MEMBANGUN IDENTITAS MEREK PERUSAHAAN (CORPORATE BRAND IDENTITY) DENGAN
MENGGUNAKAN THE CORPORATE
BRAND IDENTITY MATRIX
NOFRISKA KRISSANYA, Yulia Arisnani Widyaningsih, M.B.A., Ph.D.
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2021 | Diunduh dari http://etd.repository.ugm.ac.id/

DAFTAR PUSTAKA

Aaker, D.A. dan Myers, J.G. 1985. Advertising Management. Englewood Cliffs,
NJ: Prentice Hall International Editions.

Abratt, Russel dan Michela Mingione. 2017. Corporate identity, strategy, and
change. Journal of Brand Management. VVol. 24. No. 2. Pp129-1309.

Andersson, Martin dan Johan Otterheim. 2013. The Strategic Development of
Brand Identity. Lutea University of Technology.

Asosiasi  Asuransi  Umum Indonesia (AAUI), URL:http://aaui.or.id/wp-
content/uploads/2019/10/INDONESIA-MARKET-UPDATE-y-2018-
2019.pdf, diakses pada tanggl 26 April 2020.

Balmer, J. M.T. 2017. The corporate identity, total corporate communications,
stakeholders’ attributed identities, identifications and behaviours
continuum. European Journal of Marketing. Vol. 51. No. 9/10. pp:1472-
1502.

Balmer, J. M.T. dan Greyser, S.A. 2002. Managing the multiple identities of the
corporation. California Management Review, 44(3), 72-86.

Balmer, J. M.T. dan van Riel, Caes B.M. 1997. Corporate branding and
Connoisseurship. Journal of General Management. Vol. 21. No. 1.
Autumn. pp: 22-46

Balmer, J. M.T. 1995. Corporate identity: the concept, its measurement and
management. European Journal of Marketing. Vol. 31. No. 5/6. pp:310-
355.

Birkight, K. dan Stadler, M.M. 1980. Corporate Identity, Grundlagen, Funktionen,
Fallspielen. Verlag Moderne Industrie. Landsberg Lech.

Birkight, K., Stadler, M.M. dan Funck H.J. 1995. Corporate Identity. Munchen:
Verlag Moderne Industrie. Landberg Lech.

Coleman, D., de Chernatony, L., Christodoulides, G. 2011. B2B Service Brand
Identity: Scale Development and Validation. Ind. Market Manag. Vol:
40(7). pp: 1063-1071

Devereux, Luke et al. 2020. Corporate identity orientation and disorientation: A
complexity theory perspective. Journal of Business Research Vol 109. pp:
413-424

Dowling, G.R. 1986. Managing your corporate images. Industrial Marketing
Management, 15(2), pp: 109-115.

99



UNIVERSITAS
GADJAH MADA

MENGGUNAKAN THE CORPORATE
BRAND IDENTITY MATRIX
NOFRISKA KRISSANYA, Yulia Arisnani Widyaningsih, M.B.A., Ph.D.

Universitas Gadjah Mada, 2021 | Diunduh dari http://etd.repository.ugm.ac.id/

Fukukawa, K., Balmer, J.M.T. dan Gray, E.R. 2007. Mapping the interface between
corporate identity, ethics and corporate social responsibility. Journal of
Business Ethics, 76(1), 1-5.

Harvard Business Review, URL: https://hbr.org/2019/01/what-does-your-
corporate-brand-stand-for diunduh pada tanggal 1 Mei 2020.

Harvard  Business  Review, URL: https://hbr.org/resources/pdfs/hbr-
articles/2018/R1901E_GREYSER_MATRIX.pdf diunduh pada tanggal 1
Mei 2020.

Holliday, A. 2002. Doing and Writing Qualitative Research. London: Sage
Publication Ltd.

Kapferer, J. N. 2004. The New Strategic Brand Management: Creating and
Sustaining Brand Equity Long Term. Kogan Page. London.

Markwick, N. dan Fill, C. 1997. Towards a framework for managing corporate
identity. European Journal of Marketing, VVol.31. No.5/6. pp: 396-409.

McKinsey, URL: https://www.mckinsey.com/industries/financial-services/our-
insights/the-life-journey-indonesia diakses pada tanggal 27 April 2020.

Olins, W. 1978. The Corporate Personality: An Inquiry into the Nature of Corporate
Identity. Thames dan Hudson. London.

Onwuegbuzie, A. J., Leech, N. L., & Collins, K. M. 2010. Innovative Data
Collection Strategies in Qualitative Research. The Qualitative Report,
15(3), 696-726. Dipetik 1 Mei 2020, dari
https://nsuworks.nova.edu/tgr/vol15/iss3/12

Pirvani, Awais. 2009. Kapferer’s Brand-ldentity Prism Model. European Institute
for Brand Management.

Schultz, M. and de Chernatony, L. (2002), “Introduction: the challenges of
corporate branding”, Corporate Reputation Review, Vol. 5 Nos 2/3, pp.
105-112

Spector, Aaron J. 1961. Basic Dimensions of the Corporate Image. Journal of
Marketing. Vol. 25. No. 6. pp: 47-51.

Tran, Mai An et al. 2014. Exploring The Corporate Image Formation Process.
Qualitative Market Research: An International Journal. Vol18. No. 1. pp:
86-114.

Urde, Mats. 2013. The corporate brand identity matrix. Journal of Brand
Management. Vol. 20. No. 9. pp: 742-761.

Yin, R. 2009. Case Study Research: Design and Methods. Thousand Oaks: Sage
Publications.

100

MEMBANGUN IDENTITAS MEREK PERUSAHAAN (CORPORATE BRAND IDENTITY) DENGAN


https://nsuworks.nova.edu/tqr/vol15/iss3/12

