
 iv 

TABLE OF CONTENTS 

REPLACEMENT LETTER OF APPROVAL SHEET ........................................... i 

STATEMENT OF WORK ORIGINALITY ........................................................... ii 

PREFACE .............................................................................................................. iii 

ABSTRAK .............................................................................................................. v 

ABSTRACT ........................................................................................................... vi 

INTRODUCTION................................................................................................... 1 

PART I .................................................................................................................... 4 

Industry Overview ............................................................................................... 4 

Theoretical Framework ....................................................................................... 9 

Sales: AIDA Theory (Seller oriented)................................................................. 9 

Marketing: Marketing theory: Maslow’s Hierarchy of Needs .......................... 11 

Hypothesis ......................................................................................................... 13 

PART II ................................................................................................................. 14 

Mahendra Adriansyah ....................................................................................... 14 

Muhammad Sekar Aji ....................................................................................... 16 

Silvia Adriana.................................................................................................... 18 

PART III................................................................................................................ 20 

Company Chosen .............................................................................................. 20 

Problem and Solution Formulation ................................................................... 20 

CONCLUSION ..................................................................................................... 26 

BIBLIOGRAPHY ................................................................................................. 28 

APPENDICES....................................................................................................... 31 

 

  

The Essence of Website in Food Service Industry in Indonesia
LIGIA ABIGAIL S, Kelly Leenan
Universitas Gadjah Mada, 2020 | Diunduh dari http://etd.repository.ugm.ac.id/


