
 105 

 DAFTAR PUSTAKA  

Achmad, K. A., Nugroho, L. E., Djunaedi, A., & Widyawan. (2018). Smart city 

model: A literature review. Proceedings of 2018 10th International 

Conference on Information Technology and Electrical Engineering: Smart 

Technology for Better Society, ICITEE 2018, 488–493. 

https://doi.org/10.1109/ICITEED.2018.8534865 

Ajzen, I., & Driver, B. L. (1992). Application of the Theory of Planned Behavior 

to Leisure Choice. Journal of Leisure Research, 24(3), 207–224. 

https://doi.org/10.1080/00222216.1992.11969889 

Albino, V., Berardi, U., & Dangelico, R. M. (2015). Smart cities: Definitions, 

dimensions, performance, and initiatives. Journal of Urban Technology, 

22(1), 3–21. https://doi.org/10.1080/10630732.2014.942092 

Aldila, N. (2020, September 8). Sektor pariwisata diyakini paling cepat pulih 

setelah pandemi. Bisnis.Com. 

https://ekonomi.bisnis.com/read/20200908/12/1288800/sektor-pariwisata-

diyakini-paling-cepat-pulih-setelah-pandemi 

Alegre, J., & Cladera, M. (2006). Repeat visitation in mature sun and sand holiday 

destinations. Journal of Travel Research, 44(3), 288–297. 

https://doi.org/10.1177/0047287505279005 

Anam, C. (2020). Tingkat Hunian Hotel di Jatim Meningkat. Bisnis.Com. 

https://surabaya.bisnis.com/read/20201006/532/1301564/tingkat-hunian-

hotel-di-jatim-meningkat#:~:text=Saat ini tingkat hunian di,dengan saat awal 

masa pandemi.&text=“Bahkan di daerah destinasi wisata,6%2F10%2F2020). 

Andriani, D. (2020). New Normal, Tingkat Hunian Hotel Mulai Meningkat. 

Bisnis.Com. https://traveling.bisnis.com/read/20200819/102/1281197/new-

normal-tingkat-hunian-hotel-mulai-meningkat 

Anwar, S. (2003). Metode Penelitian. Yogyakarta: Pustaka Belajar. 

Assaf, A., & Scuderi, R. (2020). COVID-19 and the recovery of the tourism 

industry. Tourism Economics, 26(5), 731–733. 

https://doi.org/10.1177/1354816620933712 

Assaker, G., Vinzi, V. E., & O’Connor, P. (2011). Examining the effect of novelty 

seeking, satisfaction, and destination image on tourists’ return pattern: A two 

factor, non-linear latent growth model. Tourism Management, 32(4), 890–

901. https://doi.org/10.1016/j.tourman.2010.08.004 

Baloglu, S. (2000). A path analytic model of visitation intention involving 

information sources, socio-psychological motivations, and destination image. 

Journal of Travel and Tourism Marketing, 8(3), 81–90. 

https://doi.org/10.1300/J073v08n03_05 

Barros, C. P., & Assaf, A. G. (2012). Analyzing Tourism Return Intention to an 

Urban Destination. Journal of Hospitality and Tourism Research, 36(2), 

216–231. https://doi.org/10.1177/1096348010388658 

Becken, S., & G. Simmons, D. (2002). Energy consumption of tourist attractions 

and activities in New Zealand. Tourism Management, 23, 343–354. EN-R 

Berezan, O., Millar, M., & Raab, C. (2014). Sustainable Hotel Practices and Guest 

Satisfaction Levels. International Journal of Hospitality and Tourism 

Administration, 15(1), 1–18. https://doi.org/10.1080/15256480.2014.872884 

Dimensi Smart City Menurut Wisatawan yang Berkunjung ke Kota Yogyakarta
AQILA SALMA KAMILA, Prof. Ir. Achmad Djunaedi, MUP., Ph.D.
Universitas Gadjah Mada, 2021 | Diunduh dari http://etd.repository.ugm.ac.id/



 106 

Bethapudi, A. (2013). The Role of ICT in Tourism Industry. Journal of Applied 

Economics and Business, 1(4), 67–79. 

http://www.aebjournal.org/articles/0104/010406.pdf 

Blackstone, A., & Saylor Foundation. (2018). Principles of Sociological Inquiry. 

In Ontario OER Collection. https://doi.org/10.5840/zfs19387312 

Boes, K., Buhalis, D., & Inversini, A. (2016). Smart tourism destinations: 

ecosystems for tourism destination competitiveness. International Journal of 

Tourism Cities, 2(2), 108–124. https://doi.org/10.1108/IJTC-12-2015-0032 

Boisso, D., & Ferrantino, M. (1997). Economic Distance, Cultural Distance, and 

Openness in International Trade: Empirical Puzzles. Journal of Economic 

Integration, 12(4), 456–484. http://www.jstor.org/stable/23000396 

BPS. (2020). Analisis Hasil Survei Dampak COVID-19 terhadap Pelaku Usaha. 

Buhalis, D., & Amaranggana, A. (2013). Information and Communication 

Technologies in Tourism 2014. Information and Communication 

Technologies in Tourism 2014, 553–564. https://doi.org/10.1007/978-3-319-

03973-2 

Capdevila, I., & Zarlenga, M. I. (2015). Smart city or smart citizens? The 

Barcelona case. Journal of Strategy and Management. 

Chan, C. S., Peters, M., & Pikkemaat, B. (2019). Investigating visitors’ perception 

of smart city dimensions for city branding in Hong Kong. International 

Journal of Tourism Cities, 5(4), 620–638. https://doi.org/10.1108/IJTC-07-

2019-0101 

Chan E.S.W. (2013). Gap analysis of green hotel marketing. International Journal 

of Contemporary Hospitality Management, 25(7), 1017–1048. 

Chen, J. S., & Gursoy, D. (2001). An investigation of tourists’ destination loyalty 

and preferences. International Journal of Contemporary Hospitality 

Management, 79–85. 

Chourabi, H., Nam, T., Walker, S., Gil-Garcia, J. R., Mellouli, S., Nahon, K., 

Pardo, T. A., & Scholl, H. J. (2012). Understanding smart cities: An 

integrative framework. Proceedings of the Annual Hawaii International 

Conference on System Sciences, 2289–2297. 

https://doi.org/10.1109/HICSS.2012.615 

Chu, F. L. (2008). Analyzing and forecasting tourism demand with ARAR 

algorithm. Tourism Management, 29(6), 1185–1196. 

https://doi.org/10.1016/j.tourman.2008.02.020 

Clausing, J. (2008). Survey: Boomers more likely to go green in business travel. 

Travel Weekly. 

Cocchia, A. (2014). Smart and Digital City: A Systematic Literature Review. In: 

Dameri R., Rosenthal-Sabroux C. (eds) Smart City. In Smart City How to 

Create Public and Economic Value with High Technology in Urban Space. 

https://doi.org/10.1007/978-3-319-06160-3 

Cohen, B. (2014). The Smartest Cities In The World 2015: Methodology. 

Fastcompany.Com. https://www.fastcompany.com/3038818/the-smartest-

cities-in-the-world-2015-methodology 

Cooper, C. (2008). Tourism: Principles and practice. Pearson education 

Cooper, D. R., & Schindler, P. S. (2014). Business Research Methods (Twelfth 

ed). McGraw - Hill. 

Dimensi Smart City Menurut Wisatawan yang Berkunjung ke Kota Yogyakarta
AQILA SALMA KAMILA, Prof. Ir. Achmad Djunaedi, MUP., Ph.D.
Universitas Gadjah Mada, 2021 | Diunduh dari http://etd.repository.ugm.ac.id/



 107 

Crocker, M. (2008). Among leisure travelers surveyed, nearly everyone professes 

to be green http://apps.travelweekly.com/Multi 

media/consumertrends072808/index.html. 

Dewantara, M. H. (2019). Peran Gojek Sebagai Akses Publik Wisatawan di Bali 

dan Pelopor Ekonomi Kreatif. Jurnal Master Pariwisata (JUMPA), 6, 141. 

https://doi.org/10.24843/jumpa.2019.v06.i01.p08 

Djunaedi, A. (2014). Smart City: Solusi Permasalahan Masa Depan Perkotaan 

Indonesia. Seminar Nasional, 1–5. 

Earl, J. M. (2000). Evolving the E-business. Business Strategy Review, 11(2), 33–

38. 

Frederick, E. (1985). Qualitative Methods in Research on Teaching. Institute for 

Research on Teaching. 

Getz, D. (2008). Event tourism: Definition, evolution, and research. Tourism 

Management, 29(3), 403–428. https://doi.org/10.1016/j.tourman.2007.07.017 

Giffinger, R., Kalasek, R., Fertner, C., & Milanović, N. P. (2007). Smart cities - 

Ranking of European medium-sized cities. In Centre of Regional Science 

(SRF) (Ed.), Centre of Regional Science (Vol. 25, Issue 1). 

https://doi.org/10.1002/ett.2704 

Gilmore, A., & Rentschler, R. (2002). Changes in museum management:A 

custodial or marketing emphasis? Journal of Management Development, 

21(10), 745–760. https://doi.org/10.1108/02621710210448020 

Gretzel, U., Mitsche, N., Hwang, Y.-H., & Fesenmaier, D. R. (2004). Tell Me 

Who You Are and I Will Tell You Where To Go: Use of Travel Personalities 

in Destination Recommendation Systems. Information Technology & 

Tourism, 7(1), 3–12. https://doi.org/10.3727/1098305042781129 

Gretzel, U., Sigala, M., Xiang, Z., & Koo, C. (2015). Smart tourism: foundations 

and developments. Electronic Markets, 25(3), 179–188. 

https://doi.org/10.1007/s12525-015-0196-8 

Hair, J. F., Black, W. C., Babin, B. J., & Anderson, R. E. (2014). Multivariate 

Data Analysis (Seventh Ed). Pearson Education. 

Han, H., Hsu, L., and Lee, J. (2009). Empirical investigation of the roles of attitudes 

toward green behaviors, overall image, gender, and age in customers’ eco- 

friendly decision-making process. International Journal of Hospitality 

Management, 28(4), 519–528. 

Hultman, M., Yeboah-Banin, A. A., & Formaniuk, L. (2016). Demand- and 

supply-side perspectives of city branding: A qualitative investigation. 

Journal of Business Research, 69(11), 5153–5157. 

https://doi.org/10.1016/j.jbusres.2016.04.096 

Indarti, N. (2018). Analisis Faktor Eksploratori: Konsep dan Implementasi dalam 

Bisnis. In J. Hartono (Ed.), Metoda Pengumpulan dan Teknik Analisis Data. 

ANDI. 

Kavaratzis, M. (2007). City Marketing: The Past, the Present and Some 

Unresolved Issues. Geography Compass, 1(3), 695–712. 

https://doi.org/10.1111/j.1749-8198.2007.00034.x 

Khan, M. S., Woo, M., Nam, K., & Chathoth, P. K. (2017). Smart city and smart 

tourism: A case of Dubai. Sustainability, 9(12). 

https://doi.org/10.3390/su9122279 

Kholisdinuka, A. (2020, September 25). Strategi Pemerintah Pulihkan Sektor 

Dimensi Smart City Menurut Wisatawan yang Berkunjung ke Kota Yogyakarta
AQILA SALMA KAMILA, Prof. Ir. Achmad Djunaedi, MUP., Ph.D.
Universitas Gadjah Mada, 2021 | Diunduh dari http://etd.repository.ugm.ac.id/



 108 

Pariwisata yang Terdampak Corona. DetikFinance. 

https://finance.detik.com/berita-ekonomi-bisnis/d-5188055/strategi-

pemerintah-pulihkan-sektor-pariwisata-yang-terdampak-corona 

Kim, Y.J., Palakurthi, R., and Hancer, M. (2012). The environmentally friendly 

programs in hotels and customers' intention to stay: An online survey 

approach. International Journal of Hospitality & Tourism Administration, 

13(3), 195-214. 

Kominfo. (2017). Buku Panduan Penyusunan Masterplan Smart City 2017, 

Gerakan Menuju 100 Smart City. 

Kovačić, M., & Milošević, T. (2016). Interdependence of Transport and Tourism. 

Journal of Maritime & Transportation Science, 52(1), 99–111. 

https://doi.org/10.18048/2016.52.06 

Lee, J. H., Hancock, M. G., & Hu, M. C. (2014). Towards an effective framework 

for building smart cities: Lessons from Seoul and San Francisco. 

Technological Forecasting and Social Change, 89, 80–99. 

https://doi.org/10.1016/j.techfore.2013.08.033 

Lee, J., & Lee, H. (2014). Developing and validating a citizen-centric typology for 

smart city services. Government Information Quarterly, 31(SUPPL.1), S93–

S105. https://doi.org/10.1016/j.giq.2014.01.010 

Luo, S. J., & Hsieh, L. Y. (2013). Reconstructing revisit intention scale in 

tourism. In Journal of Applied Sciences (Vol. 13, Issue 18, pp. 3638–3648). 

https://doi.org/10.3923/jas.2013.3638.3648 

Moise, M. S., Gil-Saura, I., & Ruiz-Molina, M. E. (2018). Effects of green 

practices on guest satisfaction and loyalty. European Journal of Tourism 

Research, 20, 92–104. 

Musa, W. (2017). The Impact of Smart City Initiatives on Cities’ Local Economic 

Development [Fort Hays State University]. 

https://scholars.fhsu.edu/theses/501 

Naphade, M., Banavar, G., Harrison, C., Paraszczak, J., & Morris, R. (2011). 

Smarter cities and their innovation challenges. Computer, 44(6), 32–39. 

https://doi.org/10.1109/MC.2011.187 

Neirotti, P., De Marco, A., Cagliano, A. C., Mangano, G., & Scorrano, F. (2014). 

Current trends in smart city initiatives: Some stylised facts. Cities, 38, 25–36. 

https://doi.org/10.1016/j.cities.2013.12.010 

Neuman, W. L. (2014). Social Research Methods: Qualitative and Quantitative 

Approaches. In Teaching Sociology (Vol. 30, Issue 3). Pearson. 

https://doi.org/10.2307/3211488 

Palhares, G. L. (2003). The role of transport in tourism development: nodal 

functions and management practices. International Journal of Tourism 

Research, 5(5), 403–407. https://doi.org/10.1002/jtr.446 

Pendit, Nyoman, S. (1994). Ilmu Pariwisata (Sebuah Pengantar Perdana). Jakarta: 

Pradnya Paramita.  

Pinochet, L. H. C., Romani, G. F., de Souza, C. A., & Rodríguez-Abitia, G. 

(2019). Intention to live in a smart city based on its characteristics in the 

perception by the young public. Revista de Gestão, 26(1), 73–92. 

https://doi.org/10.1108/rege-06-2018-0077 

Pitana, I Gde & Putu G. Gayatri. (2005). Sosiologi Pariwisata. Denpasar: Andi. 

PSPPR UGM. (2016). Road Map Kota Yogyakarta Menuju Smart City. Jurnal 

Dimensi Smart City Menurut Wisatawan yang Berkunjung ke Kota Yogyakarta
AQILA SALMA KAMILA, Prof. Ir. Achmad Djunaedi, MUP., Ph.D.
Universitas Gadjah Mada, 2021 | Diunduh dari http://etd.repository.ugm.ac.id/



 109 

Online Universitas Gadjah Mada, 1, 1–27. 

Ramadhian, N. (2020). Kabar Gembira, Okupansi Hotel di Indonesia Diprediksi 

Mulai Meningkat. Kompas.Com. 

https://travel.kompas.com/read/2020/07/16/070000127/kabar-gembira-

okupansi-hotel-di-indonesia-diprediksi-mulai-meningkat?page=all 

Roychansyah, M. S., & Felasari, S. (2018). Measuring level of friendliness of 

smart city: A perceptual study. IOP Conference Series: Earth and 

Environmental Science, 126(1). https://doi.org/10.1088/1755-

1315/126/1/012172 

Rusqiyati, E. A. (2020). Pariwisata berkontribusi terbesar pada pertumbuhan 

ekonomi di Yogyakarta. Antarayogya. 

Sigala, M., & Sakellaridis, O. (2004). Web Users’ Cultural Profiles and E-Service 

Quality: Internationalization Implications for Tourism Web Sites. 

Information Technology & Tourism, 7(1), 13–22. 

https://doi.org/10.3727/1098305042781101 

Soekadijo, R.G. (2000). Anatomi Pariwisata, Memahami Pariwisata Sebagai 

Systemic Linkage. Jakarta: PT. Gramedia Pustaka Utama.  

Supangkat, S. H. (2018). Smart Province. Smart City & Community Innovation 

Center. https://jatengprov.go.id/wp-content/uploads/2018/20180208-Smart-

Province-4.pdf 

Tzschentkea, N.A. (2008). Going green: decisional factors in small hospitality 

operations. International Journal of Hospitality Management, 27(1), 126–133. 

United Nations Department of Economic and Soical Affairs. (2018). World 

Urbanization Prospects 2018. In United Nations. 

https://population.un.org/wup/ 

Wang, D., Li, X., & Li, Y. (2013). China’s “smart tourism destination” initiative: 

A taste of the service-dominant logic. Journal of Destination Marketing and 

Management, 2(2), 59–61. https://doi.org/10.1016/j.jdmm.2013.05.004 

Wen, C. H., & Lin, W. W. (2016). Customer segmentation of freight forwarders 

and impacts on the competitive positioning of ocean carriers in the Taiwan–

southern China trade lane. Maritime Policy and Management, 43(4), 420–

435. https://doi.org/10.1080/03088839.2015.1111527 

Williams, B., Onsman, A., & Brown, T. (2010). Exploratory factor analysis: A 

five-step guide for novices. Journal of Emergency Primary Health Care, 

8(3), 1–13. https://doi.org/10.33151/ajp.8.3.93 

Wipulanusat, W., Panuwatwanich, K., & Stewart, R. A. (2017). Exploring 

leadership styles for innovation : an exploratory factor analysis. Engineering 

Management in Production and Service, February. 

https://doi.org/10.1515/emj-2017-0001 

Yong, A. G., & Pearce, S. (2013). A Beginner’s Guide to Factor Analysis: 

Focusing on Exploratory Factor Analysis An. Tutorials in Quantitative 

Methods for Psychology, 9(2), 79–94. https://doi.org/10.1057/fsm.2014.17 

Yoon, Y., & Uysal, M. (2005). An examination of the effects of motivation and 

satisfaction on destination loyalty: A structural model. Tourism Management, 

26(1), 45–56. https://doi.org/10.1016/j.tourman.2003.08.016 

Yu, S., & Setiyaningrum, A. (2019). Studi Mengenai City Branding Kota 

Yogyakarta Sebagai Kota Pelajar Di Indonesia. Matrik : Jurnal Manajemen, 

Strategi Bisnis Dan Kewirausahaan, 31. 

Dimensi Smart City Menurut Wisatawan yang Berkunjung ke Kota Yogyakarta
AQILA SALMA KAMILA, Prof. Ir. Achmad Djunaedi, MUP., Ph.D.
Universitas Gadjah Mada, 2021 | Diunduh dari http://etd.repository.ugm.ac.id/



 110 

https://doi.org/10.24843/matrik:jmbk.2019.v13.i01.p04 

Yu, Y., Li, X., & Jai, T. M. (Catherine). (2017). The impact of green experience 

on customer satisfaction: evidence from TripAdvisor. International Journal 

of Contemporary Hospitality Management, 29(5), 1340–1361. 

https://doi.org/10.1108/IJCHM-07-2015-0371 

Yuksel, A. (2001). Managing customer satisfaction and retention: A case of 

tourist destinations, Turkey. Journal of Vacation Marketing, 7(2), 153–168. 

https://doi.org/10.1177/135676670100700205 

 

Dimensi Smart City Menurut Wisatawan yang Berkunjung ke Kota Yogyakarta
AQILA SALMA KAMILA, Prof. Ir. Achmad Djunaedi, MUP., Ph.D.
Universitas Gadjah Mada, 2021 | Diunduh dari http://etd.repository.ugm.ac.id/


	DAFTAR PUSTAKA

