
DAFTAR PUSTAKA 

 

Bank Indonesia. (2019). Transaksi Non Tunai Uang Elektronik. Tersedia di 

https://www.bi.go.id/id/statistik/sistem-pembayaran/uang 

elektronik/contents/transaksi.aspx, diakses pada 20 Desember 2019. 

 

Bank Negara Indonesia. (2019). Tentang BNI. Tersedia di https://bni.co.id/id-

id/perusahaan/tentangbni/sejarah, diakses pada 27 Desember 2019. 

Belch, George E. & Michael A. Belch. (2008). Advertising and Promotion, An 

Intergrated Marketing Communications Perspective. New York : 

McGraw-Hill Companies. 

Bogdan, R., & Biklen, S. (1992). Qualitative Research for Education. Boston, MA: 

Allyn and Bacon. 

Bungin, Burhan. (2007). Penelitian Kualitatif: Komunikasi, Ekonomi, Kebijakan 

Publik, dan Ilmu Sosial lainnya. Jakarta: Kencana. 

Cooper, D. R., Schindler, P. S. (2014). Business Research Methods. 12th edition. 

New York: McGraw-Hill Education 

Cooper, D. R., Schindler, P. S. (2014). Business Research Methods. 11th edition. 

New York: McGraw-Hill Education 

Creswell, John W. (2012). Educational Research: Planning, Conducting, and 

Evaluating Quantitative and Qualitative Research. 4th edition. Boston: 

Pearson Education, Inc. 

Denzin, N. K., dan Lincoln, Y. (2000). Handbook of Qualitative Research. 

London: Sage Publication. 

Gulo, W. (2000). Metodologi Penelitian. Jakarta: PT. Gramedia Widiasarana 

Indonesia. 

Halfpenny, P. (1979). The Analysis of Qualitative Data. Vol. 27 No. 4. Sociological 

Review. 

Kayode, Olujimi. (2014). Marketing Communication. 1st Edition , Bookboon. 

London. 

Analisis Strategi Komunikasi Pemasaran Terpadu Virtual Account Debit PT. Bank Negara Indonesia
(Persero) Tbk.
ERDITYA MANGGALA P, Ike Janita Dewi, Dr., M.B.A
Universitas Gadjah Mada, 2020 | Diunduh dari http://etd.repository.ugm.ac.id/

https://www.bi.go.id/id/statistik/sistem-pembayaran/uang%20elektronik/contents/transaksi.aspx
https://www.bi.go.id/id/statistik/sistem-pembayaran/uang%20elektronik/contents/transaksi.aspx
https://bni.co.id/id-id/perusahaan/tentangbni/sejarah
https://bni.co.id/id-id/perusahaan/tentangbni/sejarah


Keller, K. L. (2009). Building strong brands in a modern marketing 

communications environment. Journal of Marketing Communications, 15 

(2-3), 139–155. 

Kominfo. (2019). Bank Indonesia Dorong Transaksi Non Tunai. Tersedia di 

https://www.kominfo.go.id/content/detail/8568/bank-indonesia-dorong-

transaksi-nontunai/0/sorotan_media, diakses 28 Oktober 2019. 

Keller, K. L. (2012). Strategic Brand Management: Building, Measuring, and 

Managing Brand Equity. 4th global edition. USA: Pearson Education 

Limited. 

Kotler, P. & Amstrong, G. (2016). Principles of Marketing, 13th Edition Pearson.   

Prentice Hall: New Jersey. 

Kotler, K., Keller, K. L. (2016). Marketing Management. 14th Edition. London: 

Pearson. 

Maleong, L. J. (2007). Metodologi Penelitian Kualitatif. Bandung: Remaja. 

Rosdakarya. 

McCarthy, J. E. (1968). Basic Marketing. A Managerial Approach. Homewood, 

IL: Irwin. 

Prisgunanto, I. (2014). Komunikasi Pemasaran Era Digital. Jakarta: CV. Prisani 

Cendekia. 

Semiawan, Conny R. (2010). Metode Penelitian Kualitatif: Jenis, Karakter, dan 

Keunggulannya. Cikarang: Grasindo. 

Silvana, Tine R. (2013). Komunikasi pemasaran: Konsep dan penerapannya. 

Bandung: Universitas Padjajaran Bandung 

Sulaksana, Uyung. (2003). Integrated Marketing Communication. Jakarta: Pustaka 

Pelajar. 

Analisis Strategi Komunikasi Pemasaran Terpadu Virtual Account Debit PT. Bank Negara Indonesia
(Persero) Tbk.
ERDITYA MANGGALA P, Ike Janita Dewi, Dr., M.B.A
Universitas Gadjah Mada, 2020 | Diunduh dari http://etd.repository.ugm.ac.id/

https://www.kominfo.go.id/content/detail/8568/bank-indonesia-dorong-transaksi-nontunai/0/sorotan_media
https://www.kominfo.go.id/content/detail/8568/bank-indonesia-dorong-transaksi-nontunai/0/sorotan_media

