PENGARUH TANGGUNG JAWAB

GRACE FELICIA DJ, Bayu Sutikno, S.E., M.S.M, Ph.D

UNIVERSITAS Universitas Gadjah Mada, 2017 | Diunduh dari http://etd.repository.ugm.ac.id/

GADJAH MADA

DAFTAR PUSTAKA

Aaker, D. A. (1996). Building Strong Brands. Free Press. New York

Alcaniz, E. B., Gracia, I. S., and Blas, S. S. (2009). The Functional-Psychology
Continuum in The Cognitive Image of a Destination: A Confirmatory Analysis.
Tourism Management, Vol 30, pp. 715-723.

Attig, N., and Brockman, P. (2015). The Local Roots of Corporate Social Responsibility.
Journal of Business Ethics, pp. 1-18.

Barney, J. (1991). Firm Resources and Sustained Competitive Advantage. Journal of
Management, Vol 17, pp. 99-120.

Baron, R. M. and Kenny, D. A. (1986). The Moderator-Mediator Variable Distinction in
Social Psychological Research: Conceptual, Strategic, and Statistical
Considerations. Journal of Penality and Social Psychology, Vol 51, pp. 1173-
1182

Bendel, J., and Kearins, K. (2005). The Political Bottom Line: The Emerging Dimension

to Corporate Responsibility for Sustainable Development. Business Strategy and
the Environment, Vol 14, pp. 372-383.

Beurden, P. v., and Gossling, T. (2008). The Worth of Values-A Literature Review on
The Relation between Corporate Social and Financial Performance. Journal of
Business Ethics, Vol 82, pp. 407-424.

Bhattacharya, C., and Sen, S. (2003). Consumer-Company lIdentification: A Framework
for Understanding Consumer's Relationship with Companies. Journal of
Marketing, Vol 67, pp. 76-88.

Bhattacharya, C., and Sen, S. (2004). Doing Better at Doing Good: When, Why, and How
Consumer's Respond to Corporate Social Initiatives. Califonia Management
Review, Vol 47, pp. 9-24.

Branco, M. C., and Rodrigues, L. L. (2006). Corporate Social Responsibility and
Resource-Based Perspectives. Journal of Business Ethics, Vol 69(2), pp. 111-
132.

Brand Finance. (2016). VW Risks Its 31 Billion Brand and Germany's National
Reputation. Tersedia di http://brandfinance.com/news/press-releases/vw-risks-its-
31-billion-brand-and-germanys-national-reputation/. Diakses pada 21 Agustus
2016

Business for Social Responsibility. (2001). Introduction to Corporate Social
Responsibility. Tersedia di http:// www.bsr.org/bsrresources/Whitepapers_lssues-
Area.cfm. Diakses pada 9 September 2016

PENGARUH MEDIASI KREDIBILITAS MEREK PERUSAHAAN DAN REPUTASI PERUSAHAAN DALAM
SOSIAL PERUSAHAAN YANG DIPERSEPSIKAN PADA EKUITAS MEREK PERUSAHAAN ROKOK


http://brandfinance.com/news/press-releases/vw-risks-its-31-billion-brand-and-germanys-national-reputation/
http://brandfinance.com/news/press-releases/vw-risks-its-31-billion-brand-and-germanys-national-reputation/
http://www.bsr.org/bsrresources/Whitepapers_Issues-Area.cfm
http://www.bsr.org/bsrresources/Whitepapers_Issues-Area.cfm

PENGARUH TANGGUNG JAWAB

GRACE FELICIA DJ, Bayu Sutikno, S.E., M.S.M, Ph.D

UNIVERSITAS Universitas Gadjah Mada, 2017 | Diunduh dari http://etd.repository.ugm.ac.id/

GADJAH MADA

Cable, D. M., and Turban, D. B. (2003). The Value of Organizational Reputation in the
Recruitment Context: A Brand-Equity Perspective. Journal of Applied Social
Psychology, Vol 33, pp. 2244-2266.

Cai, Y., Jo, H., and Pan, C. (2012). Doing Well While Doing Bad? CSR in Controversial
Industry Sectors. Journal of Business Ethics, Vol 108, pp. 467-480.

Carmeli, A, Gilat, G., and Waldman, D. A. (2007). The Role of Perceived Organizational
Performances in Organizational Identification, Adjustment and Job Performance.
Journal of Management Studies, Vol 44, pp. 971-992.

Carrol, A. B. (1979). A Three-Dimensional Conceptual Model of Corporate Performance.
The Academy of Management Review, Vol 4, pp. 497-505.

Chaplin, L. N., and John, D. R. (2005). The Development of Self-Brand Connections in
Children and Adolenscents. Journal of Consumer Research, VVol. 32, pp. 119-129.

Chaudhuri, A. (2002). How Brand Reputation Affects Advertising-Brand Equity Link.
Journal of Advertising Research, Vol 42, pp. 33-43.

Chernev, A., and Blair, S. (2015). Doing Well by Doing Good: The Benevolent Halo of
Corporate Social Responsibility. Journal of Consumer Research, Vol 41, pp.
1412-1425.

Collis, D. J. (1994). Research Note: How Valuable are Organizational Capabilities?.
Strategic Management Journal, Vol 15, pp. 143-152.

Commission of the European Communities. (2003). Responsible entrepreneurship: A
collection of good practice cases among small and medium-sized enterprises
across Europe (versi elektronik). Brussel: European Commission, Directorate-
General for Enterprise.

Cooper, D. R., and Schindler P. S., (2014). Business Research Methods, 12" edition.
McGraw-Hill International Edition. New York

Cozby, P. C and Bates, S. C. (2011). Methods in Behavioral Research, 11" edition.
McGraw-Hill. New York.

Cremer, A., and Sheahan, M. (2015). VW Brand Sales Fall 5.3 Percent in First Full
Month of Scandal. Tersedia di http://www.reuters.com/article/us-volkswagen-
vehicleregistrations-idUSKCNOT21M020151113z, diakses pada 20 Agustus 2016

Ding, D. K., Ferreira, C., and Wongchoti, U. (2016). Doest It Pay to be Different?
Relative CSR and Its Impact on Firm Value. International Review of Financial
Analysis, Vol 47, pp. 86-98.

Djarum. (2011). Indonesia Green Awards 2011 untuk Bakti Lingkungan Djarum
Foundation Trees for Life. Tersedia di
http://www.djarumfoundation.org/aktivitas/detail _kegiatan/103/3/indonesia-
green-awards-2011-untuk-bakti-lingkungan-djarum-foundation-trees-for-life.
Diakses pada 21 Agustus 2016

PENGARUH MEDIASI KREDIBILITAS MEREK PERUSAHAAN DAN REPUTASI PERUSAHAAN DALAM
SOSIAL PERUSAHAAN YANG DIPERSEPSIKAN PADA EKUITAS MEREK PERUSAHAAN ROKOK


http://www.reuters.com/article/us-volkswagen-vehicleregistrations-idUSKCN0T21M020151113
http://www.reuters.com/article/us-volkswagen-vehicleregistrations-idUSKCN0T21M020151113
http://www.djarumfoundation.org/aktivitas/detail_kegiatan/103/3/indonesia-green-awards-2011-untuk-bakti-lingkungan-djarum-foundation-trees-for-life
http://www.djarumfoundation.org/aktivitas/detail_kegiatan/103/3/indonesia-green-awards-2011-untuk-bakti-lingkungan-djarum-foundation-trees-for-life

PENGARUH MEDIASI KREDIBILITAS MEREK PERUSAHAAN DAN REPUTASI PERUSAHAAN DALAM
PENGARUH TANGGUNG JAWAB

SOSIAL PERUSAHAAN YANG DIPERSEPSIKAN PADA EKUITAS MEREK PERUSAHAAN ROKOK
GRACE FELICIA DJ, Bayu Sutikno, S.E., M.S.M, Ph.D

Universitas Gadjah Mada, 2017 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Djarum. (2012). Platinum dan Gold untuk Djarum Foundation. Tersedia di
http://www.djarumtreesforlife.org/news/news_detail/platinum_dan_gold_untuk_d
jarum_foundation. Diakses pada 21 Agustus 2016

Djarum. (2013). Konsistensi Bakti Lingkungan Berbuah Manisnya Penghargaan.
Tersedia di
http://www.djarumtreesforlife.org/news/news_detail/konsistensi_bakti_lingkunga
n_berbuah_manisnya_penghargaan. Diakses pada 21 Agustus 2016

Elkington, J. (1998). Partnership from Cannibals with Forks: Triple Bottom Line of 21-st
Century Business. Environment Quality Management, Vol 8, pp. 37-51.

Erdem, T., and Swait, J. (1998). Brand Equity as Signaling Phenomenon. Journal of
Consumer Psychology, Vol 7, pp. 131-157.

Erdem, T., Swait, J., and Louviere, J. (2002). The Impact of Brand Credibility on
Consumer Price Sensitivity. International Journal of Research in Marketing, Vol
19, pp. 1-19.

Ernst & Young. (2013). Value of Sustainability Reporting: A Study by EY and Boston
College Center for Corporate Citizenship (versi elektronik). Ernst & Young LPP.

Fatma, M., Rahman, Z., and Khan, I. (2015). Building Company Reputation and Brand
Equity through CSR: The Mediating Role of Trust. International Journal of Bank
Marketing, Vol 33, pp. 840-856.

Flammer, C. (2013). Corporate Social Responsibility and Shareholder Reaction: The
Environmental Awareness of Investors. Academy Management Journal, Vol 56,
pp. 758-81.

Fombrun, C. J., Gardberg, N., and Barnett, M. (2000). Opportunity Platforms and Safety
Nets: Corporate Citizenship and Reputational Risk. Business and Society Review,
Vol 105, pp. 85-106.

Fombrun, C. J., and Rindova, V. (1996). Who’s Tops and Who Decides? The Social
Construction of Corporate Reputations. New York University, Stern School of
Business, Working paper.

Fombrun, C., and Shanley, M. (1990). What in a Name? Reputation Building and
Corporate Strategy. Academy of Management Journal, Vol 33, pp. 233-258.
Fornell, C., and Larcker, D. (1981). Evaluating Structural Equation Models with
Unobservable Variables and Measurement Error. Journal of Marketing Research,

Vol 18(1), pp. 39-50.

Galbreath, J. (2005). Which Resources Matter The Most to Firm Success? An
Exploratory Study of Resources Based Theory. Technovation, Vol 25, pp. 979-
987.

Godfrey, P. C. (2005). The Relationship between Corporate Philantrophy and
Shareholder Wealth: A Risk Management Perspective. Academy of Management
Review, Vol 30, pp. 777-798.



http://www.djarumtreesforlife.org/news/news_detail/platinum_dan_gold_untuk_djarum_foundation
http://www.djarumtreesforlife.org/news/news_detail/platinum_dan_gold_untuk_djarum_foundation
http://www.djarumtreesforlife.org/news/news_detail/konsistensi_bakti_lingkungan_berbuah_manisnya_penghargaan
http://www.djarumtreesforlife.org/news/news_detail/konsistensi_bakti_lingkungan_berbuah_manisnya_penghargaan

PENGARUH TANGGUNG JAWAB

GRACE FELICIA DJ, Bayu Sutikno, S.E., M.S.M, Ph.D
UNIVERSITAS Universitas Gadjah Mada, 2017 | Diunduh dari http://etd.repository.ugm.ac.id/
GADJAH MADA ! : p-rjetd.rep y.ugm.ac.

Godfrey, P. C., Merrill, C. B., and Hansen, J. M. (2009). The Relationship Between
Corporate Social Responsibility and Shareholder Value: An Empirical Test of the
Risk Management Hypothesis. Strategic Management Journal, Vol 30, pp.425-
445,

Goldsmith, R. E., Lafferty, B. A., and Newell, S. J. (2000). The Influence of Corporate
Credibility on Consumer Attitudes and Purchase Intention. Corporate Reputation
Review, Vol 3, pp. 304-318.

Gray, E. R., and Balmer, J. M. (1998). Managing Corporate Image and Corporate
Reputation. Long Range Planning, Vol 31, pp. 695-702.

Grogiou, V., Dedoulis, E., and Leventis, S. (2016). Corporate Social Responsibility
Reporting and Organizational Stigma: The Case of "Sin" Industries. Journal of
Business Research, Vol 69, pp. 905-914.

Hair, J. F., Black, Jr. W. C., Babin, B. J., and Anderson, R. E. (2014). Multivariate Data
Analysis, Pearson New International Edition, 7" edition. Pearson Education.
Harlow

Hong, H., and Kacperczyk, M. (2009). The Price of Sin: The Effects of Social Norms on
Market. Journal of Financial Economics, Vol 93, pp. 15-36.

Hsu, K.-T. (2012). The Advertising Effects of Corporate Social Responsibility on
Corporate Reputation and Brand Equity: Evidence from Life Insurance Industry in
Taiwan. Journal of Business Ethics, Vol 109, pp. 189-201.

Hur, W.-M., Kim, H., and Woo, J. (2014). How CSR Leads to Corporate Brand Equity:
Mediating Mechanisms of Corporate Brand Credibility and Corporate Reputation.
Journal of Business Ethics, Vol 125, pp. 75-86.

lacobucci, D. (2010). Structural Equtions Modeling: Fit Indices, Sample Size, and
Advance Topics. Journal of Consumer Psychology, Vol 20, pp. 90-98.

Ipsos. (2013). Eight out of Ten Australians Rate Corporate Social Responsibility as
Important (versi elektronik). Ipsos. Australia

Jo, H., and Na, H. (2012). Does CSR Reduce Firm Risk? Evidence from Controversial
Industry Sectors. Journal of Business Ethics, Vol 110, pp. 441-456.

Jones, R. (2005). Finding Sources of Brand Value: Developing a Stakeholder Model of
Brand Equity. Brand Management, Vol 13, pp. 10-32.

Kadir, K. R. (2015). Konsumsi Rokok Penduduk Indonesia yang Mengkhawatirkan.
Tersedia di
http://indonesiana.tempo.co/read/51291/2015/10/13/kadirsst/konsumsi-rokok-
penduduk-indonesia-yang-mengkhawatirkan. diakses pada 20 Agustus 2016

Kang, C., Germann, F., and Grewal, R. (2016). Washing Away Your Sins? Corporate
Social Responsibility, Corporate Social Irresponsibility, and Firm Performance.
Journal of Marketing, Vol 80, pp. 59-79.

Keller, K. L. (2003). Brand Synthesis: The Multidimensionality of Brand Knowledge.
Journal of Consumer Research, Vol 29, pp. 595-600.

PENGARUH MEDIASI KREDIBILITAS MEREK PERUSAHAAN DAN REPUTASI PERUSAHAAN DALAM
SOSIAL PERUSAHAAN YANG DIPERSEPSIKAN PADA EKUITAS MEREK PERUSAHAAN ROKOK


http://indonesiana.tempo.co/read/51291/2015/10/13/kadirsst/konsumsi-rokok-penduduk-indonesia-yang-mengkhawatirkan
http://indonesiana.tempo.co/read/51291/2015/10/13/kadirsst/konsumsi-rokok-penduduk-indonesia-yang-mengkhawatirkan

PENGARUH MEDIASI KREDIBILITAS MEREK PERUSAHAAN DAN REPUTASI PERUSAHAAN DALAM
PENGARUH TANGGUNG JAWAB

SOSIAL PERUSAHAAN YANG DIPERSEPSIKAN PADA EKUITAS MEREK PERUSAHAAN ROKOK
GRACE FELICIA DJ, Bayu Sutikno, S.E., M.S.M, Ph.D

Universitas Gadjah Mada, 2017 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Kementerian Hukum dan Hak Asasi Manusia. (2012). Peraturan Pemerintah No. 47
Tahun 2012 Tentang Tanggung Jawab Sosial dan Lingkungan Perseroan Terbatas
(versi elektronik). Kementerian Hukum dan Hak Asasi Manusia: Indonesia

Kementerian Sekretariat Negara Republik Indonesia. (2007). Undang-Undang Republik
Indonesia Nomor 40 Tahun 2007 Tentang Perseroan Terbatas (versi elektronik).
Kementerian Sekretariat Negara Republik Indonesia: Indonesia

Kerlinger, F. N. and Lee, H. B. (2000). Foundation of Behavioral Research, 4™ edition.

Thompson Learning. Belmont.
Klein, B., and Leffler, K. B. (1981). The Role of Market Forces in Assuring Contractual
Performance. Journal of Political Economy, Vol 89, pp. 615-641.

Koran Sindo. (2016). Dilema Rokok Antara Pemasukan dan Kesehatan. Tersedia di
http://www.koran-sindo.com/news.php?r=0&n=12&date=2016-05-30.  Diakses
pada 10 September 2016

Kotler, P., and Keller, K. L. (2016). Marketing Management, 15 e Global Edition.

Pearson Education. America

Lafferty, B. A., Goldsmith, R. E., and Newell, S. J. (2002). The Dual Credibility Model:
The Influence of Corporate and Endorser Credibility on Attitudes and Purchase
Intentions. Journal of Marketing Theory and Practice, Vol 10, pp. 1-12,

Lai, C.-S., Chiu, C. J., Yang, C.-F., and Pai, D.-C. (2010). The Effects of Corporate
Social Responsibility on Brand Performance: The Mediating Effect of Industrial
Brand Equity and Corporate Reputation. Journal of Business Ethics, Vol 95, pp.
457-469.

Latief. (2010). Djarum Terima Anugerah Peduli Pendidikan. Tersedia di
http://edukasi.kompas.com/read/2010/09/25/13545282/Djarum. Terima.Anugerah.
Peduli.Pendidikan_Diakses pada 21 Agustus 2016

Lange, D., Lee, P. M., and Dai, Y. (2011). Organization Reputation: A Review. Journal
of Management, Vol 37, pp. 153-184.

Lee, Y.-K,, Kim, Y. "S"., Lee, K. H., and Li, D.-X. (2012). The Impact of CSR on
Relationship Quality and Relationship Outcomes: A Perspective of Service
Employees. International Journal of Hospitality Management, Vol 31, pp. 745-
756.

Lichtenstein, D. R., Drumwright, M. E., and Braig, B. M. (2004). The Effect of Corporate
Social Responsibility on Customer Donations to Corporate Supported Nonprofits.
Journal of Marketing, Vol 68, pp. 16-32.

Luo, X., and Bhattacharya, C. B. (2006). Corporate Social Responsibility, Customer
Satisfaction, and Market Value. Journal of Marketing, Vol 70, pp. 1-18.

Mathews, J. A. (2002). A Resource-Based View of Schumpeterian Economic Dynamics.
Journal of Evolutionary Economics, Vol 12, pp. 29-54.

Mathiesen. K. dan Neslen. A. (2015). VW Scandal Caused Nearly 1m Tonnes of Extra
Pollution, Analysis Shows. Terdapat di



http://www.koran-sindo.com/news.php?r=0&n=12&date=2016-05-30

PENGARUH TANGGUNG JAWAB

GRACE FELICIA DJ, Bayu Sutikno, S.E., M.S.M, Ph.D

UNIVERSITAS Universitas Gadjah Mada, 2017 | Diunduh dari http://etd.repository.ugm.ac.id/

GADJAH MADA

https://www.theguardian.com/business/2015/sep/22/vw-scandal-caused-nearly-
1m-tonnes-of-extra-pollution-analysis-shows. Diakses pada 15 Agustus 2016

Matten, D., and Moon, J. (2008). "Implicit" and "Explicit* CSR: A Conceptual
Framework for a Comparative Understanding of Corporate Social Responsibility.
Academy of Management Review, Vol 33, pp. 404-424.

McGuire, J. B., Sundgren, A., and Schneeweis, T. (1998). Corporate Social
Responsibility and Firm Financial Performance. Academy of Management
Journal, Vol 31, pp. 854-872.

McWilliams, A., and Siegel, D. (2001). Corporate Social Responsibility: A Theory of the
Firm Perspective. The Academy of Management Review, Vol 26, pp. 117-127.

McWilliams, A; Siegel, D. S; and Wright, P. M. (2006). Corporate Social Responsibility:
Strategic Implications. Journal of Management Studies, Vol 43, pp. 1-18.

Melo, T., and Garrido-Morgado, A. (2012). Corporate Reputation: A Combination of
Social Responsibility and Industry. Corporate Social Responsibility and
Environmental Management, Vol 19, pp. 11-31.

Morgan, R. M., and Hunt, S. D. (1954). The Commitment-Trust Theory of Relationship
Marketing. Journal of Marketing, Vol 58, pp. 20-38.

Mudambi, S. M., Doyle, P., and Wong, V. (1997). An Exploration of Branding in
Industrial Markets. Industrial Marketing Management, Vol 26, pp. 433-446.

Mulyadi, 1. (2011). Melakukan Segmentasi dengan Demografi. Tersedia di
http://www.marketing.co.id/demografi-segmen-menengah-atas/. Diakses pada 12
Desember 2016

Nahapiet, J., and Ghoshal, S. (1998). Social Capital, Intellectual Capital and
Organizational Advantage. The Academy Management Review, Vol 23, pp. 242-
266.
Newell, 1. J., and Goldsmith, R. E. (2001). The Measurement Scale to Measure Perceived
Corporate Credibility. Journal of Business Research, Vol 52, pp. 235-247.
Nielsen. (2014). Global Consumers are Willing to Put Their Money Where Their Heart is
When it Comes to Goods and Services from Companies Committed to Social
Responsibility. Tersedia di http://www.nielsen.com/us/en/press-
room/2014/global-consumers-are-willing-to-put-their-money-where-their-heart-
is.html. The Nielsen Company. Diakses pada 17 Agustus 2016

Nielsen. (2015). Consumer-Goods Brands That Demonstrate Commitment to
Sustainability Outperform Those That Don’t. Tersedia di
http://www.nielsen.com/ug/en/press-room/2015/consumer-goods-brands-that-
demonstrate-commitment-to-sustainability-outperform.html.  diakses di 16
Agustus 2016

Orlitzky, M., Schmidt, F. L., and Rynes, S. L. (2003). Corporate Social and Financial
Performance: A Meta-Analysis. Organization Studies, Vol 24, pp. 403-441.

PENGARUH MEDIASI KREDIBILITAS MEREK PERUSAHAAN DAN REPUTASI PERUSAHAAN DALAM
SOSIAL PERUSAHAAN YANG DIPERSEPSIKAN PADA EKUITAS MEREK PERUSAHAAN ROKOK


https://www.theguardian.com/business/2015/sep/22/vw-scandal-caused-nearly-1m-tonnes-of-extra-pollution-analysis-shows
https://www.theguardian.com/business/2015/sep/22/vw-scandal-caused-nearly-1m-tonnes-of-extra-pollution-analysis-shows
http://www.marketing.co.id/demografi-segmen-menengah-atas/
http://www.nielsen.com/us/en/press-room/2014/global-consumers-are-willing-to-put-their-money-where-their-heart-is.html
http://www.nielsen.com/us/en/press-room/2014/global-consumers-are-willing-to-put-their-money-where-their-heart-is.html
http://www.nielsen.com/us/en/press-room/2014/global-consumers-are-willing-to-put-their-money-where-their-heart-is.html
http://www.nielsen.com/us/en/press-room/2014/global-consumers-are-willing-to-put-their-money-where-their-heart-is.html
http://www.nielsen.com/us/en/press-room/2014/global-consumers-are-willing-to-put-their-money-where-their-heart-is.html
http://www.nielsen.com/us/en/press-room/2014/global-consumers-are-willing-to-put-their-money-where-their-heart-is.html
file:///E:/backup%20latest%20thesis%20grace%20BAB%201-3/Thesis/Consumer-Goods%20Brands%20That%20Demonstrate%20Commitment%20to%20Sustainability%20Outperform%20Those%20That%20Don't
file:///E:/backup%20latest%20thesis%20grace%20BAB%201-3/Thesis/Consumer-Goods%20Brands%20That%20Demonstrate%20Commitment%20to%20Sustainability%20Outperform%20Those%20That%20Don't
http://www.nielsen.com/ug/en/press-room/2015/consumer-goods-brands-that-demonstrate-commitment-to-sustainability-outperform.html
http://www.nielsen.com/ug/en/press-room/2015/consumer-goods-brands-that-demonstrate-commitment-to-sustainability-outperform.html

PENGARUH TANGGUNG JAWAB

GRACE FELICIA DJ, Bayu Sutikno, S.E., M.S.M, Ph.D

UNIVERSITAS Universitas Gadjah Mada, 2017 | Diunduh dari http://etd.repository.ugm.ac.id/

GADJAH MADA

Osterhus, T. L. (1997). Pro-Social Consumer Influence Strategies: When and How Do
They Work?. Journal of Marketing, Vol 61, pp. 16-29.

Pallazo, G., and Ritcher, U. (2005). CSR Business as Usual? The Case of the Tobacco
Industry. Journal of Business Ethics, Vol 61, pp. 387-401.

Park, C. S., and Srinivasan, V. (1994). A Survey-Based Method for Measuring and
Understanding Brand Equity and Its Extendibility. Journal of Marketing
Research, Vol 31, pp. 271-288.

Park, J; Lee, H; and Kim, C. (2014). Corporate Social Responsibilities, Consumer Trust
and Corporate Reputation: South Korean Consumer's Perspectives. Journal of
Business Research, Vol 67, pp. 295-302.

Pivato, S., Misani, N., and Tencati, A. (2008). The Impact of Corporate Social
Responsibility on Consumer Trust: The Case of Organic Food. Business Ethics: A
European Review, Vol 17, pp. 3-12.

Plumer. B. (2015). Volkswagen's Appalling Clean Diesel Scandal, Explained. Tersedia
di. http://www.vox.com/2015/9/21/9365667/volkswagen-clean-diesel-recall-
passenger-cars, diakses pada 14 Agustus 2016.

Porter, M. E., and Kramer, M. R. (2006). The Link Between Competitive Advantage and
Corporate Social Responsibility. Havard Business Review, 78-92.

PricewaterhouseCoopers. (2014). Economic Crime: A Threat to Business Globally (versi
elektronik). PricewaterhouseCoopers LLP. Amerika Latin

Roberts, P., and Dowling, G. R. (2002). Corporate Reputation and Sustained Superior
Financial Performance. Strategic Management Journal, Vol 23, pp. 1077-20093.

Reputation Leader Study. (2013). Top Line Report: The Best CSR in the World-
Reputation study with Consumers in 15 Countries (versi elektronik). Reputation
Insitute. Diakses pada 4 Agustus 2016.

Saunders, M. N. K., Lewis, P., and Thornhill, A. (2009). Research Methods for Business
Students, 7™ edition. Pearson Education. Harlow

Schnietz, K. E., and Epstein, M. J. (2005). Exploring the Financial Value of a Reputation
for Corporate Social Responsibility During a Crisis. Corporate Reputation
Review, Vol 7, pp. 327-345.

Sekaran. U and Bougie. R. (2010). Research Methods for Business: A Skill Building
Approach, 5™ edition. John Wiley & Sons. New York.

Sen, S., and Bhattacharya, C. B. (2001). Does Doing Good Always Lead to Doing Better?
Consumer Reactions to Corporate Social Responsibility. Journal of Marketing
Research, Vol 38, pp. 225-243.

Shen, C.-H., Wu, M.-W., Chen, T.-H., and Fang, H. (2016). To Engage or not to Engage

in Corporate Social Responsibility: Evidence from Global Banking Sector.
Economic Modelling, Vol 55, pp. 207-225.

Shnayder, L., Rijnsoever, F. J., and Hekkert, M. P. (2016). Motivations for Corporate
Social Responsibility in The Packaged Foods Industry: An Institutional and

PENGARUH MEDIASI KREDIBILITAS MEREK PERUSAHAAN DAN REPUTASI PERUSAHAAN DALAM
SOSIAL PERUSAHAAN YANG DIPERSEPSIKAN PADA EKUITAS MEREK PERUSAHAAN ROKOK


http://www.vox.com/2015/9/21/9365667/volkswagen-clean-diesel-recall-passenger-cars
http://www.vox.com/2015/9/21/9365667/volkswagen-clean-diesel-recall-passenger-cars

PENGARUH TANGGUNG JAWAB

GRACE FELICIA DJ, Bayu Sutikno, S.E., M.S.M, Ph.D

UNIVERSITAS Universitas Gadjah Mada, 2017 | Diunduh dari http://etd.repository.ugm.ac.id/

GADJAH MADA

Stakeholder Management Perspective. Journal of Cleaner Production, Vol 122,
pp. 212-227.

Smith, J. (2013). The Companies with The Best CSR Reputations. Tersedia di
http://www.forbes.com/sites/jacquelynsmith/2013/10/02/the-companies-with-the-
best-csr-reputations-2/ diakses pada 17 Agustus 2016

Smith, E. K. (2014). Emissions from Diesel Can Damage Children's Brains and Increase
the Risk of Autism and Schizophrenia, Scientists Warn. Tersedia di
http://www.dailymail.co.uk/news/article-2598212/Emissions-diesel-damage-
childrens-brains-increase-risk-autism-schizophrenia-scientists-warn.html.

Diakses pada 16 Agustus 2016

Sontaite-Petkeviciene, M. (2015). CSR Reasons, Practices and Impact to Corporate
Reputation. Social and Behavioral Sciences, Vol 213, pp. 503-508.

Srinivasan, N., and Ratchford, B. T. (1991). An Empirical test of a Model of External
Search for Automobiles. Journal of Consumer Research, Vol 18, pp. 223-242.

Suchman, M. C. (1995). Managing Legitimacy: Strategic and Institutional Approach. The
Academy of Management Review, Vol 20, pp. 571-610.

Taylor, A. B., MacKinnon, D. P., and Tein, J. (2007). Test of the Three-Path Mediated
Effect. Organizational Research Methods, pp.1-29.

Teece, D. J., Pisano, G., and Shuen, A. (1997). Dynamic Capabilities and Strategic
Management. Strategic Management Journal, Vol 18, pp. 509-533.

Torres, A., Bijmolt, T. H., Tribo, J. A., and Verhoef, P. (2012). Generating Global Brand
Equity Through Corporate Social Responsibility to Key Stakeholders."
International Journal of Research in Marketing, Vol 29, pp. 13-24.

United Nations. (1987). World Commission on Environment and Development. Tersedia
di http://www.un-documents.net/wcedocf.htm. Diakses pada 15 Agustus 2016

Vlachos, P. A., Tsamakos, A., Vrechopoulos, A. P., and Avramidis, P. K. (2009).
Corporate Social Responsibility: Attributions, Loyalty, and The Mediating Role
of Trust. Journal of the Academic Marketing Science, Vol 37, pp. 170-180.

Wang, D. H.-M., Chen, P.-H., Yu, T. H.-K., and Hsiao, C.-Y. (2015). The Effects of
Corporate Social Responsibility on Brand Equity and Firm Performance. Journal
of Business Research, Vol 68, pp. 2232-2236.

Wang, R. T. (2013). Modeling Corporate Social Performance and Job Pursuit Intention:
Mediating Mechanisms of Corporate Reputation and Job Advancement Prospects.
Journal Business Ethics, Vol 117, pp. 560-582.

Wartick, S., and Cochran, P. E. (1985). The Evolution of The Corporate Social
Performance Model. Academy of Management Review, Vol 10, pp. 858-769.

World Business Council for Sustainable Development. (1999). Corporate Social
Responsibility: Meeting Changing Expectations (versi elektronik). World
Business Council for Sustainable Development: Geneva. Diakses pada 9
September 2016

PENGARUH MEDIASI KREDIBILITAS MEREK PERUSAHAAN DAN REPUTASI PERUSAHAAN DALAM
SOSIAL PERUSAHAAN YANG DIPERSEPSIKAN PADA EKUITAS MEREK PERUSAHAAN ROKOK


http://www.forbes.com/sites/jacquelynsmith/2013/10/02/the-companies-with-the-best-csr-reputations-2/
http://www.forbes.com/sites/jacquelynsmith/2013/10/02/the-companies-with-the-best-csr-reputations-2/
http://www.dailymail.co.uk/news/article-2598212/Emissions-diesel-damage-childrens-brains-increase-risk-autism-schizophrenia-scientists-warn.html
http://www.dailymail.co.uk/news/article-2598212/Emissions-diesel-damage-childrens-brains-increase-risk-autism-schizophrenia-scientists-warn.html
http://www.un-documents.net/wcedocf.htm.%20Diakses

PENGARUH MEDIASI KREDIBILITAS MEREK PERUSAHAAN DAN REPUTASI PERUSAHAAN DALAM
PENGARUH TANGGUNG JAWAB

SOSIAL PERUSAHAAN YANG DIPERSEPSIKAN PADA EKUITAS MEREK PERUSAHAAN ROKOK
UNIVERSITAS GRACE FELICIA DJ, Bayu Sutikno, S.E., M.S.M, Ph.D

GADJAH MADA Universitas Gadjah Mada, 2017 | Diunduh dari http://etd.repository.ugm.ac.id/

World Health Organization. (2016). Tobacco: Fact Sheets. Tersedia di
http://www.who.int/mediacentre/factsheets/fs339/en/. Diakses pada 10 September
2016

Yoon, Y., Gurhan-Canli, Z., and Schwarz, N. (2006). The Effect of Corporate Social
Responsibility (CSR) Activities on Companies With Bad Reputation. Journal of
Consumer Psychology, Vol 164, pp. 377-390.

Zikmund, W., D’ Allesandro, S., Winzar, H., Lowe, B., and Babin, B. (2014), Marketing
Research, 3" Asia-Pacific edition. Cengage Learning Australia. Victoria



http://www.who.int/mediacentre/factsheets/fs339/en/

