PERAN ANTARA NEED FOR ACHIEVEMENT TERHADAP FEAR OF MISSING OUT PADA GENERASI
MILENIAL DENGAN SELF

ESTEEM SEBAGAI MODERATOR

DIVA TANIA SORAYA, Acintya Ratna Priwati, S.Psi., M.A.

Universitas Gadjah Mada, 2021 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Daftar Pustaka

Abel, J. P., Buff, C. L., & Burr, S. A. (2016). Social Media and the Fear of Missing
Out: Scale Development and Assessment. Journal of Business & Economics
Research (JBER), 14(1), 33-44.

APIJIJI. (2016). Penetrasi dan Perilaku Pengguna Internet di Indonesia. Diakses pada
29 Maret 2020 melalui https://apjji.or.id/content/read/39/264/Survei-
internet-APJJI-2016.

Arnett, J. J., & Tanner, J. L. (2006). Emerging Adulthood in America, Coming of
Agein 21*" Century. Washington DC: American Psychological Association.

Atkinson, J. W., & Feather, N. T. (1966). A Theory of Achievement Motivation.
New York: Wiley.

Azwar, S. (2012). Penyusunan Skala Psikologi. Yogyakarta: Pustaka Pelajar.
Azwar, S. (2016). Metode Penelitian. Yogyakarta: Pustaka Pelajar.

Baron, R.M. & Kenny, D.A. (1986). The Moderator-Mediator Variable Distinction
in Social Psychological Research: Conceptual, Strategic, and Statistical
Considerations. Journal of Personality and Social Psychology, 51(6), 1173-
1182. Doi: 10.1037//0022-3514.51.6.1173

Bennett, N., & Lemoine, G. J. (2014). What a Difference a Word Makes:
Understanding Threats to Performance in a VUCA World. Business
Horizons, 57(3), 311-317.

Budiharto, S., Himam, F., Riyono, B., & Fahmi, A. (2019). Membangun Konsep
Organisasi Autentik. Kajian Metaetnografi. Buletin Psikologi, 27(2), 159-
172.

Buglass, S. L., Binder, J. F., Betts, L. R., & Underwood, J. D. (2017). Motivators
of Online Vulnerability: The Impact of Social Network Site Use and
FOMO. Computers in Human Behavior, 66, 248-
255.d0i:10.1016/j.chb.2016.09.055.

Casale, S., Rugai, L., & Fioravanti, G. (2018). Exploring the Role of Positive
Metacognitions in Explaining the Association Between the Fear of Missing
Out and Social Media Addiction. Addictive behaviors, 85, 83-87.

Coopersmith, S. (1967). The Antecedents of Self Esteem. San Francisco: W. H.
Freeman and Company.



PERAN ANTARA NEED FOR ACHIEVEMENT TERHADAP FEAR OF MISSING OUT PADA GENERASI
MILENIAL DENGAN SELF

ESTEEM SEBAGAI MODERATOR

DIVA TANIA SORAYA, Acintya Ratna Priwati, S.Psi., M.A.

Universitas Gadjah Mada, 2021 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Dempsey, A. E., O'Brien, K. D., Tiamiyu, M. F., & Elhai, J. D. (2019). Fear of
Missing Out (FoOMO) and Rumination Mediate Relations Between Social
Anxiety and Problematic Facebook Use. Addictive behaviors reports, 9,
100150.

Dewi, D. K. & Prawesti, F. S. 2016. Self Esteem dan Self Disclosure pada
Mahasiswa Psikologi Pengguna Blackberry Messenger. Jurnal Psikologi
Teori dan Terapan. Vol.7, No.

Dogan, V. (2019). Why Do People Experience the Fear of Missing Out (FoMO)?
Exposing the Link Between the Self and the FOMO Through Self-Construal.
Journal of Cross-Cultural Psychology, 50(4), 524-538.

Drogos, K. L. (2015). The Relationship Between Identity Formation and Social
Network Site Use. In University of lllinois at Urbana-Champaign.

Festinger, L. (1954). A Theory of Social Comparison Processes. Human
Relations,7(2), 117-140.

Field, A. (2013). Discovering Statistics using SPSS. California: Sage Publications
Ltd.

Gray, S. L. (2014). An Examination of Online Self-Presentation and Cell Phone
Usage. In University of Tennessee.

Hadi, S. (2001). Isu Uji Asumsi. Buletin Psikologi, 1-7.

Heatherton, T. F., & Wyland, C. L. (2003). Assessing Self-Esteem. In S. J. Lopez
& C. R. Snyder (Eds.), Positive Psychological Assessment: A Handbook of
Models and Measures (p. 219-233). American Psychological Association.

Helal, G., & Ozuem, W. (2019). Social Media and Social Identity in the Millennial
Generation. In Leveraging Computer-Mediated Marketing Environments
(pp- 43-82). IGI Global.

Helsper, E., & Enyon, R. (2009). Digital Natives: Where is the Evidence?. British
Educational Research Journal, 1-18.

Hendry, L. B. (1983). Growing Up and Going Out: Adolescents and Leisure.
Aberdeen: Aberdeen University Press.

Herman, D. (2000). A New Branding Tool for a New Consumer Reality. Journal
of Brand Management, 7(5), 330-340.



PERAN ANTARA NEED FOR ACHIEVEMENT TERHADAP FEAR OF MISSING OUT PADA GENERASI
MILENIAL DENGAN SELF

ESTEEM SEBAGAI MODERATOR

DIVA TANIA SORAYA, Acintya Ratna Priwati, S.Psi., M.A.

Universitas Gadjah Mada, 2021 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Hikmawati, I. C. & Nuryoto, S. (2008). Hubungan Antara Persepsi Keharmonisan
Perkawinan Orang Tua dan Harga Diri dengan Kecemasan Menghadapi
Perkawinan Dewasa Awal. Tesis. Yogyakarta: Universitas Gadjah Mada.

Hofstede, G. (2011). The Hofstede Model in Context Dimensionalizing Cultures.
Journal of Psychology And Culture, Vol. 2, pp. 1-26.

Howe, N. & Strauss, W. (2000), Millennials Rising — The Next Great Generation.
New York: A Division of Random House Inc.

Hunt, M. G., Marx, R., Lipson, C., & Young, J. (2018). No More FoMO: Limiting
Social Media Decreases Loneliness and Depression. Journal of Social and
Clinical Psychology, 37(10), 751-768.

JWT Intelligence. (2012). Our Unhappy Addiction to Social Media. Diakses pada
3 April 2020 melalui https://www.jwtintelligence.com/2012/05/data-point-
our-unhappy-addiction-to-social-media/

Kaplan, A. M., & Haenlein, M. (2010). Users of the World, Unite! the Challenges
and Opportunities of Social Media. Business Horizons, 53(1), 59-68.

Korman, A. K. (1970). Toward an Hypothesis of Work Behavior. Journal of
Applied psychology, 54(1pl), 31.

Kukla, A. (1972). Attributional Determinants of Achievement-Related Behavior.
Journal of Personality and Social Psychology, 21(2), 166.

Leary, M. R., & Baumeister, R. F. (2000). The Nature and Function of Self-Esteem:
Sociometer Theory. In Advances in experimental social psychology (Vol.
32, pp. 1-62). Academic Press.

Leary, M. R., Kelly, K. M., Cottrell, C. A., & Schreindorfer, L. S. (2013). Construct
Validity of the Need to Belong Scale: Mapping the Nomological Network.
Journal of Personality Assessment, 95(6), 610-624.

Marliyanti & Azwar, S. (2011). Hubungan Antara Efikasi Diri, Need for
Achievement, dan Tingkat Pola Asuh Otoritatif Terhadap Kepempimpinan
Diri Remaja. Tesis. Yogyakarta: Universitas Gadjah Mada.

Markus, H. R., & Kitayama, S. (1991). Culture and the Self: Implications for
Cognition, Emotion, and Motivation. Psychological Review, 98, 224-253.
doi:10.1037//0033-295x.98.2.224

McClelland, D. C., Atkinson, J. W., Clark, R. A., & Lowell, E. L. (1953). The
Achievement Motive. New York: Appleton-Century-Crofts.



PERAN ANTARA NEED FOR ACHIEVEMENT TERHADAP FEAR OF MISSING OUT PADA GENERASI
MILENIAL DENGAN SELF
ESTEEM SEBAGAI MODERATOR
DIVA TANIA SORAYA, Acintya Ratna Priwati, S.Psi., M.A.
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2021 | Diunduh dari http://etd.repository.ugm.ac.id/

McClelland D. C (1987). Human Motivation. Australia: Press Syndicate of The
University of Cambridge

McCoy, B. R. (2020). Gen Z and Digital Distractions in the Classroom: Student
Classroom Use of Digital Devices for Non-Class Related Purposes.
Journalism & Mass Communication

Milyavskaya, M., Saffran, M., Hope, N., & Koestner, R. (2018). Fear of Missing
Out: Prevalence, Dynamics, and Consequences of Experiencing FOMO.
Motivation and Emotion, 42(5), 725-737.

Monaco, M., & Martin, M. (2007). The Millennial Student: A New Generation of
Learners. Athletic Training Education Journal, 2(2), 42-46.

Motivaction International. (2015). The Disruptive Mindset of Millenials Around
the Globe. Diakses pada 15 Juni 2020 melalui
https://www.motivaction.nl/en/news/archief/the-disruptive-mindset-of-
millennials-around-the-globe

Murray, H. A. (1938). Explorations in Personality. New York: Oxford University
Press.

Newman, P. R., & Newman, B. M. (1976). Early Adolescence and its Conflict:
Group Identity Versus Alienation. Adolescence, 11(42), 261-274.

Nie, J., & Sundar, S. S. (2013). Who Would Pay for Facebook? Self Esteem as a
Predictor of User Behavior, Identity Construction and Valuation of Virtual
Possessions. In IFIP Conference on Human-Computer Interaction (pp. 726-
743). Springer, Berlin, Heidelberg.

Nwankwo, B. E., Obi, T. C., & Agu, S. A. (2013). Relationship Between Self-
Esteem and Achievement Motivation Among Undergraduates in South
Eastern Nigeria. IOSR Journal of Humanities and Social Science, 13(5),
102-106.

Paulin, M. J., Ferguson, R., Jost, N., & Fallu, J. (2014). Motivating Millennials to
Engage in Charitable Causes Through Social Media. Journal of Service
Management, 25(3), 334-348. doi:10.1108/JOSM-05- 2013-0122

Pintrich, P. R., & Schunk, D. H. (2002). Motivation in Education: Theory,
Research, and Applications. New Jersey: Prentice Hall.

Przybylski, A. K., Murayama, K., DeHaan, C. R., & Gladwell, V. (2013).
Motivational, Emotional, and Behavioral Correlates of Fear of Missing Out.
Computers in Human Behavior, 29(4), 1841-1848.



PERAN ANTARA NEED FOR ACHIEVEMENT TERHADAP FEAR OF MISSING OUT PADA GENERASI
MILENIAL DENGAN SELF

ESTEEM SEBAGAI MODERATOR

DIVA TANIA SORAYA, Acintya Ratna Priwati, S.Psi., M.A.

UNIVERSITAS N N : . ) . . .
GADJAH MADA Universitas Gadjah Mada, 2021 | Diunduh dari http://etd.repository.ugm.ac.id/

Qutishat, M., & Sharour, L. A. (2019). Relationship Between Fear of Missing Out
and Academic Performance Among Omani University Students: A
Descriptive Correlation Study. Oman Medical Journal, 34(5), 404.

Reagle, J. (2015). Following the Joneses: FoMO and Conspicuous Sociality.
Diakses pada 18 Juni 2020 melalui
http://firstmonday.org/ojs/index.php/fm/article/view/6064/4996

Richter, K. (2018). Fear of Missing Out, Social Media Abuse, and Parenting Styles.
Thesis. Texas: Abilene Christian University.

Roberts, J. A., & David, M. E. (2020). The Social Media Party: Fear of Missing
Out (FoMO), Social Media Intensity, Connection, and Well-Being.
International Journal of Human—Computer Interaction, 36(4), 386-392.

Saud, M., Mashud, M. 1., & Ida, R. (2020). Usage of Social Media During the
Pandemic: Seeking Support and Awareness About COVID-19 Through
Social Media Platforms. Journal of Public Affairs, 20(4), €2417.

Scheel, M. J., Madabhushi, S., & Backhaus, A. (2009). The Academic Motivation
of at Risk Students in a Counseling Prevention Program. The Counseling
Psychologist, 37(8), 1147-1178.

Schmitt, K. L., Dayanim, S., & Matthias, S. (2008). Personal Homepage
Construction as an Expression of Social Development. Developmental
Psychology, 44(2), 496.

Schunk, D. H. (1987). Peer Models and Children’s Behavioral Change. Review of
Educational Research, 57(2), 149-174.

Sedikides, C., & Strube, M. J. (1997). Self Evaluation: to Thine Own Self be Good,
to Thine Own Self Be Sure, to Thine Own Self Be True, and to Thine Own
Self Be Better. In M. P. Zanna (Ed.), Advances in experimental social
psychology, Vol. 29 (p. 209-269). Academic Press.
https://doi.org/10.1016/S0065-2601(08)60018-0

Shensa, A., Sidani, J. E., Dew, M. A., Escobar-Viera, C. G., & Primack, B. A.
(2018). Social Media Use and Depression and Anxiety Symptoms: a Cluster
Analysis. American Journal of Health Behavior, 42(2), 116-128.

Schunk, D. H., Pintrich, P. R., & Meece, J. L. (2008). Motivation in Education.
Colombus: Pearson, Merrill Prentice Hall.

Sugiyono. (2017). Metode Penelitian Kuantitatif, Kualitatif, dan R&D — MPKK.
Bandung: Alfabeta.



PERAN ANTARA NEED FOR ACHIEVEMENT TERHADAP FEAR OF MISSING OUT PADA GENERASI
MILENIAL DENGAN SELF

ESTEEM SEBAGAI MODERATOR

DIVA TANIA SORAYA, Acintya Ratna Priwati, S.Psi., M.A.

Universitas Gadjah Mada, 2021 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Tandor Jr, E. C., Ferrucci, P., & Duffy, M. (2015). Facebook Use, Envy, and
Depression Among College Students: Is Facebooking Depressing?.
Computers in Human Behavior, 43, 139-146.

Tice, D. M. (1993). Self-Esteem. Boston: Springer.

Triandis, H. C., & Gelfand, M. J. (2012). A Theory of Individualism and
Collectivism. Dalam P. A. M. Van Lange, A. W. Kruglanski, & E. T.
Higgins (Eds.), Handbook of Theories of Social Psychology (pp. 498- 520).
Thousand Oaks, CA: SAGE. doi:10.4135/9781446249222.n51.

Triani & Ramdhani. (2017). Hubungan Kebutuhan Berelasi dan Fear of Missing
Out dengan Harga Diri sebagai Variabel Moderator. Tesis. Yogyakarta:
Universitas Gadjah Mada.

Valkenburg, P. M., & Peter, J. (2008). Adolescents' Identity Experiments on the
Internet: Consequences for Social Competence and Self-Concept Unity.
Communication research, 35(2), 208-231.

Wegmann, E., Oberst, U., Stodt, B., & Brand, M. (2017). Online-Specific Fear of
Missing Out and Internet-Use Expectancies Contribute to Symptoms of
Internet-Communication Disorder. Addictive Behaviors Reports, 5, 33—42

Wheeler, L., & Miyake, K. (1992). Social Comparison in Everyday Life. Journal
of Personality and Social Psychology, 62(5), 760.

Widhiarso, W. (2010). Prosedur Analisis Regresi dengan Variabel Moderator
Tunggal melalui SPSS. Diakses pada 15 Desember 2020 melalui
http://widhiarso.staff.ugm.ac.id/files/widhiarso 2010 -
_prosedur_analisis_regresi dengan variabel dummy.pdf

Wortham, J. (2011). Feel Like a Wallflower? Maybe It’s Your Facebook Wall. The
New York Times. Diakses pada 9 Juni 2020 melalui
http://www.nytimes.com/2011/04/10/business/10ping.html? r=1&src=rec

g

Yin, L., Wang, P., Nie, J., Guo, J., Feng, J., & Lei, L. (2019). Social networking
sites addiction and FoMO: the Mediating Tole of Envy and the Moderating
Role of Need to Belong. Current Psychology, 1-9.

Zywica, J., & Danowski, J. (2008). The Faces of Facebookers: Investigating Social
Enhancement and Social Compensation Hypotheses; Predicting
Facebook™ and Offline Popularity from Sociability and Self-Esteem, and
Mapping the Meanings of Popularity with Semantic Networks. Journal of
Computer-Mediated Communication, 14(1), 1-34.



