Survei Perilaku Media Sosial One True Pairing Shipper Dalam Fandom Kpop
BONDAN TRI HADI MAGETIAN, Pulung Setiosuci Perbawani, S.I.P., M.M.

Universitas Gadjah Mada, 2017 | Diunduh dari http://etd.repository.ugm.ac.id/

=

UNIVERSITAS
GADJAH MADA

DAFTAR PUSTAKA

Buku

Dijk, Jan A.G.M. van. 2006. The Network Society: Social Aspects of New Media.
London: SAGE Publications.

Hills, Matt. 2002. Fan Culture. New York: Routledge.

Jenkins, Henry. 1992. Textual Poachers: Television Fans and Participatory Culture.

New York: Routledge.

Lachonis, John dan Johnston, Amy. 2008. Lost ate my life: the inside story of a
fandom like no other. Toronto: ECW Press.

Lewis. L.A. 1992. Introduction. In Lewis, L.A. (Ed.). (1992). The adoring audience:

Fan culture and popular media. New York: Routledge.

Idrus, Muhammad. 2009. Metode Penelitian IImu Sosial: Pendekatan Kualitatif dan
Kuantitatif. Jakarta: Penerbit Erlangga.

Pusat Kajian Media dan Budaya Populer. 2008. Metodologi Riset Komunikasi:
Panduan untuk Melaksanakan Penelitian Komunikasi. Yogyakarta: BPP1 Wilayah
IV Yogyakarta.

Singarimbun, Masri dan Efendi, Sofyan. 1995. Metode Penelitian Survai [rev. ed].
Jakarta: LP3S.

Sullivan, John L. 2013. Media Audiences: Effects, Users, Institutions, and Power.
UK: SAGE Publications.

155



Survei Perilaku Media Sosial One True Pairing Shipper Dalam Fandom Kpop
BONDAN TRI HADI MAGETIAN, Pulung Setiosuci Perbawani, S.I.P., M.M.

Universitas Gadjah Mada, 2017 | Diunduh dari http://etd.repository.ugm.ac.id/

..

UNIVERSITAS
GADJAH MADA

Supranto, Johannes. 1998. Teknik Sampling untuk Survei dan Eksperimen. Jakarta:

Rineka Cipta.
Suryabrata, Sumadi. 1994. Metodologi Penelitian. Jakarta: Raja Grafindo Persada.
Jurnal & Publikasi

Gray, Jonathan. 2003. New Audiences, New Textualities: Anti-Fans and Non-Fans.
6(1), 64 — 81doi: 10.1177/1367877903006001004

Kelman, Harbert C. 1958. Compliance, ldentification, and Internalization: Three
Processes of Attitude Change. The Journal of Conflict Resolution, Vol. 2, No.1,
p51 — 60. London: SAGE Publications.

Jung, Sun. 2011. Kpop, Indonesian Fandom, and Social Media. Melbourne: Victoria
University. terarsip dalam
http://journal.transformativeworks.org/index.php/twc/article/view/289/219

Lee, H.K. 2011. Participatory media fandom: a case study of anime fansubbing.
Media Culture & Society, 33(8), 1131 — 1147doi: 10.1177/0163443711418271

Leung, Sarah. 2012. Catching the Kpop Wave: Globality in the Production
Distribution, and Consumption of South Korean Popular Music. New York:

Vassar College.

Neale, Larry. 2010. Loyalty and the riyualistic consumption of entertainment.
Continuum: Journal of Media and Cultural Studies, 24 (6), pp. 905-919

Seregina, Anastasia. et. al. 2011. Fanaticism — Its Development and Meanings in

Consumers’ Lives. Helsinki: Aalto University

Song, Cheol-Min. 2016. Kpop Beyond Asia. Korean Culture and Information Service
(KOCIS)

156



Survei Perilaku Media Sosial One True Pairing Shipper Dalam Fandom Kpop
BONDAN TRI HADI MAGETIAN, Pulung Setiosuci Perbawani, S.I.P., M.M.

Universitas Gadjah Mada, 2017 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Story, John dan Hess, Jeff. 2006. Segmenting customer-brand relations: beyond the
personal relationship metaphor., Journal of Consumer Marketing, Vol. 23 Iss 7
pp406-413. Terarsip pada http://dx.doi.org/10.1108/07363760610712948

Tuk, William. The Korean Wave: Who are Behind the Success of Korean Popular
Culture? Master Thesis. Leiden University. 2012. Terarsip dalam

https://openaccess.leidenuniv.nl/bitstream/handle/1887/20142/hallyu%?20version
%207.pdf?s

Wood, Andrea. 2006. “Straight” Women, Queer Text: Boy-Love Manga and the Rise
of a Global Counterpublic. Women'’s Studies Quarterly. Vol %, The Global & the
Intimate (Spring — Summer, 2006), pp 394-414. New York: The Feminist Press

Situs

AllKpop. 2009. Wonder Girls plans for America revealed. Terarsip pada <
http://www.allkpop.com/article/2009/06/wonder-girls-plans-for-american-debut-
revealed> diakses pada 11 Oktober 2016

Benjamin, Jeff. How Korean Boy Band BTS Broke a U.S . Kpop Chart Record —
Without Any Songs In English. Terarsip pada <
http://www.billboard.com/articles/columns/k-town/7549104/bts-korean-boy-
band-kpop-record-break> diakses pada 21 Oktober 2016

Benjamin, Jeff. 2013. EXO Wins MTV EMAs Best Korea Act, Battles Justin Bieber
and One Direction. Terarsip pada <http://www.billboard.com/articles/columns/k-

town/5778122/exo-wins-mtv-emas-best-korea-act-battles-justin-bieber-and-one>
diakses pada 21 Oktober 2016

Gaizrul. 2015. Are You A Hardcore Shipper?. Terarsip pada <
https://www.buzzfeed.com/gead/are-you-a-hardcore-shipper-of-otps-

157


http://dx.doi.org/10.1108/07363760610712948
https://openaccess.leidenuniv.nl/bitstream/handle/1887/20142/hallyu%20version%207.pdf?s
https://openaccess.leidenuniv.nl/bitstream/handle/1887/20142/hallyu%20version%207.pdf?s
http://www.allkpop.com/article/2009/06/wonder-girls-plans-for-american-debut-revealed
http://www.allkpop.com/article/2009/06/wonder-girls-plans-for-american-debut-revealed
http://www.billboard.com/articles/columns/k-town/7549104/bts-korean-boy-band-kpop-record-break
http://www.billboard.com/articles/columns/k-town/7549104/bts-korean-boy-band-kpop-record-break
http://www.billboard.com/articles/columns/k-town/5778122/exo-wins-mtv-emas-best-korea-act-battles-justin-bieber-and-one
http://www.billboard.com/articles/columns/k-town/5778122/exo-wins-mtv-emas-best-korea-act-battles-justin-bieber-and-one
https://www.buzzfeed.com/gead/are-you-a-hardcore-shipper-of-otps-1b4ty?utm_term=.gtj4gXBAxN#.gurYBWRXwA

Survei Perilaku Media Sosial One True Pairing Shipper Dalam Fandom Kpop
BONDAN TRI HADI MAGETIAN, Pulung Setiosuci Perbawani, S.I.P., M.M.

Universitas Gadjah Mada, 2017 | Diunduh dari http://etd.repository.ugm.ac.id/

.O'

UNIVERSITAS
GADJAH MADA

1b4ty?utm_term=.gtj4gXBAXN#.qgurYBWRXwWA> diakses pada 21 Oktober
2016

Herman, Tamar. 2016. Kpop Star CL Reaches New Heights on Debut Single ‘Lifted’.

Terarsip pada < http://www.billboard.com/articles/columns/k-town/7476920/cl-
debut-single-lifted> diakses pada 21 Oktober 2016

Kang, E. 2016. EXO Achieves New Monumental Record As Triple Million Seller.
Terarsip pada <  http://www.soompi.com/2016/08/17/ex0-achieves-new-

monumental-record-triple-million-sellers/> diakses pada 21 Oktober 2016

Kementerian Komunikasi dan Informatika Republik Indonesia. 2014. Kemkominfo:
Pengguna Internet di Indonesia Capai 82 Juta. Terarsip pada <
https://kominfo.go.id/content/detail/3980/kemkominfo-pengguna-internet-di-
indonesia-capai-82-juta/O/berita_satker > diakses pada 21 Oktober 2016

Kim, J. H. 2016. CL’s ‘Lifted’ not as successful as expected. Terarsip pada <
http://www.koreatimes.co.kr/www/news/culture/2016/08/143 212653.htmI>
diakses pada 2016

SaizoK. 2016. List Of The-Biggest Concert Audience In Kpop History. Terarsip pada
http://onehallyu.com/topic/277697-list-of-the-biggest-concert-audience-in-kpop-

history/ diakses pada 21 Oktober 2016

Trading  Economics. 2016. South Korea GDP. Terarsip pada <
http://www.tradingeconomics.com/south-korea/gdp > diakses pada 21 Oktober
2016

158


https://www.buzzfeed.com/gead/are-you-a-hardcore-shipper-of-otps-1b4ty?utm_term=.gtj4gXBAxN#.gurYBWRXwA
http://www.billboard.com/articles/columns/k-town/7476920/cl-debut-single-lifted
http://www.billboard.com/articles/columns/k-town/7476920/cl-debut-single-lifted
http://www.soompi.com/2016/08/17/exo-achieves-new-monumental-record-triple-million-sellers/
http://www.soompi.com/2016/08/17/exo-achieves-new-monumental-record-triple-million-sellers/
https://kominfo.go.id/content/detail/3980/kemkominfo-pengguna-internet-di-indonesia-capai-82-juta/0/berita_satker
https://kominfo.go.id/content/detail/3980/kemkominfo-pengguna-internet-di-indonesia-capai-82-juta/0/berita_satker
http://www.koreatimes.co.kr/www/news/culture/2016/08/143_212653.html
http://onehallyu.com/topic/277697-list-of-the-biggest-concert-audience-in-kpop-history/
http://onehallyu.com/topic/277697-list-of-the-biggest-concert-audience-in-kpop-history/
http://www.tradingeconomics.com/south-korea/gdp

