Instagram Management in Piranha Multi Talenta as a Digital Marketing Tool
LAILYTA RIZKY UTAMI, Agnes Siwi Purwaning Tyas, S.Pd.,M.Hum.

Universitas Gadjah Mada, 2021 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
CADIATMADA TABLE OF CONTENTS
HALAMAN PENGESAHAN ...ttt a e e i
PERNYATAAN BEBAS PLAGIASI ...ttt i
ACKNOWLEDGEMENT ...ttt ettt sba e e snae e e e e e nnnee e ii
A B ST RAK L.t a e e e e a e e e naa e e nrreenaeeans v
ABSTRACT ..ottt ettt e st b bt e st e b et e st e ket eRe e R e e bt e Rt bR n ettt eneans %
TABLE OF CONTENTS .. .ottt ettt sttt ne e Vi
LIST OF FIGURES ..ottt sttt viii
(OF 1 ANl I = SRRSO 1
INTRODUGCTION ..ottt e et e e et e e st e e e snbe e e sabeeensaeeenseeeenneeeannes 1
1.1, Background Of STUAY.........cccooiiiiiiiiiiieee e 1
1.2, ODJECHIVES OF STUY ....ooueiiiiiiiiie e 2
1.3, SCOPE OF STUAY ..ttt 2
1.4, Method OF STUAY.....c.ooiiiiee e 2
1.4.1.  Method of Collecting The Data ..........cccccveveiiiiieie e 3
1.4.2. Method of Analyzing The Data ..........cccccveviiieiice e 3
1.4.3. Method of Presenting The data............ccccoveveiiiieeie i 3
T 1= 1= o1 =LA o] USRS 4
(O o 1 e I PR S 5
THE PROFILE OF PIRANHA MULTI TALENTA ..o 5
2.1  General Description of Piranha Multi Talenta..........c.ccooviiiiiiiinceee, 5
2.2 Vision and Missions of Piranha Multi Talenta............c.ccccoovieiiiin i 7
2.3 Logo and Tagline of Piranha Multi Talenta...............cccoceeviiiiiicic e 8
2.4 SEIVICES PIOVIGEM ... ..ottt nneas 9
2.5 OFfiCe FaCIHIIES ..c.veeeiee e e 11
2.6 Organizational Structure of Piranha Multi Talenta............ccccooeviiiiiii e, 15
(O 1 e I B PRSP 18
INSTAGRAM MANAGEMENT IN PIRANHA MULTI TALENTA AS DIGITAL
MARKETING TOOL ...ttt ettt ettt e e nae e e et e e ennn e e e nneeanneas 18
3.1  Social Media and ItS Management.........c.coeerereieneniseeeeee e 18
3.2 Social Media and Digital Marketing ..........cccceeerererininieieieese e 18
3.3 The Roles of Piranha Multi Talenta Social Media Manager in Digital Marketing...19
3.4  Social Media Platforms used by Piranha Multi Talenta.............ccccccooiviiiiiieninnnnn, 20
341, FACEDOOK ... .o e 20

Vi



Instagram Management in Piranha Multi Talenta as a Digital Marketing Tool
LAILYTA RIZKY UTAMI, Agnes Siwi Purwaning Tyas, S.Pd.,M.Hum.

Universitas Gadjah Mada, 2021 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS

A S H DY THKTOK vvvvvvvvvesvvessssessssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssones 22
4.3, INSEAGIAM. ...t 24

3.5 INStagram CONENE TYPES ....vveueiiieiieiiiie it 26
3.6 Instagram Content MaKing.........cccoieiuiiiieiieie et 31
3.6.1.  PIANNING c.eoiieecee et ne e 32
3.6.2.  Creating the CONENT ..........coiiieiece e 34
3.6.3.  PUDHCAIION ..ottt bbb 37
KR S e V7 1 0= U1 o] ISR 39

(O o 1 e I PRSP 43
4.1 CONCLUSIONS ... oo e s e e s e e s e e e nna e e e naeeanneas 43
4.2 RECOMMENDATION ...ttt e nnae e nnn e e 43
WORKS CITED ..ottt sttt sttt sttt ne et te e nenns 44
APPENDIX 1: LIST OF INFORMANT L....ooiiiiiiiieisieseise st 47
APPENDIX 2: LIST OF INTERVIEW QUESTIONS........cotiiiiiieiiiee e 48
APPENDIX 3: CURRICULUM VITAE ..ottt 49
APPENDIX 4: LOGBOOK ...ttt sttt st e snae e s snaeesnnaaeanneeas 50

vii



