
1 

THE EFFECT OF CORPORATE SOCIAL RESPONSIBILITY 

AWARENESS TOWARDS CUSTOMERS INTENTION OF PURCHASING 

UNIQLO 

 

Thesis to Meet the Requirement of Achieving Bachelor Degree 

 

  

 

 

 

 

Arranged by:  

Kharisma Raja Onan  
16/397036/EK/20992 

 

 

 

 

 
ACCOUNTING UNDERGRADUATE PROGRAM 

FAKULTAS EKONOMIKA DAN BISNIS 

UNIVERSITAS GADJAH MADA 

YOGYAKARTA 

2020 

 

The Effect of Corporate Social Responsibility Awareness towards Customers Intention of Purchasing
Uniqlo
KHARISMA RAJA ONAN, Supriyadi, M.Sc., Ph.D., CMA., CA., Ak.
Universitas Gadjah Mada, 2020 | Diunduh dari http://etd.repository.ugm.ac.id/


