E-?(ervti)ce Quality Situs Web Traveloka sebagai Media Pemesanan Akomodasi Daring Hotel Pangeran
Pekanbaru
ERVINA WARDIYANTI, Intan Purwandani, S.Par, M.Sc.

Universitas Gadjah Mada, 2020 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

DAFTAR PUSTAKA

Buku, Makalah dan Tulisan lImiah

Anshari, M., Almunawar, M. N., Lim, S. A., & Al-Mudimigh, A. 2019. “Customer
relationship management and big data enabled: Personalization &
customization of services”. Applied Computing and Informatics. 15(2): 94-
101.

Bastida, U., & Huan, T. C. 2014. “Performance evaluation of tourism websites'
information quality of four global destination brands: Beijing, Hong Kong,
Shanghai, and Taipei”. Journal of Business Research. 67(2): 167-170.

Bernardo, M., Marimon, F., & del Mar Alonso-Almeida, M. 2012. Functional
quality and hedonic quality: A study of the dimensions of e-service quality
in online travel agencies. Information & management. 49(7-8): 342-347.

Cresswell, J. W. 2014. Research Design: Qualitative, Quantitative, and Mixed
Methods Approaches-John W. Creswell.

Dewi, D. A. 2018. “Modul Uji Validitas dan Reliabilitas”. Semarang: Universitas
Diponegoro.

Ding, K., Choo, W. C., Ng, K. Y., & Ng, S. I. 2020. “Employing structural topic
modelling to explore perceived service quality attributes in Airbnb
accommodation”. International Journal of Hospitality Management. 91.
102676.

Etikan, 1., Musa, S. A., & Alkassim, R. S. 2016. “Comparison of convenience
sampling and purposive sampling”. American journal of theoretical and
applied statistics. 5(1): 1-4.

Ghozali, 1. 2018. Aplikasi analisis multivariete dengan program IBM SPSS 23.
Semarang: Badan Penerbit Universitas Dipenogoro.

Hadi, K., Kristiana, T., Ibie, E. N., & Nelly, S. 2007. Panduan Penulisan Skripsi.
Palangka Raya: Universitas Kristen Palangka Raya.

Ip, C., Law, R., & Lee, H. A. 2012. “The evaluation of hotel website functionality

by fuzzy analytic hierarchy process”. Journal of Travel & Tourism
Marketing. 29(3): 263-278.

75



E-?(ervti)ce Quality Situs Web Traveloka sebagai Media Pemesanan Akomodasi Daring Hotel Pangeran
Pekanbaru
ERVINA WARDIYANTI, Intan Purwandani, S.Par, M.Sc.

Universitas Gadjah Mada, 2020 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Janti, S. 2014. “Analisis validitas dan reliabilitas dengan skala likert terhadap
pengembangan si/ti dalam penentuan pengambilan keputusan penerapan
strategic planning pada industri garmen”. Prosiding Seminar Nasional
Aplikasi Sains & Teknologi (SNAST). 15: 155-160.

Kaynama, S. A., & Black, C. 1. 2000. “A proposal to assess the service quality of
online travel agencies: an exploratory study”. Journal of professional
services marketing. 21(1): 63-88.

Kim, S. H., Singh, A. J., & Yoon, S. 2012. “Evaluating Applicability of E-service
Quality in Online Hotel Bookings”. FIU Hospitality Review. 30(1).

Ladhari, R. 2010. “Developing e-service quality scales: A literature review”.
Journal of Retailing and Consumer Services. 17(6): 464-477.

Lin, Y. H., Lin, F. J., & Wang, K. H. 2020. “The effect of social mission on service
quality and brand image”. Journal of Business Research.

Loiacono, E. T., Watson, R. T., & Goodhue, D. L. 2002. “WebQual: A measure of
website quality”. Marketing theory and applications. 13(3): 432-438.

Loureiro, S. M. C. 2015. “The role of website quality on PAD, attitude and
intentions to visit and recommend island destination”. International Journal
of Tourism Research. 17(6): 545-554.

Mardiyah, H., & Sutrisna, E. 2015. “Analisis Swot dalam Mengetahui Strategi
Bersaing: Kasus Hotel Pangeran Pekanbaru”. Disertasi. Pekanbaru:
Universitas Riau.

Marie, A. L., & Widodo, R. E. 2019. “Pengaruh Online Reviews terhadap Online
Hotel Booking Intentions: Studi Kasus pada Traveloka”. Jurnal lImiah
Pariwisata. 24(3).

Novitasari, S. 2016. “Peran Kepercayaan Konsumen pada Bisnis Online terhadap
Beli Ulang pada Konsumen di Maganda. GEMA EKONOMI (Jurnal
Fakultas Ekonomi). 5(1): 75-92.

Oktariani, E., & Achnes, S. 2016. “Tinjauan Loyalitas Tamu Di Hotel Pangeran
Pekanbaru”. Disertasi. Pekanbaru: Universitas Riau.

Peterkin, K. Y. 2014. “Online travel agencies as a source of hotel information: A
content analysis”. Disertasi. Ljubljana: University of Ljubljana.

Putri, N. N. S., Alamsyah, A., & Widiyanesti, S. 2020. “Fulfillment and
Responsiveness on Online Travel Agencies Using Multiclass



E-?(ervti)ce Quality Situs Web Traveloka sebagai Media Pemesanan Akomodasi Daring Hotel Pangeran
Pekanbaru
ERVINA WARDIYANTI, Intan Purwandani, S.Par, M.Sc.

Universitas Gadjah Mada, 2020 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Classification”. 2020 8th International Conference on Information and
Communication Technology (IColCT). 1-6.

Rahadi, D. R. 2014. “Pengukuran usability sistem menggunakan use questionnaire
pada aplikasi android”. JSI: Jurnal Sistem Informasi (E-Journal). 6(1).

Santos, J. 2003. “E-service quality: a model of virtual service quality
dimensions”. Managing Service Quality: An International Journal.

Shen, C., & Yahya, Y. 2020. “The impact of service quality and price on passengers'
loyalty  towards low-cost airlines:  The  Southeast Asia's
perspective”. Journal of Air Transport Management. 91. 101966.

Sudarno, S., Santoso, R., & Anugraheni, A. 2018. “Reliabilitas dan Availabilitas
Sistem Tiga Komponen Tersusun Paralel Berseri”. Jurnal Statistika
Unimus, 6(2).

Sastika, W. 2016. “Analisis Pengaruh Kualitas Website (WebQual 4.0) Terhadap
Keputusan Pembelian Pada Website e-commerce Traveloka”. Seminar
Nasional Teknologi Informasi dan Komunikasi. 2016: 649-657.

Sugiyono. 2004. Metode Penelitian. Bandung: Alfabeta.

Triyanto. 2016. “Pengaruh Ulasan dan Skor pada Online Travel Agent terhadap
Keputusan Tamu untuk Menginap di The Kresna Hotel Yogyakarta”.
Skripsi. Yogyakarta: Universitas Gadjah Mada.

Tsang, N. K., Lai, M. T., & Law, R. 2010. Measuring e-service quality for online
travel agencies. Journal of Travel & Tourism Marketing. 27(3): 306-323.

Waluya, B., Ridwanudin, O., & Utami, W. D. 2019. “Effect of E-Service Quality
on the Intention to Reuse Website of Ota in Buying Aircraft Tickets”.
International Journal of Academic Research in Business and Social
Sciences. 9(3).

Yoeti, O. A. 2003. Tours and travel Marketing. Jakarta: Pradnya Paramita.

Yoon, S. 2011. “Effects of e-Service Quality on Perceived Value, Satisfaction, and
Reuse Intentions in Online Hotel Booking: Evaluating Hotel-owned and
OTAs’ Web sites”. In proceeding. East Lansing: Michigan State University.

Arsip, Sumber Resmi Tercetak dan Sumber Internet

https://katadata.co.id/berita/2019/05/16/survei-apjii-penetrasi-pengguna-internet-
di-indonesia-capai-648 diakses pada 24 April 2020 pukul 12:17 WIB.



https://katadata.co.id/berita/2019/05/16/survei-apjii-penetrasi-pengguna-internet-di-indonesia-capai-648
https://katadata.co.id/berita/2019/05/16/survei-apjii-penetrasi-pengguna-internet-di-indonesia-capai-648

E-?(ervti)ce Quality Situs Web Traveloka sebagai Media Pemesanan Akomodasi Daring Hotel Pangeran
Pekanbaru
ERVINA WARDIYANTI, Intan Purwandani, S.Par, M.Sc.

Universitas Gadjah Mada, 2020 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

https://press.traveloka.com/history/ diakses pada tanggal 15 Juni 2020 pukul
20.00 WIB.

https://www.who.int/emergencies/diseases/novel-coronavirus-2019/advice-for-
public diakses pada tanggal 3 Juli 2020 pukul 20.45 WIB.

https://www.traveloka.com/id-id/how-to/bookhotel diakses pada tanggal 21
September 2020 pukul 13:21 WIB.

Wawancara

Wawancara dengan Aga Ferlino, bagian e-commerce Hotel Pangeran Pekanbaru,
Pekanbaru, 3 Juli 2020 dan 21 September 2020.

Wawancara dengan Ibu Eta, kepala bagian Front Office Hotel Pangeran Pekanbaru,
22 Juli 2020.

Wawancara dengan Pak Rahmat, bagian IT Hotel Pangeran Pekanbaru, Pekanbaru,
3 Juli 2020.


https://press.traveloka.com/history/
https://www.who.int/emergencies/diseases/novel-coronavirus-2019/advice-for-public
https://www.who.int/emergencies/diseases/novel-coronavirus-2019/advice-for-public
https://www.traveloka.com/id-id/how-to/bookhotel

