PEMBUATAN MODEL PREDIKSI PENJUALAN PRODUK DI ECOMMERCE MENGGUNAKAN METODE
POHON KEPUTUSAN
MUHAMMAD AZIS ALFARIDZI ANWAR, Dr.Eng. Ir. Herianto, S.T., M. Eng., IPM.

Universitas Gadjah Mada, 2021 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

DAFTAR PUSTAKA

Ahmad, F. S., Tyagi, D. and Kaur, S., 2018, Predicting crowdfunding success with
optimally weighted random forests, 2017 International Conference on
InfocomTechnologies and Unmanned Systems (ICTUS): Trends and Future
DirectionsConference Proceedings, ICTUS, Dubai, pp. 770-775

Alejandro Bellogin, Pablo Castells, dan Ivan Cantador. 2017. Statistical Biases in
Information Retrieval Metrics for Recommender Systems. Information
Retrieval Journal 20, 6 (2017). pp.606-634

Badan Pusat Statistik (BPS), Statistik E-commerce 2019. (Jakarta: Badan Pusat
Statistik: 2019)

Berkowitz, J., 2001. Testing density forecasts, with applications to risk
management. Journal of Business & Economic Statistics, 19(4), pp.465-474.

Berry, M.J. and Linoff, G.S., 2000. Data mining techniques: for marketing, sales,
and customer relationship management. John Wiley & Sons.

Bohanec, M., Borstnar, M.K. dan Robnik-Sikonja, M., 2017. Explaining machine
learning models in sales predictions. Expert Systems with Applications, 71,
pp.416-428.

Chen, Y.L., Hsu, C.L. and Chou, S.C., 2003. Constructing a multi-valued and multi-
labeled decision tree. Expert Systems with Applications, 25(2), pp.199-209.

Chen, S.-Y. et al., 2015, Will Your Project Get the Green Light? Predicting the
Success of Crowdfunding Campaigns, PACIS 2015 Proceedings, PACIS,
Singapore, pp. 79-90

Chen, T., Yin, H., Chen, H., Wang, H., Zhou, X. and Li, X., 2019. Online sales
prediction via trend alignment-based multitask recurrent neural networks.
Knowledge and Information Systems, pp.1-29.

Cho, Y.H., Kim, J.K. and Kim, S.H., 2002. A personalized recommender system
based on web usage mining and decision tree induction. Expert systems with
Applications, 23(3), pp.329-342.



PEMBUATAN MODEL PREDIKSI PENJUALAN PRODUK DI ECOMMERCE MENGGUNAKAN METODE
POHON KEPUTUSAN
MUHAMMAD AZIS ALFARIDZI ANWAR, Dr.Eng. Ir. Herianto, S.T., M. Eng., IPM.

Universitas Gadjah Mada, 2021 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Dahan, H., Maimon, O., Cohen, S., dan Rokach, L., 2012, Proactive Data Mining
Using Decision Trees, Convention of Electrical and Electronics Engineers in
Israel, pp.1-5
Damuri, Y.R., Perkembangan dan Regulasi E-commerce di Indonesia.
Google, Temasek, dan Bain & Company, “E-Conomy SEA 2020: At full velocity:
Resilient and Racing ahead”, 2020

Greenberg, M. D. et al., 2013, Crowdfunding support tools, CHI '13 Extended
Abstracts on Human Factors in Computing Systems, CHI, Paris, pp. 1815-
1820.

Han, J., Kamber, M., dan Pei J., 2012, Data Mining Concepts and Techniques,
Morgan Kaufmann, Miami.

Harvey, H.B. and Sotardi, S.T., 2018. The pareto principle. Journal of the American
College of Radiology, 15(6), p.931.

Hastie, T., Tibshirani, R. and Friedman, J., 2009. The elements of statistical learnin.
Cited on, p.33.

Katadata, “96% Pengguna Internet di Indonesia Pernah Menggunakan E-
commerce,” September 2019,

https://databoks.katadata.co.id/datapublish/2019/12/03/96 -pengguna-internet-

di-indonesia-pernah-gunakan-e-commerce.

Kim H., Suh K. S., Lee U. K. 2013. Effects of Collaborative Online Shopping
Experience Through Social and Relational Perspectives. Information and
Management, 50 (4). P.169-180

Koksal, Y. and Penez, S., 2015. An investigation of the important factors influence

web trust in online shopping. Journal of Marketing & Management, 6(1).

Li, H. et al., 2018, Prediction of Financing Goal of Crowdfunding Projects,
Procedia Computer Science, pp. 108-113

Lu, J., Wu, D., Mao, M., Wang, W. and Zhang, G., 2015. Recommender system

application developments: a survey. Decision Support Systems, 74, pp.12-32.

Mitchell, T.M., 1997. Machine learning.

Moore, D. S., Notz ., W. I, & Flinger, M.A. 2013, The Basic Practice of Statistics
(6" Ed.). W. H. Freeman and Company.


https://databoks.katadata.co.id/datapublish/2019/12/03/96-pengguna-internet-di-indonesia-pernah-gunakan-e-commerce
https://databoks.katadata.co.id/datapublish/2019/12/03/96-pengguna-internet-di-indonesia-pernah-gunakan-e-commerce

PEMBUATAN MODEL PREDIKSI PENJUALAN PRODUK DI ECOMMERCE MENGGUNAKAN METODE
POHON KEPUTUSAN
MUHAMMAD AZIS ALFARIDZI ANWAR, Dr.Eng. Ir. Herianto, S.T., M. Eng., IPM.

Universitas Gadjah Mada, 2021 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Nguyen, T., Zhou, L., Chong, A.Y.L., Li, B. dan Pu, X., 2020. Predicting customer
demand for remanufactured products: A data-mining approach. European
Journal of Operational Research, 281(3), pp.543-558.

Oskouei, R.J. dan Askari, M., 2014, Predicting academic performance with
applying data mining techniques, Computer Engineering and Applications
Journal, 3, pp.79-88.

Pryzant, R., Chung, Y. dan Jurafsky, D., 2017, January. Predicting sales from the
language of product descriptions. IneCOM@ SIGIR.

Sabaityte, J., Davidavi¢iené, V., Strakova, J. and Raudelitiniené, J., 2019. Decision
tree  modelling of E-consumers’ preferences for internet marketing
communication tools during browsing. Economics and Management.

Sari, J.N., Nugroho, L.E., Ferdiana, R. and Santosa, P.l., 2016. Review on customer
segmentation technique on ecommerce. Advanced Science Letters, 22(10),
pp.3018-3022.

Sasaki, Y., 2007. The truth of the F-measure. Teach Tutor mater, 1(5), pp.1-5.

Schafer, J.B., Konstan, J. and Riedl, J., 1999, November. Recommender systems in
e-commerce. In Proceedings of the 1st ACM conference on Electronic
commerce (pp. 158-166).

Sheil, H., Rana, O. and Reilly, R., 2018. Understanding ecommerce clickstreams:
a tale of two states.

Simanjuntak, P., 2019. Indonesias policy on ecommerce regulation and its

challenges. Bulletin of Social Informatics Theory and Application, 3(2), pp.69-
74.

Sohail, S.S., Siddiqui, J. and Ali, R., 2012. Product Recommendation Techniques
for Ecommerce-past, present and future. International Journal of Advanced
Research in Computer Engineering & Technology (IJARCET), 1(9), p.219.

Song, Y.Y., and Ying, L., 2015, Decision Tree Methods: Applications for
classification and prediction, Shanghai Archives of Psychiatry, 27(2), pp. 130-
135.



PEMBUATAN MODEL PREDIKSI PENJUALAN PRODUK DI ECOMMERCE MENGGUNAKAN METODE
POHON KEPUTUSAN
MUHAMMAD AZIS ALFARIDZI ANWAR, Dr.Eng. Ir. Herianto, S.T., M. Eng., IPM.

Universitas Gadjah Mada, 2021 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Thakur, R. dan Srivastava, M., 2015. A study on the impact of consumer risk
perception and innovativeness on online shopping in India. International
Journal of Retail & Distribution Management.

Tuffery, S., 2011, Data Mining and Statistics for Decision Making, Jhon Wiley &
Sons, Chicester.

Tugay, R. and Oguducu, S.G., 2020. Demand prediction using machine learning
methods and stacked generalization. arXiv preprint arXiv:2009.09756.

Tsamardinos, I., Rakhshani, A. and Lagani, V., 2015. Performance-estimation
properties of cross-validation-based protocols  with  simultaneous
hyperparameter optimization. International Journal on Artificial Intelligence
Tools, 24(05), p.1540023

Utz, S., Kerkhof, P. dan Van Den Bos, J., 2012. Consumers rule: How consumer
reviews influence perceived trustworthiness of online stores. Electronic
Commerce Research and Applications, 11(1), pp.49-58.

Van Nguyen, T., Zhou, L., Chong, A.Y.L., Li, B. and Pu, X., 2020. Predicting
customer demand for remanufactured products: A data-mining approach.
European Journal of Operational Research, 281(3), pp.543-558.

Vengatesan, K., VISUVANATHAN, E., KUMAR, A., YUVARAJ, S. and
TANESH, P., 2020. An approach of sales prediction system of customers
using data analytics techniques. Advances in Mathematics: Scientific Journal,
9(7), pp.5049-5056.

Vercellis, Bernadth. (2009), Sistem Informasi , Lokomedia, Yogyakarta

We Are Social. 2020. “Digital 2020 Global Digital Overview” , Januari 2020.
https://wearesocial.com/digital-2020

Xu, D., Ruan, C., Korpeoglu, E., Kumar, S. and Achan, K., 2021, March.
Theoretical Understandings of Product Embedding for E-commerce Machine
Learning. In Proceedings of the 14th ACM International Conference on Web
Search and Data Mining (pp. 256-264).

Yehuala, M.A., 2015, Application Of Data Mining Techniques For Student Success
And Failure Prediction. International Journal of Scientific & Technology
Research, 4, pp.91-94.



