
i  

 
 

TABLE OF CONTENTS 

FINAL PAPER ........................................................................................................................................ i 

TUGAS AKHIR ...................................................................................................................................... ii 

HALAMAN PENGESAHAN ............................................................................................................... iii 

HALAMAN BEBAS PLAGIASI ......................................................................................................... iv 

ACKNOWLEDGEMENT ...................................................................................................................... v 

INTISARI ............................................................................................................................................... vi 

ABSTRACT .......................................................................................................................................... vii 

TABLE OF CONTENTS .................................................................................................................... viii 

LIST OF TABLE ..................................................................................................................................... x 

LIST OF IMAGES ................................................................................................................................ xi 

LIST OF CHART ................................................................................................................................. xii 

CHAPTER 1 ............................................................................................................................................ 1 

INTRODUCTION ................................................................................................................................... 1 

1.1 Background of the Topic ............................................................................................................... 1 

1.2 Objective ......................................................................................................................................... 2 

1.3 Scope ............................................................................................................................................... 2 

1.4 Methods of Study ........................................................................................................................... 3 

1.4.1 Method of Collecting the Data .................................................................................................. 3 

1.4.2 Methods of Analyzing the Data ................................................................................................ 3 

1.4.3 Methods of Presenting the Data ................................................................................................ 3 

1.4.4 Presentation ............................................................................................................................... 4 

CHAPTER 2 ............................................................................................................................................ 5 

PROFILE OF BAZNAS YOGYAKARTA ........................................................................................... 5 

2.1 History of Zakat Management in Yogyakarta ............................................................................. 5 

2.2 Vision and Mission ......................................................................................................................... 5 

2.2.1 Vision........................................................................................................................................6 

2.2.2 Mission ...................................................................................................................................... 6 

2.3 BAZNAS Value .............................................................................................................................. 6 

2.4 BAZNAS Program, Product and Services................................................................................... 7 

2.4.1 Best Programs ........................................................................................................................... 7 

2.4.2 Featured Product ....................................................................................................................... 8 

THE STRATEGIES OF PUBLIC RELATIONS OF BADAN AMIL ZAKAT NASIONAL (BAZNAS) IN
IMPLEMENTING ITS
FUNCTIONS TO INCREASE BRAND AWARENESS
RANIA BRAMASTA W, Alfelia Nugky Permatasari, S.S., M.
Universitas Gadjah Mada, 2021 | Diunduh dari http://etd.repository.ugm.ac.id/



 

2.4.3 Best Services ........................................................................................................................... 10 

2.5 Profil, Organization Structure and Logo of BAZNAS ............................................................. 11 

2.5.1 Profil of BAZNAS Yogyakarta ............................................................................................... 11 

2.5.2 Organization Structure ............................................................................................................ 12 

2.5.3 BAZNAS Logo (Badan Amil Zakat Nasional) ......................................................................... 13 

2.6 Roles / Jobdesk Badan Amil Zakat Nasional (BAZNAS) Kota Yogyakarta ........................... 13 

2.6.1 Collection Division ................................................................................................................. 13 

2.6.2 Distribution and Utilization Division ...................................................................................... 14 

2.6.3 Planning, Finance, Reporting Division ................................................................................... 14 

2.6.4 General Administration and Public Relations ......................................................................... 15 

CHAPTER 3 .......................................................................................................................................... 17 

THE ROLE OF PUBLIC RELATIONS BAZNAS IN INCREASING BRAND AWARENESS . 17 

3.1 Public Relation Definition ........................................................................................................... 17 

3.1.1 Brand Awareness .................................................................................................................... 19 

3.1.2 The Benefits of Brand Awareness .......................................................................................... 19 

3.1.3 How to Increase Brand Awareness and Build Brand Awareness (Brand Introduction) ........ 20 

3.2 The Public Relations Function and The Strategies Public Relations in increasing Brand 

Awareness ........................................................................................................................................... 20 

3.2.1 Public Relations Function ...................................................................................................... 20 

3.2.2 The Purpose of Public Relations ............................................................................................ 22 

3.3 The Strategies Public Relations BAZNAS Yogyakarta in Increasing Brand Awareness ..... 23 

3.3.1 Product Promotions ................................................................................................................. 23 

3.3.2 Publicity .................................................................................................................................. 28 

3.3.3 Lobbying ................................................................................................................................. 36 

3.3.4 Fundraising ............................................................................................................................. 38 

3.3.5 Special Event........................................................................................................................... 41 

 

THE STRATEGIES OF PUBLIC RELATIONS OF BADAN AMIL ZAKAT NASIONAL (BAZNAS) IN
IMPLEMENTING ITS
FUNCTIONS TO INCREASE BRAND AWARENESS
RANIA BRAMASTA W, Alfelia Nugky Permatasari, S.S., M.
Universitas Gadjah Mada, 2021 | Diunduh dari http://etd.repository.ugm.ac.id/


