
 

94 

 

DAFTAR PUSTAKA 

 [1] V. L. Miguéis, A. S. Camanho, and J. Falcão, “Expert Systems with 

Applications Customer data mining for lifestyle segmentation,” vol. 39, pp. 

9359–9366, 2012. 

[2] M. Khajvand and M. Jafar, “Procedia Computer Science Estimating 

customer future value of different customer segments based on adapted 

RFM model in retail banking context,” Procedia Comput. Sci., vol. 3, pp. 

1327–1332, 2011. 

[3] Z. Ping, “Data Mining Application in Banking-Customer Relationship 

Management Zhao Li Ping[l],” no. Iccasm, pp. 124–126, 2010. 

[4] D. Zheng, “Application of Silence Customer Segmentation in Securities 

Industry Based on Fuzzy Cluster Algorithm,” J. Inf. Comput. Sci. 10, vol. 

13, pp. 4337–4347, 2013. 

[5] K. Uzay, “Fuzzy Target Selection Using RFM Variables,” IEEE, vol. 00, 

no. C, pp. 1038–1043, 2001. 

[6] A. Sheshasayee and P. Sharmila, “Comparative Study of Fuzzy C Means 

and K Means Algorithm for Requirements Clustering,” Indian J. Sci. 

Technol., vol. 7, no. June, pp. 853–857, 2014. 

[7] C. Cheng and Y. Chen, “Expert Systems with Applications Classifying the 

segmentation of customer value via RFM model and RS theory,” Expert 

Syst. Appl., vol. 36, no. 3, pp. 4176–4184, 2009. 

[8] S. Mohammad, S. Hosseini, A. Maleki, and M. R. Gholamian, “Expert 

Systems with Applications Cluster analysis using data mining approach to 

develop CRM methodology to assess the customer loyalty,” Expert Syst. 

Appl., vol. 37, no. 7, pp. 5259–5264, 2010. 

[9] A. H. Azadnia, M. Zameri, M. Saman, K. Y. Wong, and A. R. Hemdi, 

“Integration Model of Fuzzy C Means Clustering Algorithm and TOPSIS 

Method for Customer Lifetime Value Assessment,” in Proceedings of the 

2011 IEEE IEEM, 2011, vol. 11, pp. 16–20. 

[10] M. Khajvand and Mohammad Jafar Tarokh, “Analyzing Customer 

Segmentation Based on Customer,” J. Ind. Eng. Univ. Tehran, no. Special 

ISsue, pp. 79–93, 2011. 

[11] R. Mohammadi, B. Bidabad, T. Nourasteh, and M. Sherafati, “Credit 

Ranking of Bank Customers ( An Integrated Model of,” Eur. Online J. Nat. 

Soc. Sci., vol. 3, no. 3, pp. 564–571, 2014. 

SEGMENTASI NASABAH  UNTUK  CUSTOMER RELATIONSHIP MANAGEMENT (CRM)
MENGGUNAKAN FUZZY C MEANS (KASUS:
BMT BERINGHARJO YOGYAKARTA)
TIKARIDHA HARDIANI, Selo Sulistyo, S.T.,M .T.,M.Sc.,Ph.D ;Dr. Ir. Rudy Hartanto, M.T.
Universitas Gadjah Mada, 2016 | Diunduh dari http://etd.repository.ugm.ac.id/



 

95 

 

[12] A. Gayathri and S. Mohanavalli, “Enhanced Customer Relationship 

Management Using Fuzzy Clustering,” IJCSET, vol. 1, no. 4, pp. 163–167, 

2011. 

[13] T. Chen and Y. Wang, “Fuzzified FCM for Mining Sales Data and 

Establishing Flexible Customer Clusters,” Int. J. Hybrid Inf. Technol., vol. 

5, no. 4, pp. 79–84, 2012. 

[14] N. I. Putu, P. Yuliari, I. K. Gede, D. Putra, N. I. Kadek, and D. W. I. 

Rusjayanti, “CUSTOMER SEGMENTATION THROUGH FUZZY C-

MEANS AND FUZZY RFM METHOD,” J. Theor. Appl. Inf. Technol., vol. 

78, no. 3, pp. 380–385, 2015. 

[15] W. Wang and Y. Zhang, “On fuzzy cluster validity indices,” Fuzzy Sets 

Syst., vol. 158, pp. 2095–2117, 2007. 

[16] Z. Bian and H. Dong, “Suggestions on the CRM Implementation of Small 

and Medium- Contemporary 

Logistics, 2012, vol. 09, pp. 95–98. 

[17] E. W. T. Ngai, L. Xiu, and D. C. K. Chau, “Application of data mining 

techniques in customer relationship management: A literature review and 

classification,” Expert Syst. Appl., vol. 36, no. 2, pp. 2592–2602, 2009. 

[18] K. Tsiptsis and A. Chorianopoulos, Data Mining Techniques in CRM: 

Inside Customer Segmentation. United Kingdom: John Wiley & Sons, Ltd, 

2009. 

[19] S. M. Rajeh, F. A. Koudehi, S. M. Seyedhosseini, and R. Farazmand, “A 

Model for Customer Segmentation Based On Loyalty Using Data Mining 

Approach and Fuzzy Concept in Iranian Bank,” Int. J. Bus. Behav. Sci., vol. 

4, no. 9, pp. 118–136, 2014. 

[20] I. Yeh, K. Yang, and T. Ting, “Expert Systems with Applications 

Knowledge discovery on RFM model using Bernoulli sequence,” Expert 

Syst. Appl., vol. 36, no. 3, pp. 5866–5871, 2009. 

[21] J. A. Mccarty and M. Hastak, “Segmentation approaches in data-mining : A 

comparison of RFM , CHAID , and logistic regression,” Jouranl Bus. Res., 

vol. 60, pp. 656–662, 2007. 

[22] M. Bizhani, “Behavioral Segmentation of Bank ’ s Point-of-Sales using RF 

* M * Approach,” IEEE, vol. 10, pp. 81–86, 2010. 

[23] J. Wei, C. Weng, and N. Changhua, “USING RFM MODEL IN A 

CHILDREN ’ S DENTAL CLINIC FOR MARKET SEGMENTATION 

Hsin-Hung Wu , National Changhua University of Education , Taiwan ,” in 

The 11th International DSI and the 16th APDSI, 2011. 

SEGMENTASI NASABAH  UNTUK  CUSTOMER RELATIONSHIP MANAGEMENT (CRM)
MENGGUNAKAN FUZZY C MEANS (KASUS:
BMT BERINGHARJO YOGYAKARTA)
TIKARIDHA HARDIANI, Selo Sulistyo, S.T.,M .T.,M.Sc.,Ph.D ;Dr. Ir. Rudy Hartanto, M.T.
Universitas Gadjah Mada, 2016 | Diunduh dari http://etd.repository.ugm.ac.id/



 

96 

 

[24] C. Todman, Designing a Data Warehouse: Supporting Customer 

Relationship Management. Upper Saddle River, NJ, USA: Prentice Hall 

PTR, 2000. 

[25] R. Swift, Accelerating Customer Relationships: Using Crm and 

Relationship Technologies\texttrademark, First. Upper Saddle River, NJ, 

USA: Prentice Hall Press, 2000. 

[26] S. A. Brown and P. W. Coopers, Customer Relationship Management: A 

Strategic Imperative in the World of e-Business, 1st ed. New York, NY, 

USA: John Wiley &amp; Sons, Inc., 1999. 

[27] R. A. Soeini and E. Fathalizade, “Customer Segmentation based on 

Modified RFM Model in the Insurance Industry,” in Proceedings of 2012 

4th International Conference on Machine Learning and Computing, 2012, 

vol. 25, pp. 101–104. 

[28] S. Pulakkazhy, “DATA MINING IN BANKING AND ITS 

APPLICATIONS-A REVIEW,” J. Comput. Sci., vol. 9, no. 10, pp. 1252–

1259, 2013. 

[29] S. Sumathi, S. N. Sivanandam, V. Lei, Z. Chen, and S. K. Nguang, 

Introduction to Data Mining and its Applications. New York: Springer, 

2006. 

[30] J. Han, Data Mining: Concepts and Techniques Second Edition, Second. 

San Francisco: Diane Cerra, 2006. 

[31] A. Nadali and H. E. Nosratabadi, “Evaluating the Success Level of Data 

Mining Projects Based on CRISP-DM Methodology by a Fuzzy Expert 

System,” IEEE, pp. 161–165, 2011. 

[32] J. Luai Al Shalabi , Zyad Shaaban and Basel Kasasbeh , Amman, “Data 

Mining : A Preprocessing Engine,” J. Comput. Sci., vol. 2, no. 9, pp. 735–

739, 2006. 

[33] Y. K. Jain and S. K. Bhandare, “Min Max Normalization Based Data 

Perturbation Method for Privacy Protection,” Int. J. Comput. Commun. 

Technol., vol. 2, no. Viii, pp. 45–50, 2011. 

[34] S. Kusumadewi, I. Guswaludin, K. Sistem, P. Keputusan, and D. Support, 

“FUZZY MULTI-CRITERIA DECISION MAKING,” Media Inform., vol. 

3, no. 1, pp. 25–38, 2005. 

[35] J. C. Dunn, “Compact Well-Separated Clusters A Fuzzy Relative of the 

ISODATA Process and Its Use in Detecting Compact Well-Separated 

Clusters,” J. Cybern., no. 912873516, pp. 32–57, 1974. 

SEGMENTASI NASABAH  UNTUK  CUSTOMER RELATIONSHIP MANAGEMENT (CRM)
MENGGUNAKAN FUZZY C MEANS (KASUS:
BMT BERINGHARJO YOGYAKARTA)
TIKARIDHA HARDIANI, Selo Sulistyo, S.T.,M .T.,M.Sc.,Ph.D ;Dr. Ir. Rudy Hartanto, M.T.
Universitas Gadjah Mada, 2016 | Diunduh dari http://etd.repository.ugm.ac.id/



 

97 

 

[36] S. Kusumadewi, Analisis dan Desain Sistem Fuzzy Menggunakan Tool Box 

Matlab, 1st ed. Yogyakarta: Graha Ilmu, 2002. 

[37] Y. Hu and T. Yeh, “Knowledge-Based Systems Discovering valuable 

frequent patterns based on RFM analysis without customer identification 

information,” Knowledge-Based Syst., vol. 61, pp. 76–88, 2014. 

[38] M. Caber, “Using data mining techniques for profiling profitable hotel 

customers : An application of RFM analysis,” Tour. Manag. Prespective, 

vol. 18, pp. 153–160, 2016. 

[39] K. Wu and M. Yang, “A cluster validity index for fuzzy clustering,” Pattern 

Recognit. Lett. 26, vol. 26, pp. 1275–1291, 2005. 

[40] J. Wei, S. Lin, and H. Wu, “A review of the application of RFM model,” 

African J. Bus. Manag., vol. 4, no. 19, pp. 4199–4206, 2010. 

[41] “IBM SPSS Direct Marketing 22,” 2013. . 

[42] D. Zumstein, “Customer Performance Measurement: Analysis of the 

Benefit of a Fuzzy Classification Approach in Customer Relationship 

Management,” University of Fribourg, Switzerland, 2007. 

[43] K. Fitri, “Tinjauan Faktor Penyebab Dormant Account (Studi Kasus Bank 

Syariah Mandiri Cabang Pekanbaru),” Ekonomi, vol. 20, pp. 1–17, 2012. 

 

 

SEGMENTASI NASABAH  UNTUK  CUSTOMER RELATIONSHIP MANAGEMENT (CRM)
MENGGUNAKAN FUZZY C MEANS (KASUS:
BMT BERINGHARJO YOGYAKARTA)
TIKARIDHA HARDIANI, Selo Sulistyo, S.T.,M .T.,M.Sc.,Ph.D ;Dr. Ir. Rudy Hartanto, M.T.
Universitas Gadjah Mada, 2016 | Diunduh dari http://etd.repository.ugm.ac.id/


	DAFTAR PUSTAKA

