
TABLE OF CONTENTS 

  

HALAMAN PENGESAHAN .................................................................................................. i 

SURAT PERNYATAAN BEBAS PLAGIASI  ...........................................................................ii 

ACKNOWLEDGEMENT...................................................................................................... iii 

ABSTRAK ..........................................................................................................................iv 

ABSTRACT  ........................................................................................................................ v 

TABLE OF CONTENTS .......................................................................................................vi 

LIST OF FIGURES ............................................................................................................ viii 

APPENDICES ..................................................................................................................... ix 

CHAPTER 1.INTRODUCTION ............................................................................................. 1 

1.1 Background of Study .................................................................................................... 1 

1.2 Objectives of Study ...................................................................................................... 2 

1.3 Scope of Study ............................................................................................................ 2 

1.4 Methods of Study ......................................................................................................... 2 

1.4.1 Methods of Collecting the Data ................................................................................ 2 

1.4.2 Methods of Analyzing the Data ................................................................................ 3 

1.5 Presentation ................................................................................................................ 3 

CHAPTER 2.THE COMPANY PROFILE OF KOTAKMEDIA INDONESIA............................... 5 

2.1 History of Kotakmedia Indonesia.................................................................................... 5 

2.2 Vision and Mission....................................................................................................... 6 

2.3 Organizational Structure................................................................................................ 6 

2.3.1 Job Description...................................................................................................... 7 

2.4 Kotakmedia Indonesia’s Services ................................................................................... 7 

2.4.1 Social Media Management ...................................................................................... 8 

2.5 Branding and Design .................................................................................................... 8 

2.6 Web Design and Development ....................................................................................... 9 

2.7 Technology and Innovation ......................................................................................... 10 

2.8 Digital Strategies........................................................................................................ 11 

2.9 Products ................................................................................................................... 11 

2.10 Social Media Used by Kotakmedia Indonesia ............................................................... 13 

The Strategy Of Kotakmedia Indonesia In Building The Brand Image Of Client's Product
SHAFIRA RAMADHINA P, Cisya Dewantara Nugraha, S.S., M.A.
Universitas Gadjah Mada, 2021 | Diunduh dari http://etd.repository.ugm.ac.id/



CHAPTER 3.THE STRATEGY OF KOTAKMEDIA INDONESIA IN BUILDING THE BRAND OF 

CLIENT’S PRODUCTS ...................................................................................................... 16 

3.1 Definition of Brand .................................................................................................... 16 

3.2 Definition of Image .................................................................................................... 17 

3.3 Definition of Brand Image ........................................................................................... 17 

3.4 The Reason of Building a Brand Image for a Product is Important Today ........................... 17 

3.5 Kotakmedia Indonesia’s  Strategy in Building the Brand Image of the Product ............... 18 

3.6 The Impacts of Building a Brand Image on Social Media Engagement  ............................... 24 

CHAPTER 4.CONCLUSION ............................................................................................... 29 

4.1 Conclusion ................................................................................................................ 29 

4.2 Suggestion ................................................................................................................ 29 

WORK CITED................................................................................................................... 31 

APPENDIX 1: CURRICULUM VITAE ............................................................................. 33 

APPENDIX 2: INTERNSHIP CERTIFICATE .................................................................... 34 

APPENDIX 3: LOGBOOK .............................................................................................. 35 

APPENDIX 4: PLAGIARISM CHECK RESULT ................................................................ 51 

 

The Strategy Of Kotakmedia Indonesia In Building The Brand Image Of Client's Product
SHAFIRA RAMADHINA P, Cisya Dewantara Nugraha, S.S., M.A.
Universitas Gadjah Mada, 2021 | Diunduh dari http://etd.repository.ugm.ac.id/


