(S:Iurl\o/ei Perilaku Konsumsi Berlandaskan Fanatisme oleh Fans 'True Blue' terhadap Chelsea Football
u
PURNOWO ARIEF PRAWIDYA, Pulung Setiosuci Perbawani, S.I.P., M.M. ; Wisnu Martha Adiputa, S.I.P., M.Si. ; Lis

Universitas Gadjah Mada, 2017 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Daftar Pustaka

Buku :

Aaker, David. 1991. Managing Brand Equity : Capitalizing on the Value of a
Brand Name. The Free Press : New York

Altick, RD. (1998). The Common Reader : A History of The Mass Reading
Public. Colombus : Ohio University Press

Ancok, D. 1978. Teknik Penyusunan Skala Pengukur. Yogyakarta : Pusat
Penelitian Kependudukan, Universitas Gadjah Mada.

Babbie, Earl. 1978. Survey Research Methods. California : Wadsworth Publishing
Company.

Belk, Russell., Wallendorg, Melanie., dan Sherry, John. 1989. The Sacred and
The Profane in Consumer Behavior : Theodicy on The Odyssey. Journal of
Consumer Research, vol 16.

Berger, A. A. 2000. Media and Communication Research Methods : An
Introduction to Qualitative and Quantitative Approaches. London : Sage
Publication

Chung, E., Beverland, M.B., dan Farrelly, F. 2008. Exploring Consumer
Fanaticism :Extraordinary Devotion in The Consumption. Minnesota :
University of Minnesota

Doss, E. L., 1999. Elvis Culture : Fans, Faith, & Image. Kansas : University Press
of Kansas

Gobe, Marc. 2001. Emotional Branding : The New Paradigm for Connecting
Brands to People. New York : Allworth Press.

Goertz, Gary., dan Diehl, Paul. 2000. Enduring Rivalries : The Theoritical
Constructs and Empirical Patterns. International Studies Quarterly

Harris, C. 1998. Introduction — Theorizing Fandom: Fans, Subculture and
Identity. New Jersey : Hampton Press

Haynal, A., Molnar, A., dan de Puymege, G. 1983. Fanaticism : A Historical and
Psychoanalytical Study. New York : Schoken Books

100



(S:Iurl\o/ei Perilaku Konsumsi Berlandaskan Fanatisme oleh Fans 'True Blue' terhadap Chelsea Football
u
PURNOWO ARIEF PRAWIDYA, Pulung Setiosuci Perbawani, S.I.P., M.M. ; Wisnu Martha Adiputa, S.I.P., M.Si. ; Lis

Universitas Gadjah Mada, 2017 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Herwin. 2004. Diktat Pembelajaran Keterampilan Sepak Bola Dasar.
Yogyakarta : Depdiknas

Jenkins, Henry. 1992. Textual Poachers. New York : Routledge

Kitching, Gavin. 2015. The Origins of Football : History, Ideology, and The
Making of “The People’s Game”. London : History Workshop Journal, vol
79.

Mota, Miguel. 2009. Boys Will be Hooligans : History and Masculine
Communities in John King’s ‘England Away’. London : Heldref
Publications

Perbawani, Pulung. 2013. Konsumsi Berbasis Fanatisme : Survei Perilaku
Konsumsi berlandaskan Fanatisme terhadap ldola oleh Fans K-Pop di
Indonesia. Tidak diterbitkan.

Spaaj, Ramon. 2006. Understanding Football Hooliganim : A Comparison of Six
Western European Football Clubs. Vossiunpers UvA : Amsterdam

University Press

Singarimbun, M. & Effendi, S. 1981. Metode Penelitian Survei, edisi kedua.
Yogyakarta : Pusat Studi Kependudukan, Universitas Gadjah Mada

Smith, Scott. 2004. Fanatic Consumption? Reconsidering Fanaticism and
Fandom in Consumer Research. United States : ProQuest Information and

Learning Company

Jurnal dan artikel :

Connel, R. W., & Messerschmidt, J. W. 2005. Hegemonic Masculinity :
Rethinking The Concept. Journal of Gender and Society, vol. 19

Hill, Vernon., dan Andelman, Bob. 2013. Cultivate Enthusiastic Fans. ABA

Bank Marketing Journals

Huth, Kenneth., Bristol, Terry., Bashaw, Edward., 1999. A Conceptual Approach

to Classifying Sports Fans. The Journal of Services Marketing

101



(S:Iurl\o/ei Perilaku Konsumsi Berlandaskan Fanatisme oleh Fans 'True Blue' terhadap Chelsea Football
u
PURNOWO ARIEF PRAWIDYA, Pulung Setiosuci Perbawani, S.I.P., M.M. ; Wisnu Martha Adiputa, S.I.P., M.Si. ; Lis

Universitas Gadjah Mada, 2017 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Ors Muge & Latif Ozge. 2013. The Examination of Brand Community Concept in
Football Sports Club and A Case Study from Turkey : The Evaluation of
Fenerbahce’s Sports Club and It’s Practices as A Brand Community.
European Scientific Journal, vol.9 No.10.

Redden, James., & Steiner, Carol. 2000. Fanatical Consumers : Towards a

Framework for Research. The Journal of Consumer Marketing, vol 17 (4)

Seidmen, Robert. 2014. Sport Fanaticism : An Insider’ Report. The Journal of

Southwest Review, vol 2

Spandler, Helen., & McKeown, Mick. 2012. A Critical Exploration of Using
Football in Health and Welfare Programs : Gender, Masculinities, and

Social Relations. Sage pub : Journal of Sport and Social Issues

Story, John., dan Hess, Jeff. 2006. Segmenting Customer-Brand relations :
Beyond the Personal Relationship Metaphor. Journal of Consumer
Marketing, Vol.23 Iss pp. 406-413

Thorne, S., dan Bruner, G. C. 2006. An Explanatory Investigation of The
Characteristics of Consumer Fanaticism. Qualitative Market Research : an
International Journal, 9 (1).

Todd Jewell, Rob Simmons, & Stefan Szymanski. 2014. Bad for Business? The
Effects of Hooliganism on English Professional Football Clubs. Sage :
Journal of Sports Economics vol 15.

Vogt, H. 2002. Meet The Women Who Watch Sports : Surprise! A Third of ‘MNF"’
Viewers are Female. Media Life Megazine, dalam
http://www.medialifemegazine.com, diakses pada 19 Oktober 2016

Wann, D. 1995. Influence of Identification with A Sports Team on Objective
Knowledge and Subjective Beliefs. International Journal of Sport

Psychology

102



grr\éei Perilaku Konsumsi Berlandaskan Fanatisme oleh Fans 'True Blue' terhadap Chelsea Football
u

PURNOWO ARIEF PRAWIDYA, Pulung Setiosuci Perbawani, S.I.P., M.M. ; Wisnu Martha Adiputa, S.I.P., M.Si. ; Lis
UNIVERSITAS Universitas Gadjah Mada, 2017 | Diunduh dari http://etd.repository.ugm.ac.id/

GADJAH MADA

Tentang CISC :

http://www.chelseafc.or.id/seputar-cisc/fag-cisc-membership-2016-2017/, diakses
pada 9 Maret 2017

http://www.chelseafc.com/fans/supporters-clubs/international-list/supporters--
club18.html, diakses pada 7 Maret 2017

http://www.chelseafc.or.id/category/gathering-nasional/, diakses pada 9 Maret
2017

103



	Daftar Pustaka

