
 

70 
 

DAFTAR PUSTAKA 

 

Amabile, T.M. (1988), “A model of creativity and innovation in organizations”, in 

Staw, B.M. and Cummings, L.L. (Eds), Research in Organizational 

Behavior, JAI Press, Greenwich, CT, pp. 123-167. 

Aspinwall, L.G. & Taylor, S.E. (1992), “Modeling cognitive adaptation: a 

longitudinal investigation of the impact of individual differences and coping 

on college adjustment and performance”, Journal of Personality and Social 

Psychology, Vol. 63 No. 6, pp. 989-1003. 

Bakker, A. B., & Demerouti, E. (2008). Towards a model of work 

engagement. Career development international, 13(3), 209-223. 

Bakker, A.B., Hakanen, J.J., Demerouti, E. & Xanthopoulou, D. (2007), “Job 

resources boost work engagement, particularly when job demands are high”, 

Journal of Educational Psychology, Vol. 99 No. 2, pp. 274-284. 

Baron, R.M. & Kenny, D.A. (1986), “The moderator-mediator variable distinction 

in social psychological research: conceptual, strategic, and statistical 

considerations”, Journal of Personality and Social Psychology, Vol. 51 No. 

6, pp. 1173-1182. 

Belkin, L. (2007), “When whippersnappers and geezers collide”, New York Times, 

26 July 2007, Diakses dari: 

http://www.nytimes.com/2007/07/26/fashion/26work.html?_r=0 

Carmeli, A., Gelbard, R., & Reiter‐Palmon, R. (2013). Leadership, creative 

problem‐solving capacity, and creative performance: The importance of 

knowledge sharing. Human Resource Management, 52(1), 95-121. 

Cherny, L., Clanton, C., & Ostrom, G. (1997). Entertainment is a human factor: A 

CHI 97 workshop on game design and HCI. SIGCHI Bulletin, 29(4). 

Choi, J. N. (2004). Individual and contextual predictors of creative performance: 

The mediating role of psychological processes. Creativity Research 

Journal,16(2-3), 187-199. 

Clouse, R.W. & Spurgeon, K.L. (1995), “Corporate analysis of humor”, 

Psychology: A Journal of Human Behavior, Vol. 32 No. 3, pp. 1-24. 

Cooper, C.D. (2005), “Just joking around? Employee humor expression as an 

ingratiatory behavior”, Academy of Management Review, Vol. 30 No. 4, pp. 

765-776. 

Deal, T. & Kennedy, A. (1999), The New Corporate Culture, Orion Business, 

London. 

Demerouti, E., Bakker, A.B., Nachreiner, F. & Schaufeli, W.B. (2001), “The job 

demands-resources model of burnout”, Journal of Applied Psychology, Vol. 

86 No. 3, pp. 499-512. 

Dixon, N.F. (1980), “Humor: a cognitive alternative to stress?”, in Sarason, G.I. 

and Spielburger, C.D. (Eds), Stress and Anxiety, Hemisphere, Washington, 

DC, pp. 281-298. 

PENGARUH FUN AT WORK PADA KINERJA KREATIF DENGAN POSITIVE AFFECT DAN
KETERIKATAN KERJA SEBAGAI
VARIABEL PEMEDIASI
DINI NUR SEPTIANA, Dra. Diah Retno Wulandaru, MBA.
Universitas Gadjah Mada, 2017 | Diunduh dari http://etd.repository.ugm.ac.id/

http://www.nytimes.com/2007/07/26/fashion/26work.html?_r=0


 

71 
 

Euchler, G. & Kenny, K. (2006), “Some good clean fun – Humor in an advertising 

agency and enhanced quality of life”, Gender, Work and Organization, Vol. 

19 No. 3, pp. 306-323. 

Fluegge, E.R. (2008), “Who put the fun in functional? Fun at work and its effects 

on job performance”, Unpublished doctoral dissertation, University of 

Florida, Gainesville, FL. 

Fluegge, E.R. (2014), “Play hard, work hard”, Management Research Review, Vol. 

37 No. 8, pp. 682 – 705. 

Ford, R.C., McLaughlin, F.S. & Newstrom, J.W. (2003), “Questions and answers 

about fun at work”, Human Resource Planning, Vol. 26 No. 4, pp. 18-33. 

Friedman, R.S., Forster, J. & Denzler, M. (2007), “Interactive effects of mood and 

task framing on creative generation”, Creativity Research Journal, Vol. 19 

No. 2, pp. 141-162. 

George, J.M. (1991), “State or trait: effects of positive mood on prosocial behaviors 

at work”, Journal of Applied Psychology, Vol. 76 No. 2, pp. 299-307. 

George, J.M. & Zhou, J. (2002), “Understanding when bad moods foster creativity 

and good one’s don’t: the role of context and clarity of feelings”, Journal of 

Applied Psychology, Vol. 87 No. 4, pp. 687-697. 

Hair, J. F., Black, W. C., Babin, B. J., & Anderson, R. E. (2010). Multivariate data 

analysis. Seventh Edition. New Jersey : Pearson.  

Han, H., Kim, W. & Jeong, C. (2016),"Workplace fun for better team performance: 

focus on frontline hotel employees", International Journal of Contemporary 

Hospitality Management, Vol. 28 No. 7, pp. 1391 – 1416. 

Harter, J.K., Schmidt, F.L. & Hayes, T.L. (2002), “Business-unit-level relationship 

between employee satisfaction, employee engagement, and business 

outcomes: a meta-analysis”, Journal of Applied Psychology, Vol. 87 No. 2, 

pp. 268-279. 

Isaksen, S. G., & Lauer, K. J. (2002). The climate for creativity and change in 

teams. Creativity and innovation management, 11(1), 74-86. 

Isen, A.M., Niedenthal, P.M. & Cantor, N. (1992), “An influence of positive affect 

on social categorization”, Motivation and Emotion, Vol. 16 No. 1, pp. 65-

78. 

Karl, K.A., Peluchette, J.V., & Harland, L. (2007). Is fun for everyone? Personality 

differences in healthcare providers‟ attitudes toward fun. Journal of Health 

& Human Services Administration, 29, 409-447.  

Lamm, E. & Meeks, M.D. (2009), “Workplace fun: the moderating effects of 

generational differences”, Employee Relations, Vol. 31 No. 6, pp. 613-631. 

Langelaan, S., Bakker, A.B., van Doornen, L.J.P. & Schaufeli, W.B. (2006), 

“Burnout and work engagement: do individual differences make a 

difference?”, Personality and Individual Differences, Vol. 40 No. 3, pp. 

521-532. 

LeFevre, J. (1988), “Flow and the quality of experience during work and leisure”, 

in Csikszentmihalyi, M. and Csikszentmihalyi, I.S. (Eds), Optimal 

Experience: Psychological Studies of Flow in Consciousness, Cambridge 

University Press, New York, NY, pp. 307-318. 

PENGARUH FUN AT WORK PADA KINERJA KREATIF DENGAN POSITIVE AFFECT DAN
KETERIKATAN KERJA SEBAGAI
VARIABEL PEMEDIASI
DINI NUR SEPTIANA, Dra. Diah Retno Wulandaru, MBA.
Universitas Gadjah Mada, 2017 | Diunduh dari http://etd.repository.ugm.ac.id/



 

72 
 

McDowell, T. (2005). Fun at work: Scale development, confirmatory factor 

analysis, and links to organizational outcomes. (Doctoral dissertation, 

Alliant International University, 2005). Dissertation Abstracts 

International, 65, 6697. 

Melisa, N. (2012), “10 alasan Google menjadi tempat terbaik untuk bekerja”, Portal 

HR, 6 Maret 2012, Diakses dari: http://portalhr.com/human-interest/life-

balanced/10-alasan-google-menjadi-tempat-terbaik-untuk-bekerja/ 

Murdock, M.C.& Ganim, R.M. (1993), “Creativity and humor: integration and 

incongruity”, Journal of Creative Behavior, Vol. 27 No. 1, pp. 57-70. 

Oldham, G.R. & Cummings, A. (1996), “Employee creativity: personal and 

contextual factors at work”, The Academy of Management Journal, Vol. 39 

No. 3, pp. 607-634. 

O’Quin, K. & Derks, P. (1997), “Humor and creativity: a review of the empirical 

literature”, in Runco, M.A. (Ed.), The Creativity Research Handbook, 

Hampton Press, Cresskill, NJ, pp. 227-256. 

Prahadi, Y.Y. (2016), “Kiat AIA Financial kelola karyawan”, SWA Online 

Magazine, 5 January 2016, Diakses dari: swa.co.id. 

Rice, G. (2006). Individual values, organizational context, and self-perceptions of 

employee creativity: Evidence from Egyptian organizations. Journal of 

Business Research, 59(2), 233-241. 

Romero, E.J.& Cruthirds, K.W. (2006), “The use of humor in the workplace”, 

Academy of Management Perspectives, Vol. 20 No. 2, pp. 58-69. 

Schaufeli, W.B. & Bakker, A.B. (2003), “Test manual for the Utrecht work 

engagement scale”, Unpublished manuscript, Utrecht University, The 

Netherlands, Diakses dari: http://www.schaufeli.com 

Schaufeli, W.B., Salanova, M., Gonzales-Roma, V. & Bakker, A.B. (2002), “The 

measurement of engagement and burnout: a two sample confirmatory factor 

analytic approach”, Journal of Happiness Studies, Vol. 3 No. 1, pp. 71-92. 

Schaufeli, W.B., Taris, T.W., Le Blanc, P., Peeters, M., Bakker, A.B., & De Jonge, 

J. (2001), “Maakt arbeid gezond? Op zoek naar de bevlogen werknemer” 

(“Does work make happy? In search of the engaged worker”), De 

Psycholoog, Vol. 36, pp. 422-8. 

Sekaran, Uma. (2003). Research Methods for Business : A skill-building approach. 

4th ed. United Kingdom : John Wiley & Sons Ltd.  

Shalley, C. E., Gilson, L. L., & Blum, T. C. (2009). Interactive effects of growth 

need strength, work context, and job complexity on self-reported creative 

performance. Academy of Management Journal, 52(3), 489-505. 

Shalley, C. E., Zhou, J., & Oldham, G. R. (2004). The effects of personal and 

contextual characteristics on creativity: where should we go from 

here?.Journal of management, 30(6), 933-958.  

Staw, B.M., Sutton, R.I. & Pelled, L.H. (1994), “Employee positive emotion and 

favourable outcomes at the workplace”, Organization Science, Vol. 5 No. 

1, pp. 51-71. 

Stein, M. I. (1967). Creativity and culture. In R. Mooney & T. Razik (Eds.), 

Explorations in creativity, 109–119. New York: Harper. 

PENGARUH FUN AT WORK PADA KINERJA KREATIF DENGAN POSITIVE AFFECT DAN
KETERIKATAN KERJA SEBAGAI
VARIABEL PEMEDIASI
DINI NUR SEPTIANA, Dra. Diah Retno Wulandaru, MBA.
Universitas Gadjah Mada, 2017 | Diunduh dari http://etd.repository.ugm.ac.id/

http://portalhr.com/human-interest/life-balanced/10-alasan-google-menjadi-tempat-terbaik-untuk-bekerja/
http://portalhr.com/human-interest/life-balanced/10-alasan-google-menjadi-tempat-terbaik-untuk-bekerja/
http://www.schaufeli.com/


 

73 
 

Sunoo, B.P. (1995), “How fun flies at Southwest Airlines”, Personnel Journal, Vol. 

74 No. 6, pp. 62-73. 

Tews, M.J., Michel, J.W. & Bartlett, A. (2012), “The fundamental role of 

workplace fun in applicant attraction”, Journal of Leadership and 

Organizational Studies, Vol. 19 No. 1, pp. 105-114. 

Watson, D., Clark, L. A., & Tellegen, A. (1988). Development and validation of 

brief measures of positive and negative affect: the PANAS scales. Journal 

of personality and social psychology, 54(6), 1063. 

Watson, D. & Clark, L.A. (1999), The PANAS-X: Manual for the Positive and 

Negative Affect Schedule-Expanded Form, Department of Psychology, 

University of Iowa, IA, Diakses dari: 

http://www.psychology.uiowa.edu/Faculty/Watson/Watson.html 

Weiss, H.M. & Cropanzano, R. (1996), “Affective events theory: a theoretical 

discussion of the structure, causes, and consequences of affective 

experiences at work”, in Staw, B.M. and Cummings, L.L. (Eds), Research 

in Organizational Behavior: An Annual Series of Analytical Essays and 

Critical Reviews, JAI Press, Greenwich, CT, pp. 1-74. 

PENGARUH FUN AT WORK PADA KINERJA KREATIF DENGAN POSITIVE AFFECT DAN
KETERIKATAN KERJA SEBAGAI
VARIABEL PEMEDIASI
DINI NUR SEPTIANA, Dra. Diah Retno Wulandaru, MBA.
Universitas Gadjah Mada, 2017 | Diunduh dari http://etd.repository.ugm.ac.id/

http://www.psychology.uiowa.edu/Faculty/Watson/Watson.html

	DAFTAR PUSTAKA



