekno.kompas.com/read/2015/06/16/14010017/Pertumbuhan.Internet.Indonesia.Tertinggi.Keempat.di.Dunia
http://tekno.kompas.com/read/2015/06/16/14010017/Pertumbuhan.Internet.Indonesia.Tertinggi.Keempat.di.Dunia
http://studentpreneur.co/tokopedia-startup-lokal-yang-berhasil-mendunia-karena-investasi-rp-12-triliun/
http://studentpreneur.co/tokopedia-startup-lokal-yang-berhasil-mendunia-karena-investasi-rp-12-triliun/


 

86 
 

Garbarino, E., & Johnson, M. S. (1999). The different roles of satisfaction, trust, 

and commitment in customer relationships. Journal of Marketing, 63, 70-

87. 

Ghozali, Imam., 2006. Structural Equation Modeling Metode Alternatif dengan 

Partial Least Square. Semarang: Badan Penerbit UNDIP 

Goenawan, Muhammad Alif. 2015. 

http://inet.detik.com/read/2015/03/26/132012/2870293/398/pengguna-

internet-indonesia-tembus-881-juta. Pengguna Internet Indonesia Tembus 

88,1 Juta– detikinet Kamis, 26/03/2015 13:25 WIB 

Gong, W., Stump, R. L., & Maddox, L. M. (2013). Factors influencing consumers' 

online shopping in China. Journal of Asia Business, Vol. 7 Iss 3 pp. 214 - 

230. 

 

Griffith, D.A. and Krampf, R.F. and Palmer, J.W. (2001), "The role of interface in 

electronic commerce: consumer involvement with print versus online 

Hair, J., Black, W., Babin, B., Anderson, R., & Tatham, R. (2006). Multivariate 

data analysis (6th ed.). Uppersaddle River, N.J.: Pearson Prentice Hall. 

Hellier, P. K., Geursen, G. M., Carr, R. A., and Rickard, J. A. (2003). Customer 

repurchase intention: A general structural equation model. European 

Journal of Marketing, 37(11/12) 1762–1800. 

Hennig-Thurau, Thorsten, Gwinner, Kevin P., Gremler, Dwayne D. & Paul,  

Michael. (2005). Managing Service Relationships In A Global Economy: 

Exploring The Impact Of National Culture On The Relevance Of 

Customer Relational Benefits For Gaining Loyal Customers, Research on 

International Service Marketing: A State of the Art Advances in 

International Marketing 15: 11–31.  

Hocutt, M. A. (1998). Relationship dissolution model: Antecedents of relationship 

commitment and the likelihood of dissolving a relationship. International 

Journal of Service Industry Management, 9(2), 189-200. 

Hofacker, C.R., (2001), Internet Marketing, 3rd ed., Wiley, New York. 

Hoque, A.Y. and Lohse, G.L. (1999), "An information search cost perspective for 

designing interfaces for electronic commerce", Journal of Marketing 

Research, Vol. 36 No. 3, pp. 387-94. 

Jarvenpaa, S.L. and Todd, P.A. (1997), "Consumer reactions to electronic 

shopping on the World Wide Web", International Journal of Electronic 

Commerce, Vol. 1 No. 2, pp. 59-88. 

Javadi, M. H., Dolatabadi, H. R., Nourbakhsh, M., Poursaeedi, A., & Asadollahi, 

A. R. (2012). An Analysis of Factors Affecting on Online Shopping 

Behavior of Consumers. International Journal of Marketing Studies, Vol. 

4, No. 5. 

Jones, M.A. and Suh, J. (2000), "Transaction-specific satisfaction and overall  

satisfaction: an empirical analysis", Journal of Services Marketing, Vol. 14 

No. 2, pp. 147-59. 

Katawetawaraks, C., & Wang, C. L. (2011). Online Shopper Behavior: Influences 

of Online Shopping Decision. Asian Journal of Business Research, 66-74. 

Anteseden Niat Beli Ulang dalam Konteks Belanja Daring di Tokopedi
FITRI NUR RUSMAWATI, Bayu Sutikno, S.E., M.S.M., Ph.D 
Universitas Gadjah Mada, 2016 | Diunduh dari http://etd.repository.ugm.ac.id/

http://inet.detik.com/read/2015/03/26/132012/2870293/398/pengguna-internet-indonesia-tembus-881-juta
http://inet.detik.com/read/2015/03/26/132012/2870293/398/pengguna-internet-indonesia-tembus-881-juta


 

87 
 

Kolesar, M.B. and Galbraith, R.W. (2000), "A services-- marketing perspective on 

e-retailing: implications for eretailers and directions for further research", 

Internet Research, Vol. 10 No. 5, pp. 424-38. 

Kwek, Choon Ling., Lau, Teck. Chai, Hoi, Tan Piew. (2010). The Effects of 

Shopping Orientation, Online Trust and Prior Online Purchase Experience 

toward Costumers' Online Purchase Intention. International Business 

Reseach. 3 (3). 63-74 

Liang, T., & Lai, H. (2000). Electronic store design and consumer choice: an  

empirical study. System Sciences Proceedings of 33rd International 

Conference in Hawaii. 

Liang, T.P. and Lai. H.J., (2002), “Effect of store design on consumer purchases: 

An empirical study of on-line bookstores”, Information & Management, 

vol. 39, no. 6, pp.431-444. 

Liu, C. and Arnett, K.P. (2000), "Exploring the factors associated with Web site 

success in the context of electronic commerce", Information and 

Management, Vol. 38, pp. 23-33. 

Lohse, G.L. and Spiller, P. (1998), "Electronic shopping", Communications of 

ACM, Vol. 41 No. 7, pp. 81-9. 

Lubis, Miladinne. (09 Maret 2014), ”Konsumen Indonesia Mulai Menyukai 

Belanja  Online”,http://www.nielsen.com/content/corporate/id/en/press-

room/2014/konsumen-indonesia-mulai-menyukai-belanja-online.html. 

Akses per tanggal 22 mei 2015 

Lukman , Enricko . December 26, 2014. 8 marketplace terbaik di Indonesia untuk 

membantu Anda berjualan online. http://id.techinasia.com/marketplace-

online-terbesar-indonesia-belanja/. Akses per tanggal 22 mei 2015 

Mamuaya, Rama . ”Tokopedia, Startup E-Commerce Yang Mampu Bertahan Dan 

Terus Bertumbuh”.  https://dailysocial.net/post/tokopedia, diakses pada 

08-04-2015 08.40 

Manurung, Irwan Saputra. Maret 2014. http://www.dicoba.info/2014/03/tips-

memilih-situs-jual-beli-online.html 

Mitra, Wyndo. 16 September 2014. ”Data Statistik Mengenai Pertumbuhan 

Pangsa Pasar E-Commerce di Indonesia Saat Ini”. 

http://startupbisnis.com/data-statistik-mengenai-pertumbuhan-pangsa-

pasar-e-commerce-di-indonesia-saat-ini/. Akses per tanggal 07 April 2015  

Morgan, R. M., & Hunt, S. D. (1994). The commitment-trust theory of 

relationship marketing. Journal of Marketing, 58, 20-38. 

News, Majalengka. (Februari 2015), ”Dua online shop Indonesia terbaik”,  

http://majalengkanews.com/dua-online-shop-indonesia-terbaik/. Akses per 

tanggal 20 Mei 2015, 08.30 WIB 

Pangerapan, Semuel A. Siaran Pers (Press Release) Asosiasi Penyelenggara Jasa 

Internet Indonesia (APJII)  KETUA UMUM APJII 

Parasuraman, V.A. Zeithaml, A. Malhotra, E-S-QUAL: a multiple-item scale for  

assessing electronic service quality, Journal of Service Research 7 (3), 

2005, pp. 213–233. 

Anteseden Niat Beli Ulang dalam Konteks Belanja Daring di Tokopedi
FITRI NUR RUSMAWATI, Bayu Sutikno, S.E., M.S.M., Ph.D 
Universitas Gadjah Mada, 2016 | Diunduh dari http://etd.repository.ugm.ac.id/

http://www.nielsen.com/id/en/press-room/2014/konsumen-indonesia-mulai-menyukai-belanja-online.html
http://www.nielsen.com/id/en/press-room/2014/konsumen-indonesia-mulai-menyukai-belanja-online.html
http://www.nielsen.com/content/corporate/id/en/press-room/2014/konsumen-indonesia-mulai-menyukai-belanja-online.html
http://www.nielsen.com/content/corporate/id/en/press-room/2014/konsumen-indonesia-mulai-menyukai-belanja-online.html
http://id.techinasia.com/author/enricko/
http://id.techinasia.com/marketplace-online-terbesar-indonesia-belanja/
http://id.techinasia.com/marketplace-online-terbesar-indonesia-belanja/
https://dailysocial.net/author/admin
file:///D:/Tokopedia,%20Startup%20E-Commerce%20Yang%20Mampu%20Bertahan%20Dan%20Terus%20Bertumbuh
file:///D:/Tokopedia,%20Startup%20E-Commerce%20Yang%20Mampu%20Bertahan%20Dan%20Terus%20Bertumbuh
https://dailysocial.net/post/tokopedia,%20diakses%20pada%2008-04-2015
https://dailysocial.net/post/tokopedia,%20diakses%20pada%2008-04-2015
http://startupbisnis.com/data-statistik-mengenai-pertumbuhan-pangsa-pasar-e-commerce-di-indonesia-saat-ini/
http://startupbisnis.com/data-statistik-mengenai-pertumbuhan-pangsa-pasar-e-commerce-di-indonesia-saat-ini/
http://majalengkanews.com/dua-online-shop-indonesia-terbaik/


 

88 
 

Park, C. and Kim, Y. (2003). Identifying key factors affecting consumer purchase 

behavior in an online shopping context. International Journal of Retail & 

Distribution Management, Vol 31 p. 16-29. 

Park, C. and Kim, Y. (2006), „„The effect of information satisfaction and  

relational benefit on consumers‟ online shopping site commitments‟‟, 

Journal of Electronic Commerce in Organizations, Vol. 4 No. 1, pp. 70-

91. 

Peterson, R.A., Balasubramanian, S. and Bronnenberg, B.J. (1997), "Exploring 

the implications of the Internet 

Ravald, A. and Gronroos, C. (1996), "The value concept and relationship 

marketing", European Journal of Marketing, Vol. 30 No. 2, pp. 19-30. 

Rafiq, Azhar. (05 April 2015), ”Pengalaman berbelanja di Tokopedia”, 

http://rafiq15.blogspot.com/2015/04/pengalaman-berbelanja-di-

tokopedia.html. Akses per tanggal 22 mei 2015 
Rasyid, Arwin. Juli 2015. 

http://inet.detik.com/read/2005/10/19/163005/464687/317/pengguna-

internet-yogyakarta-capai-17.. ketepi – detikinet Rabu, 19/10/2005  

Riadi, Muchlisin . April 19, 2013 . ”Perdagangan Elektronik (E-Commerce)”. 

http://www.kajianpustaka.com/2013/04/perdagangan-elektronik-e-

commerce.html. Akses per tanggal 20 Mei 2015 pada 08.10 

Risal, Muhammad. (2011), ”Apa itu gadget dan pengertian gadget”,  

http://www.artikelbagus.com/2011/11/apa-itu-gadget-dan-pengertian-

gadget.html. Akses per tanggal 20 Mei 2015, 08.20 WIB 

Rizki, Abadi. (25 Agustus 2014), ”15 Situs toko online paling terkenal di 

Indonesia”, https://kreditgogo.com/artikel/Gaya-Hidup/15-Situs-Toko-

Online-Paling-Terkenal-di-Indonesia.html. Akses per tanggal 22 mei 2015 

Roca, J. C., García, J. J. and de la Vega, J. J., (2009). The importance of perceived 

trust, security and privacy in online trading systems. Information 

Management & Computer Security, 17 (2), 96–113. 

Rowley, J. (1996), "Retailing and shopping on the Internet", International Journal  

 of Retail & Distribution Management, Vol. 24 No. 3, pp. 26-37. 

Salisbury, W.D., R.A. Pearson, A.W. Pearson and D.W. Miller, 2001. Perceived 

Security and World Wide Web purchase intention. Industrial Management 

& Data Systems, 101: 165-176. 

Saprikis, V., Chouliara, A., & Vlachopoulou, a. M. (Vol. 2010 (2010)). 

Perceptions towards Online Shopping:. Communications of the IBIMA, 13 

Sekaran, Uma (2006), Research Method for Business : a Skill Building Approach, 

4th ed. New York: John Wiley & Sons, Inc. 

Setiawan, Sakina Rakhma Diah. (13 Oktober 2014), ”Ketika orang Indonesia   

lebih senang belanja online”,  

http://bisniskeuangan.kompas.com/read/2014/10/13/084300126/Ketika.Or

ang.Indonesia.Lebih.Senang.Belanja.Online. Akses per tanggal 22 Mei 

2015 pada 06.00 WIB 

Shergil, G.S., dan Chen, Z., 2005., Web-based shopping: consumers‟ attitudes 

towards online shopping in New Zealand., Journal of Electronic 

Commerce Research, Vol. 6, No. 2, pp. 79-94. 

Anteseden Niat Beli Ulang dalam Konteks Belanja Daring di Tokopedi
FITRI NUR RUSMAWATI, Bayu Sutikno, S.E., M.S.M., Ph.D 
Universitas Gadjah Mada, 2016 | Diunduh dari http://etd.repository.ugm.ac.id/

http://rafiq15.blogspot.com/2015/04/pengalaman-berbelanja-di-tokopedia.html
http://rafiq15.blogspot.com/2015/04/pengalaman-berbelanja-di-tokopedia.html
http://inet.detik.com/read/2005/10/19/163005/464687/317/pengguna-internet-yogyakarta-capai-17
http://inet.detik.com/read/2005/10/19/163005/464687/317/pengguna-internet-yogyakarta-capai-17
https://plus.google.com/100115562596774892129
http://www.kajianpustaka.com/2013/04/perdagangan-elektronik-e-commerce.html
http://www.kajianpustaka.com/2013/04/perdagangan-elektronik-e-commerce.html
http://www.artikelbagus.com/2011/11/apa-itu-gadget-dan-pengertian-gadget.html
http://www.artikelbagus.com/2011/11/apa-itu-gadget-dan-pengertian-gadget.html
https://plus.google.com/110978404644581302719/posts
https://kreditgogo.com/artikel/Gaya-Hidup/15-Situs-Toko-Online-Paling-Terkenal-di-Indonesia.html
https://kreditgogo.com/artikel/Gaya-Hidup/15-Situs-Toko-Online-Paling-Terkenal-di-Indonesia.html
http://bisniskeuangan.kompas.com/read/2014/10/13/084300126/Ketika.Orang.Indonesia.Lebih.Senang.Belanja.Online
http://bisniskeuangan.kompas.com/read/2014/10/13/084300126/Ketika.Orang.Indonesia.Lebih.Senang.Belanja.Online


 

89 
 

Sheth, J.N. and Parvatiyar, A. (1995), "Relationship marketing in consumer  

markets: antecedents and consequences", Journal of the Academy of 

Marketing Science, Vol. 23 No. 4, pp. 255-71. 

Sugiyono, (2013). Metode Penelitian Kunatitatif Kualitatif dan R&D. Bandung  

Alfabeta. 

Supriyadi, Cecep. April 2014. 3 Hambatan E-commerce di Indonesia yang Harus 

Diketahui. http://www.marketing.co.id/3-hambatan-e-commerce-di-

indonesia-yang-harus-diketahui/. diakses pada 19 Juni 2015 

Swastika, Vanessa M. (26 March 2015), ”Perkembangan teknologi di Indonesia”,  

http://teknologi.kompasiana.com/terapan/2015/03/26/perkembangan-

teknologi-di-indonesia-733341.html. Akses per tanggal 20 Mei 2015, 

09.00 WIB 

Szymanski, D.M. and Hise, R.T. (2000), "e-satisfaction: an initial examination", 

Journal of Retailing, Vol. 76, No. 3, pp. 309-22. 

The Tech Faq. (2008), “Top reasons why people shop online,” 

http://www.thetechfaq.com/2008/09/29/top-reasons-why-people-shop-

online/, Thetechfaq.com. 

Tjiptono. 2007. Strategi Pemasaran. Edisi Pertama. Andi Ofset. Yogyakarta. 

Wang, R.Y. and Strong, D.M. (1996), "Beyond accuracy: what data quality means  

to data consumers", Journal of Management Information Systems, Vol. 12 

No. 4, pp. 5-34. 

Wang, C.L., Ye, L.R., Zhang, Y. and Nguyen, D.D., (2005), “Subscription to fee-

based online services: What makes consumer pay for online content?” 

Journal of Electronic Commerce Research, vol. 6, no. 4, pp.301-311., 

Yu, T. and Wu, G, (2007), “Determinants of internet shopping behavior: An 

application of reasoned behavior theory”, International Journal of 

Management, vol. 24, no. 4, pp. 744-762, 823. 

Wolfingbarger, M. and Gilly, M.C. (2001), "Shopping online for freedom, control,  

and fun", California Management Review, Vol. 43 No. 2, pp. 34-55. 

Zeithaml, V.A., & Bitner, M.J.(1997). Services marketing. Singapore: McGraw-

Hill. 

17 November, 2013. http://lenterakecil.com/belanja-online-belanja-daring/ 

http://www.alexa.com/siteinfo/tokopedia.com 

https://www.maxmanroe.com/tokopedia-ecommerce-lokal-berkonsep-mall-

online.html 

http://szeretlek-87.weebly.com/eptik/category/sejarah-online-shopping-di-

indonesia http://startupbisnis.com/tag/tokopedia/ 

https://www.facebook.com/forjbers/posts/1393077300984063?fref=nf 

http://id.wikipedia.org/wiki/Belanja_daring, diakses pada 10 April 2015 20.00 

22/4/2014.http://szeretlek-87.weebly.com/eptik/category/sejarah-online-shopping-

di-indonesia 

http://americanindonesian.com/2014/11/19/review-toko-online-di-indonesia-part-

1/ 

http://www.bisnishack.com/2014/07/25-fakta-menarik-tentang-

tokopedia.html?m=0, diakses pada 07 April 2015 08.00 WIB 

http://www.apjii.or.id/v2/read/article/info-terkini/301.html. 23/03/2015 09:38 am 

Anteseden Niat Beli Ulang dalam Konteks Belanja Daring di Tokopedi
FITRI NUR RUSMAWATI, Bayu Sutikno, S.E., M.S.M., Ph.D 
Universitas Gadjah Mada, 2016 | Diunduh dari http://etd.repository.ugm.ac.id/

http://www.marketing.co.id/3-hambatan-e-commerce-di-indonesia-yang-harus-diketahui/
http://www.marketing.co.id/3-hambatan-e-commerce-di-indonesia-yang-harus-diketahui/
http://teknologi.kompasiana.com/terapan/2015/03/26/perkembangan-teknologi-di-indonesia-733341.html
http://teknologi.kompasiana.com/terapan/2015/03/26/perkembangan-teknologi-di-indonesia-733341.html
http://lenterakecil.com/belanja-online-belanja-daring/
http://www.alexa.com/siteinfo/tokopedia.com
https://www.maxmanroe.com/tokopedia-ecommerce-lokal-berkonsep-mall-online.html
https://www.maxmanroe.com/tokopedia-ecommerce-lokal-berkonsep-mall-online.html
http://szeretlek-87.weebly.com/eptik/category/sejarah-online-shopping-di-indonesia
http://szeretlek-87.weebly.com/eptik/category/sejarah-online-shopping-di-indonesia
http://startupbisnis.com/tag/tokopedia/
http://id.wikipedia.org/wiki/Belanja_daring
http://szeretlek-87.weebly.com/eptik/category/sejarah-online-shopping-di-indonesia
http://szeretlek-87.weebly.com/eptik/category/sejarah-online-shopping-di-indonesia
http://americanindonesian.com/2014/11/19/review-toko-online-di-indonesia-part-1/
http://americanindonesian.com/2014/11/19/review-toko-online-di-indonesia-part-1/
http://www.bisnishack.com/2014/07/25-fakta-menarik-tentang-tokopedia.html?m=0
http://www.bisnishack.com/2014/07/25-fakta-menarik-tentang-tokopedia.html?m=0
http://www.apjii.or.id/v2/read/article/info-terkini/301.html

