
DAFTAR PUSTAKA 

 

 

Arshad, Salman., and Aslam, Tanveer. 2015. The Impact of Advertisement on 

Consumer’s Purchase Intentions.  SSRN Electronic Journal. 

Astarina, Sintia. 2017. Indonesia Masuk Daftar 10 Negara dengan Jumlah 

Terbanyak Penggemar BTS. Diakses dari : 

https://entertainment.kompas.com/read/2017/07/18/171438710/indonesia-

masuk-daftar-10-negara-dengan-jumlah-terbanyak-penggemar-bts 

 

Awasthi, Ashwini, K., and Choraria, Sapna. 2015.  Effectiveness of Celebrity  

Endorsement Advertisements:  The Role of Customer  Imitation Behaviour. 

Journal of Creative Communications 10(2) 215–234. 

Belch, G. E., and Belch, M.A. 2004. Advertising and Promotion an Integrated 

Marketing Communications Perspective. New York: McGraw-Hill/Irwin. 

Brosius, H. B., Donsbach, W., and Birk, M. 1996. How Do Text-Picture Relations 

Affect The Informational Effectiveness of Television Newscasts. Journal of 

Broadcasting and Electronic Media, 40, 180-195. 

Cooper, D.R., and Schindler, P.S. 2014. Business Research Methods, 12th edition. 

Singapore: McGrawHill. 

Dhruv, G., Kavanoor, S., and Edward, F.F. 1997. Comparative Versus Non 

Comparative Advertising: A Meta-Analysis. Journal of Marketing, Vol. 61, 

No. 4, pp. 1-15. 

Erdogan, Z. 1999. Celebrity Endorsement: A Literature Review. Journal of 

Marketing Management, Vol.15No.4,pp.291-314. 

Felix, Reto. and Borges, A. 2014. Celebrity Endorser Attractiveness, Visual 

Attention, and Implications for ad Attitudes and Brand Evaluations: A 

Replication and Extension. Journal of Brand Management Vol. 21, 7/8, 

579–593. 

Fleck, N., Korchia, M., and Roy, I.L. 2012. Celebrities in Advertising: Looking for 

Congruence or Likability?. Journal of Psychology & Marketing, Vol. 29 No. 

9, pp. 651-662. 

Fournier, S. 1998. Consumers and Their Brands: Developing Relationship Theory 

in Consumer Research. Journal of Consumer Research, Vol. 24 No. 4, pp. 

343-353. 

ANALISIS PENGARUH KARAKTERISTIK SELEBRITI ENDORSER PADA NIAT MEMBELI DI SITUS
BELANJA DARING SHOPEE
INDONESIA
MUTIARA WINDALITA, Bayu Aji Aritejo, S.E., M.M., M.Si., Ph.D.
Universitas Gadjah Mada, 2020 | Diunduh dari http://etd.repository.ugm.ac.id/

https://entertainment.kompas.com/read/2017/07/18/171438710/indonesia-masuk-daftar-10-negara-dengan-jumlah-terbanyak-penggemar-bts
https://entertainment.kompas.com/read/2017/07/18/171438710/indonesia-masuk-daftar-10-negara-dengan-jumlah-terbanyak-penggemar-bts


Freire, O., Silva, F.Q., and Scrivano, D.S. 2016. The effectiveness of Celebrity 

Endorsement in Aspiring New Celebrities. Journal of  RAUSP Management, 

Vol.53, No.3,2018, pp. 289-303, Emerald Publishing Limited 2531-0488. 

Frimpong, K.O., Donkor, G., and Frimpong, N.O. 2019. The Impact of Celebrity 

Endosement on Consumer Purchase Intention: An Emerging Maket 

Perspective. Journal of Marketing Theory and Practice, vol. 27, no. 1, pp. 

103–121. 

Ghozali, Imam. 2016. Aplikasi Analisis Multivariete dengan Program IBM SPSS 

23. Jakarta : Erlangga. 

Goldsmith, R. E., and Lafferty, B.A. 2002. Consumer Response to Websites and 

Their Influence on Advertising Effectiveness. Internet research: Electronic 

Networking Applications and Policy, 12(4): 318-328. 

Goldsmith, R. E., Lafferty, B. A., and Newell, S. J. 2000. The Impact of Corporate 

Credibility and Celebrity Credibility on Consumer Reaction to 

Advertisements and Brands. Journal of Advertising, Vol. 29(3). 43. 

Hair, Jr. J. F; Bush, R. P. and Ortinau, D. J. (2006), Marketing Research, 3rd ed. 

New York, NY: McGraw-Hill.   

Handriana, T., and Wisandiko, W.R. 2017. Consumer Attitudes Toward 

Advertisement and Brand, Based on the Number of Endorsers and Product 

Involvement: An Experimental Study, Gadjah Mada. International Journal 

of Business Vol. 19, No. 3, pp 289-306. 

Hootsuite and We Are Social. 2019. Digital in 2019 : Digital 2019 Indonesia. 

Diakses pada tanggal 20 Desember 2019 dari 

https://www.slideshare.net/DataReportal/digital-2019-indonesia-january-

2019-v01 

Hoyer. W. D., and MacInnis. D.J. 1997. Consumer Behaviour. U.S.A.  Diakses dari 

: http://Tableofcontents-- GreatHeadlinesInstantly.htm. 

Kamins, M.A. 1990. An Investigation Into The Match-up Hypothesis in Celebrity 

Advertising: When Beauty May be Only Skin Deep. Journal of Advertising 

18 (2), 4-13. 

Keller, K. 1998. Strategic Brand Management, 1th Edition. Prentice Hall: Upper 

Saddle River. 

Kim, J., and Park, J. 2005. A Consumer Shopping Channel Extension Model: 

Attitude Shift Toward The Online Store. Journal of Fashion Marketing and 

Management, 9(1):106-121. 

ANALISIS PENGARUH KARAKTERISTIK SELEBRITI ENDORSER PADA NIAT MEMBELI DI SITUS
BELANJA DARING SHOPEE
INDONESIA
MUTIARA WINDALITA, Bayu Aji Aritejo, S.E., M.M., M.Si., Ph.D.
Universitas Gadjah Mada, 2020 | Diunduh dari http://etd.repository.ugm.ac.id/



Kumar, A., Mangla, S.K., dkk. 2018. Predicting Changing Pattern: Building Model 

for Consumer Decision Making in Digital Market.  

Lafferty, B. A., Goldsmith, R.E., and Newell, S. J. 2002. The Dual Credibility 

Model: The Influnce of Corportae and Endorser Credibility on Attitudes and 

Purchase Intentions. Journal of Marketing Theory and Practice, Vol. 10(3).1. 

Mehta, D., Soni, S., and Mehta, N.K. 2019. Review of Literature on Online vs. 

Offline Consumer Behavior. 

Munukka,J., Uusitalo, O., and Toivonen, H. 2016. Credibilityof A Peer Endorser 

and Advertising Effectiveness. Journal of Consumer Marketing, 33(3), 182–

192. doi:10.1108/JCM-112014-1221.  

Nguyen, Khai T. N., Huynh, Hien T.T. 2018. The Relationship Among Self-

Congruity, Celebrity Endorser’s Credibility and Purchase Intention in E-

Commerce Industry. International Journal of Information, Business and 

Management, Vol. 10, No.4. 

Notani, A. 1997. Perceptions of affordability: Their Role in Predicting Purchase 

Intent and Purchase. Journal of Economic Psychology, 18(5), 525–5s46. 

Nurfadilah, P.S. 2018. Catatkan Rekor, Shopee Sentuh 12 Juta Transaksi di 

Harbolnas. Diakses dari : 

https://ekonomi.kompas.com/read/2018/12/13/182015526/catatkan-rekor-

shopee-sentuh-12-juta-transaksi-di-harbolnas 

Ohanian, R. 1990. Construction and Validation of a Scale to Measure Celebrity 

Endorsers’ Perceived Expertise, Trustworthiness, and Attractiveness. 

Journal of Advertising, 19, 39-52. 

Ohanian, R. 1991. The Impact of Celebrity Spokespersons’ Perceived Image on 

Consumers’ Intention to Purchase. Journal of Advertising Research, 46-53. 

Phelps, J.E., and Hoy, M.G. 1996. The AAD-AB-PI Relationship in Children: The 

Impact of Brand Familiarity and Measurement Timing. Journal of 

Psychology and Marketing, Vol. 13 No. 1, pp. 77-101. 

Pornpitakpan, Chanthika. 2003. Validation of The Celebrity Endorsers’ Credibility 

Scale: Evidence From Asians. Journal of Marketing Management, 2003, 19, 

179-195. 

Pratomo, Yudha. 2019. APJII: Jumlah Pengguna Internet di Indonesia Tembus 

1717 Juta Jiwa. Diakses dari : 

https://tekno.kompas.com/read/2019/05/16/03260037/apjii-jumlah-

pengguna-internet-di-indonesia-tembus-171-juta-jiwa 

ANALISIS PENGARUH KARAKTERISTIK SELEBRITI ENDORSER PADA NIAT MEMBELI DI SITUS
BELANJA DARING SHOPEE
INDONESIA
MUTIARA WINDALITA, Bayu Aji Aritejo, S.E., M.M., M.Si., Ph.D.
Universitas Gadjah Mada, 2020 | Diunduh dari http://etd.repository.ugm.ac.id/

https://tekno.kompas.com/read/2019/05/16/03260037/apjii-jumlah-pengguna-internet-di-indonesia-tembus-171-juta-jiwa
https://tekno.kompas.com/read/2019/05/16/03260037/apjii-jumlah-pengguna-internet-di-indonesia-tembus-171-juta-jiwa


Reily, Michael. 2019. Cetak Penjualan Rp 54 T, Shopee E Commerce Terpopuler 

di Asia Tenggara. Diakses dari : 

https://katadata.co.id/berita/2019/08/23/cetak-penjualan-rp-54-t-shopee-e-

commerce-terpopuler-di-asia-tenggara 

Rocha, Patricia. 2018. Marketing Communications via celebrity endorsement: an 

integrative review. 

Sallam, M.A., and Algammash, F.A.  2016.  The Effect of Attitude Toward 

Advertisement on Attitude Toward Brand and Purchase Intention. 

International Journal of Economics, Commerce and Management United 

Kingdom Vol. IV, Issue 2. 

Schiffman, L, and  Kanuk, L.L. 2008. Consumer Behaviour 7 th. Edition. Jakarta: 

PT. Indeks Company. 

Scott, B., MacKenzie, R.J., and Lutz. 1989. An Empirical Examination of The 

Structural Antecedents of Attitude Toward the Ad in an Advertising 

Pretesting Context, Journal of Marketing 53(2):48–65. 

Sekaran, U., and Bougie, R. 2016. Research Methods for Business: A Skill Building 

Approach, 7th Edition. West Sussex: John Wiley and Sons. 

Shimp, T. A. 2003. Advertising Promotion and Supplement Aspect of Integrated 

Marketing Communication 5th Edition, Alih Bahasa: Periklanan Promosi, 

dan Aspek Tambahan Komunikasi Pemasaran Terbaru, Edisi ke-5, 

Terjemahan : Reyvani Syahrial. Erlangga : Jakarta.  

Sivanesan, R., Monisha, C., dkk. 2017. Comperative Study on Factors Influencing 

Online and Offline Shopping. International Journal of Research in 

Management and Business Studies, Vol. 4, Issue 3 (SPL 1). 

Sivanesan, R., Monisha, S., and Babisha, S.A. 2019. Comparative Study on Factors 

Influencing Online and Offline Shopping. 

Spears, N., and Singh, S. 2004. Measuring Attitude Toward The Brand and 

Purchase Intentions. Journal of Current Issues & Research in Advertising, 

26(2), 53-66. 

Sugiyono. 2010. Metode Penelitian Pendidikan Pendekatan Kuantitatif, kualitatif, 

dan R&D. Bandung: Alfabeta 

Suki, N.M. 2013. Does Celebrity Credibility Influence Muslim and Non-Muslim 

Consumers’ Attitudes Toward Brands and Purchase Intention. Journal of 

Islamic Marketing Vol. 5 No. 2, 2014 pp. 227-240. 

ANALISIS PENGARUH KARAKTERISTIK SELEBRITI ENDORSER PADA NIAT MEMBELI DI SITUS
BELANJA DARING SHOPEE
INDONESIA
MUTIARA WINDALITA, Bayu Aji Aritejo, S.E., M.M., M.Si., Ph.D.
Universitas Gadjah Mada, 2020 | Diunduh dari http://etd.repository.ugm.ac.id/

https://katadata.co.id/berita/2019/08/23/cetak-penjualan-rp-54-t-shopee-e-commerce-terpopuler-di-asia-tenggara
https://katadata.co.id/berita/2019/08/23/cetak-penjualan-rp-54-t-shopee-e-commerce-terpopuler-di-asia-tenggara
https://www.researchgate.net/profile/Scott_Mackenzie8
https://www.researchgate.net/scientific-contributions/78747220_Richard_J_Lutz


Till, B.D., and Busler, M. 2000. The Matchup Hypothesis: Physical Attractiveness, 

Expertise and The Role of Fit on Brand Attitude, Purchase Intent and Brand 

Beliefs. Journal of Advert, 29 (3), 1-13. 

Umara, Nadia. 2019. Shopee Pilih Didi Kempot Jadi Brand Ambassador Terbaru. 

Diakses dari : https://www.idntimes.com/hype/entertainment/nadia-umara-

1/shopee-pilih-didi-kempot-jadi-brand-ambassador-terbaru-ini-alasannya/3 

Wang, S.W., Kao,G.H., and Ngamsiriudom, W. 2017. Consumers’ Attidtude of 

Endorser Credibility, Brand and Intention with Respect to Celebrity 

Endorsement of The Airline Sector. Journal of Air Transport Management, 

60 (2017) 10-17. 

Wisnubrata. 2019. Shopee Gandeng Cristiano Ronaldo Sebagai Brand 

Ambassador. Diakses dari : 

https://lifestyle.kompas.com/read/2019/08/14/141311820/shopee-gandeng-

cristiano-ronaldo-sebagai-brand-ambassador?page=all 

Zakari, Mariama. Dogbe, C.S., and Collins, A. 2019. Effect of Celebrity 

Endorsement on Telecommunication Companies’ Reputation. Journal of 

Management Research Review Vol. 42 No. 12, 2019 pp. 1297-1314, 

Emerald Publishing Limited 2040-8269. 

 

ANALISIS PENGARUH KARAKTERISTIK SELEBRITI ENDORSER PADA NIAT MEMBELI DI SITUS
BELANJA DARING SHOPEE
INDONESIA
MUTIARA WINDALITA, Bayu Aji Aritejo, S.E., M.M., M.Si., Ph.D.
Universitas Gadjah Mada, 2020 | Diunduh dari http://etd.repository.ugm.ac.id/

https://lifestyle.kompas.com/read/2019/08/14/141311820/shopee-gandeng-cristiano-ronaldo-sebagai-brand-ambassador?page=all
https://lifestyle.kompas.com/read/2019/08/14/141311820/shopee-gandeng-cristiano-ronaldo-sebagai-brand-ambassador?page=all

