PERFORMA CORRELATED-NAIVE BAYES CLASSIFIER (C-NBC) UNTUK ANALISIS CUSTOMER
RELATIONSHIP MANAGEMENT

(CRM) PADA INDUSTRI PERBANKAN

MAGHFIRAH, Teguh Bharata Adji, S.T., M.T., M.Eng., Ph.D.;Noor Akhmad Setiawan, S.T., M.T., Ph.D.

Universitas Gadjah Mada, 2016 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

DAFTAR PUSTAKA

[1] K. Wisaeng, “A Comparison of Different Classification Techniques for Bank
Direct Marketing,” Int. J. Soft Comput. Eng. IJSCE, vol. 3, no. 4, pp. 116—
119, 2013.

[2] L. Sing’oei and J. Wang, “Data Mining Framework for Direct Marketing: A
Case Study of Bank Marketing,” J Comput Sci Issues, vol. 10, no. 2, pp.
198-203, 2013.

[3] Z. Bosnjak and O. Grljevi¢, “Credit users segmentation for improved
customer relationship management in banking,” in Applied Computational
Intelligence and Informatics (SACI), 2011 o6th IEEE International
Symposium on, 2011, pp. 379-384.

[4] S. Ren, Q. Sun, and Y. Shi, “Customer segmentation of bank based on data
warehouse and data mining,” in Information Management and Engineering
(ICIME), 2010 The 2nd IEEE International Conference on, 2010, pp. 349—
353.

[5] S. Moro, R. Laureano, and P. Cortez, “Using data mining for bank direct
marketing: An application of the crisp-dm methodology,” in Proceedings of
European Simulation and Modelling Conference-ESM’2011, 2011, pp. 117—
121.

[6] Alberto Ochoa, Arturo Elias, Claudia Gémez, Daniel Azpeitia, Edgar Conde,
Emmanuel Garcia, Francisco Ornelas, Javier Gonzalez, Jons Sanchez, Julio
Ponce, Lourdes Margain, Miguel Maldonado, Petra Salazar, Rubén
Jaramillo, Sayuri Quezada, and Victor Cruz, Explaining Diverse Application
Domains Analyzed from Data Mining Perspective. INTECH Open Access
Publisher, 2012.

[71 E. W. T. Ngai, L. Xiu, and D. C. K. Chau, “Application of data mining
techniques in customer relationship management: A literature review and
classification,” Expert Syst. Appl., vol. 36, no. 2, pp. 2592-2602, Mar. 2009.

[8] K. Tsiptsis and A. Chorianopoulos, Data mining techniques in CRM: inside
customer segmentation. Chichester, West Sussex, U.K: Wiley, 2009.

[9] L. R. K. Reddy and G. Loshma, “Classification and Prediction in Customer
Relationship Management Using Back Propagation,” in International
Conference on Computer Science and Information Technology, ISBN, pp.
978-93.

[10] B. Fang and S. Ma, “Data Mining Technology and Its Application in CRM of
Commercial Banks,” 2009, pp. 243-246.

[11] Z. L. Ping and S. Q. Liang, “Data mining application in banking-customer
relationship management,” in Computer Application and System Modeling
(ICCASM), 2010 International Conference on, 2010, vol. 6, pp. V6124,

[12] I. H. Witten and E. Frank, Data mining: practical machine learning tools
and techniques, 2nd ed. Amsterdam ; Boston, MA: Morgan Kaufman, 2005.

[13] R. Ramakrishnan, R. Agrawal, J.-C. Freytag, T. Bollinger, C. W. Clifton, S.
Dzeroski, J. Hipp, D. Keim, S. Kramer, H.-P. Kriegel, and others, Data



PERFORMA CORRELATED-NAIVE BAYES CLASSIFIER (C-NBC) UNTUK ANALISIS CUSTOMER
RELATIONSHIP MANAGEMENT

(CRM) PADA INDUSTRI PERBANKAN

UNIVERSITAS MAGHFIRAH, Teguh Bharata Adji, S.T., M.T., M.Eng., Ph.D.;Noor Akhmad Setiawan, S.T., M.T., Ph.D.

GADJAH MADA Universitas Gadjah Mada, 2016 | Diunduh dari http://etd.repository.ugm.ac.id/

mining: The next generation. Internat. Begegnungs-und Forschungszentrum
fir Informatik, 2005.

[14] D. P. Goyal and S. Sharma, “Evaluating effectiveness of data mining
software for CRM systems,” in Advanced Information Management and
Service (IMS), 2010 6th International Conference on, 2010, pp. 11-16.

[15] C. Shah and A. G. Jivani, “Comparison of data mining classification
algorithms for breast cancer prediction,” in Computing, Communications and
Networking Technologies (ICCCNT), 2013 Fourth International Conference
on, 2013, pp. 1-4.

[16] M. Martinez-Arroyo and L. E. Sucar, “Learning an optimal naive bayes
classifier,” in Pattern Recognition, 2006. ICPR 2006. [8th International
Conference on, 2006, vol. 3, pp. 1236-1239.

[17] S. Y. - and L. L. -, “Weighted Naive Bayesian Classification Algorithm
Based on Correlation Coefficients,” Int. J. Adv. Comput. Technol., vol. 4, no.
20, pp. 29-35, Nov. 2012.

[18] I. H. Witten, E. Frank, and M. A. Hall, Data mining: practical machine
learning tools and techniques, 3rd ed. Burlington, MA: Morgan Kaufmann,
2011.

[19] Alfironi. Burhan, dkk. “Analisis Perbandingan Tingkat Akurasi Algoritma
Naive Bayes Classifier dengan Correlated-Naive Bayes Clasiifier”. Seminar
Nasional Teknologi Informasi dan Multimedia. 2015.

[20] Alfironi. Burhan, dkk. “Pembobotan Korelasi pada Naive Bayes Classifier”.
Seminar Nasional Teknologi Informasi dan Multimedia. 2015.

[21] Jaideep Srivastava, Data Mining for Customer Relationship Management,
[Online] Available http://www.dtc.umn.edu/ddmc/resources/crm.pdf,
January15,2011.

[22] Hyunseok Hwang, Taesoo Jung, Euiho Suh, An LTV model and customer
segmentation based on customer value: a case study on the wireless
telecommunication industry, Expert Systems with Applications 26, 2004,
pp. 181-188.



http://www.dtc.umn.edu/ddmc/resources/crm.pdf

