
  

DAFTAR   PUSTAKA   

Buku  

Alpaydin,   Ethem.   (2014).    Introduction   to   Machine   Learning.    London,   England:   The   MIT   Press.   

Flew,   Terry.,   Smith,   Richard.   (2014).    New   Media:   An   Introduction.    Ontario,   Canada:   Oxford   

University   Press.   

Sugiyono,   (2015).    Metode   Penelitian   Pendidikan   (Pendekatan   Kuantitatif,   Kualitatif,   dan   R&D).   

Bandung:   Alfabeta.   

Pramesti,   Getut.   (2014).    Kupas   Tuntas   Data   Penelitian   dengan   SPSS   22.    Jakarta:   PT   Elex   Media   

Komputindo.   

  

Jurnal,   Publikasi,   Report   dan   survey     

APJII.  (2018).   Hasil  survey  Penetrasi  dan  Perilaku  Pengguna  Internet  Indonesia  2018   [Data              

Set] .https://apjii.or.id/content/read/39/410/Hasil-survey-Penetrasi-dan-Perilaku-Penggun 

a-Internet-Indonesia-2018   

Ball,   Dwayne.,   Coelho,   Pedro   S.,   &   Vilares,   Manuel   J.   (2006).   Service   personalization   and   

loyalty.    Journal   of   Service   Marketing.    Vol.   20,   Issue   6:   391-403.     

Bolduc,   Heidi.,   Kinnally,   William.   (2018).   Examining   the   impact   of   Social   Identification   with   

Music   on   Music   Streaming   Behaviour.    Journal   of   radio   &   Audio   Media.    25:1,   42-61   

Dhanya   A,   Debora.,   Jaidev,   Uma   Pricilda.   (2019).   Perceived   Personalization,   Privacy   Concern,   

e-WOM   and   Consumers’   Click   Through   Intention   in   Social   Advertising.    International   

Journal   of   E-Services   and   Mobile   Applications.    Vol.   11,   Issue   4:   39-55.   doi:   

10.4018/IJESMA.2019100103   

Dittmar,   Helga.   (2005).   Compulsive   Buying   -   A   Growing   Concern?   An   Examination   of   Gender,   

Age,   and   Endorsement   of   Materialistic   Values   as   Predictors.    British   Journal   of  

Psychology.    Vol.   96:   467   -   491.   DOI:10.1348/000712605X53533   

Bundgaard,   Tycen.,   Karlsson,   Axel.,   Lau,   Alan.,   Pereira,   Andrew.   (2016).    The   beat   of   progress:   

The   rise   of   music   streaming   in   Asia.    Digital   McKinsey.   

https://www.mckinsey.com/industries/technology-media-and-telecommunications/our-ins 

ights/digital-musics-asian-beat   

108   

PENGARUH PERSONALIZED MARKETING DALAM LAYANAN STREAMING AUDIO SPOTIFY
TERHADAP BRAND LOYALTY:
ANALISIS PENGGUNA SPOTIFY TERHADAP DISCOVER WEEKLY
ACHMAD FARIZI, Pulung Setiosuci Perbawani, S.I.P., M.M.
Universitas Gadjah Mada, 2020 | Diunduh dari http://etd.repository.ugm.ac.id/



  

Jacoby,   Jacob.,   Kyner,   David   B.   (1973).   Brand   Loyalty   Vs.   Repeat   Purchasing   Behaviour.   

Journal   of   Marketing   research.    Vol.10,   Number   1:   1-9.     

Halimi,   Anahita   B.,   Chavosh   A.,   Namdar   J.,   Espahbodi,   S.,   Esferjani,   Pejman   S.   (2011).   The   

Contribution   of   Personalization   to   Customers’   Loyalty   Across   the   Bank   Industry   in   

Sweden.    International   Proceedings   of   Economics   Development   and   Research.    Vol.   5:   

382-386.   

Li,   Cong.   (2015).   When   does   web-based   personalization   really   work?   The   distinction   between   

actual   personalization   and   perceived   personalization.    Computer   in   Human   Behaviour,   

25-33.   http://dx.doi.org/10/1016/j.chb.2015.07.049   

Marchand,   June.   (2010).   Attitude   Toward   the   Ad:   Its   influence   in   a   Social   Marketing   Context.   

Social   Marketing   Quarterly,    16:2,   104-126   

Maslowska,   Ewa.,   Smit,   Edith.,   Putte,   Bas   van   den.   (2011).   Is   Personalized   Communication   

Superior?   The   Effectiveness   of   Personalization   and   the   Role   of   Consumers’   

Characteristics.    Asia   Pacific   Advances   in   Consumer   Research.    Vol.   9:   91-96.   

Netti,   S.   Yollis   Michdon.,   Irwansyah.   (2018).   Spotify:   Aplikasi    Music   Streaming    untuk   generasi   

Milenial.    Jurnal   Komunikasi.    Vol.   10:   1-16.   

Oliver,   Richard   L.   (1999).   Whence   Consumer   Loyalty.    Journal   of   Marketing .   Vol   63:   33-44.   

Punniyamoorthy,   M.,   Mohanraj,   M.   Prasanna.   (2007).   An   Empirical   Model   for   brand   Loyalty   

Measurement.    Journal   of   Targeting,   Measurement   and   Analysis   for   Marketing.    Vol.   15:   

222-233.   

Ramnarayan,   Sujata.   (2005).   Perceived   Effectiveness   Of   Personalization.    Journal   Of   Business   &   

Economics   Research   .    Vol.   3,   Nomor   9:   41-50.   

Rizan,   Mohammad.,   Saidani,   Basrah.,   Sari,   Yusiyana.   (2012).   Pengaruh    Brand   Image    dan    Brand   

Trust    Terhadap    Brand   Loyalty    Teh   Botol   Sosro.    Jurnal   Riset   Manajemen   Sains   Indonesia.  

Vol.   3.   Nomor   1:   1-17.   

Rodgers,   William   C.,   Schneider,   Kenneth   C.   (1993).   An   Empirical   Evaluation   of   the   

Kapferer-Laurent   Consumer   Involvement   Profile   Scale.    Psychology   &   Marketing.    Vol.   

10:   333-345.   

109   

PENGARUH PERSONALIZED MARKETING DALAM LAYANAN STREAMING AUDIO SPOTIFY
TERHADAP BRAND LOYALTY:
ANALISIS PENGGUNA SPOTIFY TERHADAP DISCOVER WEEKLY
ACHMAD FARIZI, Pulung Setiosuci Perbawani, S.I.P., M.M.
Universitas Gadjah Mada, 2020 | Diunduh dari http://etd.repository.ugm.ac.id/



  

Spotify.   (2017).    Spotify   Indonesia   Consumer   Insights:   Reach   the   audience   that   matters   to   your   

brand    [Data   set].   

https://www.spotifyforbrands.com/tr/news/reach-the-audience-that-matters-to-your-brand   

Srinivasan,   Srini   S.,   Anderson,   Rolph.,   Ponnavolu,   Kishore.   (2002).   Customer   loyalty   in   

e-commerce:   an   exploration   of   its   antecedents   and   consequences.    Journal   of   Retailing.   

Vol.   78:   41-50.   

Vesanen,   Jari.,   Raulas,   Mika.   (2006).   Building   Bridges   for   Personalization:   A   Process   Model   for   

Marketing.    Journal   of   Interactive   Marketing.    Vol.   20,   Number   1:   5-20.   doi:   

10.1002/dir.20052   

Vogenberg,   F.   Randy.,   Barash,   Carol   Isaacson.,   Pursel,   Michael.   (2010).   Personalized   Medicine,   

Part   1:   Evolution   and   Development   into   Theranostics.    P&T.    Vol.   35,   Number   10:  

560-576.   

Zanker,   Markus.,   Rook,   Laurens.,   Jannach,   Dietmar.   (2019).   Measuring   the   impact   of   online   

personalisation:   Past,   present   and   future.    International   Journal   of   Human-Computer   

Studies.    Vol.   131:   160-168.   https://doi.or/10/1016/j.ijhcs.2018.06.006     

  

Working   Paper   

Vesanen,   Jari.   (2005).    What   is   Personalization?   -   A   Literature   and   Review   Framework    (Working   

Paper   W-391).   Diakses   dari:   http://epub.lib.aalto.fi/pdf/wp/w391.pdf   

  

Skripsi,   Tesis,   &   Disertasi   

Amin,   Hiral.,   Birgisdottir,   Johanna.   (2012).    Personalized   Marketing   -   An   Invasion   of   privacy   or   

an   approved   phenomenon?   An   empirical   study   of   how   organizations   can   respond   to   

consumers’   concern   over   the   threats   of   online   privacy    (Tesis).   Swedia:   Uppsala   

Universitet.   Diakses   dari:   

http://uu.diva-portal.org/smash/get/diva2:536603/FULLTEXT02   

Berg,   A.W.   van   den.   (2015).    Improving   Customer   Satisfaction   Through   Personalization    (Tesis).   

Belanda:   University   of   Twente.   Diakses   dari:   

https://essay.utwente.nl/68785/1/Van%20den%20Berg_MA_EEMCS.pdf   

110   

PENGARUH PERSONALIZED MARKETING DALAM LAYANAN STREAMING AUDIO SPOTIFY
TERHADAP BRAND LOYALTY:
ANALISIS PENGGUNA SPOTIFY TERHADAP DISCOVER WEEKLY
ACHMAD FARIZI, Pulung Setiosuci Perbawani, S.I.P., M.M.
Universitas Gadjah Mada, 2020 | Diunduh dari http://etd.repository.ugm.ac.id/



  

Ingemansson,   Viktor.,   Nillson,   Isac.,   Vllasalija.   (2015).    Brand   Loyalty   -   An   exploratory   Research   

on   the   Relationship   between   Low   Product   Involvement   and   Brand   Loyalty    (Skripsi) .   

Swedia:   Linnaeus   University.   Diakses   dari:   

http://www.diva-portal.org/smash/get/diva2:843071/FULLTEXT01.pdf   

Nora,   Carla.   (2018).    The   Influence   of   Brand   Loyalty   on   Purchase   Intention   and   the   mediator   

effect   of   the   intention   to   ‘Like’   a   brand’s   Fan   Page   –   Case   H&M    (Tesis).   Rotterdam:   

Erasmus   Universiteit   Rotterdam.   Diakses   dari:   

https://pdfs.semanticscholar.org/6bff/b0fc4b20c3658470b75f1951ead3bd80cf7f.pdf     

Ramadhaningrum,   Ika   Mayang.   (2017).    The   Influence   of   brand   Communication   on   Brand   

Loyalty   of   Lux   Soap   with   the   Mediating   Role   of   Brand   Image   and   Brand   Trust    (Skripsi) .   

Indonesia:   Universitas   Gadjah   Mada.   

Scheepers,   Silvie   J.P.C.   (2017).    Can   personalization   go   beyond   its   effectiveness?   The   effect   of   

personalized   online   advertisements,   privacy   concerns   and   feelings   of   unfamiliarity   on   

advertising   effectiveness    (Tesis).   Tilburg:   Tilburg   University.     

Suhartanto,   Dwi.   (2011).    An   Examination   of   Brand   Loyalty   in   the   Indonesian   Hotel   Industry   

(Tesis).   Selandia   Baru:   Lincoln   University.   Diakses   dari:   

https://www.researchgate.net/publication/277183121_An_examination_of_brand_loyalty 

_in_the_Indonesian_hotel_industry   

Yusuf,   Muhammad   Aria.   (2019).    Pengaruh    Brand   Image    dan    Brand   Trust    Terhadap    Brand   

Loyalty    pada   Film   Marvel   Cinematic   Universe   -   Studi   Kasus   pada   Mahasiswa   

Universitas   Gadjah   Mada    (Tugas   Akhir).   Indonesia:   Universitas   Gadjah   Mada.   

  

Website   

BBC   Newsbeat.   (2018).    How   Spotify   came   to   be   worth   billions.    Diakses   pada   16   Mei   2020.   Dari   

https://www.bbc.com/news/newsbeat-43240886   

Ciocca,   Sophia.   (n.d.).    Spotify’s   Discover   Weekly:   How   machine   learning   finds   your   new   music.   

Diakses   pada   20   Februari   2020.   Dari   

https://hackernoon.com/spotifys-discover-weekly-how-machine-learning-finds-your-new- 

music-19a41ab76efe   

111   

PENGARUH PERSONALIZED MARKETING DALAM LAYANAN STREAMING AUDIO SPOTIFY
TERHADAP BRAND LOYALTY:
ANALISIS PENGGUNA SPOTIFY TERHADAP DISCOVER WEEKLY
ACHMAD FARIZI, Pulung Setiosuci Perbawani, S.I.P., M.M.
Universitas Gadjah Mada, 2020 | Diunduh dari http://etd.repository.ugm.ac.id/



  

Gilliland,   Nikki.   (2017).    How   six   travel   &   hospitality   brands   use   personalisation   to   enhance   the   

customer   experience.    Diakses   pada   15   Juni   2020.   Dari   

https://econsultancy.com/how-six-travel-hospitality-brands-use-personalisation-to-enhanc 

e-the-customer-experience /   

Heath,   Alex.   (2015).    How   Spotify's   Discover   Weekly   playlist   knows   exactly   what   you   want   to   

hear.    Diakses   pada   16   Mei   2020   .   Dari   

https://www.businessinsider.com/how-spotify-discover-weekly-works-2015-9?IR=T   

Pasick,    Adam.   (2015).    The   magic   that   makes   Spotify’s   Discover   Weekly   playlists   so   damn   good.   

Diakses   pada   20   Februari   2020,   dari   

https://qz.com/571007/the-magic-that-makes-spotifys-discover-weekly-playlists-so-damn 

-good/   

Perez,   Sarah.   (2020).    Apple   Music   Adds   a   Personalized   Playlist   of   Happy   Songs   to   Cheer   You   Up   

Plus   a   Work-from-home   Mix.    Diakses   pada   23   Juni   2020,   dari   

https://techcrunch.com/2020/03/24/apple-music-adds-a-personalized-playlist-of-happy-so 

ngs-to-cheer-you-up-plus-a-work-from-home-mix/     

Porter,   Jon.   (2019).    Spotify   is   first   to   100   million   paid   subscribers.    Diakses   pada   20   Februari   

2020,   dari   

https://www.theverge.com/2019/4/29/18522297/spotify-100-million-users-apple-music-p 

odcasting-free-users-advertising-voice-speakers   

Singh,   Peeyush.   (2019).    Spotify   Statistics   2019   –   2020:   What’s   the   Future   of   the   Media   

Streaming   App   By   Numbers.    Diakses   pada   11   Mei   2020,   dari   

https://appinventiv.com/blog/spotify-statistics-facts/#A3   

Spotify.   (2019).    Spotify   Reports   Fourth   Quarter   and   Full-Year   2019   Earnings.    Diakses   pada   13   

Mei   2020,   dari   

https://newsroom.spotify.com/2020-02-05/spotify-reports-fourth-quarter-and-full-year-20 

19-earnings/   

surveyMonkey.   (n.d.).    Calculating   the   Number   of   Respondents   You   Need.    Diakses   pada   13   Mei   

2020,   dari   

https://help.surveymonkey.com/articles/en_US/kb/How-many-respondents-do-I-need   

112   

PENGARUH PERSONALIZED MARKETING DALAM LAYANAN STREAMING AUDIO SPOTIFY
TERHADAP BRAND LOYALTY:
ANALISIS PENGGUNA SPOTIFY TERHADAP DISCOVER WEEKLY
ACHMAD FARIZI, Pulung Setiosuci Perbawani, S.I.P., M.M.
Universitas Gadjah Mada, 2020 | Diunduh dari http://etd.repository.ugm.ac.id/



  

Titlow,   John   Paul   (2015).    Why   Spotify’s   Discover   Weekly   Playlists   Are   Such   A   Hit.    Diakses   pada   

20   Februari   2020,   dari   

https://www.fastcompany.com/3054176/why-spotifys-discover-weekly-playlists-are-such 

-a-hit   
  

113   

PENGARUH PERSONALIZED MARKETING DALAM LAYANAN STREAMING AUDIO SPOTIFY
TERHADAP BRAND LOYALTY:
ANALISIS PENGGUNA SPOTIFY TERHADAP DISCOVER WEEKLY
ACHMAD FARIZI, Pulung Setiosuci Perbawani, S.I.P., M.M.
Universitas Gadjah Mada, 2020 | Diunduh dari http://etd.repository.ugm.ac.id/


