Model Nilai Periklanan dan Pengalaman Mengalir pada Niat Pembelian: Pengaruh Persepsi Nilai
Produk

dan Interaktivitas dalam Periklanan Telepon Pintar di Indonesia

ALDI RIZAL PRASETYA, Prof. Basu Swastha Dharmmesta, M.B.A., Ph.D.

Universitas Gadjah Mada, 2020 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

DAFTAR ISI

1) TN 3 17N 2 1) O i
DAFTAR TABEL ....uucuiiiiiiinineinississicsississssssssssssississsssssssssssssssssssssssssssssssses iii
DAFTAR GAMBAR .....cuiiirininnnnissississississssssssssssississsssssssosssssssssssssssssssssssssssns v
DAFTAR LAMPIRAN.....ciivininnnissnnsnosanssssssssssssssssssssssssssssssssssssssssssassssssssssssssass vi
INTISARI c.cucuiiniriiniinicnisissinsenssssssssississssssssssssssssssssssssssssssssssosssssssssssssssssnsssanes vii
ABSTRACT ..uuauaneanenennennvnvnnissississessesssssssssssssssssssssisssssssssssssssssssssssssssssssosssssoss viii
BAB 1 PENDAHULUAN ....cotiniiitintisnicsississsssssssssssssissssstsssosssssssssssssssssssssssssssns 1
1.1 Latar BelaKang .........ccccoouieiiiiiiieiieiie ettt 1
1.2 Rumusan Masalah ...........coccooiiiiiiiiiiiiece e 4
1.3 Pertanyaan Penelitian ..........cccceevuieiiieiiienieciieciceceee et 7
1.4 Tujuan Penelitian.........ccceevuieiiiiiiienie ettt et 8
1.5 Manfaat Penelitian.............ccoeviieiiiiiiieiieie e 9
1.6 Batasan Penelitian ...........cccoevieriieniieniieiie e 10
1.7 Sistematikan Penulisan............ccccoeviiiiiiiieiiieiieeieeeeee e 10
BAB 2 TINJAUAN PUSTAKA .....uconinrenninsninsnnssessanssesssssssssssssssssssssssssssssssssssass 11
2.1 Tinjauan Pustaka .........cccoeiiieiiiiiiiiiece e 11
2.1.1 Nilai Periklanan ..........cccooieeiiiiiieeiieiececeeeee e 11
2.1.2 Teori Pengalaman Mengalir...........cccoeevieiiiiiiienieeiiieieeieeeeee 14
2.1.3 Persepsi Nilai Produk .........cccoocieiiiiiiiiiiiiieeeeeeeen 17

2.2 Model KonSeptual .........c.oecvieiiieiieiiieiiee ettt 18
2.3 Pengembangan HiPOtESIS .........eecuieruieeiiieniieeiieniieeieeiee e eiee e seae e 19
BAB 3 METODE PENELITIAN ....ccceviiinninsansecsasssesssssssssssssssssssssssssssssssssssase 25
3.1 Desain Penelitian.........ccoeviieiieiiiieiieie ettt 25
3.2 Definisi Operasional Variabel..........ccccooovieviieiiiiiiiiiiie e 25



Model Nilai Periklanan dan Pengalaman Mengalir pada Niat Pembelian: Pengaruh Persepsi Nilai
Produk

dan Interaktivitas dalam Periklanan Telepon Pintar di Indonesia

ALDI RIZAL PRASETYA, Prof. Basu Swastha Dharmmesta, M.B.A., Ph.D.

Universitas Gadjah Mada, 2020 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

3.3 Metode Penyampelan dan Sampel ..........cccoocveiiiniiiiiiniiiiieceeeee 28
3.4 Metode Pengumpulan Data ...........cccoeviiiiiiiniieiiiieeiee e 30
3.5 Instrumen dan Uji INStrumen..........c.coccvveviieniieiiinieeieie e 31
3.6 Prosedur Pengujian Hipotesis dan Analisis Data ...........ccccceevvieiieninenenne. 35
BAB 4 HASIL PENELITIAN ...ucciiiiinniiicnnnnniccsssssecsssssssssssssassssssssssssssssssssssssans 37
4.1 DeSKIIPST DAta ...cccueieiieiieeiieeiecieee et 37
4.1.1 Profil Responden ..........ccceevieiiieiieniieiieeieeeee e 37
4.1.2 Statistik Deskriptif Variabel ...........cccoooieiiiniiiiiieiiieieieeeee 40

4.2 Evaluasi Model Pengukuran............ccoccoeviiiiiieiiiiiieiecieeeeeeee e 42
4.2.1 UJi Validitas .....cooueeeiieiieeiieieeieee ettt 43
422 Uji REHabilitas ......cccvieviiieiieiieciieeeeee e 46

4.3 Evaluasi Model Struktural.............cccoeiiiiiiiiiiiieiieieceeee e 47
43.1 Uji KOINICTIAS ..eeivieiieeiieiie ettt 47
432 Koefisien Jalur.......ccocoieiiiiiiiiieeiee e 48
433 Koefisien Determinasi (R?).........ccovvvivveeeiieeeieeereeeeeeeeveeee e 49
43.4 Ukuran Pengaruh /2 ..........cooooveioviiiieeeeeeeeeeeee e, 51
43.5 Relevansi Prediktif Q2 .........cooovveveieeieeeeeeeceeeeeeeeeeeee e 52

4.4 Pengujian HiPOTESIS.....cccueeruierieeiieniieeiieriie ettt et eae et ere e e eiae s eee 53
4.5 Pembahasan Hasil Pengujian Hipotesis .........cccccevvuierieiiienieeiieniieeieeieee 63
BAB 5 PENUTUP ...uucuiiiiinininnnnississississssssssssssssssssissssssssssssssssssssssssssssssssssses 72
5.1 KESIMPUIAN ..ottt 72
5.2 Kontribusi Penelitian............cccoeviieiiieiiiiiiienieeiieee et 74
5.2.1 Kontribusi TEOTIIS ....cuveeerieiieeiieiieeie ettt eee e 74
52.2 Kontribusi EMPIris........cccuverieriieriiiiiieieeieeeeee e 75
523 Kontribusi Praktis .........ccceevieiiieniieiiieieeieeieece e 75

5.3 Keterbatasan Penelitian ............ccceecieriiiiiieniieiieeie e 76
5.4 Rekomendasi untuk Penelitian Selanjutnya ...........cccccevvieeiienieenienieenene, 77
DAFTAR PUSTAKA.....coiiiiininnininnisnicisisssssssssssississssssssssssssssssssssssssssosssssnes 81
LAMPIRAN ..ccoiiiitirisnisinsissssssssssssisssssisssssssssssssssssssssssssssssssossssssssssssssssssosssssones 85



