INSTAGRAM CONTENT MAKING AND WEBSITE DATA INPUTTING AS DIGITAL MARKETING
STRATEGIES BY SITUSKEREN,
AS A SUBSIDIARY OF KOTAKMEDIA INDONESIA
ASWANDA IRFAN J, Andri Handayani,S.S., M.A.
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2021 | Diunduh dari http://etd.repository.ugm.ac.id/

WORKS CITED

Aaker, D. A. (1991). Managing Brand Equity. 56-59. New York: Free Press.

Belch, G. E., and M. A. Belch. (2015). Advertising & Promotion an Integrated Marketing

Communications Perspective 10Th Edition. 10" ed., 29-30. Boston: McGraw-Hill Irwin.

Chaffey, D., and P. Smith. (2013). Emarketing Excellence. Abingdon-United Kingdom, United
Kingdom, Taylor & Francis.

Coviello, N.E. and Brodie, R.J. (2001) Contemporary Marketing Practices of Consumer and
Business-to-Business Firms: How Different Are They? The Journal of Business and
Industrial Marketing, 16, 382-400. https://doi.org/10.1108/08858620110400223.

Heidrick and Struggles. (2009). Adoption of Digital Marketing in Financial. Services Under Crisis.
Hermawan, A. (2012). Komunikasi Pemasaran, 39. Jakarta: Erlangga.

Keller, K. (2003). Strategic Brand Management: Building, Measuring and Managing Brand

Equity, 4Th Custom Edition for University of Southern California. 4" ed., London: Pearson.

Kern, E. L., and J. R. Carpenter. (1984). Enhancement of Student Values, Interests and Attitudes
in Earth Science Through a Field-Oriented Approach. Journal of Geological Education,
32(5), 299-305. Crossref, DOI:10.5408/0022-1368-32.5.299.

Kusrianto, A. (2007). Pengantar Desain Komunikasi Visual. Yogyakarta: Andi Offset.

Kusumaningrat, H. dan K., Purnama. (2005). Jurnalistik, Teori dan Praktis. Bandung: PT Remaja

Rosdakarya.

Kotler, P. and Armstrong, G. (2012). Prinsip-prinsip Pemasaran. Edisi 13. Jilid 1. Jakarta:
Erlangga.

Kotler, Philip. Marketing Management, edited by Kevin Lane Keller, 14th ed., Pearson, 2012, pp.
234-240.

Lupiyoadi, R. (2013). Manajemen Pemasaran Jasa, 54-55. Jakarta: Salemba Empat


https://doi.org/10.1108/08858620110400223

INSTAGRAM CONTENT MAKING AND WEBSITE DATA INPUTTING AS DIGITAL MARKETING
STRATEGIES BY SITUSKEREN,
AS A SUBSIDIARY OF KOTAKMEDIA INDONESIA
ASWANDA IRFAN J, Andri Handayani,S.S., M.A.
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2021 | Diunduh dari http://etd.repository.ugm.ac.id/
Malau, H. (2017). Manajemen Pemasaran: Teori dan Aplikasi Pemasarab Era Tradisional

Sampai Era Modernisasi Global. Bandung: Alfabeta.

Moles, J. A. (1988). The Classroom and the Field: A Necessary Unity. Journal of Experiential
Education, 11 (2), 14-20. Crossref. DOI: 10.1177/105382598801100203.

Rossiter, J. R. & Percy, L. (1997). Advertising and Promotion Management, p.113, New York:
Mc Graw-Hill Book Company.

Shimp, T. A. (2004). Periklanan Promosi Aspek Tambahan Komunikasi Pemasaran Terpadu.

Jakarta: Erlangga.

Situskeren. Official Page SitusKeren.Id. Instagram, Situskeren, www.instagram.com/Situskeren.

Accessed on May 2021.

Situskeren. “Fitur Terbaik Situs Keren.” Situskeren, situskeren.id/fitur. Accessed 18 May 2021.

Suprapti. W. (2010). Perilaku Konsumen Pemahaman Dasar Dan Aplikasinya Dalam Strategi

Pemasaran. Bali: Udayana University Press.
Swastha, B. 2008. Manajemen Pemasaran Modern.2™ ed., 349. Yogyakarta: Penerbit Liberty.
Yazid. (2008). Pemasaran Jasa: Konsep dan Implementasi. Yogyakarta. Ekonisia.

Yunita, A. "Re: Segmentation Variables on Situskeren” Received by Aswanda I. Jauhari, 27 March
2021.


http://www.instagram.com/Situskeren.%20Accessed%20on%20May%202021
http://www.instagram.com/Situskeren.%20Accessed%20on%20May%202021

