Perceived Fairness dalam Pricing Strategy di Industri Bioskop
IRENE CLARISA G, Agus Darmawan, Ph.D.

Universitas Gadjah Mada, 2021 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

DAFTAR PUSTAKA

Ahmat, N. C., Radzi, S. M., dan Zahari, M. S. M., 2011, Factors influencing
perception of price fairness and customer response behaviors, International
Journal of Management Perspectives, 3(1), hal. 27-47.

Alwindini, D. A., Fakhrunissa, R. A. dan Luthfi, F. M., 2019, Motivasi konsumen
dalam menonton film di bioskop ( bandung raya ), 10" Industrial Research
Workshop and National Seminar, 10(1), hal. 917-926.

Arvita, S. N., 2017, Perceived Fairness dalam Revenue Management untuk Industri
Bioskop, Skripsi, Fakultas Teknik, Teknik Industri, Universitas Gadjah Mada,
Yogyakarta.

Azwar, S., 2010,  Asumsi-asumsi dalam Inferensi Statistika,
http://azwar.staff.ugm.ac.id/files/2010/04/Asumsi-asumsi-dalam-Inferensi-
Statistikal.pdf (online accessed: May 18", 2021)

Batzias, F. A. dan Markoulaki, E. C., 2002, Restructuring the keywords interface
to enhance CAPE knowledge via an intelligent agent, Comp. Aided Chem.
Eng., 10, hal 829-834.

Beldona, S. dan Namasivayam, K., 2006, Gender and demand-based pricing:
Differences in perceived (un)fairness and repatronage intentions, Journal of
Hospitality and Leisure Marketing, 14(4), hal. 89-107.

Breidert, C., Hashler, M., dan Reutterer, T., 2006, A review of methods for
measuring wpt grahaillingness-to-way, Innovative Marketing, 2(4), hal. 8-32.

Bujisic, M., Bilgihan, A. dan Hutchinson, J., 2014, The effect of the type-pricing
strategy on perceived price fairness and behavioral outcomes in beverage
establishments, Journal of Revenue and Pricing Management, 13(1), hal. 35—
60.

Choi, C., Jeong, M. dan Mattila, A. S., 2015, Revenue management in the context
of movie theaters: Is it fair, Journal of Revenue and Pricing Management,
14(2), hal. 72-83.

Cox, J. L., 2001, Can differential prices be fair?, Journal of Product & Brand
Management, 10(5), hal. 264-275.

Cuadraro-Gracia, M., Fillimon, N., Kerrigan, F., dan Rurale, A., 2013, Exploring
cinema attendance facilitators and constraints. a marketing research approach,
5t Workshop on Cultural Economics and Management, Cadiz, Spain.

Etemad-Sajadi, R., 2018, Are customers ready to accept revenue management
practices in the restaurant industry?, International Journal of Quality and
Reliability Management, 35(4), hal. 846-856.

Field, A., 2009, Discovering Statistics using SPSS Statistics 3rd edition,
Oriental Press, Dubai.

Field, A., 2018, Discovering Statistics using IBM SPSS Statistics 5th edition,
Mohn Media Mohndruck GmbH, Germany.

Ghozali, 1., 2016, Desain Penelitian Kuantitatif dan Kualitatif untuk Akuntansi,
Bisnis, dan IImu Sosial Lainnya, Yoga Pratama, Semarang.

Gosang, S. V., Kusumarini, Y. dan Kuncahyowati, M.,. 2019, Perancangan interior

73



Perceived Fairness dalam Pricing Strategy di Industri Bioskop
IRENE CLARISA G, Agus Darmawan, Ph.D. 74

Universitas Gadjah Mada, 2021 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

planet cinema di Kabupaten Bone, Jurnal Intra, 7(2), hal. 317-327.

Guillet, B. D. dan Mohammed, 1., 2014, Revenue management research in
hospitality and tourism, International Journal of Contemporary Hospitality
Management, 27(4), hal. 526-560.

Hanks, R. D., Noland, R. P. and Cross, R. G., 1992, Discounting in the hotel
industry: A New Approach, Cornell Hotel and Restaurant Administration
Quarterly, 33(3), hal. 15-23.

Harlan, J., 2018, Analisis Regresi Linear, Penerbit Gunadarma, Depok.

Heo, C. Y. dan Lee, S., 2009, Allocation of revenue management practices to the
theme park industry, International Journal of Hospitality Management, 28(3),
hal. 446-453.

Heo, C. Y. dan Lee, S., 2011, Influences of consumer characteristics on fairness
perceptions of revenue management pricing in the hotel industry, International
Journal of Hospitality Management, 30(2), hal. 243-251.

Holguin-Veras, J., Encarnacion, T. dan Gonzélez-Calderén, C. A., 2020, User
perception of fairness of time-of-day pricing and other typical toll discounts,
Transportation Research Part A: Policy and Practice, 137(5), hal. 560-581.

Howitt, D. dan Cramer, D., 2011, Introduction to Research Methods in Psychology
Third Edition, Pearson Education Limited, Edinburgh Gate.

Iswinarno, C. dan Muflih, F. F., 2020, Dukung Pembukaan Bioskop di DKI Jakarta,

Gerindra: Kontribusinya Besar, suara.com,
https://www.suara.com/news/2020/08/27/183505/dukung-pembukaan-
bioskop-di-dki-jakarta-gerindra-kontribusinya-besar?page=all (online
accessed: June 24" 2021)

Kamus Besar Bahasa Indonesia, 2016, Bioskop,
https://kbbi.kemdikbud.go.id/entri/bioskop (online accessed: November 8™,
2020)

Khotimah, N. dan Sari, R. P., 2016, Strategi integrated marketing communication
bioskop platinum cineplex Solo dalam menarik minat penonton, Jurnal
Komunikasi, 11(1), hal. 63-74.

Kimes, S. E., 2002, Perceived fairness of yield management, Cornell Hotel and
Restaurant Administration Quarterly, 43(1), hal. 21-30.

Kimes, S. E. dan Wirtz, J., 2002, Perceived fairness of demand-based pricing for
restaurants, The Cornell Hotel and Restaurant Administration Quarterly,
43(1), hal. 31-37.

Kimes, S.E dan Wirtz, J., 2003, Has revenue management become acceptable?
findings from an international study on the perceived fairness of rate
fences, Journal of Service Research, 6 (2), hal. 125-135.

Kriesniati, P., Yuniarti, D., dan Nohe, D. A., 2013, Somers’ d correlate analysis on
the data comfortable level of students in plus melati samarinda junior high
school, Jurnal Barekeng, 7(2), pp. 31-40.

Kumar, R., 2019, Research Methodology: a step by step guide for beginners 5%
edition, SAGE Publishing, UK.

Leech, N. L., Barrett, K.C. dan Morgan, G. A., 2015, IBM SPSS for Intermediate
Statistics Fifth Edition, Routledge, New York.



Perceived Fairness dalam Pricing Strategy di Industri Bioskop
IRENE CLARISA G, Agus Darmawan, Ph.D. 75

Universitas Gadjah Mada, 2021 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Malc, D., Mumel, D., dan Pisnik, A., 2016, Exploring price fairness perceptions
and their influence on consumer behavior, Journal of Business Research,
69(16), hal. 3693-3697.

Masruroh, N. A. dan Arvita, S. N., 2017, Perceived fairness dalam revenue
management: kasus untuk industri bioskop. Prosiding SNTI dan SATELIT
2017, hal. D21-27, Malang: Jurusan Teknik Industri Universitas
Brawijaya.

Matondang, Z., 2009, Validitas dan reliabilitas suatu instrumen penelitian, Jurnal
Tabularasa, 6(1), hal. 87-97.

Mendes, J., C., 2017, Introducing Variable Pricing at the Cinema: Its Effect on
Viewer Choices, Habits, and Perceptions, Disertasi, Fakultas Bisnis dan
Ekonomi, Strategic Marketing, Universitas Catolica Lisbon, Portugal.

Michalos, A. C., 2014, Encyclopedia of Quality of Life and Well-Being Research,
Springer Dordrecht, Heidelberg.

Montgomery, D.C. dan Runger, G.C., 2014, Applied Statistics and Probability for
Engineering 6th Edition, John Wiley&Sons, United States of America.

Pearce, D., Atkinson, G. dan Mourato, S., 2006, Cost-Benefit Analysis and the
Environment, OECD Publishing, Paris.

Phillips, R. L., 2005, Pricing and Revenue Optimization, Stanford University Press,
California.

PT Graha Layar Prima Tbk, 2016, Laporan Tahunan Annual Report 2016,
https://cdn.cgv.id/uploads/profile/2017/BLTZ%20-
%20Annual%20Report%20CGV%202016%20Final%20-%20LR.pdf (online
accessed: September 24", 2020)

PT Graha Layar Prima Tbk, 2018, Laporan Tahunan Annual Report 2018,
https://cdn.cgv.id/uploads/profile/PT%20Graha%20L ayar%20Prima%20Tbk
%20-

%20Laporan%20Tahunan%202018%20Annual%20Report%20(LR) .pdf
(online accessed: September 24", 2020)

PT Graha Layar Prima Tbk, 2019, Laporan Tahunan Annual Report 2019,
https://cdn.cgv.id/uploads/profile/2020/N0%20021%20Penyampaian%20L ap
oran%20Tahunan%202019%20-
%20Annual%20Report%202019%20Submission.pdf  (online  accessed:
September 24, 2020)

Redaksi-FI, 2021, Pemandangan umum industri film indonesia, Creative Commons
Atribusi-NonKomersial-TanpaTurunan 4.0 Internasional.

Rizaldy, D. V., 2021, Video on Demand: Cara Mudah Menonton Film (Studies on
Consumer Behavior), Skripsi, Fakultas Ekonomi, Manajemen, Sekolah Tinggi
liImu Ekonomi PGRI Dewantara, Jombang.

Rodriguez-Algeciras, A. dan Talon-Ballestero, P., 2017, An empirical analysis of
the effectiveness of hotel revenue management in five-star hotels in Barcelona,
Spain, Journal of Hospitality and Tourism Management, 32, hal. 24-34.

Rohlfs, K. V. dan Kimes, S. E., 2007, Customers’ perceptions of best available hotel
rates, Cornell Hotel and Restaurant Administration Quarterly, 48(2), hal. 151—
162.



https://cdn.cgv.id/uploads/profile/PT%20Graha%20Layar%20Prima%20Tbk%20-%20Laporan%20Tahunan%202018%20Annual%20Report%20(LR)_.pdf
https://cdn.cgv.id/uploads/profile/PT%20Graha%20Layar%20Prima%20Tbk%20-%20Laporan%20Tahunan%202018%20Annual%20Report%20(LR)_.pdf
https://cdn.cgv.id/uploads/profile/PT%20Graha%20Layar%20Prima%20Tbk%20-%20Laporan%20Tahunan%202018%20Annual%20Report%20(LR)_.pdf
https://cdn.cgv.id/uploads/profile/2020/No%20021%20Penyampaian%20Laporan%20Tahunan%202019%20-%20Annual%20Report%202019%20Submission.pdf
https://cdn.cgv.id/uploads/profile/2020/No%20021%20Penyampaian%20Laporan%20Tahunan%202019%20-%20Annual%20Report%202019%20Submission.pdf
https://cdn.cgv.id/uploads/profile/2020/No%20021%20Penyampaian%20Laporan%20Tahunan%202019%20-%20Annual%20Report%202019%20Submission.pdf

Perceived Fairness dalam Pricing Strategy di Industri Bioskop
IRENE CLARISA G, Agus Darmawan, Ph.D. 76

Universitas Gadjah Mada, 2021 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Rosen, F., 2020, How to Use Chapter 11 & Flexible Pricing to Reinvigorate Post-
Pandemic Movie Going: Guest Column by Former Ticketmaster CEO Frederic
Rosen, deadline.com, https://deadline.com/2020/12/movie-theater-overhaul-
ticketmaster-ceo-fredric-rosen-guest-column-1234662329/#comments (online
accessed: February 16", 2021)

Sahut, J. M., Hikkerova, L. dan Pupion, P. C., 2016, Perceived unfairness of prices
resulting from yield management practices in hotels, Journal of Business
Research, 69(11), hal. 4901-4906.

Sammut-Bonnici, T. dan Channon, D. F., 2015, Pricing strategy, Wiley
Encyclopedia of Management, 2.

Schindler, R. M., 2012, Pricing Strategies: A Marketing Approach, Library of
Congress Cataloging-in-Publication Data, United States of America.

Sekaran, U. dan Bougie, R., 2016, Research Methods for Business, 7th ed., John
Wiley & Sons Ltd, West Sussex.

Singh, Y. K., 2006, Fundamental of Research Methodology and Statistics, New
Age International Publisher, New Delhi.

Smart-Pricer, 2017, Cinema pricing study: benchmark and best practices of the top
5 chains in Germany, Germany.

Talluri, K. T. dan van Ryzin, G. J., 2004, The Theory and Practice of Revenue
Management, Kluwer Academic Publishers, Boston.

Tang, J., Repetti, T. dan Raab, C., 2019, Perceived fairness of revenue management
practices in casual and fine-dining restaurants, Journal of Hospitality and
Tourism Insights, 2(1), hal. 92-108.

Wang, X., Fan, Z. P. dan Li, H., 2020, Investigating the discriminatory pricing
strategy of theme parks considering visitor’s perceptions, Asia Pacific Journal
of Tourism Research.

Xia, L., Monroe, K.B., dan Cox, J.L., 2004, The price is unfair! a conceptual
framework of price fairness perceptions, Journal of Marketing, hal. 1-15.
Yolandha, F., 2020, Layanan Streaming, Tantangan dan Peluang Perfilman,
republika.co.id, https://www.republika.co.id/berita/qghzmj3370/layanan-
emstreamingem-tantangan-dan-peluang-perfilman (online accessed:

November 26™, 2020)

Yudistira, M. D., 2015, Landasan Konseptual Perencanaan dan Perancangan
Bioskop Komunitas di Sleman, D.I Yogyakarta, Skripsi, Fakultas Teknik,
Avrsitektur, Universitas Atma Jaya, Yogyakarta.




	LAMPIRAN

