Kaartu Pos Sebagai Media Pengenalan Pariwisata Indonesia: Studi Kasus Komunitas Postcrossing
Indonesia
ALIEFYA KAMILA B, Elisa Dwi Rohani., S.E. M.Sc.

Universitas Gadjah Mada, 2020 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

DAFTAR PUSTAKA

Sumber dari Undang Undang:

Undang Undang Republik Indonesia Nomor 10 Tahun 2009 tentang
Kepariwisataan. Jakarta: Menteri Sekretaris Negara

Sumber dari internet:

Chaidir, R. (2019, April 5). Pengamat: Sektor Pariwisata Indonesia Alami
Perkembangan Signifikan. Antara News. Diakses dari
https://www.antaranews.com/berita/820550/pengamat-sektor-pariwisata-
indonesia-alami-perkembangan-signifikan

D. (2019, Desember 27). Indonesia Bidik Wisatawan Asal Eropa, Pengamat:
Berpotensi Tambah Devisa. Tempo. Diakses dari
https://www.tempo.co/dw/1776/indonesia-bidik-wisatawan-asal-eropa-
pengamat-berpotensi-tambah-devisa

Haryati, D. (2018, Februari 13). Gemar Koleksi Kartu Pos dari Seluruh Dunia?
Cobalah Gabung Komunitas Ini. Tribun Batam. Diakses dari
https://batam.tribunnews.com/2018/02/13/gemar-koleksi-kartu-pos-dari-
seluruh-dunia-cobalah-gabung-komunitas-ini

Kementerian Pariwisata dan Ekonomi Kreatif Indonesia. (2018). Laporan Akhir
Kajian Dampak Sektor Pariwisata Terhadap Perekonomian Indonesia.
Diakses dari  https://www.kemenparekraf.go.id/index.php/post/kajian-
dampak-sektor-pariwisata-terhadap-perekonomian-indonesia

Kusnandar, V. B. (2019, Agustus 19). Di ASEAN, Kunjungan Wisatawan
Mancanegara Indonesia Urutan ke-4. Databoks. Diakses dari
https://databoks.katadata.co.id/datapublish/2019/08/19/di-asean-
kunjungan-wisatawan-mancanegara-indonesia-urutan-ke-4

L. (2019). Kontribusi Pariwisata Terhadap PDB 2010-2019. Lokadata.ld. Diakses
dari https://lokadata.id/data/kontribusi-pariwisata-terhadap-pdb-2010-
2019-1582001327

Puji, A. (2019, Juli 30). Mengenal Loro Blonyo, Patung Ikonik di Pernikahan.
Diakses dari https://www.goodnewsfromindonesia.id/2019/07/30/loro-
blonyo-patung-ikonik-pernikahan

Siregar, B. P. (2019, Agustus 10). Kunjungan Wisman Naik, Devisa Pariwisata
Sentuh  US$19,29  Miliar. Warta  Ekonomi.  Diakses  dari
https://amp.wartaekonomi.co.id/berita242266/kunjungan-wisman-naik-
devisa-pariwisata-sentuh-us1929-miliar



Kaartu Pos Sebagai Media Pengenalan Pariwisata Indonesia: Studi Kasus Komunitas Postcrossing
Indonesia
ALIEFYA KAMILA B, Elisa Dwi Rohani., S.E. M.Sc.

UNIVERSITAS Universitas Gadjah Mada, 2020 | Diunduh dari http://etd.repository.ugm.ac.id/
GADJAH MADA

Weiss, M. (2012, Oktober 1). Do Postcards Inaccurately Market Destinations to
Potential Tourists?. University of Central Florida News. Diakses dari
http://today.ucf.edu/do-postcards-inaccurately-market-destinations-to-
potential-tourists/

Welt. (2011, November 16). Urlaubsgriisse: Wetter super, Essen toll — Postkarte
statt SMS - WELT. Diakses dari
http://lwww.welt.de/reise/article1207136/Wetter_super_Essen_toll___Postk
arte_statt SMS.htmI?nr¥41&pbpnr¥0

WWW.pOstcrossing.com
WWW.UNwto.org
Sumber dari buku:

Basrowi dan Suwandi. (2009). Memahami Penelitian Kualitatif. Jakarta: PT.
Rineka Cipta

Creswell, J. W (2008). Educational research: Planning, conducting, and
evaluating quantitative and qualitive research. Upper Saddle River, NJ:
Pearson/Merrill Prentice Hall.

Crow, G. (1994). Community Life: An Introduction to Local Social Relations.
Hemel Hempstead: Harvester-Wheatsheaf.

Gunn, Clare A. (2002). Tourism Planning (Basics, Concepts, Cases). New York:
Routledge.

Lyon, L., dan Driskell, R. B. (2012). The Community in Urban Society. Long
Grove, lllinois: Waveland Press, Inc.

May, T. (1993). Social Research Issues, Methods, & Process. London: Open
University Press Buckingham.

Miles, M.B. & Huberman, A.M. (1984). Qualitative Data Analysis: A Sourcebook
of New Methods. Beverly Hills: Sage Publication.

Moleong, L. J. (2017). Metode Penelitian Kualitatif. Bandung: Remaja
Rosdakarya.

Nugrahani, F., dan Hum, M. (2014). Metode Penelitian Kualitatif. Solo: Cakra
Books.

Sarosa, Samiaji. (2017). Penelitian Kualitatif: Dasar-dasar. Yogyakarta: Indeks.

Satori, Djam’an., dan Aan Komariah. (2017). Metodologi Penelitian Kualitatif.
Bandung: Alfabeta

Stake R. E. (2005). The Art of Case Study Research. Thousand Oaks. CA: Sage
Publications.



Kaartu Pos Sebagai Media Pengenalan Pariwisata Indonesia: Studi Kasus Komunitas Postcrossing
Indonesia
ALIEFYA KAMILA B, Elisa Dwi Rohani., S.E. M.Sc.

Universitas Gadjah Mada, 2020 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Suansri, P. 2003. Community Based Tourism Handbook. Thailand: Responsible
Ecological Social Tours (REST) Project.

Sugiarto, E. (2017). Menyusun Proposal Penelitian Kualitatif: Skripsi dan Tesis.
Yogyakarta: Suaka Media.

Sugiyono. (2001). Metode Penelitian Bisnis. Bandung: Alfabeta.

Sugiyono. (2013). Memahami Penelitian Kualitatif. Bandung: Alfabeta.

Sugiyono. (2013). Metode Penelitian Pendidikan: Pendekatan Kuantitatif,
Kualitatif, dan R & D. Bandung: Alfabeta.

Taylor, SJ dan R Bogdan. (1984). Introduction to Qualitative Research Methods:
The Search for Meaning (2" Ed). Toronto: John Wiley and Sons.

Wenger, Etienne (et.al.). (2002). Cultivating Communities of Practice: A Guide to
Managing Knowledge. Boston: Harvard Business School Press.

Yin, R. K. (2009). Case study research: Design and Methods (4" Ed.). Thousand
Oaks, CA: Sage Publications.

Yoeti, O.A. (1997). Perencanaan dan Pengembangan Pariwisata. Jakarta: PT
Pradnya Paramita

Sumber dari essai dan jurnal online:

Back, K. (2001). Effects of price, brand name, and advertising information on
travelers’ hotel evaluations. In The second graduate conference, Las Vegas
(pp. 289-303).

Faizah, A. N., Hornbacher-Schoenleber, S. M., & Hippchen, M. (2013).
Representation of Freiburg through Postcards: Which images do people
from outside Europe send home? (Case study: Indonesian and Kenyan
students). A report of Intercultural Research Project between Universitas
Gadjah Mada and Albert- Ludwig-Universitat Freiburg.

Haywood, K. (1988). Responsible and responsive tourism planning in the
community. Tourism Management, 9(2), 105-118. doi:10.1016/0261-
5177(88)90020-9

Jamal, T. B., & Getz, D. (1995). Collaboration theory and community tourism
planning. Annals of Tourism Research, 22(1), 186-204. doi:10.1016/0160-
7383(94)00067-3

Jenkins, O. (2003). Photography and travel brochures: The circle of
representation. Tourism Geographies, 5(3), 305-328.
d0i:10.1080/14616680309715

Kibicho, W. (2008). Community-based Tourism: A Factor-Cluster Segmentation
Approach. Journal of Sustainable Tourism, 16(2), 211-231.
doi:10.2167/jost623.0



Kaartu Pos Sebagai Media Pengenalan Pariwisata Indonesia: Studi Kasus Komunitas Postcrossing
Indonesia
ALIEFYA KAMILA B, Elisa Dwi Rohani., S.E. M.Sc.

Universitas Gadjah Mada, 2020 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Mackay, K. J., & Fesenmaier, D. R. (1997). Pictorial element of destination in
image formation. Annals of Tourism Research, 24(3), 537-565.
d0i:10.1016/s0160-7383(97)00011-x

Markwick, M. (2001). Postcards from Malta: Image, consumption, context.
Annals of Tourism Research, 28(2), 417-438.

Milman, A. (2011). Postcards as representation of a destination image: The case
of Berlin. Journal of Vacation Marketing, 18(2), 157-170.
https://doi.org/10.1177/1356766711435975

Milman, A., & Pizam, A. (1995). The Role of Awareness and Familiarity with a
Destination: The Central Florida Case. Journal of Travel Research, 33(3),
21-27. doi:10.1177/004728759503300304

Nofrizaldi, N. (2018). Tradisi Mooi Indie dalam Imaji Fotografi Kartu Pos
Indonesia. Harmoni, 8(2), 54-64.

Nurdiani, N. (2014). Teknik Sampling Snowball dalam Penelitian
Lapangan. ComTech:  Computer, Mathematics and Engineering
Applications, 5(2), 1110-1118.

Nyaupane, G. P., Morais, D. B., & Dowler, L. (2006). The role of community
involvement and number/type of visitors on tourism impacts: A controlled
comparison of Annapurna, Nepal and Northwest Yunnan, China. Tourism
Management, 27(6), 1373-1385. doi:10.1016/j.tourman.2005.12.013

on travelers’ hotel evaluations. In The second graduate conference, Las
Pakpahan, R. (2018). Implementasi Prinsip Pariwisata Berbasis Komunitas Di
Desa Wisata Nglinggo Yogyakarta. JUMPA, 5(1), 129-146.

Pritchard, A., & Morgan, N. (2003). Mythic Geographies of Representation and
Identity: Contemporary Postcards of Wales. Journal of Tourism and
Cultural Change, 1(2), 111-130. doi:10.1080/14766820308668163

Sugiarto, E. (2015, Juni 25). Promosi Pariwisata Berbasis Komunitas. Research
Gate. Diakses dari
https://www.researchgate.net/publication/337648173_Promosi_Pariwisata
_Berbasis_Komunitas

Sunjayadi, A. (2008). Mengabadikan estetika: Fotografi dalam promosi pariwisata
Kolonial di Hindia-Belanda. Wacana, 10(2), 300-315.

Vegas (pp. 289-303)

Yiksel, A., & Akgil, O. (2007). Postcards as affective image makers: An idle
agent in destination marketing. Tourism Management, 28(3), 714-725.
doi:10.1016/j.tourman.2006.04.026



