
viii 

DAFTAR ISI 

Halaman 
HALAMAN PERSETUJUAN .............................................................................. ii 
HALAMAN PENGESAHAN ............................................................................... iii 
HALAMAN PERNYATAAN ............................................................................... iv 
INTISARI ............................................................................................................. v 
ABSTRACT ....................................................................................................... vi 
HALAMAN PERSEMBAHAN ........................................................................... vii 
DAFTAR ISI ..................................................................................................... viii 
DAFTAR TABEL ............................................................................................... ix 
DAFTAR LAMPIRAN ......................................................................................... x 
PENDAHULUAN ................................................................................................ 1 

Latar Belakang ................................................................................................ 1 
Tujuan Penelitian ............................................................................................. 4 
Manfaat Penelitian ........................................................................................... 4 

TINJAUAN PUSTAKA ........................................................................................ 5 
Karakteristik konsumen produk susu olahan ................................................... 5 
Susu Olahan………………………………………………………………………….8 

LANDASAN TEORI DAN KETERANGAN EMPIRIS ....................................... 10 
Landasan Teori .............................................................................................. 10 
Keterangan Empiris ....................................................................................... 11 

MATERI DAN METODE ................................................................................... 12 
Materi ............................................................................................................ 12 
Metode .......................................................................................................... 13 
Analisis statistik deskriptif .............................................................................. 13 
Batasan operasional ...................................................................................... 14 

HASIL DAN PEMBAHASAN ............................................................................ 16 
   Karakteristik konsumen produk olahan susu kambing ................................... 16 

Profil pembelian produk olahan susu kambing .............................................. 22 
KESIMPULAN DAN SARAN ............................................................................ 35 

Kesimpulan .................................................................................................... 35 
Saran ............................................................................................................. 36 

RINGKASAN .................................................................................................... 37 
DAFTAR PUSTAKA ......................................................................................... 39 
UCAPAN TERIMAKASIH ................................................................................. 43 
LAMPIRAN ....................................................................................................... 45 
 

 

 
 
 
 
 
 

PROFIL KONSUMEN PRODUK OLAHAN SUSU KAMBING DI DAERAH ISTIMEWA YOGYAKARTA
Muhammad Riyan Fitriyanto, Ir. Mujtahidah Anggriani Ummul Muzayyanah., S.Pt., MP., Ph.D., IPM
Universitas Gadjah Mada, 2020 | Diunduh dari http://etd.repository.ugm.ac.id/


