UNIVERSITAS

PENGARUH KREDIBILITAS GETOK TULAR ELEKTRONIK DAN ADOPSI INFORMASI TERHADAP NIAT
BELI
KASEJENDRA DHEWANATA, Yulia Arisnani Widyaningsih, M.B.A., Ph.D.

Universitas Gadjah Mada, 2021 | Diunduh dari http://etd.repository.ugm.ac.id/

GADJAH MADA

DAFTAR PUSTAKA

APIJIL. (2020). Laporan Survei Internet APJII 2019 - 2020 [Q2]. Retrieved from
Asosiasi Penyelenggara Jasa Internet Indonesia: https://apjii.or.id/survei

Bansal, H. S., & Voyer, P. A. (2000). Word-of-Mouth Processes within a Services
Purchase Decision Context. Journal of Service Research.

Bataineh, A. Q. (2015). The Impact of Perceived e-WOM on Purchase Intention:
The Mediating Role of Corporate Image. International Journal of
Marketing Studies.

Cheung, C. M., & Rabjohn, M. K. (2008). The impact of electronic word-of-mouth
The adoption of online opinions in online customer communities. /mpact of
electronic word-of-mouth.

Cheung, M. Y., Luo, C., Sia, C. L., & Chen, H. (2009). Credibility of Electronic
Word-of-Mouth: Informational and Normative Determinants of On- line
Consumer Recommendations. [International Journal of Electronic
Commerce.

Cheung, C. M., & Thandani, D. (2012). The impact of electronic word-of-mouth
communication: A literature analysis and integrative model.

Chong, A. Y.-L., Khong, K. W., Ma, T., McCabe, S., & Wang, Y. (2018).
Analyzing key influences of tourists’ acceptance of online reviews in travel
decisions. Internet Research.

Daowd, A., Eldabi, T., Hasan, R., & Rafi-Ul-Shan, P. M. (2020). Factors Affecting
eWOM Credibility, Information Adoption, and Purchase Intention on
Generation Y: A Case from Thailand. Journal of Enterprise Information
Management.

Hair, J. F., Black, J. W., Babin, B. J., & Anderson, R. E. (2006). Multivariate Data
Analysis. Pearson.

Imam, G. (2018). Aplikasi Analisis Multivariate dengan Program IBM SPSS 25.

Semarang: Badan Penerbit Universitas Diponegoro.

57



PENGARUH KREDIBILITAS GETOK TULAR ELEKTRONIK DAN ADOPSI INFORMASI TERHADAP NIAT
BELI
KASEJENDRA DHEWANATA, Yulia Arisnani Widyaningsih, M.B.A., Ph.D.

Universitas Gadjah Mada, 2021 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Jalilvand, M. R., & Samiei, N. (2012). The impact of electronic word of mouth on
a tourism destination choice Testing the theory of planned behavior (TPB).
Internet Research.

Kim, M., & Lennon, S. J. (2008). The effects of visual and verbal information on
attitudes and purchase intentions in Internet shopping. Psychology and
Marketing 25(2), 146 - 178.

Kim, S., Kandampully, J., & Bilgihan, A. (2018). The Influence of eWOM
Communications: An Application of Online Social Network Framework.
Computers in Human Behavior.

Kotler, P., & Keller, K. L. (2016). Marketing Management. Pearson Education.

Lee, J. E., & Watkins, B. (2016). YouTube vloggers' influence on consumer luxury
brand perceptions and intentions. Journal of Business Research Volume 69,
Issue 12.

Lin, T. M., Lu, K.-Y., & Wu, J.-J. (2012). The effects of visual information in
eWOM communication. Journal of Research in Interactive Marketing.

Litvin, S. W., Goldsmith, R. E., & Pan, B. (2005). Elctronic Word-Of-Mouth in
Hospitality and Tourism Management. Tourism Management.

Rahayu, E. M. (2019). Traveloka Experience Optimalkan Layanan Liburan dan
Gaya Hidup. Retrieved from SWA: https://swa.co.id/swa/business-

strategy/traveloka-experience-optimalkan-layanan-liburan-dan-gaya-hidup
Schiffman, L., & Kanuk, L. (2010). Consumer Behavior. Pearson.
Sekaran, U., & Bougie, R. (2016). Research Methods for Business. Wiley.
Social, D. (2018). Laporan DailySocial: Survey Online Travel Agencies (OTA)

2018. Retrieved from Daily Social: https://dailysocial.id/post/laporan-

dailysocial-survey-online-travel-agencies-ota-2018
Strauss, J., & Frost, R. (2014). E-Marketing. Pearson Education Limited.
Sussman, S. W., & Siegal, W. S. (2003). The Impact olnformation Influence in

Organizations: An Integrated Approach to Knowledge Adoption.f Online
Additional Comments on Consumers’ Information Adoption. Information

Systems Research.

58



UNIVERSITAS

GADJAH MADA

PENGARUH KREDIBILITAS GETOK TULAR ELEKTRONIK DAN ADOPSI INFORMASI TERHADAP NIAT
BELI
KASEJENDRA DHEWANATA, Yulia Arisnani Widyaningsih, M.B.A., Ph.D.

Universitas Gadjah Mada, 2021 | Diunduh dari http://etd.repository.ugm.ac.id/

Sweeney, J. C., Mazzarol, T., & Soutar, G. (n.d.). Word of Mouth: Measuring the

Power of Individual Messages. European Journal of Marketing, 2012.

Teng, S., Khong, K. W., Chong, A. Y., & Lin, B. (2016). Persuasive Electronic

Word-of-Mouth Messages in Social Media. Journal of Computer

Information Systems.

Wang, P. (2015). Exploring the in uence of electronic word-of-mouth on tourists’

visit intention A dual process approach. Journal of Systems and Information

Technology.

Xperience, T. (2018). Traveloka Xperience. Retrieved from Traveloka:

https://www.traveloka.com/id-id/activities

59



	HALAMAN JUDUL
	HALAMAN PENGESAHAN
	PERNYATAAN BEBAS PLAGIASI
	KATA PENGANTAR
	HALAMAN PERSEMBAHAN
	DAFTAR ISI
	DAFTAR TABEL
	DAFTAR GAMBAR
	ABSTRAK
	ABSTRACT
	BAB I PENDAHULUAN
	1.1 LATAR BELAKANG MASALAH
	1.2 RUMUSAN MASALAH
	1.3 PERTANYAAN PENELITIAN
	1.4 TUJUAN PENELITIAN
	1.5 MANFAAT PENELITIAN
	1.6 BATASAN PENELITIAN

	BAB II LANDASAN TEORI DAN PENGEMBANGAN HIPOTESIS
	2.1 LANDASAN TEORI
	2.1.1 Getok Tular Elektronik
	2.1.2 Kredibilitas Sumber
	2.1.3 Ragam Sumber (Source Style)
	2.1.4 Kualitas Pendapat
	2.1.5 Homofili
	2.1.6 Kredibilitas Getok Tular Elektronik
	2.1.7 Adopsi Informasi
	2.1.8 Niat Beli

	2.2 TINJAUAN PUSTAKA DAN HIPOTESIS
	2.2.1 Pengaruh Kredibilitas Sumber Pada Kredibilitas Getok Tular Elektronik
	2.2.2 Pengaruh Ragam Sumber (Source Style) Pada Kredibilitas Getok Tular Elektronik
	2.2.3 Pengaruh Kualitas Pendapat Pada Kredibilitas Getok Tular Elektronik
	2.2.4 Pengaruh Homofili Pada Kredibilitas Getok Tular Elektronik
	2.2.5 Pengaruh Kredibilitas Getok Tular Elektronik Pada Adopsi Informasi Getok Tular Elektronik
	2.2.6 Pengaruh Adopsi Informasi Getok Tular Elektronik Pada Niat Beli

	2.3 MODEL PENELITIAN

	BAB III METODE PENELITIAN
	3.1 STRATEGI PENELITIAN
	3.2 DEFINISI OPERASIONAL DAN PENGUKURAN
	3.2.1 Kredibilitas Sumber
	3.2.2 Ragam Sumber (Source Style
	3.2.3 Kualitas Pendapat
	3.2.4 Homofili
	3.2.5 Kredibilitas Getok Tular Elektronik
	3.2.6 Adopsi Informasi
	3.2.7 Niat Beli

	3.3 DESAIN PENGAMBILAN SAMPEL
	3.3.1 Populasi dan Unit Sampel
	3.3.2 Ukuran Sampel
	3.3.3 Lokasi Penelitian

	3.4 OBJEK DAN SUBJEK PENELITIAN
	3.5 METODE PENGUMPULAN DATA
	3.6 PENGUJIAN INSTRUMEN
	3.6.1 Uji Validitas
	3.6.2 Uji Reliabilitas

	3.7 METODE ANALISIS DATA
	3.7.1 Metode Analisis
	3.7.1.1 Regresi Linear Berganda
	3.7.1.2 Regresi Sederhana

	3.7.2 Uji Asumsi Klasik
	3.7.2.1 Uji Normalitas
	3.7.2.2 Uji Multikolinearitas

	3.7.3 Uji Goodness of Fit
	3.7.3.1 Koefisien Determinasi (R2)
	3.7.3.2 Uji F
	3.7.3.3 Uji t

	3.7.4 Tingkat Signifikasi


	BAB IV HASIL PENELITIAN DAN PEMBAHASAN
	4.1 PROFIL RESPONDEN
	4.2 PENGUJIAN INSTRUMEN
	4.2.1 Uji Validitas
	4.2.2 Uji Reliabilitas

	4.3 STATISTIK DESKRIPTIF
	4.4 UJI ASUMSI KLASIK
	4.4.1 Uji Normalitas
	4.4.2 Uji Multikolinieritas

	4.5 UJI HIPOTESIS
	4.5.1 Model Regresi Berganda
	4.5.1.1 Hipotesis 1
	4.5.1.2 Hipotesis 2
	4.5.1.3 Hipotesis 3
	4.5.1.4 Hipotesis 4

	4.5.2 Model Regresi Sederhana
	4.5.2.1 Hipotesis 5
	4.5.2.2 Hipotesis 6

	4.5.3 Rangkuman Hasil Pengujian Hipotesis


	BAB V SIMPULAN
	5.1 SIMPULAN
	5.2 IMPLIKASI MANAJERIAL
	5.3 KETERBATASAN PENELITIAN DAN ARAHAN PENELITIAN MENDATANG

	DAFTAR PUSTAKA
	LAMPIRAN

