
TABLE OF CONTENTS 

 

 

LEMBAR PENGESAHAN ..................................................................................................... i 

PERNYATAAN BEBAS PLAGIASI .................................................................................... ii 

ACKNOWLEDGEMENT ..................................................................................................... iii 

INTISARI .................................................................................................................................v 

ABSTRACT ............................................................................................................................ vi 

TABLE OF CONTENT ........................................................................................................ vii 

LIST OF FIGURES .................................................................................................................x 

LIST OF CHARTS ................................................................................................................ xi 

CHAPTER I INTRODUCTION ............................................................................................1 

1.1  Background of Study ....................................................................................................1 

1.2  Objectives of the Study .................................................................................................4 

1.3  Scopes of Study ..............................................................................................................4 

1.4  Methods of Study ...........................................................................................................4 

1.4.1  Methods of Collecting Data ...................................................................................4 

1.4.2  Methods of Analyzing the Data .............................................................................5 

1.4.3  Methods of Presenting the Data ............................................................................5 

1.5  Presentation ...................................................................................................................6 

CHAPTER II THE PROFILE OF CV. NARA WISATA GROUP ....................................7 

2.1  The History of CV. Nara Wisata Group .....................................................................7 

2.2  Vision and Mision of CV. Nara Wisata Group .........................................................10 

2.2.1  Vision .....................................................................................................................10 

2.2.2  Mission ...................................................................................................................10 

2.3  Logo of CV. Nara Wisata Group and the Philosophy .............................................11 

2.4  Products and services ..................................................................................................12 

2.4.1  Products .................................................................................................................12 

2.4.1.1  Tour Package ..................................................................................................12 

2.4.1.2  Merchandise ...................................................................................................16 

2.4.2  Services ..................................................................................................................18 

2.4.2.1  Documentation ...............................................................................................18 

2.4.2.2  Tour Guide .....................................................................................................19 

2.5  Facilities in  CV. Nara Wisata Group .......................................................................19 

2.6  Organization Structures of CV. Nara Wisata Group ..............................................23 

2.6.1  The Founder ..........................................................................................................23 

2.6.2  The Core Team .....................................................................................................24 

Analisis Penggunaan Media Sosial Sebagai Sarana Promosi Utama Pada Biro Perjalanan CV. Nara
Wisata
Group
NURUL MEIRASTUTI, Ahmad Muam, S.S., M.Sc.
Universitas Gadjah Mada, 2020 | Diunduh dari http://etd.repository.ugm.ac.id/



2.7  Staff’s Job Description and Service ...........................................................................25 

2.7.1  Chief Executive Officer (CEO) ............................................................................25 

2.7.2  Chief Marketing Officer (CMO) and Chief Operating Officer (COO) ...........25 

2.7.3  Chief Financial Officer (CFO) .............................................................................26 

2.7.4  Chief Technical Officer (CTO) ............................................................................27 

2.7.5  Operational Manager ...........................................................................................27 

2.7.6  Graphic Designer ..................................................................................................28 

CHAPTER III THE ANALYSIS OF SOCIAL MEDIA INSTAGRAM ACCOUNT FOR 

PROMOTING CV. NARA WISATA GROUP ...................................................................29 

3.1  Promotional Strategies Through Social Media ........................................................29 

3.1.1  CV. Nara Wisata Group’s Instagram Account History And Development in 

Brief..................................................................................................................................30 

3.1.2  The Comparison Between Instagram Accounts of CV. Nara Wisata Group 

with Instagram Account of the Other Travel Agent in Yogyakarta ..........................30 

3.1.3  Instagram’s Promotional Strategies Applied By CV. Nara Wisata Group ....31 

3.1.4  Marketing and Communication’s Team Responsibilities In Running 

Instagram ........................................................................................................................33 

3.2  Analysis of CV. Nara Wisata Group’s Instagram Account Performance .............35 

3.2.1  Profile of CV. Nara Wisata Group’s Instagram Account .................................36 

3.2.2  Instagram Analytics of CV. Nara Wisata Group’s Instagram Account 

Through Keyhole.co .......................................................................................................37 

3.2.2.1  General statistics of the account ...................................................................37 

3.2.2.2  Followers Growth and Insight ......................................................................38 

3.2.2.3  Engagements Analysis ...................................................................................39 

3.2.2.4  Hashtag Analysis ............................................................................................43 

3.2.3  CV. Nara Wisata Group’s Instagram Account Content Analysis ...................44 

3.2.3.1  Feeds Analysis ................................................................................................45 

3.2.3.2  Instagram Story Analysis ..............................................................................49 

3.2.3.3  IGTV Analysis ................................................................................................52 

3.2.3.4  Promotions Analysis ......................................................................................53 

3.3  The Effects of Using Instagram For Promoting CV. Nara Wisata Group ............55 

3.3.1  The Number of Profile Visits ...............................................................................55 

3.3.2  The Number of Website Clicks............................................................................57 

3.3.3  The Number of Text Clicks ..................................................................................58 

3.3.4  The Number of Email Clicks ...............................................................................59 

3.3.5  The Number of Clicks for Directions ..................................................................60 

3.4  The Challenges of Using Instagram For Promoting CV. Nara Wisata Group .....61 

3.4.1  Content Management ...........................................................................................61 

Analisis Penggunaan Media Sosial Sebagai Sarana Promosi Utama Pada Biro Perjalanan CV. Nara
Wisata
Group
NURUL MEIRASTUTI, Ahmad Muam, S.S., M.Sc.
Universitas Gadjah Mada, 2020 | Diunduh dari http://etd.repository.ugm.ac.id/



3.4.2  Dynamics Instagram’s Algorithm .......................................................................61 

3.4.3  Competition with Other Agency .........................................................................62 

3.4.4  Situation and Condition that Happens ...............................................................62 

3.5  The Brief Summary of the Analysis ..........................................................................63 

3.5.1  Performance of @liburan.dijogja Instagram account ......................................63 

3.5.2  Effects of using @liburan.dijogja for promoting CV. Nara Wisata Group ....65 

3.5.3  Challenges of using @liburan.dijogja for promoting CV. Nara Wisata Group

 ..........................................................................................................................................65 

CHAPTER IV CONCLUSION AND RECOMMENDATION .........................................67 

4.1  Conclusion ....................................................................................................................67 

4.2  Recommendation .........................................................................................................68 

WORKS CITED.....................................................................................................................69 

LIST OF APPENDICES .......................................................................................................71 

Appendix 1 ..........................................................................................................................71 

Appendix 2 ..........................................................................................................................72 

 Appendix 3 ..........................................................................................................................73 
 

Analisis Penggunaan Media Sosial Sebagai Sarana Promosi Utama Pada Biro Perjalanan CV. Nara
Wisata
Group
NURUL MEIRASTUTI, Ahmad Muam, S.S., M.Sc.
Universitas Gadjah Mada, 2020 | Diunduh dari http://etd.repository.ugm.ac.id/


