INDONESIAN TOURISM DURING
THE COVID-19 PANDEMIC
DIFITRI NAZULA M, Rahmawan Jatmiko, S.S., M.A.

UNIVERSITAS ’ : ; . . . . .
GADJAH MADA Universitas Gadjah Mada, 2021 | Diunduh dari http://etd.repository.ugm.ac.id/

BIBLIOGRAPHY

Abdurrahim, Muhammad Syahid. Najib, Mukhamad. Djohar, Setiadi. (2019).
Development of AISAS Model to See The Effect of Tourism Destination in
Social Media. Journal of Applied Management, 17, 133 — 143. Doi:
http://dx.doi.org/10. 21776/ub.jam.2019.017.01.15.

Aftab, Shaista. Khan, Muhammad Moiz. (2019). Role of Social Media in Promoting
Tourism in Pakistan. Journal of Science and Humanities, 58, 101 — 113.
Doi: 10.1166/as1.2017.9959.

Amir, M. Taufiq. (2015). Merancang Kuesioner: Konsep dan Panduan Untuk
Penelitian Sikap, Kepribadian, dan Perilaku (1% ed). Jakarta: Prenadamedia
Group.

Apriyani, Rini. Marina, Meri. Wiralga, and Harby R. (2018). Pengaruh Promosi
Terhadap Tingkat Kunjungan Wisatawan Pada Objek Wisata Goa Putri di
Kabupaten Ogan Komering Ulu. Jurnal Aktual STIE Trisna Negara, 16, 67 —
73. Doi: 0.47232/aktual.v1611.7.

Aratjo, Benedita Santos Silva de Souza. (2020). Why do People Share their Travel
Experience on Social Media?. Tourism Management, 78, 1 — 25.
Do0i:10.1016/j.tourman.2019.104041.

Arikunto, Suharsini. (2006). Prosedur Penelitian Suatu Pendekatan Praktik (14%
ed). Jakarta: PT Asdi Mahastya.

Arkansyah, Mochammad. Prasetyo, Dwi. Amina, and N.W. Ratna. (2021).
Utilization of TikTok Social Media as a Media for Promotion of Hidden

Paradise Tourism in Indonesia. SSN Electric Journal, 1 — 10,
Doi: 10.2139/ssrn.3830415

Baa, Mohammad. (2020). The Effect of Word of Mouth and Destination Attributes
on Travel Intention to Jordan. Journal of Tourism and Hospitality, 9, 1 — 10.
Doi: 10.35248/2167-0269.20.9.448.Copyright.

Burhan, Bungin. (2018). Metodologi Penelitian Kuantitatif: Komunikasi, Ekonomi,
dan Kebijakan Publik Serta Ilmu Sosial Lainnya (2" ed). Depok:
Prenadamedia Group.

Cao, Jingjing., et al. (2020). How Far Is the Ideal Destination? Distance Desire,
Ways to Explore the Antinomy of Distance Effects in Tourist Destination

THE USERS PERCEPTION OF TIKTOK @INDONESIA.TRAVEL AS A PLATFORM TO PROMOTE



THE USERS PERCEPTION OF TIKTOK @INDONESIA.TRAVEL AS A PLATFORM TO PROMOTE
INDONESIAN TOURISM DURING

THE COVID-19 PANDEMIC

DIFITRI NAZULA M, Rahmawan Jatmiko, S.S., M.A.

Universitas Gadjah Mada, 2021 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS

GADJAH MADA
Choice.  Journal of  Travel  Research, 59, 614 —  630.
Doi: 10.1177/0047287519844832.

Dahiya, Kirti Singh. Batra, Dharminder Kumar. (2016). Tourist Decision Making:
Exploring The Destination Choice Criteria. Asian Journal of Management
Research. 7. 140 — 153. Accessed from https://www.researchgate.net/.

Dewa, Chriswardana Bayu. Safitri, Lina Ayu. (2021). Pemanfaatan Media Sosial
Tiktok Sebagai Media Promosi Industri Kuliner di Yogyakarta Pada Masa
Pandemi Covid-19 (Studi Kasus Akun Tiktok @javafoodie). Jurnal
Pariwisata dan Budaya, 12, 65 —71. Doi: 10.31294/khi.v12i1.10132

Fatimah, Zahra Arum. Naryoso, Agus. (2018). Hubungan Antara Intesitas
Mengakses Informasi Pariwisata Akun Instagram @indtravel dan Intensitas
Komunikasi Word of Mouth dengan Minat Wisatawan Mancanegara
Berkunjung ke Indonesia. Interaksi Online. 7. 87 — 98. Accessed from
https://ejournal3.undip.ac.id/index.php/interaksi-online/article/view/22691.

U, Dr. Farid Hamid. (2012). Media dan Budaya Populer. Jurnal Komunika. 15. 1 —
12. Accessed from http://digilib.mercubuana.ac.id/.

Hartijasti, Yanki Cho, Namjae. (2018). Motivation in Using and Sharing
Experience on Social Media among Multi-Generational Travelers. Journal of
Information Technology Aplications and Management, 25, 171 — 184.
Doi: https://doi.org/10.21219/jitam.2018.25.4.171.

Hasiholan, Togi Prima. Pratami, Rezki, and Umaimah, Wahid. (2020).
Pemanfaatan Media Sosial Tik Tok Sebagai Media Kampanye Gerakan Cuci

Tangan di Indonesia Untuk Pencegahan Corona Covid-19. Jurnal Ilmu
Komunikasi, 5, 70 — 80. Doi: https://doi.org/10.36341/cmv.v5i2.1278

Herlina, Vivi. (2019). Panduan Praktis Mengolah Data Kuesioner Menggunakan
SPSS (1% ed). Jakarta: PT Elex Media Komputindo.

K, Nuharani Erningdya. Rahmawati, Dessy. (2018). Persepsi Wisatawan Terhadap
Akun Media Sosial Instagram @watuamben. Journal Media Wisata, 16, 757
— 766. Doi: https://doi.org/10.36276/mws.v1611.255.

Kartika, Aan Wulan. (2019). Studi Korelasi Antara Kualitas Konten, Daya Tarik
Konten Dan Terpaan Tayangan Video Blog Pada Akun Beauty Blogger Abel
Cantika Di Youtube Dengan Perilaku Imitasi Siswi Di Smk Negeri 4
Surakarta. Journal of Chemical Information and Modeling. 53. 1 — 20.
Accessed form jurnalkommas.com.



THE USERS PERCEPTION OF TIKTOK @INDONESIA.TRAVEL AS A PLATFORM TO PROMOTE
INDONESIAN TOURISM DURING

THE COVID-19 PANDEMIC

DIFITRI NAZULA M, Rahmawan Jatmiko, S.S., M.A.

Universitas Gadjah Mada, 2021 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA
Kementrian Perdagangan. (2014). Panduan Optimalisasi Media Sosial untuk
Kementrian Perdagangan RI. Jakarta: Pusat Humas Kementrian Kementrian

Perdagangan RI. Accessed from https://www.kemendag.go.id/.

Kusmayadi. Sugiarto, Endar. (2000). Metodologi Penelitian Dalam Bidang
Kepariwisataan (1% ed). Jakarta: Gramedia Pustaka Utama.

Li, Jiangyu. Yu, Haibo. (2013). An Innovative Market Based on AIDA: A Case
From E-bank Campus-marketing by China Construction Bank. iBusiness, 5,
47-51. D0i1:10.4236/1b.2013.53b010.

Li, Yi., et al. (2020). Impact of Short Videos on The Tourist Destination Image —
Take Chengdu as an Example. Sustainability, 12, 11 — 13.
Doi: 10.3390/SU12176739.

Liu, Xuerui., et al. (2020). The Roles of Social Media in Tourists’ Choices of
Travel Components. Tourist  Studies, 20, 27 — 48. Doi:
https://doi.org/10.1177/1468797619873107.

Moon, Jang HO. (2014). The Impact of Video Quality and Image Size on the
Effectiveness of Online Video Advertising on Youtube. Infernational
Journal of Contents, 10, 23 - 29. Doi:
http://dx.doi.org/10.5392/1J0C.2014.10.4.023.

Ning, Zhang. (2020). Public Opinions on the Tourism Industry in the Post-Covid-
19 Period: Inherent Features and Guiding Strategies. 2020 International

Conference on Economics, Education and Social Research, 419 — 424. Doi:
10.25236/iceesr.2020.082.

Pesonen, Juho. Pasanen, Katja. (2017). A Closer Look at Tourist Information
Search Behaviour When Travelling Abroad: What Is the Role of Online
Marketing in Choice of Destination?. Switzerland: Springer Nature, 431 —
443. Doi: https://doi.org/10.1007/978-3-319-51168-9_31.

Pratama, Arie Wahyu. (2018). Persepsi Mahasiswa Terhadap Akun Instagram
Pariwisata Sumut Dalam Mempromosikan Wisata Alam Sumatera Utara.
Medan: Universitas Medan Area. Accessed from:
http://repository.uma.ac.id/.

Rahmani, Fatemeh. Zangoei, Samane. Rasoulzach, Maryam. Heydarian, Samira.
(2019). Investigating the Impact of Tourists' Travel Distance on the Domestic
Tourism Demand in Mashhad. Iranian Economic Review, 23, 993 — 1018.
Doi: 10.22059/ier.2019.73000.



THE USERS PERCEPTION OF TIKTOK @INDONESIA.TRAVEL AS A PLATFORM TO PROMOTE
INDONESIAN TOURISM DURING

THE COVID-19 PANDEMIC

DIFITRI NAZULA M, Rahmawan Jatmiko, S.S., M.A.

Universitas Gadjah Mada, 2021 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS

GADJAH MADA

Ross, Glenn.F. (1998). The Psychology of Tourism (2" ed). Melbourne:
Hospitality Press Pty Ltd.

Shalehati, Citra Intan. (2019). Persepsi Mahasiswa Universitas Pasundan Bandung
Tentang Strategi Promosi Kepariwisataan Kota Bandung Melalui Akun
Instagram @explorebandung Tahun 2019. Bandung: Universitas Pasundan
Bandung. Accessed from http://repository.unpas.ac.id/43692/.

Siregar, Syofian. (2016). Statistika Deskriptif Untuk Penelitian: Dilengkapi
Perhitungan Manual dan Aplikasi SPSS Versi 17 (5" ed). Jakarta: Rajawali
Pers.

Storey, John. (2001). Cultural Theory and Popular Culture (5" ed). London:
Pearson.

Sudjana, N. (2009). Penilaian Hasil Proses Belajar Mengajar (15" ed). Bandung :
Remaja Rosdakarya.

Sugiarto. Hendratono, Tonny. Sudibyo, Djoko. (2015). Metodologi Penelitian
Hospitaliti dan Pariwisata (1% ed). Tangerang: PT Matana Publishing Utama.

Sugiyama, Kotaro. Andree, Tim. (2011). The Dentsu Way (1% ed). New York:
McGraw-Hill.

Sugiyono. (2016). Metode Penelitian Kuantitatif, Kualitatif, dan R&D (23th ed).
Bandung: Alfabeta.

Soekadijo, R.G. (1996). Anatomi Pariwisata: Memahami Pariwisata Sebagai
System Linkage (1% ed). Jakarta: PT Gramedia Pustaka Utama.

Sundawati, Nur Mutia. (2018). Penggunaan Media Sosial Instagram Dalam Upaya
Meningkatkan Hasil Belajar dan Motivasi Siswa Kelas XI Pada Materi Sel.
Bandung: Universitar Pasundan. Accessed from
http://repository.unpas.ac.id/.

Teixeria, Joana Euldlia Marques. (2017). The Role of Promotional Touristic Videos
in the Creation of Visit Intent to Barcelona. International Journal of Scientific
Management and  Tourism. 7. 463 — 490. Accessed from
https://www.semanticscholar.org/.

Utami, Agia Dwi Visi. Nujiana, Suci, and Hidayat, Dasrun. (2021). Aplikasi Tiktok
Menjadi Media Hiburan Bagi Masyarakat dan Memunculkan Dampak
Ditengah Pandemi Covid-19. Jurnal Ilmu Komunikasi, 4, 40 — 47. Doi:
https://doi.org/10.35326/medialog.v4i1.962.



THE USERS PERCEPTION OF TIKTOK @INDONESIA.TRAVEL AS A PLATFORM TO PROMOTE
INDONESIAN TOURISM DURING

THE COVID-19 PANDEMIC

DIFITRI NAZULA M, Rahmawan Jatmiko, S.S., M.A.

Universitas Gadjah Mada, 2021 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS

GADJAH MADA

Vuuren, C. Van. Slabbert, Elmarie. (2011). Travel Motivations and Behaviour of

Tourists To a South African Resort. Book of Proceedings Vol I —

International Conference On Tourism & Management Studies — Algarve

2011. 17. 295 — 304. Accessed from
https://www.ajol.info/index.php/ajpherd/article/view/73470.

Wahab, Salah. (1996). Manajemen Kepariwisataan (2"¢ ed). Jakarta: PT Pradnya

Paramita.

World Economic Forum. (2019). The Travel and Tourism Competitiveness Report
2019. Accessed on 13t August 2020 from
https://www.weforum.org/reports/the-travel-tourism-competitiveness-
report-2019.

Yoeti, Oka. (1985). Pemasaran pariwisata (2" ed). Bandung: Angkasa.

INTERNET SOURCES

Alex Sherman. (2020, August 24). Tiktok Reveals Detailed User Numbers for The
First Time. CNBC. https://www.cnbc.com/2020/08/24/tiktok-reveals-us-
global-user-growth-numbers-for-first-time.html.

BBC News Indonesia. (2018, July 3). Kenapa Aplikasi Tiktok Diblokir Pemerintah.
BBC news  Indonesia. https://www.bbc.com/indonesia/trensosial-
4469333 1#:~:text=Pemerintah%?20Indonesia%20secara%20resmi%20memb
lokir,BBC%20Indonesia%2C%203%20Juli%202018.

Brandon Doyle. (2021, June 14). Tiktok Statistic — update January 2021. Wallaroo
Media. https://wallaroomedia.com/blog/social-media/tiktok-
statistics/#:~:text=In%20November%200f%202018%2C%20TikTok,0f%20
now%?20(January%202021).

ByteDance. (n.d.). About Us. Retrieved 4th December 2020, from
https://www.bytedance.com/en/.

Cindy Mutia Annur. (2020, Mei 18). Pengguna Tiktok Naik 20% Selama Pandemi,
Terbanyak Konten Edukasi. Katadata.
https://katadata.co.id/ekarina/digital/5ec2245aa8bc7/pengguna-tiktok-naik-
20-selama-pandemi-terbanyak-konten-edukasi.

CNBC Indonesia TV. (2020, March 6). Demam Tiktok, Tiktok Indonesia:
Pengguna RI Sangat Kreatif. CNBC Indonesia.
https://www.cnbcindonesia.com/tech/20200306133333-39-142993/demam-
titktok-tiktok-indonesia-pengguna-ri-sangat-kreatif.



THE USERS PERCEPTION OF TIKTOK @INDONESIA.TRAVEL AS A PLATFORM TO PROMOTE
INDONESIAN TOURISM DURING

THE COVID-19 PANDEMIC

DIFITRI NAZULA M, Rahmawan Jatmiko, S.S., M.A.

Universitas Gadjah Mada, 2021 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS

GADJAH MADA

Craig Chapple. (2019, November 14). Tiktok Clocks 1.5 Billion Downloads on The

App Store and Google Play. Sensor Tower.
https://sensortower.com/blog/tiktok-downloads-1-5-billion.

GoFood. (2021, April 23). #BerbagiMakna bareng GoFood & Tiktok. Gojek.
https://www.gojek.com/blog/gofood/tiktok-challenge/.

Guntur Sakti. (n.d.). Siaran Pers: Kemenpar Luncurkan Tiktok X Wonderful
Indonesia Tarik Minat Milenial Promosi Wisata. Kementrian Pariwisata dan
Ekonomi Kreatif. Retrieved 21 August 2020, from
https://www.kemenparekraf.go.id/index.php/post/siaran-pers-kemenpar-
luncurkan-tiktok-x-wonderful-indonesia-tarik-minat-milenial-promosi-
wisata.

Heather Schwedel. (2018, September 4). A Guide to Tiktok for Anyone Who Isn't
a Teen. Slate. https://slate.com/technology/2018/09/tiktok-app-musically-
guide.html.

Jofie Yordan and Aditya Panji. (2018, July 12). Jalan Berliku Aplikasi Tiktok di
Indonesia. Kumparan Tech. https://kumparan.com/kumparantech/jalan-
berliku-aplikasi-tik-tok-di-indonesia-27431110790543850.

Intan Rakhmayati. (2020, February 11). Pengguna TikTok di Indonesia Didominasi
Generasi V4 dan Y. Sindonews.
https://autotekno.sindonews.com/berita/1523692/207/pengguna-tiktok-di-
indonesia-didominasi-generasi-z-dan-y.

Maria Keselj. (2020, October 7). The Future is Tiktok. Harvard Political Review.
https://harvardpolitics.com/the-future-is-tiktok/.

Neal Freyman. (2020, January 21). Evan Spiegel Says Tiktok Could Overtake
Instagram. Morning Brew.
https://www.morningbrew.com/daily/stories/2020/01/20/evan-spiegel-says-
tiktok-overtake-instagram.

Ninis Chairunnisa. (2020, November 3). Pandemi Ubah Pandangan Soal Liburan:
Kini Orang Suka Wisata Dekat Rumah. Tempo.co.
https://travel.tempo.co/read/1401873/pandemi-ubah-pandangan-soal-
liburan-kini-orang-suka-wisata-dekat-rumah/full&view=ok.

Ridwan. (2020, July 24). Mas Menteri Wishnutama Sedih Bukan Kepalang,
Kunjungan Wisatawan Mancanegara Nyaris Nol.  Industrycoid.
https://www.industry.co.id/read/71000/mas-menteri-wishnutama-sedih-
bukan-kepalang-kunjungan-wisatawan-mancanegara-nyaris-nol.



UNIVERSITAS
GADJAH MADA

THE USERS PERCEPTION OF TIKTOK @INDONESIA.TRAVEL AS A PLATFORM TO PROMOTE
INDONESIAN TOURISM DURING

THE COVID-19 PANDEMIC

DIFITRI NAZULA M, Rahmawan Jatmiko, S.S., M.A.

Universitas Gadjah Mada, 2021 | Diunduh dari http://etd.repository.ugm.ac.id/

Sherly Puspita. (2019, April 26). Pariwisata di Indonesia Dipromosikan Lewat

Tiktok. Kompas.
https://travel. kompas.com/read/2019/04/26/191100927 /pariwisata-
indonesia-dipromosikan-lewat-tik-tok.

Kemp, Simon. (2021, February 11). Digital 2021: Indonesia. Datareportal.

https://datareportal.com/reports/digital-202 1 -indonesia.

Tim Media, Websindo. (n.d.). Indonesia Digital 2019: Media Sosial. Websindo.

Retrieved 18" August 2020, from https://websindo.com/indonesia-digital-
2019-media-sosial/.

Tiktok. (n.d). About. Linkedin. Retrieved 6" January 2021, from

https://www.linkedin.com/company/tiktok/.

The Ministry of Tourism and Creative Economy of the Republic of Indonesia. (n.d.)

help. Retrieved 27t May 2021, from
https://chse.kemenparekraf.go.id/bantuan.

WHO Coronavirus Diseases (COVID-19). (n.d.). WHO Coronavirus Dashboard..

Retrieved 16" December 2020, from
https://covid19.who.int/?gclid=EAIalQobChMIg_ S4m53S7QIVWxwrCh3Q
1ggiEAAYASAAEgIpaPD BWwE.



