PEMBENTUKAN LOYALITAS TERHADAP NETFLIX SEBAGAI LAYANAN VIDEO BERLANGGANAN
SESUAI PERMINTAAN

(ON-DEMAND)

GERALDUS DANISTYA KP, Ike Janita Dewi, Dr., M.B.A.,

Universitas Gadjah Mada, 2020 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

DAFTAR PUSTAKA

Agarwal, R., & Karahanna, E. (2000). Time Flies When You’re Having Fun:
Cognitive Absorption and Beliefs about Information Technology Usage.
MIS Quarterly, Vol. 24, No. 4, 665-694.

Ajzen, 1. (1991). The theory of planned behavior. Organizational Behavior and
Human Decision Processes Vol. 50, Issue 2, 179-211.

Allport, G. W. (1961). Pattern and growth in personality. New Y ork: Holt, Reinhart
& Winston.

Back, K.-J., & Parks, S. C. (2003). A brand loyalty model involving cognitive,
affective, and conative brand loyalty and customer satisfaction. Journal of
Hospitality & Tourism Research, Vol. 27, No. 4,419-435.

Bagozzi, R. P., Gopinath, M., & Nyer, P. U. (1999). The role of emotions in
marketing. Journal of the Academy of Marketing Science 27, Article
number:184, 184-206.

Bartels, J., & J.Reinders, M. (2011). Consumer innovativeness and its correlates: A
propositional inventory for future research. Journal of Business Research
Volume 64, Issue 6, 601-609.

Bennett, R., & Rundle-Thiele, S. (2000). Attitudinal loyalty — personality trait or
brand-specific?. ANZMAC 2000 Visionary Marketing for the 2 1st Century:
Facing the Challenge. Griffith University School of Marketing and
Management, 97-101.

BPS. (2020). Statistik Pendapatan. Jakarta: Badan Pusat Statistik.

91



PEMBENTUKAN LOYALITAS TERHADAP NETFLIX SEBAGAI LAYANAN VIDEO BERLANGGANAN
SESUAI PERMINTAAN

(ON-DEMAND)

GERALDUS DANISTYA KP, Ike Janita Dewi, Dr., M.B.A.,

Universitas Gadjah Mada, 2020 | Diunduh dari http://etd.repository.ugm.ac.id/

Brun, 1., Rajaobelina, L., Ricard, L., & Berthiaume, B. (2017). Impact of customer
experience on loyalty: a multichannel examination. The Service Industries
Journal, 37:5-6, 317-340.

Calder, B., & Malthouse, E. (2008). Media engagement and advertising
effectiveness. Hoboken, New Jersey: Kellogg on Media and Advertising.
Wiley and Sons, .

Chiou, H. (2000). Quantitative Research and Statistical Analysis in Social &
Behavioral Sciences, Ist ed. Taipei: Wu-Nan Book Inc.

Clark, T. (2019, Juli 17). Netflix lost subscribers in the US last quarter for the first
time since 2011. Diambil kembali dari Business Insider SG:
https://www.businessinsider.sg/netflix-subscriber-loss-in-the-us-q2-
earnings-report-2019-7/7r=US&IR=T

Cunningham, S. (2017, Maret 1). Iflix, Hooq, Viu, Netflix, Viki, Catchplay And
More: It's A Crowded Video-On-Demand World. Diambil kembali dari
Forbes.com:
https://www.forbes.com/sites/susancunningham/2017/03/01/iflix-hooq-
viu-netflix-viki-catchplay-and-more-its-a-crowded-video-on-demand-
world/#21532dbd7457

Dick, A., & Basu, K. (1994). Customer loyalty: towards an integrated framework.
Journal of the Academy of Marketing Science, Vol. 22 No. 2, 99-113.

Fitzgerald, T. (2019, Maret 29). How Many Streaming Video Services Does The

Average Person Subscribe To? Diambil kembali dari Forbes.com:

92



PEMBENTUKAN LOYALITAS TERHADAP NETFLIX SEBAGAI LAYANAN VIDEO BERLANGGANAN
SESUAI PERMINTAAN

(ON-DEMAND)

GERALDUS DANISTYA KP, Ike Janita Dewi, Dr., M.B.A.,

Universitas Gadjah Mada, 2020 | Diunduh dari http://etd.repository.ugm.ac.id/

https://www.forbes.com/sites/tonifitzgerald/2019/03/29/how-many-
streaming-video-services-does-the-average-person-subscribe-to/

Foxall, G., Goldsmith, R., & Brown, S. (1998). Consumer psychology for
marketing. London: International Thomson Business Press.

Ghozali, H. L. (2011). Aplikasi Analisis Multivariate dengan Program IBM SPSS
19. . Semarang: Badan Penerbit UNDIP.

Goldsmith, R., Kim, D., Flynn, L., & Kim, W. (2005). Price sensitivity and
innovativeness for fashion among Korean consumers. . J. Soc. Psychol. 145
(5), 501-508.

Graciola, A. P., Toni, D. D., Lima, V. Z., & Milan, G. S. (2018). Does price
sensitivity and price level influence store price image and repurchase
intention in retail markets? Journal of Retailing and Consumer Services 44,
201-213.

Green, T. (2018, July 17). The Real Problem With Netflix's Subscriber Growth
Shortfall. Diambil kembali dari Fool.com:
https://www.fool.com/investing/2018/07/17/the-real-problem-with-
netflixs-subscriber-growth-s.aspx

Hair, J., Black, W., Babin, B., & Anderson, R. (2010). Multivariate Data Analysis.
Seventh Edition. New Jersey: Prentice Hall.

Hellier et al 2013 dalam Srivastavaa, M., & Rai, A. K. (2018). Mechanics of

engendering customer loyalty. /IMB Management Review, 207-218.

93



PEMBENTUKAN LOYALITAS TERHADAP NETFLIX SEBAGAI LAYANAN VIDEO BERLANGGANAN
SESUAI PERMINTAAN

(ON-DEMAND)

GERALDUS DANISTYA KP, Ike Janita Dewi, Dr., M.B.A.,

Universitas Gadjah Mada, 2020 | Diunduh dari http://etd.repository.ugm.ac.id/

Hong, J.-C., Lin, P.-H., & Hsieh, P.-C. (2017). The effect of consumer
innovativeness on perceived value and continuance intention to use
smartwatch. Computer in Human Behavior 67,264-272.

Hwang, J., Kim, H., & Kim, W. (2019). Investigating motivated consumer
innovativeness in the context of drone food delivery services. Journal of
Hospitality and Tourism Management 38, 102-110.

Jacoby, J., & Olson, J. (1970). An Attitude Model of Brand Loyalty: Conceptual
Underpinnings and Instrumentation Research. New York: John Wiley &
Sons.

Kashyap, R., & Bojanic, D. C. (2000). A structural analysis of value, quality and
price perceptions of business and leisure travelers. Journal of Travel
Research 39, 45-51.

Kim, D., & Perdue, R. (2013). The effects of cognitive, affective, and sensory
attributes on hotel choice. International Journal of Hospitality Management
35, 246-257.

Kim, H., Xu, Y., & Gupta, S. (2012). Which is more important in Internet shopping,
perceived price or trust? Electronic Commerce Research and Applications
Volume 11, Issue 3, 241-252.

Kim, Y.-K., Lee, M.-Y., & Park, S.-H. (2014). Shopping value orientation:
Conceptualization and measurement. Journal of Business Research Volume
67, Issue I, 2884-2890.

Knox, S., & Walker, D. (2001). Measuring and Managing Brand Loyalty. . Journal

of Strategic Marketing. Vol. 9, 111-128.

94



PEMBENTUKAN LOYALITAS TERHADAP NETFLIX SEBAGAI LAYANAN VIDEO BERLANGGANAN
SESUAI PERMINTAAN

(ON-DEMAND)

GERALDUS DANISTYA KP, Ike Janita Dewi, Dr., M.B.A.,

Universitas Gadjah Mada, 2020 | Diunduh dari http://etd.repository.ugm.ac.id/

Kotler, P., & Keller, K. L. (2016). Marketing Management. Essex: Pearson.

Kranzbiihler, A.-M., Kleijnen, M. H., Morgan, R. E., & Teerling, M. (2018). The
Multilevel Nature of Customer Experience Research: An Integrative
Review and Research Agenda. International Journal of Management
Reviews 20 (2), 433-456.

Kumar, A., Olshavsky, R. W., & King, M. F. (2001). Exploring alternative
antecedents of customer delight. Journal of Consumer Satisfaction,
Dissatisfaction and Complaining Behavior; Provo Vol. 14, 14-26.

Lin, L.-Y. (2010). The relationship of consumer personality trait, brand personality
and brand loyalty: an empirical study of toys and video games buyers.
Journal of Product & Brand Management Volume 19 - Number 1, 4-17.

Lind, D., Marchal, W., & Wathen, S. (2010). Statistical Techniques in Business &
Economic. Fourteenth Edition. New Jersey: McGraw-Hill.

McCrae, R., Costa, P. J., & Busch, C. (1986). Evaluating comprehensiveness in
personality systems: the California Q-set and the five-factor model. Journal
of Personality, Vol. 54 No. 2, 430-446.

McFadden, C. (2019, October 12). The Fascinating History of Netflix: Netflix is a
giant of the internet today, but how did it start and who founded it? Diambil
kembali dari InterestingEngineering.com:
https://interestingengineering.com/the-fascinating-history-of-netflix

Merriam-Webster. (2019). Affective. Diambil kembali dari Merriam-Webster.com:

https://www.merriam-webster.com/dictionary/affective

95



UNIVERSITAS
GADJAH MADA

SESUAI PERMINTAAN
(ON-DEMAND)
GERALDUS DANISTYA KP, Ike Janita Dewi, Dr., M.B.A.,

Universitas Gadjah Mada, 2020 | Diunduh dari http://etd.repository.ugm.ac.id/

Merriam-Webster. (2019). Cognitive. Diambil kembali dari Merriam-Webster.com:
https://www.merriam-webster.com/dictionary/cognitive

Midgley, D. F., & Dowling, G. R. (1978). Innovativeness: The Concept and Its
Measurement. Journal of Consumer Research, Volume 4, Issue 4,229-242.

Molinillo, S., Navarro-Garcia, A., Anaya-Sanchez, R., & Japutra, A. (2019). The
impact of affective and cognitive app experiences on loyalty towards
retailers. Journal of Retailing and Consumer Services.

Mothersbaugh, D. L., & Hawkins, D. 1. (2016). Consumer Behavior: Building
Marketing Strategy. New Y ork: McGraw-Hill Education.

Mulyadi, 1. (2011, Juni 26). Marketing.co.id. Diambil kembali dari Melakukan
Segmentasi dengan Demografi.:  https://marketing.co.id/demografi-
segmen-menengah-atas/

Natarajan, T., Balasubramanian, S. A., & Kasilingam, D. L. (2017). Understanding
the intention to use mobile shopping applications and its influence on price
sensitivity. Journal of Retailing and Consumer Services 37 , 8-22.

Netflix. (2020, Mei 3). Netflix Help Center. Diambil kembali dari Netflix.com:
https://help.netflix.com/en/node/2064

Novak, T. P., Hoffman, D. L., & Yung, Y.-F. (2000). Measuring the Customer
Experience in Online Environments: A Structural Modeling Approach.
Marketing Science Vol. 19, No. 1,22-42.

Palazon, M., & Delgado, E. (2009). The moderating role of price consciousness on
the effectiveness of price discounts and premium promotions. Journal of

Product & Brand Management Vol. 18 No. 4,306-312.

96

PEMBENTUKAN LOYALITAS TERHADAP NETFLIX SEBAGAI LAYANAN VIDEO BERLANGGANAN



PEMBENTUKAN LOYALITAS TERHADAP NETFLIX SEBAGAI LAYANAN VIDEO BERLANGGANAN
SESUAI PERMINTAAN

(ON-DEMAND)

GERALDUS DANISTYA KP, Ike Janita Dewi, Dr., M.B.A.,

Universitas Gadjah Mada, 2020 | Diunduh dari http://etd.repository.ugm.ac.id/

Reichheld, F., & Sasser, W. (1990). Zero defections: quality comes to services.
Harvard Business Review, Vol. 68 No. 5, 105-111.

Rivera, D. E., Fa, M. C., & Villar, A. S. (2019). Delightful tourism experiences: A
cognitive or affective matter? Tourism Management Perspectives vol. 32.

Robinson, C., & Leonhardt, J. M. (2016). Consumer Innovativeness and Loyalty to
NonGMO Foods: The Role of Cognitive and Affective Beliefs. Journal of
Food Products Marketing, 1-17.

Roger, E. (1983). Diffusion of Innovation Edisi 3. New York: Free Press.

Roos, I., Friman, M., & Edvardsson, B. (2009). Emotions and stability in telecom-
customer relationships. Journal of Service Management Vol. 20 No. 2, 192-
208.

Santoso, S. (2016). Panduan Lengkap SPSS Versi 23. Jakarta: Elex Media
Computindo.

Schley, S. (2019, February 23). The Netflix Problem . Diambil kembali dari
Medium.com: https://medium.com/design-and-tech-co/the-netflix-
problem-2d66df99a0b2

Schmitt, B. (1999). Experiential marketing: How to Get customers to sense, feel,
think, Act, relate to your company and brands. New York: Free Press.

Shindler, P. (2017). Business Research Method, 13 Ed. New Jersey: McGraw Hill.
New Jersey: McGraw Hill.

Song, H., Wang, J. H., & Han, H. (2010). Effect of image, satisfaction, trust, love,
and respect on loyalty formation for name-brand coffee shops. International

Journal of Hospitality Management 78 , 50-59.

97



PEMBENTUKAN LOYALITAS TERHADAP NETFLIX SEBAGAI LAYANAN VIDEO BERLANGGANAN
SESUAI PERMINTAAN

(ON-DEMAND)

GERALDUS DANISTYA KP, Ike Janita Dewi, Dr., M.B.A.,

Universitas Gadjah Mada, 2020 | Diunduh dari http://etd.repository.ugm.ac.id/

Sprotles, G. B., & Kendall, E. L. (1986). A Methodology for Profiling Consumers'
Decision-Making Styles. The Journal of Consumer Affairs Vol. 20 Issue 2,
267-279.

Sternberg, R. (2000). Pathways to Psychology, 2nd ed. New York: Harcourt, A
Division of Thomson Learning, Inc.

Zacks, D. L. (2020, Februari 4). Disney+'s First Quarterly Results Are On Deck.
Diambil kembali dari Yahoo Finance:
https://finance.yahoo.com/news/disney-first-quarterly-results-deck-
210609635 .html

Zeithaml, V. A. (1988). Consumer Perceptions of Price, Quality, and Value: A
Means-End Model and Synthesis of Evidence. Journal of Marketing 52 (3),

2-22.

98



	DAFTAR PUSTAKA

