The Use of Instagram to Build Customer Engagement on Gunung Sewu Runtastic Event 2020
RATRI KUSUMA NINGRUM, Ahmad Mu'am, S.S., M.Sc.

Universitas Gadjah Mada, 2020 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS

GADJAH MADA WORKS CITED

Adegbola, O and et.al. "Using Instagram to Engage with (Potential) Consumers: A Study of
Forbes Most Valuable Brands’ Use of Instagram." The Journal of Social Media in
Society, Vol. 7, No. 2 (2018): 232-251.

Alalwan, Ali Abdallah. “Social media in marketing: A review and analysis of the existing
literature.” Journal Telematics and informatics, Volume: 34, Issue: 7 (2017): 1177-
1190.

Barger, V., Peltier, J. W., & Schultz, D. E. “Social media and consumer engagement: a

review and research agenda.” Journal of Research in Interactive (2016): 268-287.

Clement, J. “Leading Countries Based on Instagram Audience Size.” 4 April 2020. Statista
Website. 3 June 2020 <http://www.statista.com>.

—. “Most popular social networks worldwide as of April 2020, ranked by number of active
users.” 24 April 2020. Statista Website. 3 June 2020 <https://www.statista.com>.

Green, James. Assessing Information Needs: Tools and Technique. London: ASLIB, 1995.

Howard, Philip N and Malcolm R. Parks. "Social Media and Political Change: Capacity,
Constraint, and Consequence." Journal of Communication (2012): 359-362.

Instagram.Inc. Membagikan Foto dan Video: Help Instagram. 2019. 24 06 2019
<https://help.instagram.com/1631821640426723?helpref=search&sr=17&query=ukur
an%?20foto%20&search_session_id=254e03dbdff33928c6b96f75e9albd3c>.

Isaacson, Adam. “Instagram’s Impact on Indonesian Businesses.” 7 November 2018. 1psos
Website. 3 June 2020 <https://www.ipsos.com>.

Kaplan, A.M. and Haenlein, M. “Social media: back to the roots and back to the future.”
Journal of Systems and Information Technology, Vol. 14 No. 2 (2012): 101-104.

Kosiba, J.P.B., et al. “Examining customer engagement and brand loyalty in retail banking:
The trustworthiness influence.” International Journal of Retail & Distribution
Management, VVol. 46 No. 8 (2018): 764-779.

kujur, Fedric and Saumya Singh. "Visual Communication and Consumer-Brand Relationship

on Social Networking Sites." Journal of Theoretical and Applied Electronic
Commerce Research, VOL 15/ ISSUE 1 (2020): 30-47.

Michael, Debczak. Revised Guidelines Redefine Birth Years and Classifications for Gen X,
Millennials, and  Generation Z. 6 12  2019. 17 07 2020

<https://www.mentalfloss.com/article/609811/age-ranges-millennials-and-generation-

z>,

36



The Use of Instagram to Build Customer Engagement on Gunung Sewu Runtastic Event 2020
RATRI KUSUMA NINGRUM, Ahmad Mu'am, S.S., M.Sc.

Universitas Gadjah Mada, 2020 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
%@@%P@,MFahad. APJII: Generasi Milenial Dominasi Pengguna Internet di Indonesia:

Teknologi.id. 16 05 2019. 30 06 2020 <https://teknologi.id/tekno/generasi-milenial-
dominasi-pengguna-internet-di-indonesia>.
Noprianto, E. "Pemanfaatan Media Sosial Dan Penerapan Social Media Analytics (Sma)
Untuk Per-pustakaan Di Indonesia.” Jurnal Pustaka Budaya, 5(2) (2018): 1-10.

Phillips, Hall and Adrienne. "I (heart) social ventures: Identification and social media

engagement." Journal of business research (2015): 484-491.

Prihatsanti, Suryanto, and Wiwin Hendriani. “Menggunakan Studi Kasus sebagai Metode
Ilmiah dalam Psikologi.” BuletinPsikolog (2018): 126-136.

Santoso, Amanda P, et.al. "Pengaruh Konten Post Instagram terhadap Online Engagement:
Studi Kasus pada Lima Merek Pakaian Wanita." JURNAL SAINS DAN SENI ITS
Vol. 6, No. 1 (2017): 1-5.

Shofa, I. and D Nugroho. "Pertumbuhan dan Strategi Pengembangan Ekonomi Kreatif Kota
Malang." Jurnal Pangripta, Vol.1 No.1 (2018): 75- 85.

Strauss, J dan R Frost. E-Marketing (7th ed.). New Jearsey: Pearson, 2013.

Strauss, J., & Frost, R. E-Marketing (6th ed.) . New Jersey: Pearson, 2011.

Strauss, Judy and Raymond Frost. E-Marketing Seventh Edition. New Jersey: Pearson, 2014.

Sugiyono. Metode Penelitian Pendidikan Pendekatan Kuantitatif, Kualitatif, dan R&D.
Bandung: Alfabeta, 2014.

Supratman, L. P. “Penggunaan Media Sosial oleh Digital Native.” Jurnal ILMU
KOMUNIKASI (2018): 47-60.

Suryani, Ita. “Pemanfaatan Media Sosial sebagai Media Pemasaran Produk dan Potensi

Indonesia dalam Upaya Mendukung ASEAN Community 2015. (Studi Social Media

Marketing Pada Twitter Kemenparekraf Rl dan Facebook Disparbud Provinsi Jawa
Barat).” Jurnal Komunikasi (2014): 124-125.
Tafessa, W and A Wien. "A framework for categorizing social media posts.” Cogent
Business & Management (2017): 10-23.
Vivek, D Shiri and et.al. "Customer Engagement: Exploring Customer Relationships Beyond
Purchase." The Journal of Marketing Theory and Practice 20(2) (2012): 127-145.
Zeng, D., Chen, H., Lusch, R., & Li, S. “Social Media Analytics and Intelligence.” |IEEE
Intelligent Systems (2010): 13-16.

37



