
 

 51 

REFERENCES 

Adhiwibowo, K., Aurora, G., Kurniasih, T., & Malahayati, N. (2018). Profil Pasar Tradisional, 

Pusat Perbelanjaan, dan Toko Modern Tahun 2018. https://doi.org/10.1055/s-2008-

1040325 (Accessed 6 November 2019) 

Agus Triono, R., Dalimunthe, Z., & Arif, H. (2018). Can Traditional Retailers Use 

Conventional Strategy To Fight Against Modern Retailers Attacks? 1–15. (Accessed 18 

December 2019) 

Ariyani, N. (2019). Penataan Pasar-Pasar Tradisional di Indonesia Berdasarkan Teori “Von 

Stufennaufbau De Rechtsordnung.” Jurnal Ilmiah Galuh Justisi, 7(2), 204–132. 

https://jurnal.unigal.ac.id/index.php/galuhjustisi/article/view/2667 (Accessed 5 June 

2020) 

Asri, Nuntaboot, K., & Festi Wiliyanarti, P. (2017). Community social capital on fighting 

dengue fever in suburban Surabaya, Indonesia: A qualitative study. International Journal 

of Nursing Sciences, 4(4), 374–377. https://doi.org/10.1016/j.ijnss.2017.10.003 

(Accessed 4 June 2020) 

Assauri, S. (2003). Manajemen pemasaran modern. Sumur, Bandung. 

Azimah, D., Martini, R., & Mannar, G. (2013). Kontribusi Pasar Tradisional dan Pasar Modern 

terhadap Pendapatan Asli Daerah Kota Semarang Tahun 2011 (Studi Kasus di Wilayah 

Kecamatan Banyumanik). Journal of Politic and Government Studies, 138–148. 

(Accessed 9 June 2020) 

Badan Pusat Statistik Kabupaten Sijunjung. (2018). Sijunjung dalam angka 2018. 

Bakker, Y. W., de Koning, J., & van Tatenhove, J. (2019). Resilience and social capital: The 

engagement of fisheries communities in marine spatial planning. Marine Policy, 99(June 

2018), 132–139. https://doi.org/10.1016/j.marpol.2018.09.032 (Accessed 27 April 2020) 

Balqis, M. (2018). Faktor-Faktor Penghambat Ritel Berjaringan Masuk ke Kota Padang sampai 

THE SOCIAL CAPITAL AND RESILIENCE OF THE TRADITIONAL MARKET OF NAGARI SIJUNJUNG
COLON A CASE STUDY
JEZI NURDIN, Dr. Ely Susanto, MBA
Universitas Gadjah Mada, 2020 | Diunduh dari http://etd.repository.ugm.ac.id/



 

 52 

Tahun 2017. Jurnal Politik, 3(2), 265. https://doi.org/10.7454/jp.v3i2.129 (Accessed 23 

October 2019) 

Béné, C., Al-Hassan, R. M., Amarasinghe, O., Fong, P., Ocran, J., Onumah, E., Ratuniata, R., 

Tuyen, T. Van, McGregor, J. A., & Mills, D. J. (2016). Is resilience socially constructed? 

Empirical evidence from Fiji, Ghana, Sri Lanka, and Vietnam. Global Environmental 

Change, 38, 153–170. https://doi.org/https://doi.org/10.1016/j.gloenvcha.2016.03.005 

(Accessed 5 June 2020) 

Bourdieu, P. (2018). The forms of capital. In The Sociology of Economic Life, Third Edition. 

https://doi.org/10.4324/9780429494338 (Accessed 4 June 2020) 

Cheshire, L., Esparcia, J., & Shucksmith, M. (2015). Community resiliece, social capital and 

territorial governance. Ager, 18, 7–38. https://doi.org/10.4422/ager.2015.08 (Accessed 20 

May 2020) 

Creswell, J. W. (2014). Research Design: Qualitative, Quantitative and Mixed Methods 

Approaches (4th ed.). Thousand Oaks, CA: Sage. 

Damsar, & Indrayani. (2016). Konstruksi Sosial Budaya Minangkabau Atas Pasar. Jurnal 

Antropologi: Isu-Isu Sosial Budaya, 18(1), 29. https://doi.org/10.25077/jantro.v18i1.52 

(Accessed 8 June 2020) 

Denzin, N. K., & Lincoln, Y. S. (2011). The Sage handbook of qualitative research. SAGE 

Publications. 

Dinas Koperindag. (2017). Data Pasar Rakyat Bersdasarkan SNI 8152:2015. 

DPMPTSP. (2017). Potential Investment Opportunities at Sijunjung. 

Effendi, N. (2017). Studi Budaya Pasar Tradisional Dan Perubahan Gaya Hidup Masyarakat 

Pedesaan: Kasus Pasa Nagari Dan Masayarakat Nagari Di Propinsi Sumatera Barat. Jurnal 

Antropologi: Isu-Isu Sosial Budaya, 18(2), 105. https://doi.org/10.25077/jantro.v18i2.61 

(Accessed 26 August 2019) 

THE SOCIAL CAPITAL AND RESILIENCE OF THE TRADITIONAL MARKET OF NAGARI SIJUNJUNG
COLON A CASE STUDY
JEZI NURDIN, Dr. Ely Susanto, MBA
Universitas Gadjah Mada, 2020 | Diunduh dari http://etd.repository.ugm.ac.id/



 

 53 

Ekomadyo, A. (2012). Menelusuri Genius Loci Pasar Tradisional sebagai Ruang Sosial Urban 

di Nusantara. Temu Ilmiah Iplbi, Menelusuri Genius Loci Pasar Tradisional sebagai 

Ruang Sosial Urban di Nusantara, 1–13. 

Evans, M., & Syrett, S. (2007). Generating Social Capital? European Urban and Regional 

Studies, 14(1), 55–74. https://doi.org/10.1177/0969776407072664 (Accessed 14 October 

2018) 

Fatimah, M., & Afifuddin, M. (2013). Modal Sosial Pedagang Dalam Meningkatkan Daya 

Saing Pasar Tradisional. JKAP (Jurnal Kebijakan Dan Administrasi Publik), 17(2), 4–19. 

https://doi.org/10.22146/jkap.6851 (Accessed 20 February 2020) 

Goldman, A., Krider, R., & Ramaswami, S. (1999). The persistent competitive advantage of 

traditional food retailers in Asia: Wet markets’ continued dominance in Hong Kong. 

Journal of Macromarketing, 19(2), 126–139. https://doi.org/10.1177/0276146799192004 

(Accessed 24 August 2019) 

 

Gorton, M., Sauer, J., & Supatpongkul, P. (2011). Wet Markets, Supermarkets and the “Big 

Middle” for Food Retailing in Developing Countries: Evidence from Thailand. World 

Development, 39(9), 1624–1637. https://doi.org/10.1016/j.worlddev.2011.02.005 

Huang, C. T., Tsai, K. H., & Chen, Y. C. (2015). How do wet markets still survive in Taiwan? 

British Food Journal, 117(1), 234–256. https://doi.org/10.1108/BFJ-05-2013-0136 

(Accessed 24 August 2019) 

Kahin, A. (1999). Rebellion to integration: West Sumatra and the Indonesian polity, 1926-1998. 

Amsterdam University Press. 

Kasmir. (2006). Kewirausahaan. Raja Grafindo Persada. Jakarta, Indonesia. 

Kim, J. Il, Lee, C. M., & Ahn, K. H. (2004). Dongdaemun, a traditional market place wearing 

a modern suit: The importance of the social fabric in physical redevelopments. Habitat 

THE SOCIAL CAPITAL AND RESILIENCE OF THE TRADITIONAL MARKET OF NAGARI SIJUNJUNG
COLON A CASE STUDY
JEZI NURDIN, Dr. Ely Susanto, MBA
Universitas Gadjah Mada, 2020 | Diunduh dari http://etd.repository.ugm.ac.id/



 

 54 

International, 28(1), 143–161. https://doi.org/10.1016/S0197-3975(03)00036-5 

(Accessed 20 November 2019) 

 

Koperindag, D. (2016). Laporan Tahunan Dinas Koperasi, Industri, dan Perdagangan 

Kabupaten Sijunjung 2016. 

Kotler, P., Keller, K., Koshi, A., & Jha, M. (2007). Marketing Management: A South Asian 

Perspective. Pearson Education. https://books.google.co.jp/books?id=KN6PqQMnFBAC 

(Accessed 18 June 2020) 

Kotler, Philip. (2000). Marketing Management, Millenium Edition. Marketing Management, 

23(6), 188–193. https://doi.org/10.1016/0024-6301(90)90145-T (Accessed 18 June 2020) 

Kuncoro, M. (2008). Strategi pengembangan pasar modern dan tradisional. 1–23. 

(Unpublished) Conference 6 May 2008. 

Lofland, J., Snow, D., Anderson, L., & Lofland, L. H. (2006). Analyzing Social Settings: A 

Guide to Qualitative Observation and Analysis (Belmont, CA: Wadsworth/Thomson 

Learning). Inc. 

Mankiw, N. G. (2000). Macroeconomic theory. Forth Edition. USA: Harvard University. 

Marihan, B. (2013). Minimarket vs Pasar Tradisional: Neoliberalisme di Era Ekonomi 

Pancasila. Majalah Otonom, I/IX, 22. 

Miller, R. L., & Meiners, R. E. (1986). Intermediate microeconomics: theory, issues, 

applications. McGraw-Hill. 

Minten, B., & Reardon, T. (2008). Food prices, quality, and quality’s pricing in supermarkets 

versus traditional markets in developing countries. Review of Agricultural Economics, 

30(3), 480–490. https://doi.org/10.1111/j.1467-9353.2008.00422.x (Accessed 14 

September 2018) 

Nawawi, H. (2003). Metode Penelitian Bidang Sosial. Gadjah Mada University Press. 

THE SOCIAL CAPITAL AND RESILIENCE OF THE TRADITIONAL MARKET OF NAGARI SIJUNJUNG
COLON A CASE STUDY
JEZI NURDIN, Dr. Ely Susanto, MBA
Universitas Gadjah Mada, 2020 | Diunduh dari http://etd.repository.ugm.ac.id/



 

 55 

Nopriyasman. (2018). Menelaah Sejarah Masyarakat Nagari Sijunjung. 

 

Ostrom, E., & Ahn, T. (2003). Foundations of social capital. In Science (Issue 302 F6). 

http://www.citeulike.org/group/2630/article/213104  

Park, C. H., & Koo, J. H. (2014). An analysis of the influential relationship between cultural 

promotion activities and social capital in the traditional market: A comparative view with 

routine merchant activities. Journal of Asian Architecture and Building Engineering, 

13(1), 71–78. https://doi.org/10.3130/jaabe.13.71 (Accessed 18 June 2020) 

Pramudyo, A. (2014). MENJAGA EKSISTENSI PASAR TRADISIONAL DI 

YOGYAKARTA. Jurnal Bisnis, Manajemen, Dan Akuntansi; Vol 2 No 1 (2014): Jurnal 

Bisnis Manajemen Dan Akuntansi - Maret. 

http://jurnal.amaypk.ac.id/index.php/jbma/article/view/32 (Accessed 18 June 2020) 

Putnam, R. D. (1994). Project Report Social Capital and Public Affairs. Buletin of the 

American Academy of Arts and Science, 47(8), 5–19. 

Rahmawati, D. A., & Kartono, D. T. (2017). MODAL SOSIAL DAN PASAR TRADISIONAL 

(Studi Kasus di Pasar Legi Kotagede Yogyakarta). Jurnal Sosiologi DILEMA, 32(2), 10–

19. https://jurnal.uns.ac.id/dilema, (29 January 2020) 

Reyes, B., Vásquez, M., Larosa, F., Gómez, L., Espinal, M., Wiegel, J., Loosen, I. van, Jäger, 

M., Rodríguez, I., & Lundy, M. (2016). Traditional markets for poverty reduction and 

food security: exploring policy options in Honduras and Nicaragua. CIAT Policy Briefs, 

No.29, 6 pp.  

Sabatino, M. (2019). Economic resilience and social capital of the Italian region. International 

Review of Economics and Finance, 61(March), 355–367. 

https://doi.org/10.1016/j.iref.2019.02.011 (Accessed 2 June 2020) 

Sandelowski, M. (2000). Focus on research methods: Whatever happened to qualitative 

THE SOCIAL CAPITAL AND RESILIENCE OF THE TRADITIONAL MARKET OF NAGARI SIJUNJUNG
COLON A CASE STUDY
JEZI NURDIN, Dr. Ely Susanto, MBA
Universitas Gadjah Mada, 2020 | Diunduh dari http://etd.repository.ugm.ac.id/



 

 56 

description? Research in Nursing and Health, 23(4), 334–340. 

https://doi.org/10.1002/1098-240X(200008)23:43.0.CO;2-G (Accessed 20 April 2020) 

 

 

Sarwoko, E. (2008). Dampak Modernisasi Keberadaan Pasar Modern terhadap Pedagang Pasar 

Tradisional di Wilayah Kabupaten Malang. Jurnal Ekonomi Modernisasi, 4(2), 97–115. 

https://doi.org/10.21067/jem.v4i2.880 (Accessed 18 June 2019) 

Sijunjung, B. (2019). Buku Profil Daerah Kabupaten Sijunjung Tahun 2019. 

Sijunjung, K. (2012). Rencana Tata Ruang Wilayah Kabupaten Sijunjung 2011-2031. 

Slamet, A. S., & Nakayasu, A. (2016). Consumers’ Choice for Vegetable Market Channels in 

Indonesia. KnE Life Sciences, 3(3), 167. https://doi.org/10.18502/kls.v3i3.386 (Accessed 

18 November 2019) 

Suryadarma, D., Poesoro, A., Akhmadi, Budiyati, S., Rosfadhila, M., & Suryahadi, A. (2010). 

Traditional food traders in developing countries and competition from supermarkets: 

Evidence from Indonesia. Food Policy, 35(1), 79–86. 

https://doi.org/10.1016/j.foodpol.2009.11.002 (Accessed 23 August 2018) 

Suryadarma, D., Poesoro, A., Budiyati, S., Akhmadi, A., & Rosfadhila, M. (2007). Daniel 

Suryadarma Impact of Supermarkets on Traditional Markets and Retailers in Indonesia’s 

Urban Centers. In Smeru (Issue August). 

http://www.smeru.or.id/sites/default/files/publication/supermarket_eng.pdf (Accessed 23 

August 2018) 

Utomo, T. J. (2011). The Competition of Retail Business : Traditional vs Modern. Fokus 

Ekonomi, 6(1), 122–133. 

 

 

THE SOCIAL CAPITAL AND RESILIENCE OF THE TRADITIONAL MARKET OF NAGARI SIJUNJUNG
COLON A CASE STUDY
JEZI NURDIN, Dr. Ely Susanto, MBA
Universitas Gadjah Mada, 2020 | Diunduh dari http://etd.repository.ugm.ac.id/



 

 57 

 

 

 

Website: 

Google map 

https://www.google.co.jp/maps/place/Pasar+Sijunjung/@-
0.7012045,100.9767799,17z/data=!4m13!1m7!3m6!1s0x2e2b228347458bd3:0x72bf2b8
dfde7580e!2sSijunjung,+Lalan,+Lubuk+Tarok,+Sijunjung+Regency,+West+Sumatra,+I
ndonesia!3b1!8m2!3d-
0.710678!4d100.9764019!3m4!1s0x0:0x42efe60e7dc83874!8m2!3d-
0.7012098!4d100.9789688 Accessed 7th July 2020 

 

Merdeka.com 

https://www.merdeka.com/khas/minang-mart-gantikan-alfamart-cs-di-sumbar-kearifan-lokal-
vs-modal.html Accessed 6th November 2019 

 

Dinas Penanaman Modal dan Perizinan Terpadu Satu Pintu 

https://dpmptsp.sijunjung.go.id/potensi-daerah/ Accessed 6th November 2019 

 

Indonesian Stock Exchange 

https://www.idx.co.id/StaticData/NewsAndAnnouncement/ANNOUNCEMENTSTOCK/Fro
m_EREP/201905/a8bf27d7c4_32ba83198a.pdf (2)  Accessed 6th November 2019

THE SOCIAL CAPITAL AND RESILIENCE OF THE TRADITIONAL MARKET OF NAGARI SIJUNJUNG
COLON A CASE STUDY
JEZI NURDIN, Dr. Ely Susanto, MBA
Universitas Gadjah Mada, 2020 | Diunduh dari http://etd.repository.ugm.ac.id/


