Analysis of Nation Branding Indonesia and Malaysia
VINA VIYATA PUTRI, Bayu Sutikno, S.E.,M.SM.,Ph.D.,

Universitas Gadjah Mada, 2020 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

REFERENCES

Aaker, D. (1991). Managing brand equity. Free Press, New York.

Anholt, S. (2003). Brand new justice: The upside of global branding.
Butterworth—Heinemann,Oxford.

Anholt,S. (2005). Brand New Justice: How branding places and products can
help the developing world, 2003 revised edition 2005,Elsevier Butterwort
Heinemann,GB.

Anderson, B. (2006). Imagined communities.Verso,London.
Anholt, S. (2007). Competitive identity. Palgrave Macmillan,New York.

Anbholt, S. (2010). Places Identity, Image and Reputation ,1* edition.Palgrave
Macmillan,London.

Anholt, S. (2013). Beyond the Nation Brand: The Role of Image and Identity in
International Relations. The Journal of Public Diplomacy, 2(1), pp.6-12.

Balmer, J. (2001). The Three Virtues and Seven Deadly Sins of Corporate Brand
Management. Journal of General Management, 27(1), pp.1-17.

Belsak,J.(2015). Country as a Brand: The Case of Slovenia. Thesis Abstract.
Eastern Mediterranian University,Cyprus.

Blain, C., Levy, S.E., & Ritchie, J. R. B. (2005).Destination Branding: Insights
and Practices from Destination Management Organizations. Journal of Travel
Research, 43(4),pp. 328- 338.

BPS.(n.d.): Sensus Penduduk 2010 - Indonesia. Retrieved from:
https://sp2010.bps.go.id/index.php accessed on 10" September 2014

Bryman & Bell.(2011). Business Research Methods, 3" edition, University
Press,Oxford.

Business Dictionary. (2019). WebFinance,Inc. Retrieved from:
http://www.businessdictionary.com/definition/branding.html accessed on 1%
September 2019

Cooper, D. and Schindler, P. (2014). Business Research Methods. 12th edition.
McGraw-Hill/Irwin,New Y ork.

57


https://sp2010.bps.go.id/index.php

Analysis of Nation Branding Indonesia and Malaysia
VINA VIYATA PUTRI, Bayu Sutikno, S.E.,M.SM.,Ph.D.,

Universitas Gadjah Mada, 2020 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Department of Statistics Malaysia.(2018). Current population estimates, Malaysia
2017 - 2018. Retrieved from:
https://www.dosm.gov.my/v1/index.php?r=column/pdfPrev&id=c1pqTnFjb29HS
nNYNUpiTmNWZHArdz09 accessed on 10" September 2019

De Gouveia, P.F. & Plumridge, H. (2005). European Infopolitik: developing EU
public diplomacy strategy. The Foreign Policy Centre, London.

Dinnie, K. (2008). Nation branding, 1% edition. Butterworth-Heinemann,Oxford.

Euronews. (2019). Visit Truly Asia Malaysia 2020 launches with the support of
the whole country. Retrieved from :
https://www.euronews.com/2019/08/05/visit-truly-asia-malaysia-2020-launches-
with-the-support-of-the-whole-country accessed on 2™ September 2019

Fan, Y. (2006). Branding the nation: What is being branded?. Journal of Vacation
Marketing, 12(1), pp.5-14

Fan, Y. (2010). Branding the nation: Towards a better understanding. Place
Branding and Public Diplomacy, 6(2), pp.97-103

Fernandez, T. (2015). End of the road for Malaysia’s Truly Asia?. Retrieved from:
https://www.theedgemarkets.com/article/end-road-malaysia%E2%80%99s-truly-a
sia accessed on 5" September 2019

Gilmore, F. (2002). A country — can it be repositioned? Spain — the success
story of country branding. Journal of Brand Management, 9(4), pp.281-293

Growth from Knowledge. (2017). Germany reclaims top‘“nation brand” ranking,
with USA dropping to sixth place. Retrieved from:
https://www.gfk.com/fileadmin/user_upload/dyna_content/US/documents/The PI
ace_Branding_Slipsheet.pdf accessed on 2" October 2019

GrownforKnowledge. (n.d). Anholt-GfK Nation Brands Index SM. Retrieved
from:

https://www.gfk.com/fileadmin/user _upload/dyna content/US/documents/The Pl
ace_Branding_Slipsheet.pdf accessed on 23" September 2019

Hahn,D. (2010). Building a Strong Brand: The ID Branding Framework | More
Than  Branding. Retrieved from:
http://morethanbranding.com/2010/10/11/building-a-strong-brand-the-id-branding
-framework/ accessed on 15t October 2019

Hardyanto.(2017). Pesona Indonesia/Wonderful Indonesia: Inspirasi di balik
Jenama Pariwisata Indonesia. Retrieved from:

58


https://www.dosm.gov.my/v1/index.php?r=column/pdfPrev&id=c1pqTnFjb29HSnNYNUpiTmNWZHArdz09
https://www.dosm.gov.my/v1/index.php?r=column/pdfPrev&id=c1pqTnFjb29HSnNYNUpiTmNWZHArdz09
https://www.euronews.com/2019/08/05/visit-truly-asia-malaysia-2020-launches-with-the-support-of-the-whole-country
https://www.euronews.com/2019/08/05/visit-truly-asia-malaysia-2020-launches-with-the-support-of-the-whole-country
https://www.theedgemarkets.com/article/end-road-malaysia%E2%80%99s-truly-asia
https://www.theedgemarkets.com/article/end-road-malaysia%E2%80%99s-truly-asia
https://www.gfk.com/fileadmin/user_upload/dyna_content/US/documents/The_Place_Branding_Slipsheet.pdf
https://www.gfk.com/fileadmin/user_upload/dyna_content/US/documents/The_Place_Branding_Slipsheet.pdf
https://www.gfk.com/fileadmin/user_upload/dyna_content/US/documents/The_Place_Branding_Slipsheet.pdf
https://www.gfk.com/fileadmin/user_upload/dyna_content/US/documents/The_Place_Branding_Slipsheet.pdf
http://morethanbranding.com/2010/10/11/building-a-strong-brand-the-id-branding-framework/
http://morethanbranding.com/2010/10/11/building-a-strong-brand-the-id-branding-framework/

Analysis of Nation Branding Indonesia and Malaysia
VINA VIYATA PUTRI, Bayu Sutikno, S.E.,M.SM.,Ph.D.,

Universitas Gadjah Mada, 2020 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

https://setkab.go.id/pesona-indonesiawonderful-indonesia-inspirasi-di-balik-jena
ma-pariwisata-indonesia/ accessed on 17" August 2019

Hatch, M. and Schultz, M. (2003). Bringing the corporation into corporate
branding. European Journal of Marketing, 37(7/8), pp.1041-1064

Hattangadi,V. (2014). 4Ps of Tourism Industry. Published online at:
http://drvidyahattangadi.com/4-ps-of-tourism-industry/ accessed on 14% April
2020

Kerr, G.(2006). From destination brand to location brand. Journal of Brand
Management, 13(4/5), 276-283.

Kotler, P. & Gertner, D. (2002) Country as brand, product, and beyond: A place
marketing and brand management perspective. Journal of Brand Management,
9(4), pp.249-261

Lassar, W., Mittal, B. & Sharma, A. (1995). Measuring customer-based brand
equity. Journal of cunsumer marketing, 12(4), pp.11-19

Lee,K.M. (2009). Nation Branding and Sustainable Competitiveness of Nation.
Dissertation Abstract. University of Twente, Netherlands.

Loc.gov. (2004). Country Profile: Indonesia. Retrieved from:
https://www.loc.gov/rr/frd/cs/profiles/Indonesia-new.pdf accessed on 10" August
2019.

Loc.gov. (2006). Country profile: Malaysia. Retrieved from:
https://www.loc.gov/rr/frd/cs/profiles/Malaysia-new.pdf accessed on 10" August
2019.

Malaysia Tourism Promotion Board. (2018). Tourism Malaysia Integrated
Promotion Plan 2018-2020. Malaysia Tourism Promotion Board,Putrajaya.

Maulia, E. (2011). Tourism Ministry set to launch ‘Wonderful Indonesia’
campaign. Retrieved from:
https://web.archive.org/web/20140312211940/http://www.thejakartapost.com/ne
ws/2011/01/06/tourism-ministry-set-launch-%E2%80%98wonderful-indonesia%
E2%80%99-campaign.html accessed on 2™ August 2019

Mecaj, A. (2018). Nation Branding as a Strategy to Reposition and Strengthrn the
Nation’s Image The case of : KOSOVO - THE YOUNG EUROPEANS. Thesis
Abstract. Leiden University,Netherlands.

Ministry of Tourism Republic of Indonesia. (2016). Brand and Design
Application Guidelines. Jakarta: Ministry of Tourism Republic of Indonesia.

59


https://setkab.go.id/pesona-indonesiawonderful-indonesia-inspirasi-di-balik-jenama-pariwisata-indonesia/
https://setkab.go.id/pesona-indonesiawonderful-indonesia-inspirasi-di-balik-jenama-pariwisata-indonesia/
http://drvidyahattangadi.com/4-ps-of-tourism-industry/
https://www.loc.gov/rr/frd/cs/profiles/Indonesia-new.pdf
https://www.loc.gov/rr/frd/cs/profiles/Malaysia-new.pdf
https://web.archive.org/web/20140312211940/http:/www.thejakartapost.com/news/2011/01/06/tourism-ministry-set-launch-%E2%80%98wonderful-indonesia%E2%80%99-campaign.html
https://web.archive.org/web/20140312211940/http:/www.thejakartapost.com/news/2011/01/06/tourism-ministry-set-launch-%E2%80%98wonderful-indonesia%E2%80%99-campaign.html
https://web.archive.org/web/20140312211940/http:/www.thejakartapost.com/news/2011/01/06/tourism-ministry-set-launch-%E2%80%98wonderful-indonesia%E2%80%99-campaign.html

Analysis of Nation Branding Indonesia and Malaysia
VINA VIYATA PUTRI, Bayu Sutikno, S.E.,M.SM.,Ph.D.,

Universitas Gadjah Mada, 2020 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Ministry of Tourism of the Republic of Indonesia. (2019). Laporan Kinerja
Akuntabilitas Kementerian Pariwisata Tahun 2018. Jakarta: Ministry of Tourism
of the Republic of Indonesia.

Morello, R. (2019). Tourism Promotion and Marketin. Published Online at
https://smallbusiness.chron.com/tourism-promotion-marketing-57157.html
Accesed on 3" May 3 May 2020.

Morgan, N., & Pitchard, A. (2000). Advertising in Tourism and Leisure. Oxford:
ButterworthHeinemann.

Nair, P. & Thomas, T. (2013). Sustainable Tourism in Malaysia. Mondes du
tourisme, (8), pp.60-69.

Quincy, M. (n.d.). Wonderful Indonesia. Retrieved from:
http://www.maryquincy.com/wonderfulindonesia Accessed on 15" September
2019.

The Branding Journal. (2019). What Is Branding? | The Branding Journal.
Published online at
https.//www.thebrandingjournal.com/2015/10/what-is-branding-definition/
Accessed on 1% September 2019.

Tourism.gov.my. (n.d.). Malaysia Tourism Statistics in Brief. Published
online at https://www.tourism.gov.my/statistics Accessed on 15" September 2019.

Tourism.gov.my.(n.d). Tourism Malaysia Corporate Site. Retrieved from:
https://www.tourism.gov.my/campaigns/view/visit-truly-asia-malaysia-2020

Prieto, Cristina. (2011). Branding the Chilean nation:socio-cultural Change
national identity and international image. Disertation Intenational. Netherlands:
Leiden University,Netherlands.

Ritchie,J.R.B., & Ritchie,J.R. (1998). The branding of tourism destinations.
Morocco:AIEST Conference.

Smith, A. (1991). National identity. Penguin Books,London.

Subramanian,S. (2017). How to sell country: the booming business of nation
branding. Retrieved from:
https://www.theguardian.com/news/2017/nov/07/nation-branding-industry-how-to
-sell-a-country Accessed on 161 2020.

Velarmino, T. (2018). On working with online influencers: what Tourism Boards
all over the world can learn from Indonesia - P.S. I'm On My Way. Published

60


https://smallbusiness.chron.com/tourism-promotion-marketing-57157.html
http://www.maryquincy.com/wonderfulindonesia
https://www.thebrandingjournal.com/2015/10/what-is-branding-definition/
https://www.tourism.gov.my/statistics
https://www.tourism.gov.my/campaigns/view/visit-truly-asia-malaysia-2020
https://www.theguardian.com/news/2017/nov/07/nation-branding-industry-how-to-sell-a-country
https://www.theguardian.com/news/2017/nov/07/nation-branding-industry-how-to-sell-a-country

Analysis of Nation Branding Indonesia and Malaysia
VINA VIYATA PUTRI, Bayu Sutikno, S.E.,M.SM.,Ph.D.,

Universitas Gadjah Mada, 2020 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

online at https://psimonmyway.com/working-with-online-influencers-indonesia/
Accessed on 15" September 2019.

Widowati, H.(2019). 5 Tahun Terakhir, Rerata Pertumbuhan Kunjungan
Wisatawan Mancanegara 14% | Databoks. Published online at
https://databoks.katadata.co.id/datapublish/2019/07/17/5-tahun-terakhir-rerata-p
ertumbuhan-kunjungan-wisawatan-mancanegara-14 Accessed on 20" September

2019.

Woo,Y.F. (2000). Nation Branding A Case Study of Singapore. Las Vegas :
University of Nevada.

61


https://psimonmyway.com/working-with-online-influencers-indonesia/
https://databoks.katadata.co.id/datapublish/2019/07/17/5-tahun-terakhir-rerata-pertumbuhan-kunjungan-wisawatan-mancanegara-14
https://databoks.katadata.co.id/datapublish/2019/07/17/5-tahun-terakhir-rerata-pertumbuhan-kunjungan-wisawatan-mancanegara-14

