
8 

 

TABLE OF CONTENTS 

 
LEMBAR PENGESAHAN ..................................................................................................... 3 

STATEMENT OF ORIGINALITY ....................................................................................... 4 

ACKNOWLEDGEMENT ....................................................................................................... 5 

INTISARI ................................................................................................................................. 6 

ABSTRACT .............................................................................................................................. 7 

TABLE OF CONTENTS ........................................................................................................ 8 

LIST OF FIGURES ............................................................................................................... 10 

LIST OF CHARTS ................................................................................................................ 11 

CHAPTER 1  INTRODUCTION ......................................................................................... 12 

1.1 Background of The Study ......................................................................................... 12 

1.2 Objective of The Study ............................................................................................. 13 

1.3 Scopes of The Study .................................................................................................. 13 

1.4 Methods of The Study ............................................................................................... 14 

1.4.1 Methods of Collecting Data ............................................................................... 14 

1.4.2 Methods of Analyzing the Data ......................................................................... 15 

1.4.3 Methods of Presenting the Data ......................................................................... 15 

1.5 Presentation ............................................................................................................... 15 

CHAPTER 2  COMPANY PROFILE ................................................................................. 16 

2.1 History of PT Yoshugi Putra Mandiri ........................................................................ 16 

2.2 Vision ......................................................................................................................... 16 

2.3 Organization Structure ............................................................................................... 16 

2.3 Divisions .................................................................................................................... 17 

2.3.1 Commercial Manager.............................................................................................. 17 

2.3.2 Management Trainee SEO and Email Marketing ................................................... 18 

2.3.3 Management Trainee Commercial .......................................................................... 18 

2.3.4 Creative and Design Manager ................................................................................. 18 

2.4 Facilities ......................................................................................................................... 18 

2.5 Business Activities ..................................................................................................... 19 

CHAPTER 3 BRAND IDENTITY AND THE INFLUENCES OF INSTAGRAM POST 

TYPE TO ONLINE ENGAGEMENT IN INSTAGRAM ACCOUNT OF 

WEARMOURA.ID ................................................................................................................ 22 

IDENTITAS MEREK DAN HUBUNGAN ANTARA TIPE POST INSTAGRAM DAN ONLINE ENGAGEMENT
PADA AKUN INSTAGRAM
WEARMOURA.ID
IMAN BUDI PRASETIYO, Agnes Siwi Purwaning Tyas, S.Pd., M.Hum.
Universitas Gadjah Mada, 2021 | Diunduh dari http://etd.repository.ugm.ac.id/



9 

 

3.1 General Description of Brand Identity .................................................................. 22 

3.2 General Description of Instagram Profile .............................................................. 22 

3.3 Wearmoura.id Profile ............................................................................................ 24 

3.4 Contents of Instagram Posts .................................................................................. 25 

3.4.1 The Analysis of Classification Wearmoura.id Instagram Post .......................... 26 

3.4.2 The Process of Making Wearmoura.id Instagram Post ..................................... 31 

3.5 Online Engagement ............................................................................................... 31 

3.5.1 Data Analysis ..................................................................................................... 32 

CHAPTER 4 CONCLUSION ............................................................................................... 34 

WORK CITES ....................................................................................................................... 35 

APPENDICES ........................................................................................................................ 36 

Appendix 1: .......................................................................................................................... 37 

Appendix 2: .......................................................................................................................... 38 

Appendix 3: .......................................................................................................................... 39 

Appendix 4: .......................................................................................................................... 40 

 

 

  

IDENTITAS MEREK DAN HUBUNGAN ANTARA TIPE POST INSTAGRAM DAN ONLINE ENGAGEMENT
PADA AKUN INSTAGRAM
WEARMOURA.ID
IMAN BUDI PRASETIYO, Agnes Siwi Purwaning Tyas, S.Pd., M.Hum.
Universitas Gadjah Mada, 2021 | Diunduh dari http://etd.repository.ugm.ac.id/


