THE PROCESS OF RENEWING DIGITAL MARKETING TO IMPROVE THE SALES GROWTH OF
D'LEONIA COLLECTION AND

HANDICRAFT DURING COVID-19 PANDEMIC ERA

ANTONIA BRILIANTY T, Tri Nuraniwati, S.S., M.A.

GUA’\IID'JX%R[SV'ILADSA Universitas Gadjah Mada, 2021 | Diunduh dari http://etd.repository.ugm.ac.id/
TABLE OF CONTENT

HALAMAN PENGESAHAN ..ottt bttt sb et e e a et e bbb et e e e e sbeennens 1
PERNYATAAN BEBAS PLAGIASI ...ttt 1
ACKNOWLEDGMENT ...ttt ettt b ettt b et e et e e bt se e bt e e et e e b e 3
INTISARI .t b bbbt b bt bt et b bt R e bt e bt e bt e R e bt e sbesbe e b e ene et e ene e 4
ABSTRACT .ttt ettt bbbt b bR bRt R £ bR e bR £kt R e bRt b e Rt et eenne e 5
TABLE OF CONTENT ..ottt ettt ettt e sttt e e e sttt e e s abbb e e e e snbbe e e e e anbeeeeeansbeeeeannes 6
LIST OF FIGURES ...ttt ettt ettt e e e sttt e e e e bbbt e e e asbb et e e eanbeeeeeasbeeeesansneeeeane 8
CHAPTER 1 INTRODUCTION ...etiiiiiiiiiiesiitiee ettt sttt a ettt e e ssbe e e e s snbbe e e s sntee e e s snnneeeesnnnees 8
1.1, BaCKGrOUNT OF STUY .....veeiiiiiiieiieiie ittt et 9
1.2, ODJECTIVES OF STUAY ... ettt ettt ettt e et e e e nnees 11
1.3, SCOPE OF STUAY ...ttt ettt b ettt et e b et ebe e b e nnne s 11
1.4, MELNOAS OF STUOY .....cuiiiiiiiiie ittt ettt et ettt e beenne e e s 11
1.4.1. Methods of COHECTING DALA.........cciviiiiiiieiie it 11
1.4.2. Methods of ANAlYZING Data..........cceeiiiveiiii ittt saa e e nane e 12
1.4.3. Methods of PreSenting Datal............c.cciiiieiiiiiiiiee et ae e e e e 12
1.5, PIESEIEALION ...ttt bbbt 12
CHAPTER 2 THE PROFILE OF D’LEONIA COLLECTION AND HANDICRAFT .......ccccccevviivineenne, 14
2.1 HiStOTY Of D7L@OMIA . .....ttiieiiiiiiie sttt ettt e et e e skt et e s s sbb et e e e anbr e e e e annnreeeanns 14
2.2 VISION @NG IMISSTON ...ttt b et 20
2.3 Organizational STIUCLUIE ........coiiiie et et e e et e e st e e e st e e ateeessbeeesrbeeesnraeans 20
2.4 The Name and Logo of D’Leonia Collection and Handicraft Philosophy ...........cccccoiiiiiiniiincenns 22
2.5 LSt OF BranCN STOTES ......ceiviiiiiiiciie ittt 23

CHAPTER 3 THE PROCESS OF RENEWING DIGITAL MARKETING TO IMPROVE THE SALES
GROWTH OF D’LEONIA COLLECTION AND HANDICRAFT DURING COVID-19 PANDEMIC

B R A et et R Rt R e n bRt et e R e e Rt Rt oAt e Rt e R e e n e e Reeneene e teeneenneenes 25
K B T 1o 1 =Y YT G U o SRR 25
3.1.1. Instagram As a Digital Marketing Platform ... 27
3.1.2. Shopee as E-commerce PIatfOrm .........cccooiiiiiiii e 27

3.2. The Journey of D’Leonia’s Digital Marketing before Covid-19 Pandemic.............ccceovvveiinnnnne 28
3.3. Process of Renewing Digital Marketing Platforms of D’Leonia Collection and Handicraft .......... 31
3.3.1. MaKing @ NEBW EMAIT ......uoiiiiiiiiie ettt e e e e nneeas 31
3.3.2. Renewing INStagram ACCOUNT.........uuiiiiieiitieeeieeeeieeeeeiee et e et e et e e et e e smeeeenneeeenneeesneeeas 34
3.3.3. Registering to Marketplace SHOPEE.........ooi i 37



THE PROCESS OF RENEWING DIGITAL MARKETING TO IMPROVE THE SALES GROWTH OF
D'LEONIA COLLECTION AND
HANDICRAFT DURING COVID-19 PANDEMIC ERA
ANTONIA BRILIANTY T, Tri Nuraniwati, S.S., M.A.
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2021 | Diunduh dari http://etd.repository.ugm.ac.id/
3.4. Comparison Between Old and Renewed Digital Marketing of D’Leonia Collection and Handicraft

.................................................................................................................................................... 39

3.4.1. Old INSTAGrAM ACCOUNE ...ttt ittt ettt e b e et e e b e s e e e neenneeanneens 39
3.4.2. NEW INSLAGraAM ACCOUNT ......vveiiiieeiieiestiee e sttee et e sttt e st et e e e e st et ssb e e e tr e e snne e e snr e e e nnneeennneas 40

3.4, RemMAKING CaBlOGUE..........oiiiiiiiiiiie ittt 41
3.5. Sales Growth as The Result of Renewing Digital Marketing............cccccoovviieniiniiiiienicsc e 43
CHAPTER 4 ..ottt bbbt b bt b e bt b e bt bt e bt et e e bt e bt e bt e bt e bt e bt e neenbeenee s 45
WORKS CITED. ...ttt sttt e e ekttt e e e s sttt e e e sttt e e s e s bbe e e e enbbe e e e e anbbeeesansbeeeeanns 47
APPENDICES ...ttt etttk e e e sttt e e e bbbt e e e e Rttt e e e Rttt e e e ettt e e e e tbe e e e e anrreae s 49
APPendixX 1: LISt OF INTOMMANTS .......oiviiiiiiieiieeie e 49
Appendix 2: List Of INtErVIEW QUESTIONS ........uueiiiiiiiiiieiie sttt 50
APPENIX 3: CUITICUIUM VBB ...ttt enee e 51



