
83 
 

REFERENCES 
 
Alter, S. K. (2006). Social Enterprise Models and Their Mission and Money 

Relationships. In A. Nicholls, Social Entrepreneurship: New Models of 
Sustainable Social Change (pp. 205-232). New York: Oxford University 
Press. 

Anderson, S. W. (2006). Managing Costs and Cost Structure throughout the Value 
Chain: Research on Strategic Cost Management. Handbooks of 
Management Accounting Research, 481-506. doi:10.1016/S1751-
3243(06)02001-3 

BPS - Statistics Indonesia. (2020, July 15). Badan Pusat Statistik. Retrieved from 
Badan Pusat Statistik: 
https://www.bps.go.id/pressrelease/2020/07/15/1748/gini-ratio-maret-
2020-tercatat-sebesar-0-
381.html#:~:text=Pada%20Maret%202020%2C%20tingkat%20ketimpang
an,Maret%202019%20yang%20sebesar%200%2C382. 

Braun, V., & Clarke, V. (2006). Using Thematic Analysis In Psychology. 
Qualitative Research in Psychology, 3(2), 77-101. 
doi:http://dx.doi.org/10.1191/1478088706qp063oa 

Chappelow, J. (2020, February 03). Gini Index. Retrieved from Investopedia Web 
Site: https://www.investopedia.com/terms/g/gini-index.asp 

CIA. (2020, September 02). Central Intelligence Agency United States of America. 
Retrieved from Central Intelligence Agency Web Site: 
https://www.cia.gov/library/publications/the-world-factbook/geos/id.html 

Eriksson, K., & McConnell, A. (2011). Contingency Planning for Crisis 
Management: Recipe for Success or Political Fantasy? Policy and Society, 
30(2), 89-99. doi:10.1016/j.polsoc.2011.03.004 

Fielt, E. (2014). Conceptualising Business Models: Definitions, Frameworks and 
Classifications. Journal of Business Models, 1(1), 85-105. 

Lusardi, A. (2019). Financial literacy and the need for financial education: evidence 
and implications. Swiss Journal of Economics and Statistics, 155(1). 
doi:10.1186/s41937-019-0027-5 

Lusardi, A., & Mitchell, O. S. (2011). Financial literacy and planning: implications 
for retirement wellbeing. In A. Lusardi, & O. S. Mitchell, Financial 
literacy: implications for retirement security and the financial marketplace 
(pp. 17-39). Oxford: Oxford University Press. 

Lusardi, A., & Mitchell, O. S. (2014). The Economic Importance of Financial 
Literacy: Theory and Evidence. Journal of Economic Literature, 52(1), 5-
44. doi:10.1257/jel.52.1.5 

Maier, F., Meyer, M., & Steinbereithner, M. (2014). Non-Profit Organizations 
Becoming Business-Like. Nonprofit and Vountary Sector Quarterly, 45(1), 
64-86. doi:10.1177/0899764014561796 

Maslani. (2018, November 15). Pendidikan Gratis yang (Masih) Problematis. 
Banjarmasin, South Kalimantan, Indonesia: Kompasiana. Retrieved 
October 2020, from 

&quot;LITERAFIN&quot; FINANCIAL EDUCATION BUSINESS BASED ON HYBRID BETWEEN
CONVENTIONAL BUSINESS AND
SOCIAL ENTERPRISE
DANNY SUDIRGO, Nofie Iman Vidya Kemal, S.E., M.Sc., Ph.D
Universitas Gadjah Mada, 2021 | Diunduh dari http://etd.repository.ugm.ac.id/



84 
 

https://www.kompasiana.com/maslani/5bec9371c112fe72e45de162/pendi
dikan-gratis-yang-masih-problematis?page=all 

Mitchell, D., & Coles, C. (2003). The Ultimate Competitive Advantage of 
Continuing Business Model Innovation. Journal of Business Strategy, 
24(5), 15-21. doi:https://doi.org/10.1108/02756660310504924 

Muttaqin, T. (2018, March). Determinants of Unequal Access to and Quality of 
Education in Indonesia. The Indonesian Journal of Development Planning, 
II(1), 1-23. doi:10.36574/jpp.v2i1.27 

Nunn, L., & McGuirre, B. (2010, February). The Importance of Good Business 
Plan. Journal of Business & Economics Research, 8(2), 95-106. 

Osterwalder, A., & Pigneur, Y. (2010). Business Model Generation. New Jersey: 
John Wiley & Sons, Inc. 

Payne, A., & Frow, P. (2014). Developing superior value propositions: a strategic 
marketing imperative. Journal of Service Management, 25(2), 213-227. doi: 
10.1108/JOSM-01-2014-0036 

Peric, M., Durkin, J., & Vitezic, V. (2017). The Constructs of a Business Model 
Redefined: A Half-Century Journey. SAGE Open, 1-13. 
doi:https://doi.org/10.1177/2158244017733516 

Portal Informasi Indonesia. (2020). Presiden dan Wakil Presiden Indonesia. 
Retrieved from Portal Informasi Indonesia: 
https://indonesia.go.id/profil/presiden-dan-wakil-presiden 

Rahman, R. (2020, September 02). The Jakarta Post. Retrieved from The Jakarta 
Post Web Site: https://www.thejakartapost.com/news/2020/09/02/jouska-
founder-admits-management-negligence-in-rp-13b-client-settlement.html 

Ramdani, B., Binsaif, A., & Boukrami, E. (2019). Business model innovation: a 
review and research agenda. New England Journal of Entrepreneurship, 
22(2), 89-108. doi:10.1108/NEJE-06-2019-0030 

Štefan, S., & Richard, B. (2014, December). Analysis of Business Models. Journal 
of Competitiveness, 6(4), 19-40. doi:10.7441/joc.2014.04.02 

The World Bank. (2020). The World Bank. Retrieved from The World Bank Data 
Web Site: 
https://data.worldbank.org/indicator/SE.TER.CUAT.BA.ZS?end=2018&lo
cations=BN-KH-ID-LA-MY-MM-PH-SG-TH-
VN&start=2006&view=chart 

Transparency International. (2019). Transparency International Indonesia. 
Retrieved from Transparency International Web Site: 
https://www.transparency.org/en/countries/indonesia# 

Wennberg, K., & DeTienne, D. R. (2014). What do we really mean when we talk 
about 'exit'? A critical review of research on enterepreneurial exit. 
International Small Business Journal, 32(1), 4-16. 
doi:10.1177/0266242613517126 

Yuniar, R. W. (2019, March 04). Indonesia’s Online P2P Loan Sharks are Driving 
People to Suicide. Retrieved from South China Morning Post: 
https://www.scmp.com/week-asia/economics/article/2188185/indonesias-
online-p2p-loan-sharks-are-driving-people-suicide 

 

&quot;LITERAFIN&quot; FINANCIAL EDUCATION BUSINESS BASED ON HYBRID BETWEEN
CONVENTIONAL BUSINESS AND
SOCIAL ENTERPRISE
DANNY SUDIRGO, Nofie Iman Vidya Kemal, S.E., M.Sc., Ph.D
Universitas Gadjah Mada, 2021 | Diunduh dari http://etd.repository.ugm.ac.id/


	S2-2021-432604-complete
	AUTHORIZATION
	STATEMENT OF AUTHENTICITY OF WRITTEN THESIS
	PREFACE
	ACKNOWLEDGEMENT
	TABLE OF CONTENTS
	LIST OF TABLES
	LIST OF FIGURES
	LIST OF APPENDICES
	ABSTRACT
	ABSTRAK
	CHAPTER 1: INTRODUCTION
	1.1 Externalities
	1.1.1 Political Situation and its Implications
	1.1.2 Economic Condition and its Implications
	1.1.3 Religious Concern
	1.1.4 Regulatory issues
	1.1.5 List of Potential Competitors and LiteraFin’s Positioning

	1.2 Problem Definition
	1.2.1 Economic Inequality and Corruption
	1.2.2 Education Inequality
	1.2.3 Inadequate Financial Literacy and Vulnerability of Secluded Population

	1.3 Overview: LiteraFin- Financial Education Service
	1.4 Research Questions
	1.5 Objective of Business Plan Proposition
	1.6 Benefit of Study
	1.7 Outline of the Writing

	CHAPTER 2: THEORETICAL FRAMEWORK
	2.1 Business Plan
	2.2 Business Model
	2.2.1 Key Partnerships
	2.2.2 Key Activities
	2.2.3 Key Resources
	2.2.4 Value Proposition
	2.2.5 Customer Relationship
	2.2.6 Customer Segment
	2.2.7 Channels
	2.2.8 Cost Structure
	2.2.9 Revenue Stream

	2.3 Social Enterprise Operational Flow
	2.4 Financial Literacy
	2.5 Contingency Plan and Exit Strategy

	CHAPTER 3: RESEARCH METHODOLOGY
	3.1 Research Strategy
	3.1.1 Insight on Targeted Customer Segment
	3.1.2 Business Model Formulation
	3.1.3 Social Enterprise Operational Flow Formulation

	3.2 Sources and Data Collection Method
	3.2.1 Primary data
	3.2.1.1 Survey
	3.2.1.2 Interview

	3.2.2 Secondary data

	3.3 Analysis Method
	3.3.1 Customer Insights
	3.3.2 Financial Analysis
	3.3.3 Viability of the Business


	CHAPTER 4: BUSINESS PLAN AND STRATEGY
	4.1 Target Customer Survey
	4.2 Interview
	4.2.1 Financial Education Basic Understanding
	4.2.2 Financial Education: Importance and Willingness to Pay
	4.2.3 Expectations of Provided Financial Education

	4.3 Social Enterprise Operational Flow
	4.4 Business Model Canvas
	4.4.1 Key Partnerships
	4.4.2 Key Activities
	4.4.3 Key Resources
	4.4.4 Value Propositions
	4.4.5 Customer Relationship
	4.4.6 Customer Segment
	4.4.7 Channels
	4.4.8 Cost Structure
	4.4.9 Revenue Stream

	4.5 Balancing Between For-Profit and Non-Profit
	4.6 Functional Business Plan
	4.6.1 Operation
	4.6.2 Marketing
	4.6.2.1 Segmenting, Targeting and Positioning
	4.6.2.2 4P Marketing Mix

	4.6.3 Human Resource
	4.6.4 Finance
	4.6.4.1 Investments
	4.6.4.2 User Estimate
	4.6.4.3 Cashflow Scheduling
	4.6.4.4 Financial Analysis

	4.6.5 Risk Mitigation

	4.7 Exit Strategy

	CHAPTER 5: ACTION PLAN AND CONCLUSION
	5.1 Timeline
	5.2 Performance Evaluation
	5.2.1 Amount of Users
	5.2.2 Customer Satisfaction

	5.3 Conclusions
	5.4 Lesson Learnt and Limitations

	REFERENCES
	APPENDIX

	Lembar Pengesahan Danny Sudirgo

