Studi Kasus: Peran PT Fortune Pramana Rancang sebagai Firma Public Relations dalam
Mengembangkan

Corporate Identity PT Citilink Indonesia pada Periode 2011-2013

ANDRIAN YULIANTO, Drs. | Gusti Ngurah Putra, MA.

UNIVERSITAS ) ) . . . . ) .
GADJAH MADA Universitas Gadjah Mada, 2017 | Diunduh dari http://etd.repository.ugm.ac.id/

DAFTAR PUSTAKA
Buku:
Adi, Rianto. 2004. Metode Penelitian Sosial dan Hukum. Jakarta: Granit

Afifudin, S dan Beni, A. 2009. Metode Penelitian Kualitatif. Bandung: Pustaka
Setia

Alwasilah, Chaedar A. 2002. Pokoknya Kualitatif, Jakarta: Pustaka Jaya.

Argenti, Paul A. 2003. Corporate Communication. Third Edition. New York:
McGraw-Hill/lrwin

Black, Sam. 1994. The Essentials of Public Relations. London: Kogan Page

Bliss, Wendy (ed.). 2006. The Essentials of Corporate Communications and
Public Relations. Massachusetts: Harvard Business School and The Society
for Human Resource Management.

Broom, Glen dan Sha, Bey-Ling. 2013. Cutlip and Center’s Effective Public
Relations. Eleventh Edition. International Edition. Essex, England: Pearson
Education Limited.

Bungin, Burhan. 2010. Penelitian Kualitatif: Komunikasi, Ekonomi, Kebijakan
Publik, dan lImu Sosial Lainnya. Jakarta: Kencana.

Cornelissen, Joep. 2004. Corporate Communication: Theory & Practice. London:
SAGE Publications Ltd.

Cornelissen, Joep. 2014. Corporate Communication: A Guide to Theory &
Practice. 4™ Edition. London: SAGE Publications Ltd.

Cutlip, S. M., A. H., Center dan G. M., Broom. 2009. Effective Public Relations.
Tenth Edition. New Jersey: Pearson International

Dowling, Grahame. 2011. Creating Corporate Reputations: Identity, Image, and
Perfomance. New York: Oxford University Press, Inc.

Grol3, Sven., dan Schroder, Alexander (ed).2007. Handbook of Low Cost Airlines:
Strategies, Business Process and Market Environment. Berlin: Erich
Schmidt Verlag GmbH & Co.

Ind, Nicholas. 1992. The Corporate Image: Strategies for Effective ldentity
Programmes. Revised Edition. London: Kogan Page



Studi Kasus: Peran PT Fortune Pramana Rancang sebagai Firma Public Relations dalam
Mengembangkan
Corporate Identity PT Citilink Indonesia pada Periode 2011-2013
ANDRIAN YULIANTO, Drs. | Gusti Ngurah Putra, MA.
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2017 | Diunduh dari http://etd.repository.ugm.ac.id/

Lovell, Ronald P. 1982. Inside Public Relations. Massachusetts, USA: Allyn and
Bacon, Inc.

Lowe, Vincent. 1986. Asian PR. Singapore: Times Books International

McElreath, Mark P. 1997. Managing Systematic and Ethical Public Relations
Campaigns. Second Edition. Dubuque, USA: Brown and Benchmark
Publishers

Newsom, Doug., Turk, Judy VanSlyke dan Kruckeberg, Dean. 2013. This is PR:
The Realities of Public Relations. Eleventh Edition. USA: Wadsworth
CENCAGE Learning

Nazir, Muhammad. 1988. Metode Penelitian. Jakarta: PT. Ghalia Indonesia.

Oliver, Sandra M. 2004. Handbook of Corporate Communications and Public
Relations: Pure and Applied. London: Routledge.

Pelsmacker, Patrick De., Maggie, Geuens. dan Van Den Bergh, Joen. 2001.
Marketing Communications. Essex, England: Pearson Education Ltd.

Rensburg, R. dan Cant, M. 2009. Public Relations African Perspectives. 2end
Edition. Johannesburg: Heinemann.

Robert L Heath, Timothy Coombs. Today’s Public Relations: An Introduction.
Sage Publication

Sugiyono. 2012. Memahami Penelitian Kualitatif. Bandung: Alfabeta
Sutopo, H. B. 2002. Metode Penelitian Kualitatif. Surakarta: UNS Press

Theaker, Alison., dan Yaxley, Heather. 2013. The Public Relations Strategic
Toolkit: An Essential Guide to Successful Public Relations Practice. New
York, USA: Routledge

Van Riel, Cees B.M. 1995. Principles of Corporate Communication. England:
Prentice Hall.

Van Riel, Cees B.M. dan Fombrun, Charles J. 2007. Essentials of Corporate
Communication: Implementing Practices for Effective Reputation
Management. New York: Routledge

Yin K, Robert. 2003. Case Study Research: Designs and Methods. Third Edition.
Sage Publications, Inc.



Studi Kasus: Peran PT Fortune Pramana Rancang sebagai Firma Public Relations dalam
Mengembangkan
Corporate Identity PT Citilink Indonesia pada Periode 2011-2013
ANDRIAN YULIANTO, Drs. | Gusti Ngurah Putra, MA.
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2017 | Diunduh dari http://etd.repository.ugm.ac.id/

Wimmer, Roger D., dan Dominick, Joseph R. 2008. Mass Media Research: An
Introduction.9™ Edition. Belmont, Californiaz Thomson Wadsworth
Publishing Co.

Disertasi:

Ggamane, Zukiswa. 2010. The Role of Public Relations: A Case of Selected
Corporate Organisations within The Greater Durban Area. Dissertation.

Durban University of Technology

Jurnal Penelitian:

Hogg, Gillian., dan Doolan, Denis. (1999) Playing the Part: Practitioner Roles in
Public Relations, European Journal of Marketing, Vol 33 Issue 5/6, page
597-611

Sison, Marianne D. (2010), “Recasting Public Relations Roles: Agents of
Compliance, Control or Conscience”. Journal of Communication
Management, Vol. 14 Issue 4. Hal 321

Van Riel, C. dan Balmer, J. 1997. Corporate Identity: The Concept, Its Measurem
ent and Management. European Journal of Marketing. Vol. 31 (5/6), Hal
340-355.

Situs Internet:

Citilink.co.id. 2012. Citilink Raih Top Executive Level Mix Marketing Award
2012. Retrieved April 5, 2013, from Citilink.co.id:
http://www.citilink.co.id/citilink-raih-top-executive-level-mix-marketing-
award-2012/

Indonesia Investments. 2013. Citilink. Retrieved Mei 1, 2013, from Indonesia
Investments: http://www.indonesia-investments.com/business/company-
files/Citilink-indonesia/item436

Lippincott. 2000. http://www.lippincott.com/en/insights/your-companys-identity-
crisis



http://www.citilink.co.id/citilink-raih-top-executive-level-mix-marketing-award-2012/
http://www.citilink.co.id/citilink-raih-top-executive-level-mix-marketing-award-2012/
http://www.indonesia-investments.com/business/company-files/Citilink-indonesia/item436
http://www.indonesia-investments.com/business/company-files/Citilink-indonesia/item436
http://www.lippincott.com/en/insights/your-companys-identity-crisis
http://www.lippincott.com/en/insights/your-companys-identity-crisis

