Twitter
Postings to Explore their Differences in Marketing Communication Strategy
SALSABILA AZZAHRA, Yohana lka Harnita Sari, S.Pd., M.Hum.

UNIVERSITAS Universitas Gadjah Mada, 2021 | Diunduh dari http://etd.repository.ugm.ac.id/
CADIAT MADA TABLE OF CONTENTS
HALAMAN PENGESAHAN. ... .ottt sttt st snesneans i
PERNYATAAN BEBAS PLAGIASH ..ottt i
IMIOT T O ettt h etk e e h bt e eb e e eab e e b e e e mb e e ebeeemb e e ebeeenneenneeentes ii
DEDICATION. ..ottt bbbttt bbb bbbt e st et e b et sbenbenbeene s iv
ACKNOWLEDGEMENT ..ottt sttt st re e vV
INTEISARI <t bbb bt bbbt e st ettt benbeanes vi
A B ST R A T ettt et a bt b e b ettt ae e b et et naeeenes vii
TABLE OF CONTENTS L.ttt bbb viii
LIST OF FIGURES .......coooiei ettt sttt ne st aneane e iX
CHAPTER 1 INTRODUCTION ..ottt sttt 1
1.1 Background Of STUAY.........cccooiiiiiiiiiieee e 1
1.2 ODbJECtiVE OF STUAY.....ceiiiieie e ae e 5
1.3 SIgnifiCanCe OF STUAY .....ccooiviiiiiiii e 6
1.3.1.  Theoretical SIgNITICANCE .........cccveiiiiiiieie e e 6
1.3.2.  Practical SIGNITICANCE. .......ccoiiiiiiiirie s 6
1.4 SCOPE OF STUAY ..ttt 6
1.5 Literature Review and Operational Definition............ccccoeivevi i, 7
1.5 1. LItErature REVIEW. ....ccuiiiiiieie ettt sttt steenae e sneeneesnee s e 7
1.5.2.  Operational Definition ..........ccccoveiiiiiiii e 8
CHAPTER 2 RESEARCH METHODS ..ottt 9
2.1 Theoretical FramEWOIK .......c.cooiiiiiiiiiiiee e 9
2.1.1  Marketing COmMMUNICALIONS. ......ccviiiieiiierie et 9
2.1.2  Audience Engagement on Social Media..........c.ccoovviiiiiiiiniieneeeeee, 14
2.2 RESEAICN DBSIGN .. .iviiiiiiieiieieiieie sttt b e 19
2.3 RESEArCN INSIIUMENT......ccuiiiieie ettt ste e nreene e 20
2.4 Method Of Data ANAIYSIS.......cc.ciiiiiiiiic i 21
CHAPTER 3 FINDINGS AND DISCUSSION ....cooiiiieiececc et 23
3.1 Data ANAIYSIS ... et nae e ae e 23
3.1.1.  Tweet Analysis of Wendy's US Twitter Account (@Wendys) .........cccceevereenne. 23
3.1.2. Tweet Analysis of Wendy's Indonesia Twitter Account (@Wendysindo)........ 37
3.2  Comparative Analysis Between Wendy’s US (@Wendys) and Wendy’s Indonesia
(@Wendysindo) Marketing Communication Strategy...........ccooevvrrerereneneneneseseeeeees 44
3.2.1  Differences in Content of ENgagement...........cccvevvvievieicciese e 45
3.2.2  Differences in FOrms of ENQagement .........cccovvveveiieiieieseese e see e 46
3.2.3  Differences in Stages of ENgagement.........cccovveieiievieresiese e se e 48
CHAPTER 4 CONCLUSION ..ottt st 50
WORKS CITED ...ttt st be e e et et e sreaneeraeneeneenneneas 52
LIST OF APPENDIES .......ooi ittt ettt sttt 57
APPENDIX 1: TABLE OF DATA SOURCES......cccoiieiiie sttt 58
APPENDIX 2: TABLE OF SOURCE EXAMPLE TWEETS .....coooiiiiieieee e 60

APPENDIX 3: TABLE OF SUMMARY TO THE COMPARISON BETWEEN
WENDY’S US (@WENDYS) AND WENDY’S INDONESIA (@WENDYSINDO)
MARKETING COMMUNICATION STRATEGY ..ot 61

Engagement on Twitter: A Study on Wendy's Us (@Wendys) and Wendy's Indonesia (@Wendysindo)



