THE MARKETING STRATEGY TO MAKE THE MILLENNIAL LOYAL ON MUTUAL FUND INVESTMENT
IN INDONESIA
ANIS FERISA N, Prof. Eduardus Tandelilin, Ph.D.,

Universitas Gadjah Mada, 2020 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

References

Adi. (2017). Mendorong Generasi Milenial Menjadi Investor di Pasar Modal
(Encouraging Millennials to Become Investors in the Capital Market).
Retrieved from https://pasardana.id/mews/2018/3/8/mendorong-generasi-
milenial-menjadi-investor-di-pasar-modal/

Ali, H., & Purwandi, L. (2016). Indonesia 2020: The Urban Middle-Class
Millennials.

Alvara Research Institute. (2020). Indonesia Gen Z and Millennial Report 2020.

Amine, A. (1998). Consumer s’ true brand loyalty: The central role of
commitment. Journal of Strategic Marketing, 6(4), 305-319.
https://doi.org/10.1080/096525498346577

Arief, I. A. (2019). Reksa Dana Ambles! Dari 10 Manajer Investasi, Siapa
Terbaik? Retrieved from CNBC Indonesia website:
https://www.cnbcindonesia.com/market/20191211232205-17-122377/reksa-
dana-ambles-dari-10-manajer-investasi-siapa-terbaik

Auge-Dickhut, S., Koye, B., & Liebetrau, A. (2016). Customer Value Generation
in Banking.

Barber, B. M., Odean, T., & Zheng, L. (2005). Out of sight, out of mind: The
effects of expenses on mutual fund flows. Journal of Business, 78(6), 2095—
2119. https://doi.org/10.1086/497042

Bareksa.com. (2019). Industri Reksadana Indonesia Jauh Tertinggal Dibanding
Negara Lain. Retrieved from

https://m.bareksa.com/id/text/2019/04/10/industri-reksadana-indonesia-jauh-

33



THE MARKETING STRATEGY TO MAKE THE MILLENNIAL LOYAL ON MUTUAL FUND INVESTMENT
IN INDONESIA
ANIS FERISA N, Prof. Eduardus Tandelilin, Ph.D.,

Universitas Gadjah Mada, 2020 | Diunduh dari http://etd.repository.ugm.ac.id/

B
tertinggal-dibanding-negara-lain-ini-datanya/22034/news

Beerli, A., Martin, J. D., & Quintana, A. (2004). A model of customer loyalty in
the retail banking market. European Journal of Marketing, 38(1/2), 253-275.
https://doi.org/10.1108/03090560410511221

Bolton, R. N., Parasuraman, A., Hoefnagels, A., Migchels, N., Kabadayi, S.,
Gruber, T., ... Solnet, D. (2013). Understanding Generation Y and their use
of social media: A review and research agenda. Journal of Service
Management, 24(3), 245-267. https://doi.org/10.1108/09564231311326987

Bucic, T., Harris, J., & Arli, D. (2012). Ethical Consumers Among the
Millennials : A Cross-National Study. Journal of Business Ethics, 110(1),
113-131.

Chhabra, S. (2017). Mutual fund: Marketing mix and promotional strategies.
Strategic Marketing Management and Tactics in the Service Industry, 134—
152. https://doi.org/10.4018/978-1-5225-2475-5.ch006

Dimock, M. (2019). Defining generations: Where Millennials end and Generation
Z begins. Retrieved from https://www.pewresearch.org/fact-
tank/2019/01/17/where-millennials-end-and-generation-z-begins/

Embu, W. S. (2019). OJK Dorong Pelaku Reksadana Manfaatkan Platform
Online. Retrieved December 3, 2019, from Merdeka.com website:
https://www.merdeka.com/uang/ojk-dorong-pelaku-reksadana-manfaatkan-
platform-online.html

Evans, A. L. (2008). Portfolio Manager Ownership and Mutual Fund

Performance. 37(3), 513-534. Retrieved from

34



THE MARKETING STRATEGY TO MAKE THE MILLENNIAL LOYAL ON MUTUAL FUND INVESTMENT
IN INDONESIA

ANIS FERISA N, Prof. Eduardus Tandelilin, Ph.D.,
UNIVERSITAS Universitas Gadjah Mada, 2020 | Diunduh dari http://etd.repository.ugm.ac.id/
GADJAH MADA

https://www.jstor.org/stable/20486666

Febyolla. (2019). Demographic Bonus: Threat or Opportunity? Retrieved March
12, 2020, from https://feb.ugm.ac.id/en/news/2625-demographic-bonus-
threat-or-opportunity

Fromm, J., & Garton, C. (2013). Marketing to Millennials: Reach the Largest and
Most Influential Generation of Consumers Ever. AMACOM.

Fry, J. N., Shaw, D. C., Lanzenauer, C. H. von, & Dipchand, C. R. (1973).
Customer Loyalty to Banks : A Longitudinal Study Author (s ): Joseph N .
Fry, David C. Shaw, C. Haehling von Lanzenauer and Cecil R . Dipchand
Source : The Journal of Business , Vol . 46, No .4 (Oct., 1973 ), pp . 517-
525 Published by : The Unive. 46(4), 517-525.

Grisby, M. (2016). Advanced Customer Analytics: Targeting, Valuing,
Segmenting, and Loyalty Techniques. Kogan Page Publishers.

Harsono, F. H. (2019). Jokowi: Bonus Demografi adalah Tantangan dan
Kesempatan besar (Jokowi: Demographic Bonus is a Challenge and Big
Opportunity). Retrieved March 12, 2020, from
https://www liputan6.com/health/read/4090717/jokowi-bonus-demografi-
adalah-tantangan-dan-kesempatan-besar

Herlean, G. (2019). How Millennials Are Changing The Future Of Investment.
Retrieved December 3, 2019, from Forbes website:
https://www.forbes.com/sites/forbesfinancecouncil/2019/04/02/how-
millennials-are-changing-the-future-of-investment/#4ddbc10742fe

IDN Research Institute. (2020). Indonesia Millennial Report. Retrieved from

35



UNIVERSITAS

THE MARKETING STRATEGY TO MAKE THE MILLENNIAL LOYAL ON MUTUAL FUND INVESTMENT
IN INDONESIA
ANIS FERISA N, Prof. Eduardus Tandelilin, Ph.D.,

Universitas Gadjah Mada, 2020 | Diunduh dari http://etd.repository.ugm.ac.id/

GADJAH MADA

https://ims.idntimes.com/report

Indonesian Central Bureau of Statistic data. (2020). Statistik Indonesia,
Penyediaan Data Untuk Perencanaan Pembangunan (Indonesia Statistic,
Provision of Data for Development Planning). Retrieved from
https://www.bps.go.id/publication/2020/02/28/6e654dd717552e82tb3 c2ffe/st
atistik-indonesia--penyediaan-data-untuk-perencanaan-pembangunan.html

Informasi Reksa Dana (Mutual Fund Information). (2020). Retrieved from
Indonesia Stock Exchange website: https://www.idx.co.id/produk/reksa-
dana/

Jorgensen, B. (2003). Baby Boomers, Generation X and Generation Y? Policy
implications for defence forces in the modern era. Foresight, 5(4), 41-49.
https://doi.org/10.1108/14636680310494753

Kinicki, A., & Fugate, M. (2016). Organizational Behavior. A Practical,
Problem-Solving Approach.

Lewis, B. R., & Soureli, M. (2006). The antecedents of consumer loyalty in retail
banking y. 31(February), 15-31. https://doi.org/10.1002/cb.46

Ministry of National Development Planning or National Development Planning
Agency. (2017). Bonus Demografi 2030-2040: Strategi Indonesia Terkait
Ketenagakerjaan dan Pendidikan (2030-2040 Bonus Demography:
Indonesia Strategy of Employement and Education). Retrieved from
https://www .bappenas.go.id/files/9215/0397/6050/Siaran_Pers_-

_Peer Learning and Knowledge Sharing Workshop.pdf

Myers, K. K., & Sadaghiani, K. (2010). Millennials in the workplace: A

36



THE MARKETING STRATEGY TO MAKE THE MILLENNIAL LOYAL ON MUTUAL FUND INVESTMENT
IN INDONESIA
ANIS FERISA N, Prof. Eduardus Tandelilin, Ph.D.,

UNIVERSITAS Universitas Gadjah Mada, 2020 | Diunduh dari http://etd.repository.ugm.ac.id/
GADJAH MADA

communication perspective on millennials’ organizational relationships and
performance. Journal of Business and Psychology, 25(2), 225-238.
https://doi.org/10.1007/s10869-010-9172-7

Ng, E. S. W., Schweitzer, L., & Lyons, S. T. (2010). New generation, great
expectations: A field study of the millennial generation. Journal of Business
and Psychology, 25(2), 281-292. https://doi.org/10.1007/s10869-010-9159-4

Oliver, R. L. (1999). Whence consumer loyalty? Journal of Marketing,
63(SUPPL.), 33—44. https://doi.org/10.2307/1252099

Ordun, G. (2015). Millennial (Gen Y) Consumer Behavior Their Shopping
Preferences and Perceptual Maps Associated With Brand Loyalty. Canadian
Social Science, 11(4), 1-16. https://doi.org/10.3968/pdf 294

Otoritas Jasa Keuangan. (2019). OJK FOKUS TINGKATKAN LITERASI DAN
INKLUSI KEUANGAN PEMUDA Gelar Aksimuda 2019 “ Menabung
Untuk Semua ” (OJK Focus in increasing Financial Literation and Inclusion
of Young Generation with 2019 Youth Action “Investing for Everyone”).
Otoritas Jasa Keuangan, 31-33.

Parment, A. (2013). Generation Y vs. Baby Boomers: Shopping behavior, buyer
involvement and implications for retailing. Journal of Retailing and
Consumer Services, 20(2), 189—199.
https://doi.org/10.1016/j.jretconser.2012.12.001

Paul, T. (2013). Mutual Fund Investors Expectation and Experience A Gap
Analysis from Customerss Communication Perspective of Marketing Mix.

SSRN Electronic Journal, (October). https://doi.org/10.2139/ssr.2332771

37



THE MARKETING STRATEGY TO MAKE THE MILLENNIAL LOYAL ON MUTUAL FUND INVESTMENT
IN INDONESIA
ANIS FERISA N, Prof. Eduardus Tandelilin, Ph.D.,

Universitas Gadjah Mada, 2020 | Diunduh dari http://etd.repository.ugm.ac.id/

B

Prasetyanti, R. (2017). Generasi Millennial dan Inovasi Jejarinf Demokrasi Teman
Ahok. Jurnal Polinter Prodi llmu Politik, 3(1), 44-52.

Shetty, S., Venkataramaiah, N. B., & Anand, K. (2019). Brand activism and
millennials: An empirical investigation into the perception of millennials
towards brand activism. Problems and Perspectives in Management, 17(4),
163—175. https://doi.org/10.21511/ppm.17(4).2019.14

Sugianto, D. (2019). Cuma 0.4% Penduduk RI yang Punya Reksa Dana. Retrieved
December 3, 2019, from Detik Finance website:
https://finance.detik.com/bursa-dan-valas/d-4394764/cuma-04-penduduk-ri-
yang-punya-reksa-dana

Sya’bani, A. (2019). Pendalaman Sektor Keuangan Indonesia, Mulai dari Mana?
(Deepening of Indonesia’s Financial Sector, Where to Begin?). Retrieved
from https://investor.id/opinion/pendalaman-sektor-keuangan-indonesia-
mulai-dari-mana

The Council of Economic Advisers of Executive Office of the President of the
United States. (2014). 15 Economic Fact About Millennials.

Tribunnews. (2019). E-Commerce Bisa Membantu Meningkatkan Penetrasi
Reksadana (E-Commerce Will Help Improve Mutual Fund Penetration).
Retrieved February 5, 2020, from
https://wartakota.tribunnews.com/2019/11/18/e-commerce-bisa-membantu-
meningkatkan-penetrasi-reksadana?page=all

Wareza, M. (2019). Alasan Reksa Dana Saham Jadi yang Paling Menarik di 2019

(Reasons for Mutual Funds to Be the Most Attractive in 2019). Retrieved

38



THE MARKETING STRATEGY TO MAKE THE MILLENNIAL LOYAL ON MUTUAL FUND INVESTMENT
IN INDONESIA

ANIS FERISA N, Prof. Eduardus Tandelilin, Ph.D.,
UNIVERSITAS Universitas Gadjah Mada, 2020 | Diunduh dari http://etd.repository.ugm.ac.id/
GADJAH MADA

February 10, 2020, from CNBC Indonesia website:
https://www.cnbcindonesia.com/market/20190214143350-17-55540/alasan-

reksa-dana-saham-jadi-yang-paling-menarik-di-2019

39



	6. References 

