
vii 
 

TABLE OF CONTENTS 

 
HALAMAN PENGESAHAN .................................................................................................... i 

PERNYATAAN BEBAS PLAGIASI ..................................................................................... iii 

ACKNOWLEDGEMENT ........................................................................................................ iv 

INTISARI .................................................................................................................................. v 

ABSTRAK ................................................................................................................................ vi 

TABLE OF CONTENTS ......................................................................................................... vii 

LIST OF FIGURES .................................................................................................................. ix 

CHAPTER 1 .............................................................................................................................. 1 

1.1 Background of Study ........................................................................................................ 1 

1.2 Objectives of Study .......................................................................................................... 4 

1.3 Scope of Study ................................................................................................................. 4 

1.4 Methods of Study ............................................................................................................. 5 

1.4.1 Methods of Collecting the Data ................................................................................. 5 

1.4.2 Methods of Analyzing Data ....................................................................................... 6 

1.4.3 Methods of Presenting the Data................................................................................. 6 

1.5 Presentation ...................................................................................................................... 6 

CHAPTER 2 .............................................................................................................................. 7 

2.2 Career Advantages and Prospects .................................................................................. 12 

2.3 Featured Programs at Three Year English Study Program SV UGM ............................ 12 

2.3.1 Collaboration with Via San Francisco USA or the International Learning and 

Coaching Program (ILCP) ................................................................................................ 13 

2.3.2 Student Exchange .................................................................................................... 13 

2.3.3 International Event Invitations ................................................................................ 14 

2.4 Organization and Activity Units of Students of Three-Year English Study Program ... 15 

2.4.1 HIMAVI (Himpunan Mahasiswa Vokasi Inggris) .................................................. 15 

2.4.2 GASITA (Gamelan and Dance) .............................................................................. 17 

2.5 Special Events in the English Study Program ................................................................ 18 

2.5.1 Young Creativepreneur Expo 2019 ......................................................................... 18 

2.5.2 Sanggar Dewa Mambang Event .............................................................................. 21 

2.5.3 Commemorating World Wayang Day 2019 through Mawayang 2019 ................... 22 

2.5.4 Jogja International Travel Mart (JITM) 2019 .......................................................... 23 

2.6 Official Social Media of English SV UGM ................................................................... 24 

2.6.1 Official Instagram Account ..................................................................................... 24 

Utilization of Instagram As A Media to Carry out Campaign for Bachelor of Applied English and
Information on New Students Admission in Vocational College UGM 2020
HENDRA KUNCORO NUR I, Erlin Estiana Yuanti, S.S., M.A
Universitas Gadjah Mada, 2021 | Diunduh dari http://etd.repository.ugm.ac.id/



viii 
 

2.6.2 Official Facebook Account ...................................................................................... 25 

2.6.3 Official Website English SV UGM ......................................................................... 26 

2.6.4 Official Twitter of English SV UGM ...................................................................... 26 

2.6.5 Official YouTube Chanel of English SV UGM ...................................................... 27 

CHAPTER 3 ............................................................................................................................ 29 

3.1 Instagram in General .................................................................................................. 29 

3.2 Features on Instagram ................................................................................................. 30 

3.3 Student Admission of Bachelor of Applied English .................................................. 40 

3.4 Utilization of @english4pr as a Media for Promotion and Information .................... 41 

CHAPTER IV .......................................................................................................................... 71 

WORK CITED......................................................................................................................... 73 

APPENDIX 1: LIST OF INFORMANTS ........................................................................... 75 

APPENDIX 2: LIST OF ONLINE INTERVIEW QUESTIONS ........................................ 76 

Appendix 3: List of Questionnaire Questions by Google Form .......................................... 77 

APPENDIX 4: CURRICULUM VITAE ............................................................................. 78 

APPENDIX 5: LOGBOOK INTERNSHIP ......................................................................... 79 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Utilization of Instagram As A Media to Carry out Campaign for Bachelor of Applied English and
Information on New Students Admission in Vocational College UGM 2020
HENDRA KUNCORO NUR I, Erlin Estiana Yuanti, S.S., M.A
Universitas Gadjah Mada, 2021 | Diunduh dari http://etd.repository.ugm.ac.id/


