Motivasi Pembelian Produk Kosmetik Halal di Jabodebek
LISA AYU UMAMI, lin Mayasari, Dr., M.M., MSi

Universitas Gadjah Mada, 2020 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

DAFTAR PUSTAKA

Ambali, A.R. and Bakar, A.N. (2014), “People’s awareness on Halal foods and
products: potential issues for policy-makers”, Procedia-Social and
Behavioral Sciences, Vol. 121, pp. 3-25.

Briliana,V and Mursito,N. (2017). Exploring antecedents and consequences of
Indonesian Muslim youths' attitude towards halal cosmetic products: A case
study in Jakarta. Asia Pasific Management Review, pp 176 - 184

Cooper, D. R., and Schindler, P. S. (2014). Business Research Method, 12" edition.
McGraw-Hill Irwin, New York.

De Groot, A.C. and White, I.R. (2001), Cosmetics and skin care products, Textbook
of Contact Dermatitis, Springer, Berlin, Heidelberg, pp. 661-685.

Ekonomi Bisnis (2018). Konsumsi Kosmetik Halal Meningkat, Industri Tumbuh 74
persen 2018.Diakses pada 1 Maret 2020 dari
https://ekonomi.bisnis.com/read/konsumsi-kosmetik-halal-meningkat-
industri-tumbuh74persen

Fadhila, I.N. (2017), Anteseden Kesetiaan Konsumen Wanita Muslim Terhadap
Kosmetik Halal, Tesis Universitas Gadjah Mada, Yogyakarta.

Hunter, M. (2012), The emerging Halal cosmetic and personal care market,
Personal Care, pp. 37-41.

Hussin, S.R., Hashim, H., Raja Yusof, R.N. and Alias, N.N. (2013), Relationship
between product factors, advertising, and purchase intention of halal
cosmetic, Pertanika Journal of Social Sciences and Humanities, VVol. 21, pp.
85-100.

Isak, Suraiya.,Ahmad Raflis.,Kartini C. Intan Safiena Ab. Ghafar and Mohd Y usof
Hussain (2019), Cosmetics purchase behavior of educated millennial
Muslim females

Jabar, F.A., Ishak, M., Johar, N. and Wahid, S.N.S. (2014), “A study on the
relationship between awareness and knowledge of Muslim retailers toward
halal cosmetic products”, Proceedings of the International Conference on
Science, Technology and Social Sciences (ICSTSS) 2012, Springer, pp.
383-388.

Kompasiana (2019). Minat Masyarakat Terhadap Industri Kosmetik Berlabel
Halal (2019).

Xi


https://ekonomi.bisnis.com/read/konsumsi-kosmetik-halal-meningkat-industri-tumbuh74persen
https://ekonomi.bisnis.com/read/konsumsi-kosmetik-halal-meningkat-industri-tumbuh74persen

Motivasi Pembelian Produk Kosmetik Halal di Jabodebek
LISA AYU UMAMI, lin Mayasari, Dr., M.M., MSi

Universitas Gadjah Mada, 2020 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Diakses pada 2 Juni 2020 dari https://www.kompasiana.com/minat-
masyarakat-terhadap-industry-kosmetik-berlabel-halal

Kotler, P. and G. Armstrong (2008), Principles of Marketing, 12" ed. (B. Sabran,
Trans). Jakarta: Erlangga.

Kotler, P. and K.L. Keller (2012), Marketing Management, 14" ed. England:
Pearson Education Limited

Kumparan (2019). Perkembangan Kosmetik Halal yang Semakin Berjaya di
Indonesia(2019).Diakses pada 2  Juni 2020 dari  https:/
kumparan.com/kumparanstyle/perkembangan kosmetik halal yang semakin
Berjaya di indonesia.

Mabhatir, M. (2010), “Halal cosmetics to spur global halal industry”, SME New,
pp. 25-26.

Majelis Ulama Indonesia (2010). Pengertian Halal dan Haram Menurut Ajaran
Islam (2010). Diakses pada 29 November 201dari
https://www.halalmuibali.or.id/pengertian halal dan haram menurut ajaran
Islam.

Markplus (2016). Halal and Herbal — the two emerging buzzwords in Indonesia’s
cosmetics market (2016). Diakses pada 3 Juli 2020 dari
http://www.markplusinc.com/halal-and-herbal-the-two-emerging-
buzzwords-in-indonesias-cosmetics-market/

Miles, M.B. and A.M. Huberman (2014), Qualitative Data Analysis. (T.R. Rohidi,
Trans). Jakarta: Penerbit Universitas Indonesia. (Original work diterbitkan
tahun 1992).

Mohamad, A.A., Baharuddin, A.S. and Ruskam, A. (2015), “Halal industry in
Singapore: a case study of nutraceutical products”, Sains Humanika, Vol.
4 No. 2.

Mothersbaugh, D. L., and Hawkins, D. I. (2016). Consumer Behavior: Building
Marketing Strategy, 13" edition. McGraw-Hill Education, New York.

Muhsin (2019), Pemetaan Kesadaran Kosmetik Halal di Kalangan Remaja di
Bandung. Universitas Islam Nusantara, Bandung.

Nassir Shaari, J.A. and Mohd Arifin, N.S. (2010), “Dimensions of halal purchase
intention: a preliminary study”, International Review of Business Research
Paper, VVol. 6 No. 4, pp. 444-456.

Xii


https://www.kompasiana.com/minat-masyarakat-terhadap-industry-kosmetik-berlabel-halal
https://www.kompasiana.com/minat-masyarakat-terhadap-industry-kosmetik-berlabel-halal
https://www.halalmuibali.or.id/pengertian

Motivasi Pembelian Produk Kosmetik Halal di Jabodebek
LISA AYU UMAMI, lin Mayasari, Dr., M.M., MSi

Universitas Gadjah Mada, 2020 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Noordin, N., Noor, N.L.M. and Samicho, Z. (2014), “Strategic approach to halal
certification system: an ecosystem perspective”, Procedia — Social and
Behavioral Sciences, Vol. 121, pp. 79-95.

Patton, D. (2009), Could Halal cosmetics be developing into a new global Cand T
niche market.

Popmama (2019). Daftar Kosmetik dan Skincare Halal yang Telah Disertifikasi
MUI 2019. Diakses 4 Desember 2019  dari https
-I/lwww.popmama.com/life/fashion and beauty.

Salleh, M.F.M. and Hussin, R. (2013), “Halal assurance system requirements and
documentation in cosmetics industry”, Proceedings of International
Conference on Halal Issues and policies, Makasar, pp. 1-6.

Schiffman, L.G. and L.L. Kanuk (2007), Consumer Behavior, 7™ ed. (Z. Kasip,
Trans). New Jersey: Prentice Hall. (Original work diterbitkan tahun 2000).

Sekaran, U. (2007), Research Methods for Business, 4" ed. (K.M. Yon, Trans).
New York: John Wiley and Son, Inc. (Original work diterbitkan tahun
2003).

Sekaran, U. and R. Bougie (2017), Research Methods for Business, 6™ ed. (Tim
Editor, Trans). Jakarta: Salemba Empat. (Original work diterbitkan tahun
2013)

Shahid. S ; Ahmed. F ; and Hasan U (2017), A Qualitative Investigation into
Consumption of Halal Cosmetic Products: the Evidence from India.
Journal of Islamic Marketing Vol 9 No3, 2018 pp 484 - 503.

The Jakarta Post (2019). Executive column: We want Wardah to have 50 percent
market share, we want to be King.Diakses 5 Juli 2020 dari
http://www.thejakartapost.com/news/2019

Wolipop (2016). Survey 97 Wanita Indonesia Mulai Peduli Produk Kecantikan
Halal (2016).Diakses 21 Maret 2020 dari
https://wolipop.detik.com/makeup-and-skincare/ Survey.

Wanitaberita (2019). Merias Industri Kosmetik Halal untuk Penuhi Kewajiban
Halal (2019). Diakses pada 2 Juni 2020 dari
https://wanitaberita.com/industri-kosmetik-halal/.

Zulfakar, M.H., Anuar, M.M. and Ab Talib, M.S. (2014), Conceptual framework
on halal food supply chain integrity enhancement, Procedia — Social and
Behavioral Sciences, Vol. 121, pp. 58-67.

Xiii


http://www.thejakartapost.com/news/2019
https://wolipop.detik.com/makeup-and-skincare/
https://wanitaberita.com/industri-kosmetik-halal/

Motivasi Pembelian Produk Kosmetik Halal di Jabodebek
LISA AYU UMAMI, lin Mayasari, Dr., M.M., MSi

Universitas Gadjah Mada, 2020 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Xiv



	Markplus (2016). Halal and Herbal – the two emerging buzzwords in Indonesia’s cosmetics market (2016). Diakses pada 3 Juli 2020 dari http://www.markplusinc.com/halal-and-herbal-the-two-emerging-buzzwords-in-indonesias-cosmetics-market/
	The Jakarta Post (2019). Executive column: We want Wardah to have 50 percent market share, we want to be King.Diakses 5 Juli 2020 dari http://www.thejakartapost.com/news/2019


