EVALUASI PROPOSISI NILAI DAN STRATEGI BAURAN PEMASARAN &quot;PASTI PRIMA&quot;
SPBU PERTAMINA
Tri S Oktorizky, IKE JATNIKA DEWI., Dr., M.B.A

Universitas Gadjah Mada, 2017 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

DAFTAR PUSTAKA

Aaker, D. (2014). Aaker on Branding 20 Principle That Drive Success. New York:
Morgan James Publishing.

Ahmad, A. R. (2012). Evaluasi Strategi PT. Shell Indonesia Dalam
Mengembangkan Bisnis Ritel Bahan Bakar Minyak di Indonesia. Tesis.
Pascasarjana Universitas Gadjah Mada.

American Marketing Association. (2013). Definition Of Marketing. Tersedia di
https://www.ama.org/AboutAMA/Pages/Definition-of-Marketing.aspx.
Diakses pada 31 Juli 2016.

Anderson, J. C., Narus, J. A., & Rossum, W. V. (2006). Customer Value
Proposition in Business Market. Harvard Business Review 84(3):90-9, 149

Borden, N. (1984). The Concept of the Marketing Mix. Journal of Advertising
Research Classics, 7-12.

Detik. (2015, Mei 18). Harga Pertamax Mau Naik Rp 9.600/Liter, Kok SPBU Asing
Tetap? Tersedia di Detik Finance, http:/finance.detik.com/energi/d-
2917222/harga-pertamax-mau-naik-rp-9600liter-kok-spbu-asing-tetap

Dibb, S., & Simkin, L. (1991). Targeting, Segments, and Positioning. International
Journal Of Retail and Distribution Management 19(3). ISSN: 0959-0552.

Energia. (2016). SPBU Pasti Prima : Beyond Fuel Experience. Energia Januari, hal.
2.

Hassan, A. (2012). The Value Proposition Concept in Marketing: How Customers
Perceive the Value Delivered by Firms — A Study of Customer Perspectives
on Supermarkets in Southampton in the United Kingdom. International
Journal of Marketing Studies 4(3). ISSN: 1918-7203.

Hoyer, W. D. (1984). An Examination of Consumer Decision Making for a
Common Repeat Purchase Product. Journal of Consumer Research 11(3).
822-829.

Hukum Online. (2001). Undang-Undang Nomor 15 Tahun 2001 Tentang Merek.
Tersedia di Hukum Website,
http://www.hukumonline.com/pusatdata/detail/300/nprt/11/uu-no-15-
tahun-2001-merek

Kotler, P., & Armstrong, G. (2012). Principle Of Marketing 14th Edition. New
Jersey: Pearson Education, Inc.

89



EVALUASI PROPOSISI NILAI DAN STRATEGI BAURAN PEMASARAN &quot;PASTI PRIMA&quot;
SPBU PERTAMINA
Tri S Oktorizky, IKE JATNIKA DEWI., Dr., M.B.A

Universitas Gadjah Mada, 2017 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Kotler, P., & Keller, K. L. (2016). Marketing Management 15th Edition.
Kendalville: Pearson Education Limited.

Macdonald, E. K., & Sharp, B. M. (2000). Brand Awareness Effects on Consumer
Decision Making for a Common, Repeat Purchase Product: A Replication.
Journal of Business Research 48(1). 5-15.

Macdonald, E., & Sharp, B. (1996). Management Perceptions of the Importance of
Brand Awareness as an Indication of Advertising Effectiveness. Marketing
Research On-Line 1. 1-15.

Mothersbaugh, D. L., & Hawkins, D. I. (2016). Consumer Behavior Building
Marketing Strategy 13th Edition. New York: McGraw-Hill Education.

Osterwalder, A., Pigneur, Y., Bernarda, G., & Smith, A. (2014). Value Proposition
Design. New Jersey: Wiley.

PT. Pertamina. (2012). Tersedia di Pertamina Website, http://www.pertamina.com/

PT. Pertamina Retail. (2014). Tersedia di PT Pertamina Retail Website,
http://www.pertaminaretail.com/

Rhaditya, M. (2012). Analisis Strategi Bersaing PT. Pertamina Retail Dalam
Menghadapai Persaingan Bisnis Hilir SPBU. Tesis. Pascasarjana
Universitas Gadjah Mada.

Wahyudi, E. (2011). Analisis Strategi Bersaing SPBU 44.555.07. Tesis.
Pascasarjana Universitas Gadjah Mada.

Waterschoot, W. v., & Bulte, C. v. (1992). The 4P Classification of the Marketing
Mix Revisited. Journal of Marketing 56(4). 83-93.

Yayasan Lembaga Konsumen Indonesia. (2015). Undang Undang Perlindungan
Konsumen Nomor 8 Tahun 1999. Tersedia di Yayasan Lembaga Konsumen
Indonesia Website, http://ylki.or.id/. Diakses pada 14 Oktober 2016.

90



	DAFTAR PUSTAKA



